


REGULAR

OR

STEREO

FROM THE
WORLD'S LARGEST
'RECORD CLUB

" GOLDEN VIBES
LIDNEL HAMPTON

with reeds and rhythm

27. My Funny Valen-
tine, Smoke Gets In
Your :Eyes, 10 more
BEETHOVEN
SYMPHONIES Mo. 4 and §

BRUNO WALTER

Columhiz Symphony Drchestra

?. Walter dlsplays
of und er-

stlm?lng"»—ﬂ Y. Tr

W Sie Sory |

Originol Broadwoy
Casl lo:.ocdmu !

10. The exciting
score of this fabu-
lous Broadway hit

43. Tico-Tico, My
Shawl, Besame
~Mucho, 9 others

CONNIFF meers|ll

BUTTERFIELD |

TIME ON
WY HAMDS

b\ SOUTH OF THE
/|  BORDER

ROSALIE
9 Mors
22. Also: Beyond

the Blue Horizon, A
Love is Born, etc.

TCH h.IKOVSK\'
| PLAND CONCERTO NO.1

28, Played with

““dazzling brilliance"
Boston Globe

II‘| Had
To Be Yo
I Fll By

16. Too Marvelous
for Words, Where
Thera's Life, etc.

Philharmanic
van
Otterleo

21. Expertly played
by “a !gbulgu: t?::h-
nician”—N. Y. Times

[ H
FROM %g® -
THE MOVIES

Teatarlag PERCY FAITH'S original
THEME FROM

“A SUMMER PLACE"
OORIS DAY-Pillow Talk

l pius 10 more
5. Also: Tony Ben-
nett—Smile; Vic Da-
mone—Gigl; etc.

Strings OF The
Philadelphia Orchestra

| EUCEHE DRMANCY, COND "

11. Also includes
works by Corelli and
Mendelssohn

MORE JOHNNY'S
GRFnTl-:sT HITS

"
=
| JOHNNY MATHIS
9. Also: Let It Rain,

Stairway to the Sea,

Flame of Love, etc.

Rhapsody in Blue'

_An American in Paris
74

. 6, Anew recording

of these 2 ever-pop--
ular Gershwin scores

| Gunfighter Ballads

MARTY ROBRING

13. Also: Billy the
Kid, In the Valley,
Strawberry Roan, efc.

ELLA FITZGERALD
sings GERSHWIN
wYOuL »

|
(.

17. 12 great Gersh-
win hits: Man | Love,
But Not For Me, etc.

| MENDELSSOHN

TCHAIKOVSKY

Violin Conoe

31. " .. the tone is
like shimmering sUk'
— High Fidelity

S PRAY
MORMON E
LTaBERNAC Lf_ CHOIR

BATILE HYMN OF IHE REPUBLIC |
THE LORM'S PRAYER—9 moRE

18, Also: Blessed Are
They That Mourn,
Come Ye Saints, etc.

PERCY FAITH o acesre

]

lmusm OF MEXICO

ETHEL

MERMAN

2. "'Best musical I've
seen in years’ —
Y. Herald-Tribune

llﬂl_!llﬂ

Rimaky
Korsakow

HOORAY FOR
HOLLYWOOD

LISTENING IN

DEPTH
——

TO COLUMBIA
STEREOPHONIC SOUND

12. Over the Rain-
bow, NnEht .and Day,
Easy to Love, 9 more

QRICNAL SOUNDTRACK RECORDING
From T Sammal Boldwyn
Mt Pictare Proslechion

8. 16 classical and
popular selections —
in STEREO only

15. Estrellita, E!
Rancho Grande, La
Paloma, 11 others

11612 OVERTURE

| TCHAIKOVSKY

| Philadelphia Orchestra
Eugens Ormandy
19. Also: Night on

. Bald Mountain, Pol-
ovisian Dances, etc.

FIDELITY

i

BUDDY COLE, Organ
L

33.__Serenade in
Blue, Willow Weep
for Me, 9 others

time Band, Cheek o
Cheek, Always, etc.

Trrchin’ @
FRANKIE/”
LAINE

THE FOUR LADS |

WS
-! ) T |

{ |

L 3
BREEZIN' ALONG

46, Alexander's Rag-

23, “Led with fire
and dash'—5t. Louis
Globe Democrat .

42. Blue Moon, Fools
Rush In, Don't Worry
*bout Me, 9 more

30_";l choice item.

Sheer magnificence
of tone*'—Hi-Fi Rev.

26_ Gomplete score

“A hit, another R&H
winner!” —Newsweek

20. Bess, You Is ‘y
Woman Now; It Ain‘t
Necessarily So; etc.

REX HARRISDN
JULIE ANDREWS
AlR LADY

OHGINAL
cast
RECORDING |

36. Rain in Spain, |

Could Have Danced
All Night, etc.

'ELLINGTON
- INDIGOS

37. Solitude, Where
or When, Dancing in
the Dark. 5 more

| RACHMANINOFF |

SYMPHONY No. 2

3. "Music of singu-
lar breadth” — Phil-
adelphia Inquirer

'GRAND CANYON
SUITE

Eine Klsine Nachtmusik
ﬂr For G Slnrv Bie.

29. You've Changed
Body and Soul, | Gof
It Bad, 9 others

Lestani

Moon of
Manakooia

12 MORE |

4. Also: Song of the
Islands, On the Beach
at Walkiki, etc.

39. Also: Crusader
March, King Cotton,

_ The Thunderer, stc.

34. Come to Me,
That 0ld Feeling,
Long Ago, 9 more

48. This brilliant
musical painting is
an American classic

GRIEG
Pians Concarty

PHILIPPE M~

Phitadelgiia (rch.
Enpn Orucamfy

— |
RACHMANINOFF g
Ragsaty ‘

ENTREMONT, pums | |

|

T~
~

-

L MILES |
SOnll DAVIS |

38, "“Enormous tal-
ent and technique’
= Chicago News

THE SOUND OF JAZZ|

COUNT BASH - BILLIE HOLIDAY
JUAMY RUSHING
| JIMMY GUIFFRE TRIO .
ol

47, Wild Man B!i.lesl 1

Fine and Mellow
“Left My Baby, 5 more

40. Blue in Green,

Flamenco Sketches,
_ Al Blues, etc.

 ROUMANIAN
RHAPSODIES 1& 2

HUNGARIAN
RHAPSODIES 1 & 2

i_wu ADELPHIA ORCH . DRM

33. "“Superbly played
e:cihr'nig listening”
ZAmer. Record Guide

DAVE BRUBECK
QUARTET-
NEWPORT 1958

32. Perdido, Jump
for Joy, C Jam Blues,
Flamingo, 3 more

BRAHMS:

SYMPHONY NO I

WND ORCH. SZEL

45, One of the most
melodically beautiful
of all symphonies

1. Skip ta Mr Lou, -
On Top of O1d Smcky.

Oh Susanna, 12 more

BERNSTEIN

MW TORE PrILHARMONIC

14, “'A persuasive,
sensuous perform=
ance’ — Listen

25. Tales frorn the
Vienna Woods, Blue
Danube, 8 others

- Sire
l'-aHI l LEY

| BERMAN

24. Berman's latest
record—even funnier
than the first!

| Tchelkoveky:
NUTCRACKER SUITE
Revel:

i
BOLERO - LA VALSE

Supthy played
by ‘one of Europe’s
finest orchestras

MAHALIA JACKSON
AT THE 1958 |
I KEWPORT IAZZ FESTVAL |
S

44,''0ne of the great,
reat albums' —5San
rancisco Examiner

SEND NO MONEY
—to receive your 5
regular high-fidelity
or stereo records—
fill in and mail the
postage-free card




SPECIAL 513]1 Annivel'sary OFFER

COLUMBIA RECORD CLUB

offers new members a choice of long-playing 12” records from every field of music

NY5

ca
-
&
=

&
o

Records foru every vusicols toste . .

REGULAR -3
B STEREO

if you join the Club now and agree to purchase as few as 5 selections from
the more than 200 to be made available during the coming 12 months

CLASSICAL » POPULAR » SHOW MUSIC = JAZZ

TO CELEBRATE ITS 5th ANNIVERSARY ... the
Columbia Record Club now offers new mem-
bers the world's finest high-fidelity 12” long-
playing records — either regular or stereo — at
truly tremendous savings!

Ell 49 of the records shown on these pages
are now available in both regular high-fidelity
and sterec-fidelity (except No. 8 — Listening
in Depth — stereo only.)

If you have a standard phonograph, you may
join the Club and receive the regular high-
fidelity versions of any five of these records
—up toa $25.90 retail value—for only $1.97. ..

.. and you enroll in any one of the Club’s
four regular Oivisions: Classical; Listening
and Dancing; Broadway, Movies, Television
and Musical Comedies; Jazz.

If you have a stereo phonograph, you may
join the Club and receive the sterec-fidelity
versions of any five of these records — up to
3 $30.90 retail value — for only $2.97 . ..

..and you enroll in either one of the Club’s

two stereo Divisions; Stereo Classical or

Stereo Popular.

HOW THE CLUB OPERATES: Each month the
Club's staff of music experts selects outstand-
ing high-fidelity records — both regular and
stereo — from every field of music. These
selections are described in the Club’s Maga-
zine, which you receive free each month.

You may accept the monthly selection for
your Division, take any of the wide variety of

other records offered in all Divisions, or take
NO record in any particular month

Your only membership obligation is to pur:
chase five selections from the more than 200
Columbia and Epic records to be offered in the
coming 12 months. Thereafter, you have no
further obligation to buy any additional rec-
ords . . . and you may discontinue your mem-
bership at any time.

FREE BONUS RECORDS GIVEN REGULARLY: If
you wish to continue as a member after pur-
chasing five records, you will receive — FREE

your choice of a Columbia or Epic Bonus
record (regular or stereo) for every two addi-
tional selections you buy — a 509 dividend.

The records you want are mailed and billed
to you at the regular list price, generally $3.98
(Classical $4.98), plus a small mailing and han-
diing charge. Stereo records are $1.00 more.

THIS SPECIAL 5th AMMIVERSARY OFFER may
never be repeated! So act now — fill in, detach
and mail the handy postage-free card today to
receive your five regular or stereo records.

IMPORTANT NOTE:

Stereo records must be played only on a
stereOphonic record player. If you do not
now own one, by all means continue to ac-
quire regular long-play high-fidelity records.
They will play with true-to-life fidelity on
your present phonograph and will sound even
more brilliant on a stereo phonograph if you
purchase one in the future.

MORE THAN 1,000,000 FAMILIES NOW ENJOY THE MUSIC PROGRAM OF

COLUMBIA RECORD CLUB, TERRE HAUTE, IND.

Now, if you wish, you may
select this smash Broaudway
hit as one of your five
enrollment records

49 Enjoy the complete scOre includ-
= ing The Sound of Music; Do-Re-Mi;
Sixteen Going On Seventeen; Climb EV'ry
Mountain; My Favorite Things; Edelweiss.
18 great tunes in all! “The sweel lilt
and gaiely of the Broadway musical hit
glow in this Original Cast album."
—McCalls.
RETAIL VALUE . ..

$5.98 (Regular); $6.98 (Stereo)

ARY MARTIN in

RODGERS & HAMMERSTEIN'S

HE_SOUND of MUSIC

“with. Originai Broadway Cast

g ~*Colwmhia."” @, **Epiec,”” & Moreas Reg. (€ Columbla Record Club, Ine., 1060 225

FOR
OMLY

RETAIL VALUE UP TO 525 90

: : RETAIL VALUE UP TO $30.90

Claatical Wausic!

Performed by the World's Most Distinguished Artists

-

LEONARD BERNSTEIN

Broadwoy Hlits!

Best-Selling Original Cast Recordings

- BRUNO WALTER

REX HARRISON AND JULIE ANDREWS  ETHEL MERMAN —
IN A SCENE FROM *MY FAIR LADY”  STAR OF “GYPSY”

Populon Best Sellers |

By America’s Favorite Recording Stars

DORIS DAY

JOHNNY MATHIS

Great Jozz!

By America's Best Jazzmen

THE DAVE BRUBECK QUARTET



THE SPORT SUIT

. in the truest sense of
the word! Western Twill
. » . definitely masculine,
smartly sophisticated.
Natural shoulder coat has
trim, comfortable lines.
i Reversible vest of
i elegant foulard . . .
! matching twill.

. &' Trimly tapered trousers

complete the suit.

39.95

SLACKS

« « « to mix or match as
shown. New American
Continental styling with
adjustable waist. Rich
burnished tones of
olive, gold and brown
at fine men’s shops.

7.95

' 9
For Young Men of all Ages D AY S Sportswear

Tacoma, Washington
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AARON BURR has ceased galloping through
the streets of Greenwich Village. Henry
James, Edgar Allan Poe, Eugene O Neill
and Walt Whitman — Greenwich gada-
bouts of the past — are gone. Yet the Vil-
lage — as Herbert Gold surveys it in his
essay The Restless Mecca, leading off
this September issue — is still the nucleus
of American ferment. In Gold's view,
there may be vanishing Villagers. but
there is no vanishing Village. Ron Brad-
ford’s stunning diorama and Shel Silver-
stein’s sly skeiches assist Herb in making
his point.

In a recent issue of Motive, the month-
ly magazine of the Methodist Student
Movement, affiliated with the World
Student Christian Federation, the Rey-
erend Roy Larson devoted an article to
pLAYBOY entitled, The Lowdown on the
Upbeats. He wrote: “Today, just a little
more than six years old, rLavsoy sells
over a million copies a month, outstrip-
ping all other 50 or 60 cent magazines,
including Esquire, in total circulation.
Its amazing growth and popularity con-
stitute one of the most spectacular suc-
cess stories in recent publishing history.
- . . What is the basis for its broad ap-
peal? (No pun intended.) My personal
explanation for its popularity goes like
this: pLAvBoy has a strong, almost irre-
sistible appeal for the young man who is
struggling to establish his own identity,
to define his own personality, to work
out his style of life. Caught up in a
reaction against “blah," he does not want
to be just another person, but wants to
show, by his manners, his personal taste

CAMPBELL

GOLD, BRADFORD

in music, food, drink and apparel. that
he is someone who is distinctive. . . . And
so he needs impersonal guidance and di-
rection and help. Where does he get it?
From praveoy, of course.” Like Rever-
end Larson, we've long believed that
PLAYBOY is more than just another maga-
zin¢e for men, and that it should be a
veritable handbook for the young man-
about-town. In keeping with this notion,
we're introducing this month an impor-
tant new feature — The Playboy Aduvisor.
In it, every month, we'll answer readers’
queries on a wide variety of subjects —
from fashion, food and drink, hi-h and
spor[s cars to e{iqll(’tlf, manncrs illld
morals. This is the first of several new
features to be added to a bigger, brighter,
better pLAYBOY in the issues just ahead.

One of the things that will make the
magazine bigger, brighter and better is
more cartoons, and we’ll be adding sev-
cral new cartoonists to the stable of
pLAYBOY-regulars who conuribute consist-
ently to these pages. The first — in this
issue — are E. Simms Campbell and Al-
berto Vargas. Campbell, whose famous
Sultan series enlivened Esquire for so
many years, will now be doing his full-
color cartoons exclusively for rLAYBOY,
including that old rascal the Sultan him-
scll. Vargas has devoted his artistry to
the glorification of American beauty for
three decades, from the Ziegfeld Girls of
the early Thirties to the voluptuous
Varga Girls of the Forties and his first
totally undraped damsels published in
pLAYBOY back in March 1957; now his
seductive sirens will be appearing regu-

MouNT (with coach Arva Parseohion)

larly in this publication.

Fall means football — and [ootball, for
us, means our annual Pigshin Preview by
rLaysoy-staffer Anson “Smokey™ Mount,
whose pre-scason picks last year proved
more accurate than the prognostications
of any other national publication.
Smokey says he owes the accuracy of his
predictions to the help given him by
several hundred college scouts, coaches
and gridders, who consider rLavBoy the
Big Mag on Campus, plus an invaluable
assist from rLAvBoy's own College Reps
— students who work for the magazine at
more than three hundred schools across
the nation — under Anson’s supervision.
And while you're looking over our foot-
ball feature, note the truly unusual pic-
ture of our entire pre-season All-America
first team huddling together in a single
photograph. The star gridders were flown
in from every part of the country espe-
cially for the photo, were entertained
that night at The Playboy Key Club, then
roused bright and carly the following
morning for this remarkable pre-season
All-America scrimmage at Northwest-
crn’s Dyche Stadium. Check our relo-
cated contents page for Smokey's fore-
cast, for some fine fiction, including
Bernard Wolfe's charmer, The Never
Ending Penny, and check it for our
checklist of campus wardrobe accoutre-
ments, too; in this and future issues,
you'll find said contents page on the
back of the Playbill, for your convenient,
immediatc reference. Turn to it now and
dig all the goodies this September
praysoy holds in store.

PLAYBILL
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The Metropolitan Museum of Art

presents

ART SEMINARS
IN THE HOME

UNDER THE DIRECTION OF THE BOOK-OF-THE-MONTH CLUB

THE IDEA: A well-rounded course of twelve lectures in which the
whole family can participate. You learn by comparison among paint-
ings, utilizing 144 large full-color reproductions of great works which
supplement the text . . . it is like being conducted through all the
world’s great museums with experienced lecturers who point out the

fundamental things to look for in every painting you will ever see.

SEE NEXT TWO PAGES FOR DETAILS mi



PLAYBOY

PICTURED CONSIDERABLY
REDUCED IN SIZE
Actual page size is 13/ x 10"
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A Brief Syllabus

WHAT IS A PAINTING?

General principles of art appre-
ciation. Why various artists chose
to paint as they did. Introduction
to “modern art’”’; how to evalu-
ate it.

REALISM: The Paointer ond the
World Around Us

Visual, emotional, intellectual ele-

ments. Different forms of “‘real-

isn'" throughout art history.

EXPRESSIONISM: The Painter ond
the World He Creates
The modern “cxpressionist move-
ment.”” Why certain painters de-
parted from realism. How an un-
derstanding of expressionist prin-
ciples brings ncw meaning to
whole arcas of painting.

ABSTRACTION: The Painter and
the World We Never See

Similaritics between an old mas-
ter and an abstract master paint-
ing the same sohject. Abstract
principles of some famouns paint-
ings, How to understand the ex-
treme moderns,

COMPOSITION: Pictures os Patlerns
Pictorial composition considered
in detail. Functions of composi-
tion: decorative, structural, ex-
pressive,

COMPOSITION: Pictures os
Structures

How perspective and related de-

vices “‘open up”’ space in three-

dimensional relationships. An an-

alysis of the composition in twelve

famous paintings.

...INDICATING THE SCOPE OF THE COURSE

COMPOSITION: Arrangement as
Expression

Twelve paintings in which com-

position follows no rules but

nevertheless solves specific prob-

lems. Composition as a means of

telling a story, expressing mood.

TECHNIQUES: Fresco

This and the next two portfolios
discuss the medium in which a
painter works. Frescoes; murals
of ancient Rome and China; re-
vival of fresco painting in this
century.

TE{HNIQUES: Tempera ond Oil
Advantages of tempera. Transi-
tion from tempera to oil; its cf-
fect in widening the cxpressive
range of painting. Techniques of
Titian, Rembrandt, others.

TECHNIQUES: Water Color, Postel
and Prints

Various types of prints; Japancse,
Chinese, medicval and modern
woodcuts—with many examples.
Rembrandt  etchings; aquatints;
Toulouse - Lautrec  lithographs;
others.

THE ARTIST AS A SOCIAL CRITIC
How artists have expresscd their
ideas, protested against injustice,
commented on man’s folly and
achievements.

THE ARTIST AS A VISIONARY
Raw materials of an artist’s vi-
sions. Twelve paintings analyzed
and clarificd from this point of
view,

DAL LAV ALV VA AP LV AR AP APV LA VAL AL AR AL A AN AR L B A
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A sensible new idea: ASSISTED SELF-EDUCATION
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IN ART through “Art Seminars in the Home

This First Portfolio sent for FREE EXAMINATION

... to acquaint you and your family with this be returned and the trial subscription ended at
new project. If, after “taking” the first lesson, once. That is, the first portfolio need be paid for
you are not impressed with the clarity and orig- only if it is kept. In this latter event, the com-
inality of the instruction, the first portfolio may plete course will proceed as described below.

any otherwise cultivated persons seem to have a blind spot with
M respect to painting. They can stand before a famous work of art
and sce nothing beyond what the painting is “about.” Frequently they
are unsure of that. If asked to comment, they are tongue-ticd and em-
barrassed. Any person who suffers from this sense of bafflement has
usually been completely without guidance as to what lo look for in
paintings. Either he has never had an opportunity to take an art appre-
ciation course in a university or he has never found it convenicent to
attend clarifying lecture courses at a museum.

LEARNING BY COMPARISON - These lessons constitute something

unique in the field of art education. Each lesson comes in the form of a
portfolio. The core of every lesson is a lecture on a specific subject, and
in cach portfolio is a pocket containing twelve large color reproductions.
These are provided separately so that they can be compared side by side,
in order to clarify whatever points the lecture aims to illuminate. Thus
they serve the same function as colored slides thrown upon a screen in
a lecture hall. They have a great advantage, however: they can be re-
ferred to over and over again.

A REMARKABLE RECORD OF SUCCESS - This fresh approach to art
education was launched experimentally about two years ago, under
the direction of the Book-of-the-Month Club. To make sure that the
5 unique method of instruction was sound, twenty-five
thousand persons—scattered over the country—were
allowed to take the first lesson, without obligation,
under the simple plan outlined above. Ninety-six
percent conlinued with the full course. This would
be an extraordinary percentage for any scries of
personally attended art lectures in any museum.

HOW THE COURSE OPERATES + Onec can cnroll

for this program of twelve portfolios just as one
would enroll in a semester course in art at a uni-
versity. The subscriber receives the portfolios con-
secutively—one comes every thirty days. The price of
cach portfolio is $3.75 (plus a small charge for mail-
ing). It should be noted that this cost includes the
twelve separate full-color reproductions, mat size
914" x1214", which come with each portfolio. In most
retail stores cach set of twelve would sell by itself,
in comparable reproductions, for from $4 to $7.50.

'.::ﬂ"“ ey N ART SEMINARS IN THE HOME $16-9
"""';*:”‘;’ R i B ¢/o Book-of-the-Month Club, Inc. :::xl o T R I
— 345 Hudson Street, New York 14, N. Y. MISSI
¥ PLEASE enroll me as a subscriber to ART SEMINARS IN THE Address

Home, and send me Portfolio No. 1: What Is a Painting?
for a two weeks’ trial examination. If at the end of that time 1 City: Zone,
decide not to continue the course, I may return the portfolio,
canceling the subscription. If 1 retain it, you will bill me State
$3.75 for it (plus a small charge for mailing expense), and for
cach of the remaining portfolios in the Seminars as it is received.

PLEASE NOTE: In Cunmla the price of cach portfollo 1s $4.25
iplus a amall charge for mailing expease)
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the
incredible
story

of Paris
tallow leather
and the belt
that is made

to last for years

In this hurly-burly era of
“planned obsolescence,” it is
good to know that there are
still people like *“Paris”* who
believe products should be
made to last for years.

The belt shown is superbly
crafted of tough, tawny Tal-
low Leather—remarkable for
its incredible past and un-
believable future. About 200
years ago, English saddle-
makers used tallow to give
choice hides arare suppleness.

“Paris™ craftsmen, with a
passion for perfection, have
mastered this difficult art, and
now rub hardy, well-bred
steerhide with tallow until it
becomes soft and pliant,
smooth and lustrous.

With proper care, this belt
will last you many years—
never cracking or splitting—
requiring only a casual buli-
ing with a soft cloth to main-
tain its magnificent finish.

Only $3 in the 1" width,
$2.50 in the 34" width. At all
fine shops.

*Reg. [1. 8. Pal. OfT.

A Product of A, Stein & Company
Chicago—HNew York—Toronto—Los Angelos
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TAKE A GOOD LOOK
You might be interested in something

that occurred in our particular house
some weeks ago. My mother, who lives
in New Jersey, loves to send the children
little gifts. Not being [amiliar with the
content of vour excellent magazine, but
only with its title, she has been sending
it vegularly to our two girls (cleven and
thirteen years old). Mother has never
scen the inside of pravnsoy, and il you
and I are both lucky, that condition will
remain unchanged.

Ernie Kovacs

Beverly Hills, California

PLAYMATLE OF THE YEAR
Bravo to your editors for their selec
tion of Elen Stratton as Plavmate of the
Year. This refreshing beauty deserves a
place of honor beside Playmates Jovee
Nizzari, Lisa Winters and Janet Pilgrim,
so honored in the past.
Bob Fairbanks
AMilwaukee, Wisconsin

T could think ol at least three other
Playmates ol 1959 who better deserve the
title Plavimate of the Year.

Rafael O. Jiminez
Mexico City, Mexico

Deeply shocked and surprised that you
lidd not feature Eleanor Bradley as your
Playmate ol the Year. But then I realized
that vou must be saving her for the Play-
mate of the Era.

R. D. Todd
Brockville. Ontario

Upon what criteria did you base your
decision to honor Ellen Swratton  as
Playmate of the Year? Next time, why
don’t you ask vour readers to nominate
their lavorites?

David Johnstone
Los Angeles, California

The Playmate of the Year is chosen
annually by the editors of rrAYBOY
with one eye fixed upon the readers’ ve-
aclions, as expressed in lelters lo the
publication, and one eye fixed firmly on
the Playmales themselves. Few things are
more personal and a grealer source of
potential controversy than a man’s indi-
vidual taste in beautiful women, but

PLAYBOY's editors and readers have been
in agreement four times out of four, thus
far. in choosing an annual favorite. The
most popular Playmate with readers in
1959: Ellen Stratton; sccond: Elcanor
Bradley; third: Elaine Reynolds.

Ellen Suatton is  indeed  beautiful,
but why didn’t you choose, as Playmate
of the Year, Judy Lee Tomerlin?

George O'Neill
Port Credit, Ontario

Judy Lee was not a Playmale i 1959;

she appeared in June of 1958,

REQUIEM FOR RADIO

I was warmed by the infra-red glow of
pure nostalgia in Charles Beaumont’s
Requiem for Radio in your May num-
ber. It holds charm. chuckles. and even
a lew snilfles lor such as I The whole
land will agree with Mr. Beaumont that
radio is dead, but nowhere in his splen-
did funeral oration docs he suggest how
it died. Given no suspicion to the con-
wary, we are led to assume it croaked of
natural causes. Bur it didn’e. It was
moidered. After which, Madison Avenue
threw the carcass to the disc jockeys. But
although radio is dead to all intents, pur-
poses, ratings and audicncees. it does have
unigue regenerative powers: and the
wonderful  things that Mr. Beaumont
speaks of could come back —at a fraction
ol their original cost. which itsell was a
fraction ol TV costs. Recordings of Fall
of the City, or Welles' Mars mvasion, or
Johnny Got His Gun. or The Odyssey of
Runyon Jones — all of which are beyond
the technical capacity of TV to produce
—could be broadeast casily: and 15 it
antic to think that a few hundred thou-
sand or a million listeners might conceiv-
ably pass up a TV Western or The Price
Is Right 1o hear such a program? Noth-
ing happens in progrinming by accident.
Whether certain types ol programs shill
be dead. alive, in limbo or in exile, is
decided by hall a dozen policy men in
New York — and the audience ratings (as
John Croshy. God Dhless him, has been
stoutly insisting) have much less to do
with it than appears to the naked eve.
So maybe radio doesn’t have to be a cer-
tified stiff. Maybe it’s just in a deep

PLAYBOY SUBSCRIPTIONS: IN THE U.5 ., ITS POSSESSIONS, THE PAN AMERICAN UNION AKD CANACKA, $14 FOR THREE YEARS. 511 FOR
TWO YEARS, $& FOR OME YEAR. ELSEWHERE ADD $3 PER YEAR FCR FOREIGN PCOSTAGE. ALLOW 30 DAYS FOR NEW SUESCRIPTIONS

AND RENEWALS. CHANGE OF ACDRESS: SEND BOTH OLD AND HEW ADDRESSES AND ALLOW 30 DAYS FOR CHAKGE ADVERTISING: HOW-
ARD . LEDERER, ADVERTISING DIRECTOR, 720 FIFTH AVENUE. MEW YORK 19, NEW YORK. Cl §-2620: ADVERTISING PRODUCTION.
PLAYBOY BUILDING, 232 EAST OHIO STREET. CHICAGO 11, ILLINCIS, K| 2-1000; LOS ANGELES REPRESENTATIVE, BLANCHARD-NICHOLS
ASSOCIATES. 633 SOUTH WESTMORELAND AVENUE, LOS ANGELES 5, CALIFORNIA. DU B-£134; SAN FRANCISCO REFRESEMTATIVE, BLAN-
HARD-HICHOLS ASSOCIATES, PHILLIPS AND VAN ORDEN DUILDING. 900 THIRD STREET. SAN FRANCISCO 7. CALIFORNIA. YU B-6341.
SOUTHEASTERY REPRESERTATIVE, SOUTHEAST ADVERTISING SALES. CHAMZER OF COMMERCE BUILDING. MIAMI 32, FLORIDA. FR 1-2103.

MY SIN

...a most

provocative perfume!

LANVIN

the et Tans fas 20 gffer
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YOUNG MAN with what it

takes to cut the mustard
“The job in front of you: the Boss' daughter. Nice, she's worth the effort,
when you have to swing it, after S and on week-ends. How our man
snags her: the Mustard Colored Sportecar. Bright, she can't miss you
. . . just one of many new, very bright Cricketeer colors. Catsup, French
and English Mustard, The Stone Colors. Picture the wedding reception,
‘The Boss up to his ears in champagne, “yup, this young man culs the
d". Our horseblanket plaid, $45, other sportcoats less. Cri
Get-Ahead suits, $59.95 to $75, all with vests. For stores, contact:

CRICKETEER?®

200 Fifth Avenue, N.Y.
This is appeal 21 ta The Young Man Who Wants To Make $10,000 & Year Before He's 20,

B LT T eI RSN

COLLEGE MEN: for free Back-To-School Clothes Guide with correct dress for South, West,
East, North, schools, write Cricketeer. (¥slightly higher in West) ® Reg. U.S. Pat. Off.

coma that need not be as perpetual as
it looks from here. However, should it
ultimately die stone cold irrefutably
dead for ever and ave, then I can think
ol no finer chief mourner and chanter
than Charles Beaumont. to whom I am
already indebted for what I choose to
regard as only a provisional requien.

Norman Corwin

Sherman Oaks, California

Thanks for the beautiful nostalgia in
Charles Beaumont’s Requiem for Radio.
I didn’t t