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into a trim...

flexible sole...

(how does Mansfield give you so much more?)

Shhh! We can’t give away the whole
secret. We can only tell you that
Mansfield has developed a special way
of stitching a new, durable sole leather
to the upper of the shoe. It makes pos-
sible a trim clean-cut look right to your
toes. You get the same mileage your
bulky soles gave you. But you enjoy a
new light-footed feeling.

Top: S1316—Leyelet Taperlite reath low
Taperlite tnth lowesieeep cobbler’s sivich. Also

rewep cobbler's sivich. Also FIIIT in black. Middie:
81315 dn black. Most siyles $11.95 to $19.95. Also makers of Ho

In any shoe, the critical comfort area
is at the front. Exactly why these new
Mansfields taper in naturally. They're
moulded on the inside to leave plenty
of wiggle room for your toes. Note the
bold cobbler’s stitch sewn in to give a
trim look to vour feet.

MANSFIELD

#1312—Taperlite ship-on with elasticized Snug-Top in elive broun. Also F1313 in black. Bottom
nvan and Hortonian Hays. Write for address of y

The moment you put on Taperlites you
feel a leisure in your walk. You step out
licht and smart. Be well-dressed from
the ground up in Taperlites, the shoes
with the trim tailored. flexibie sole.

Start enjoying Mansfield Taperlites
at your Bostonian Dealer’s, today.

TAPERLITES

1314—d-gyelet smoath-front
r nearest Mansfield Dealer. Bostonian Shoes, 1Whitman, Mess.
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McGregor does it again! Gives you a knit sport shirt that beats all for performance. Beats all for looks
with a new lustre that makes colors gleam! Why? Because it’s made of Agilon yarn of “Antron”* nylon.
Washes by hand or machine and keeps its shape with no blocking needed. More comfortable to wear be-
cause Agilon yarn is more absorbent. Resists shrinking and snagging; banishes moths and mildew forever.
Once vou wear sports shirts of Agilon yarn of “Antron” nylon you’ll never be satisfied with anything else.

mm%n Polestra sweater shirt in eleven handsome colors, About $10.95.
Also comes with short sleeves, about $8.95. At finer stores everywhere.




THAT EMBATTLED AND UNMAPPY MEDIUM, TELEVISION, is the subject this month of our
fourth Playboy Panel, a symposium of eight of the medium’s most prestigious prac-
titioners, disciples and dissenters — producer David Susskind, impresario Mark
Goodson, director John Frankenheimer, critics John Crosby and Gilbert Seldes,
satirist Stan Freberg, scriptor-director-producer Rod Serling and network nabob
Mike Dann. They generate both heat and light as they debate the extent and
limits of TV’s Problems and Prospects, then suggest escape routes from what FCC
Chairman Newton Minow has dubbed “the vast wasteland.” In a lighter look at the
little screen, -Shel Silverstein’s newest attack on videoschmerz, The Return of Tee-
vee Jeebies, should prove a panacea for the most jaded eyeballs.

Mustachioed chronicler Bernard Wolfe has again fashioned one ol his tantaliz
ingly titled, engagingly ironic Hollywood tales, Agoraphobia Is in the Public
Domain, wherein a literary toiler in the celluloid vineyards reaps a harvest of sour
grapes. (Bernie recently spent a few days in pravsoy's Chicago offices, with Editor
Publisher Hugh M. Hefner and actor-producer ‘Tony Curtis. Topic of the confab:
a Wolle-scripted screenplay of the forthcoming movie, Playboy; going into produc
tion early next year, the film will star Curtis portraying Hefner on the screen.) Other
fiction includes William Masters’ insightful The Normal Man, a disturbingly
poignant story of a quest for love — requited, then found wanting in a bittersweet
ingredient. In Henry Slesar’s The Last Smile, the wages ol deception are weighed
by a compassionate chaplain who burdens himself with mortal sin to unshackle
a prisoner from mortal lear.

Pictorially, we think you'll enjoy our revisit with beautilully structured Anita
Ekberg as she cavorts in the jungles of Roman high society, both on and off the
screen. The refulgent Anita, recently returned to the realm of firstmagnitude
stardom in Fellini's monumental morality play, La Dolce Vita, is as dolce as ever —
as you'll see from eur eye-hlling photo feature.

Patrick (Auntie Mame) Dennis — prolific author and jack-of-all-pscudonyms —
has a new book on the stalls this month, Little Me (sce Playboy After Hours),
which he describes as “the typical star’s typical ghostwritten autobiography, captur-
ing, I hope, all of the ignorance, arrogance and egotism of a no-talent nitwit.” With
a scarching look into The Little World of Patrick Dennis, author Allen (The
Improper Bohemians) Churchill captures all of the whimsy, eccentricity a nd efferves-
cence of the multitalent wit. East is East and West is West and verily the twain
shall meet in Playboy on the Town in Tokyo, nine colorsplashed pages of pleas-
ures exotic as well as erotic in the world’s biggest, brassiest — yet charm-laden
metropolis. On the other side of the world, cartoonist Gahan Wilson, PLAYBOY'S
master of the macabre, spent much of his time in London this year and, quite
naturally for Gahan, haunted the musty corridors of Madame Tussaud's [amed Wax
Museum, especially the Chamber of Horrors. See what he saw and feel what he
felt in Chamber of Horrors, a five-page picce of humorous ghoulishness executed
in his finest graveside manner, complemented with his own prose commentary.

To launch the festive season, we olfer a gladsome three pages of holiday
bounty for the gifting month ahead: an appreciative appraisal by Ken Purdy of
U.S. motordom’s most elegant auto-crat, The Lincoln Continental; ex-Fortune
editor Al Toffler's unsparing indictment of The Secret Snatchers — commercial
spies hired by rival industrial companies to filch one another’s ideas; a shooting
session with our sharp-eyed, sharp-looking November Playmate, Dianne Danford;
plus a handsome array of burnished cutlery for the host at home, with a fare-thee-
well explication of the gentlemanly art of carving, by rLavsoy's keen Food and
Drink Editor, Thomas Mario. His book and ours — The Playboy Gourmet — is pub-
lished this month (and reviewed in this issuc). Our Thanksgiving feast of reading
and glomming, previewed above and stuffed with other goodies noteworthy though
unmentioned, is herewith proffered with pride.
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It's a great day in the morning when you use
Kings Men After Shave Lotion. Its subtle, manly |
fragrance underscores the vigorous way you feel |
after soothing and cooling your just-shaved face. '
What's more, Kings Men is the first 24-hour i ;
skin tonic, and no other After Shave Lotion gives | {
you a lift that lasts so long. You'll feel great
when you start your day with Kings Men After
Shave Lotion . . . $1 pius tax.
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. It'ssonicetohaveaKing’s Man around the house
i o
- KINGS 1Mell

for good grooming

After Shave Lotion - Pre-Electric Shave Lotion - Cologne
Aerosol Luxury Shave - Hairdressing - Deodorants
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It doesn’t tick
. » - it hums

HAVE YOU HEARD THE NEW SOUND OF

JRACY?

Its the hushed hum of ACCUTRON"

Above: Accutron® "Spaceview" model. Transparent dial. 14-KT. gold case. $250*

ACCUTRON-so revolutionary—so accurate, it's the first timepiece
in history that's guaranteed 99.9977% accurate on your wrist!

Put your ear to the new Accutron
and listen carefully. It doesn’t
tick, it hums softly (in F sharp).

Why? The heart of Accutron
is a tiny, electronically powered
tuning fork! As it vibrates, it
hums. As it hums, it moves the
hands, with an accuracy no other
watch in the world can match!

This revolutionary tuning
fork replaces the delicate hair-
spring and balance wheel—the
parts responsible for inaccuracy
in all other watches, including
electric watches. It's the first
basic advance in personal time-
keeping in 300 years.

Accutron is far more rugged
than conventional watches, too,

tRegistered Trademark. ©1961 Bulova Watch Company, Inc., New York, Toronto, Bienne, Milan.

because it has only 12 moving
parts. It rarely. if ever, needs re-
pair. Never needs winding. And,
of course, 1t's shock-resistant,
waterproof ** anti-magnetic.

You'll wear your Accutron
timepiece with an extraordinary
measure of pride—confident that
you command the exact time,
all the time. Only Accutron, the
world’s new standard of accu-
racy, gives you this incompa-
rable feeling of security.

Give Accutron this Christmas
(especially to vourself). It's more
than a gift—it’s a new way of
life. See the many impressively
styled models of Accutron at
your jeweler now.

THE SECRET OF ACCUTRON
This tiny tuning fork is oscillated
at the rate of 360 times a second
by a germanium transistor,
powered by a button-size power
cell. It keeps Accutron 99.9977%
accurate on your wrist.

Accutron Guarantee of Accuracy
Accutron is guaranteed by Bulova
nol to gain or lose more than one
minute a month in actual daily use
on your wrist. For one full year
from datc of purchase, the author-
ized jeweler fromn whom you pur-
chased your Accutron timecpiece
will adjust it to this tolerance, if
necessary, without charge.

At left: Accutron 203" in brilllant
stainless steel. 14-KT gold inlay, $175*

See ACCUTRON
by BULOVA

at finer jewelers $150 to $2500+

**Waterproof when case, crystal and crown are intact.
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HULA HOOPLA
When I saw on the cover of your
August issue that you were featuring
an article on The Girls of Hawaii, 1
thought, “I'll get a copy and remind
myself how delectable those lovelies are.”
But when 1 looked inside and saw the
photographs of some of the gals I had
known in the Islands, I thought, “Damn-
it all, they didn't do the gang justice.”
Iine as your photographs were, alluring
as they made the gals look, I have to
advise you that the subjects in person are
prettier, sexier, more golden-skinned,
more laughing and more totally desir-
able. In fact, I don't understand why you
edit your journal in Chicago, when, with
a little more effort, you could be in
Hawaii. If you saw these chicks in person
you'd know I was telling the truth. And
vou ought to tell your readers that
Hawail is the best place in America
for an unmarried male — or married, too,
for that matter — to find a partner. The
ratio of beautiful girls to available males
is about five to three. After Kodiak
Island in Alaska, it's the best hunting
ground in the 50 states.
James A. Michener
Pipersville, Pennsylvania

The Girls of Hawatt was most convine-
ing prool of the loveliness ol the Eur-
asian girl. It seems that “integration™
works there with stunning success. I have
had the opportunity to use some Eurasian
models and found them not only most
attractive, but also gifted with a natural
poise, combined with gentleness and a
wonderlully cooperative attitude. Alto-
ecther, they seem to be adorable girls
from whom some of our “purebreds”
could learn a lot.

Eric Stearne
Berkeley, Calilornia

THE CHILDREN'S HOUR

Words almost [ail me after having in-
credulously read Uncle Shelby’s ABZ
Bool — almost, but not quite. After hav-
ing read it again, I saw what I'd really
thought I'd seen. 1 am forced to con-
sidder one of two alternatives: either
Uncle Shelby has lived it — nobody could
make that up —or he was watching

through my window with the periscope
he got for box tops.
Mrs. Carolyn M. Murray
Sherburne Center, Vermont

It took me 23 years to learn the ABZs,
but now, thanks to Uncle Shelby, 1 think
I'm ready lor the second grade. The
book tasted delicious.

Ron Edwards
East St. Louis, Illinots

I was shocked to read Uncle Shelby’s
ABZ Book in your August issue. Cer-
tainly the editorial staff of your maga-
zine cannot be fooled by such an article.
Such deliberately sadistic, subversive hu-
mor can only come [rom one source —
Moscow.

John M. Eadie
Fort Lauderdale, Florida

John, you sound like youw've been

soundly Birched.

CAR-RESPONDENCE
Ken Purdy's article Classic Cars of the
Thirties was excellent. The paintings by
Jerome Biederman were fabulous.
Renneth D. Hapgood
Birmingham, Alabama

Your article Classic Cars of the Thir-
ties features some beautiful cars, among
them the Duesenberg. There is so much
mlormation available on these cars that
I am surprised that Ken Purdy would err
(more than once) in writing about them.
The well-known authority, J. L. Elbert,
has published a monumental tome on the
Duesenberg. The principal error in your
article is in the drawing at the head ol
it. The Duesenberg Model S] was not
annpunced until June 1932 (see Motor
for that month) so the blower could not
very well have been available on a 1931
model, Your illustration is therelore mis-
labeled by at least a year. The basic
price ol the Duesenberg was the price
of the chassis, plus the price of the body.
The latter could be most anything, but
the basic price was S8500, later raised to
S9500. Contrary to what you say., the
Duesenberg did not boast a “stop-clock.”
The instrument was known as a chrono-
graph and it was made especially for
Duesenberg by Jaeger. Your comments
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YOUNG MAN to bring new idea

to old week-end sport of impressing the hoss

‘The Knicker suit will show you have a sense of history as well as
a sense of what's appropriate. More than that, it shows you are a
pioneer, ready to go ahead with the new. Bosses go ng for this one.
Have a go at the Cricketeer Knicker Suit. It's the only one. The
one you should have for week-end wear. $85.00. Cricketeer vested
suits, $59.95 to $75.00. Cricketeer sportcoats, $39.95.

Under either name at your favorite store. For more details, write:

CRICKETEER & TRIMLINES ®

200 Fifth Avenue, N.Y.
This is appeal #32 to The Young Man Who Wants To Make 310.000 A Year Before He's 30.

Prices slightly higher on West Coast ®Reg. U. S. Pat. Office

about the chassis lubrication are hevontd
belief, especially coming [rom an arthor-
ity such as Purdy. The chassis lubricator
on the Duesenberg was not operated by
hand — it was (and is) completely auto-
matic — and it did not “grease” the car,
the car was oiled by this device. You
speak of Derham, coachbuilder of some
of the Duesenberg bodies, as being the
only one of the lot who is still in husi-
ness. Wrong. There is a Ducsenberg in
Pittsburgh with a beautilul Wolfington
phaeton bodv. an original creation ol
that Philadelphia concern. Wolfington.
like Derham, is stll in business. and if
vou will look them up in the Philadel-
phia phone book vou will have no
trouble contacting the grandson of the
founder.
Allen R. Thurn
Bethlehem, Pennsylvania
Ken Purdy writes: “To take your
comments in order: You will notice, in
looking at the Duesenberg illustvation.
that the date is integral with the draw-
ing, and not placed under it as a cap-
tion. I had nothing to do with this, so
I'm afraid your quarrvel is with the artisi,
not with me. [The editors in checking
arlist Biederman’s Duesenberg dale used
“Cars of the Connoissenr” by J. R. Buck-
ley (Macmillan) and found on page 244
“Type S| introduced in 1931.”] In the
maltier of prices, I took them from the
factory letter dated December 21, 1932,
quoted on page 69 of the Elbert book.
You say that the tevm “stop-clock” is
wrong and that it should be “chrono
graph.” If you will look at the 1929 fac-
tory calalog, page 151 of Elbert’s book.
you will find thal Duesenbers used the
teym “split-second stop-clock . not “chron
omraph” Also, if you will consult a
dictionary you will find that there is not
much to choose between the two terms.
You ave right about the oiling system.
of course. This is an mexplicable ervor,
because T know quite well how the sys
tem works, and for many months now
I've been driving a Duesenberg, with
the big green and red lights winking at
me every so often. This is the thivd mis-
take I've had to admit since 1999 and
oddly enough the other two were very
simtlav: well-known facts about which |
was in no doubt whatever! 1 suppose I
could list a dozen men who will make an
occastonal body. but actually full-time
coachbuilders are a great ravity today,
wouldn’t you agree?”

AFTER HOURS
Enjoved your patent medicines for
neurotics in August's Playboy After
Hours. Just wondered il you have heird
of the two new contraceptive Sulfa com-
pounds, Sulladenial and SulFacontrol.
Harold Kushel, Editor
New Jersey Journal of Pharmacy
Philadelphia, Pennsylvania



Yodka 80 & 100 Proof. Distifled from 100% Grain. Gilbey's Distifled London Dry Gin. 90 Proof. 100% Grain Neulral Spirils. . & A. Gilbey, Ltd., Cincinnati, Ohia. Oistributed by National Distillers Products Company

Six different drinks and the difference 1s

Gilbeys

..the best name 1in Gin and Vodka .
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Your
Alligator
80es

with you
...everywhere

GOLD LABEL. All wool worsted—A ica’s most wonted gobardine. $44.75.

For business or pleasure—Alligator is the coat you'll live in, anywhere, any
weather. You get smart fashion, excellent fit, and a wide choice of styles
and fabrics. All wool worsted gabardines, fancy wools, finest yarn-dyed
cottons in plains and woven patterns. Also blends with Eastman Kodel
polyester, Dupont Dacron polyester, Courtaulds Topel cross-linked rayon.
All with Alligator’s dependable, durable water repellent. Fine Dacron water-
proofs, too. America’s most wanted coats — $11.95 to $70.75 — all great

values. See them now at g’é ll‘ ator

better stores everywhere.
THE BEST NAME IN ill WEATHER CRATS AND RAINWEAR

The Alligator Company - St. Louis, New York, Chicago, Los Angeles

You state in your review of Tropic of
Cancer (August Playboy After Hours)
that the Henry Miller opus has been
“spirited into this country for 27 vears
under the dust jacket of Anaphora of
Greal Euchavisiic Prayer.” A remarkable
trick. wents, since as any semiliterate
reader can tell you (and hundreds no
doubt have by now), Walter H. Frere's
memorable Anaphora wasn’t published
until 1938.

Edward Handman
Elmsford, New York
Anything is possible with prayer.

CULTUREPHOBIA
Although Mr. Getty is given to sweep-
ing hyperbole in describing The Edu-
cated Barbayians, he has indeed touched
on a deplorable shortcoming in Ameri-
can values. 1 commend Mr. Geuy lor
sticking his neck out to write such a pro-
vocative article, and rraveoy for pub-
lishing it.
Robert F. Loughridge, Jr.
New York, New York

Getty is all wet. This 1s why: (1) There
arc more symphony orchestras in this
country than in any other in the world.
(2) There are more museums, public
libraries, art galleries and other cultural
watering holes here than in any other
country in the world. (3) If the Euro-
peans are so saturated with culture, why
do so many LEuropcan composers, con-
ductors, soloists, singers, writers, actors,
artists, etc,, choose to live and make their
living in this country? (4) Why are so
many European orchestras, muscums, hal-
let companies and opera houses supported
by government or municipal funds? They
can’t cut it otherwise, that’s why. Geity
would better serve the cause of culture
he so feverishly espouses if he would
attempt to wise up the Europeans to
what we're doing instead of knocking
the country that has nearly as many
cultural [acilities as their whole damned
Continent.

John R. Hudson
Los Angeles, California

Today's educated American male is
a  hard-living, hard-driving individual
whose concept ol recreation and relaxa-
tion is almost nonexistent. He is a 24-
hour-a-day doer who signs contracts at
the luncheon table, talks specifications
on the putting green and draws a veri-
table storm ol Continental criticism for
his inability to relax and contemplate
the “finer” things in life. He does not
stroll, he sirides, for he has become a
hard-nosed realist and expediency dic-
tates an exorbitant price for long, van-
quil moments of pensive reveries and
cuphoric abstract nirvanas. He s, in
short, Ilistol}"n oSt dyn;lmic. most pro-



ELLA FITZGERALD
sings G'ERSH*IN

Stranger
In Paradiss

HEAVENLY
iII mors

Yaung Lovers §
JOHNNY MhTHIS

2. Also: Moonlight
Becomes You, More
Than You Know, etc.

But Not for Me, Man
1 Love, plus 10 more

Rhapsody in Blue

12. Cathy's Clown, A  35. “Fierce unpact
Change of Heart, Love

and momentum’*

Hurts, Lucille, etc. N.Y. World-Telegram
BROOK BENTON| | HITS

Songs | Love to Sing FROM
TN | THE MOVIES
{Vsepremgen | [ fastuieg PERCY FAIIK' orgina

THEME FROM
“A SUMMER PLACE"
DORIS DAY -Pillow Talk

10 mare

SONG
10 more
. -'.M-..-;., ]

4, Also: Tony Ben-
nett — Smile; Vic

19. Also: Moonlight
in Vermont, 1"l
Around, ete.

TILL

ROGER WILLIAMS

Damone — Gigi; etc.

QUTSIDE
SHELLEY BER

214 ppu lar comedy

3. Also. Arrivederci,
Oh, My Papa; record. ‘‘Sidesplit-
Mnnnirzm Love; etc.  ting”—Billboard

10. Ella swings with

An American In Paris [BF

COLUMBIA
RECORD CLUB

offers new members

of these superh $3.98 to $6.98
records in your choice of

' REGULAR

HIGH-FIDELITY

97

FOR RETAIL VALUE
ONLY up TO $30.30
if you join the Club now and agree
to purchase as few as 5 selections
from the more than 200 to be

GRAND CANYON
UITE

offered in the coming 12 months

CHRISTMAS
SIHG ALONG WITH MITCH

. or STEREO

MERRY CHRISTMAS

18. Ohln They Say
It's Wonderful, The
Sound of Music. etc.

LISTENING IN

DEPTH

<=2

AN INTRODUCTION
TO COLUMBIA
STEREOPHONIC BOUND
[

5. Inciudes stereo
balancin &test and
book — STERED only

THE SPIRIT OF CHRISTHAS

Crnsinias Canoly Sung by
. MORMON TABERNACLE

LERNER & LOEWE

1 | Camelot

Richard Burton
ey Julie Andrevs

THE PLATTERS

Encore:of Goldan Hits

9. “Most lavish and
beautiful musical, a

1. Also: Great Pre-
tender, Enchanted,

Landon Symphany Orch.

plus Carnons & Muskets |

41. "'This makes all
previous recordings
sound mild" High Fid.

triumph”—Kilgallen  Magic Touch, etc.
Wellington's Victory | |Gunfighter Ballads
BEETHOVEN MARTY ROBBINS
g R
T s~ Elfase
ANTAL DORATI Big_lron

24. Also: Billy the
Kid, lhlnnlng GUI‘I. In
the Valley, etc.

LORD'S PRAYER|

MORMON
H

lll'lti HYMN OF TI'E lliPLIﬂl(
THE LORD'S PRAYER-9 MORE

154, Hark, the Her-
ald Angels Sing, The
Three Kings, 17 more

36. Also: Londonder-
ry Air, Blessed Are
They That Mourn, etc.

HERE ARE B MORE RECORDS TO

E. PERCY FAITH —
JEALOUSY. Glittering
new arrangements of
0ld Black Magic,
Mare Than You Know,
Where or When, I've
Told Every Little
Star, Begin the Be-
* guine, 12 in all

MUSIC of CHRISTMAS
Percy Failh ard His Orch

8. MY FAIR LADY.
Rex Harrison, Julie
Andrews star in the
best-selling Original
Cast album ever

13. SINGALONG WITH
MITCH MILLER, That
0ld Gang of Mine, A
Tavern in the Town,
Till We Meet Again,
16 hits in all

7 ; N
PATTI PAGE
The Waltz Queen
29. Now is the Hour,

Till we Meet Again,
What'Il | Do, a:“f .

CHOOSE FROM:

20. DINAH WASHING-
TON — UNFORGET-
TABLE. | Understand,
When | Fall in Lave,
Song is Ended, etc.

23. THE FABULOUS
JOHNNY CASH. Don't
Take Your Guns to
Town, 11 more

25. JOHNNY HORT-
ON'S GRERTESTHITS.
Sink the Bismarck,
Battle of New Or-
leans, 12 in all

f 38. TCHAIKOVSKY:

& NUTCRACKER SUITE;

7%
£ . RAVEL: BOLERD, LA
VALSE. Amsterdam
Concertgebouw

42. CHOPIN: THE 14
WALTZES. Brailowsky
is ‘'a poel of the
plano™ — N.Y. Times

ANDRE KOSTELANETZ
NARRATED BY JOKNNY CASH

37. A vividly realis-
tic performance with
special sound effects

Silent Might = I)ﬂi IN IIII|
loy to the Werld

L 10 MORE [CoLuninia]

% 155, Also: We Three
. Kings, The Coventry

16. '‘Lighthearted,
winning informality"
—HiFi Stereo Review

[COLUMBIA

150. The Christmas

Song, The First Noel, of Bethlehem, 0 Holy  Midnight Clear, Joy - -
TO GIVE AS GIFTS... Carol, etc. plus 10 more Night, 14 in all to the World, 12 more _

OR TO ADD TO YOUR TR RN Ny 22N R

OWN COLLECTION! P Gty A St e e M
30D o MONEY — il coupan 1o receive 5 recoras for $1.97 |

) E IDEAL GIFT for ev
e Tte fuletide fa- CDLUMBIA RECORD CLUB, Dept., 268-4, Terre Haute, Ind. CIRCLE 5

on your Christmas list . yuletide fa-
\rﬂﬂtus and best-selling albums by Ameri- « T accept your special offer and have clrcled at the right NUMBERS
ca's greatest recording stars. As a new the numbers of the five records I wish t0 receive for $1.97,
plu'. small mailing and handling charge. 13 3s
16 36 -

member, you may pauu m;n' 5 {Jf 'trhesre
records — in your choice of regular high- Send el SR —~
[t:ll:xc.zzluﬁ;m isnatulszck one) r- REGULAR [] STEREﬂ
18 37
[] Broadway, Movies, TV & Musical Comedies 19 38
[J Classical [] Listening & Dancing [] Jazz

1
fidelity OR stereo (except No. 5 — Listen- 2
3
4
: I understand that I may select records from any Divislen. | g 20 41

6
8
9

157. 0 Little Town 181, It Came Upon a

Your only membership obligation is to
purchase five selections from the more
than 200 records to be offered in the
coming 12 months. Thereafter, you have
no further obligation to buy any addi-
tional records . . . and you may discon-
tinue your membership at any time.
FREE BONUS RECORDS GIVEN REGULARLY.
If you wish to continue as a member
after purchasing five records, you will re-
ceive — FREE — a Bonus record of your
choice for every two additional selec-
tions you buy — a 50% dividend!

The records you want are mailed and
billed to you at the regular list price of
$3.98 (Classical $4.98; occasional Orig-
inal Cast recordings somewhat higher),
plus a small mailing and handling charge.
Stereo records are $1.00 more.

. and enrnll me In the following Divislon of the Club:
{check one Division only)

ing in Oepth — sterep only) — ALL 5 in
time for Christmas giving or to brighten

1 agree to purchase five selections from the more than 200
to be offered during the coming 12 months, at regular llst

your own holiday season for only $1.97.

TO RECEIVE YOUR 5 RECORDS FOR $1.97
price plus small mailing and handling charge. Thereafter,
if 1 decide to continue my membership. I am to recelve

— mail the coupon at the right. Be sure
to indicate whether you want your 5 rec-

ords (and all future selections) in regular

high-fidelity or stereo. Also indicate

which Club Division best suits your musi-

cal taste: Classical; Listening and Danc- a 12" Bonus record of my cholce FREE for every two addi-
ing; Broadway, anms, Television and tional selections I accept.

Musical Comedies; Jazz.

21 352
23 154
24 155

HOW THE CLUB OPERATES: Each montn  NAIL THE COUFON TODAY — to receive § e i e et Sy Y | b .
the Club's staff of music experis selects your 5 records for only $1.57. { Address...... S e A 25 156
outstanding records from every field of NOTE: St record t be played
music. These selections are fully de- only on a !srt::':eo :rtn:ﬂm;::yere ?fﬂ;:n S R IORE.... SO, covcennas- 12 29 157 -
scribed in the Club Magazine, which you fn ﬂntlnnw own one, Iz?' al!‘.‘m;..?sd!’nn- B ,?[dd:rsicws“i;-?[!c flur ;T E! ngﬂn;r_j! C.»{l)N.ElDﬁ.‘ 161
inue to_ acquire regular hig it rices slightly higher eslie on Mills, Ontario. M
RN G (ROl AL records. They will play with true- ltnEhl': . i,h:m want 1his membership eredited 1o an estalillshed Columbia
You may accept the monthly selection :r:tih;:l:‘ﬂd V:!::nnr::::: !;]t;nﬁng::vié:ﬂﬂ or Eple record dealer, authorized to aceepl subseriptlons. {11l in:
Iviei LIS -
::l:!:n\tja!rlglf?st;?nnihﬁl: ?éctlnrﬁi ?:ITHE :]l:d"i‘g ;}‘enlao!nhﬁnnnraph if you purchase one in Dealer’s Nome & Adress. . oveernnecnnnnens T N 470
e future,
the Magazine, from all Divisiens . . . or

take NO record in any particular month. Columbia Record Club, Terre Haute, Ind.
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lific producer in all areas of commerce
and industry. And, gentlemen. I'm
damned if I don't think he's doing pretty
well at that.
Richard E. Botke
New York, New York

J. Paul Getty is very gentle in dealing
with the average cultural level of the
American businessman. 1 admire his at-
titude, however, and his restraint. I'm
sorry that he didn't deem it proper to
criticize the candidates in the last Presi-
dential election for ducking the issue of
establishing a Cabinet post for Secre-
tary of Culture. I believe that they both
deserve to be criticized for their lack of
vision in this regard. Again, thanks for
bringing Mr. Getty’s views to the atten-
tion of your readers. I am sure they are
shared by many, many Americans who
are not ashamed of their love for any or
all of the arts.

Ernest Charles
Beverly Hills, California

Let us collectively close our eyes, chant
obsolete slogans and rock n’ roll our
complacent way backwards — into obliv-
ion. Can’t happen here? That’s what the
Romans said.

J. Sparky Summers
Hermosa Beach, California

Getty writes . . . American men . . .
slump in easy chairs at home staring
blankly at the vulgar banalities that flash
across the screens of their television sets.”
Two paragraphs later he pens. “The
world’s most successful commercial and
industrial leaders have alwavs been
known as patrons of the arts and active
supporters of all cultural activities.”
There 1s a paradox here. If we can
assume, and I think Mr. Getty will agree.
that a far greater majority of the world's
most successful commercial and  indus-
trial leaders is located right here in the
U.S., then. looking at just one vastly im-
provable area, why haven't more of
these champions pushed for superior
TV programing? We all know that, with
isolated and negligible exceptions, the
client holds a financial cudgel over the
ad agencies and the networks who will
erind out the most horrendous junk if it
means keeping an account. If the finan
cial behemoths are as sympathetic with
Mr. Getty's feelings on America’s cul-
tural poverty as I am, let them prove it
by backing not a few spectaculars a year,
but maybe a dozen series of superior
programs.

Vernon L. Lewis
New York, New York

Be sure to see “The Playboy Panel” in
this issue, Vernon. It discusses in depih
the very same questions and problems

you pose.
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aving nothing better o do, appar-
Hrnll_v. a novelist friend recently
wrote us that he had conceived a fool-
prool formula lor literary success which
he believed would revolutionize not only
his own less-than-Promethean carcer, but
also the entire world of publishing and
belles-lettres. More and berter prurience,
perhaps? A revival of mid-Victorian cth-
ical values? No. After observing the swift
circulation of a Herbert Gold novel
among the patrons ol a neighborhood
booke nooke. he decided that the vol-
ume’s popularity was helped along by
a felicitous euphony of ntle and author:
Thervefore Be Bold bv Herbert Gold.
Which of John O'Hara's books, he con-
tinued rhetorically, was most rewarding
both to readers and writer? Answer:
Appointment in Semarra. Q.ED. sand
he, proceeding to theorize that Robert
Frost would be knee-decp in rovalties
today il only he had had the perspicacity
to title his last volume Paradise Lost
and that The Sound and the Fury would
have [ared even better in bookstores
and on Broadway had the author been
Allen Drury. Extrapolating further to
support his poetic premise, he cited such
works as: The African Queen by Fulton
Sheen; Beau Geste by Nathanael West;
Catcher in the Rye by Christopher Fry;
Pollyanna by Santavana; Sister Carne by
James M. Barrie;: Vanity Fair by Bugs
Bacr; Tristram Shandy by Mohandas
Gandhi; and Leave It to Jane by Mickey
Spillanc. “Only one detail remains to be
ironed out,” our [riend concluded, “be-
fore I announce my plan to a waiting
world: I haven't been able to come up
with a title to rhyme with my own name.
Any sugpestions? Best regards, William
Makepeace Orange.”
A
With refreshing impartiality, The New
Yorker, a recent addition to the Gotham
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art-movie circuit, posted the following
critical quotes during the premiere ol

the controversial Polish hlm, Kanal:
“Mirror — ‘Superb arustry’; Tribune —
‘Revolting." ™

o

Day-Glowing on the rear bumper of
a car owned by a Detroit college mstruc-
tor: on the lelt — pass; on the right —
FLUNK.

Hell, we were surpriscd to learn re-
cently, is located in Livingston County,
Michigan. Succumbing to pressure from
hundreds of travelers demanding to
know where it is and how to get there,
the State Highway Commission has been
torced to add this minuscule hamlet to
its official maps. Comparable concern,
we Tregret to report, has not been evinced
in the location of Paradise — another
Michigan village.

Want ad in Chapel Chatter, the news
organ of the Commercial Telegraphers’
Union: “Young lady sceks job as secre-
tary. Willing to struggle il given chance.”

ye-opening item from a press release
for the recent Ilinois State Fair: “Breed-
ing classes will be held if weather
permits. Jack Staulcup's orchestra, from
Metropolis, will play music appropriate
to the events taking place during the
show.”
-

One of our overseas correspondents in
London returned recently from what he
describes as “one of my most harrowing
experiences since the blitz” — a commu-
nity songlest conducted by the members
ol a suburban cultural society in the
local grange. The evening, he recalled,
had been only ordimarily grim — con-
sisting of the usual interpretive dancing
by the unmarried niece ol the alderman,

a string trio rending Mozart, and im-
passioned readings from Kipling by the
seven-year-old son of the fire commis-
sioner — until the master of ceremonies,
in a [Ireshly pressed uxedo,
himsell up to his full height and
announced with dignityv: “Miss ‘Eather
'Orneshaw wull naow zing Waoil 1Vhingz.”
Amidst dealening silence, Miss Horne-
shaw propelled hersell to stage [ront.
arranged her feather boa, nodded to
the musicians — and [roze in mid-gesture,
her rosebud lips forming a perfect circle,
as a deep voice from the back of the
hall made this solemn pronouncement:
“Miss "Eather "Orneshaw hizz ha ‘oor.”
During the profound hush that lollowed,
Miss Horneshaw's countenance crim-
soned to the shade of a garland of red
roses she wore at her waist. Finally, she
began to sniff. But the master of cere-
monies, coming forward with a [resh
handkerchiel for the unlortunate wom-
an, was equal to the occasion in every

drew

way. “Be thot has hit moy,” he said with
determination, “Miss ‘Eather 'Orneshaw
wull naow zing Wort Whing=."" And cor,
she did.

.

Highlighting the social calendar of
the Skokie Valley (Illinois) Traditional
Svnagogue this season: a “kosher luan.”
Por vey!

For Want of a Comma the Sense Was
Lost Department: From a Variety item
regarding Met soprano Dorothy
Coulter: “Miss Coulter is wile ol Joseph
Hall, a Kansas City businessman and
mother ol two children.”

new

Now that names like Gogie, Googie,
Kookie, Rip, Rock, Race, Piper, Tab,
Tuesday, Tammy and Lex are old hat,
whither go the film flacks for fresh moni-

13
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IF YOU BELIEVE THAT ALL RECORDING TAPES ARE THE SAME ...

l HI]BR&E_I

IN THE GREAT MOTION PIGTUHES

The course of the motion picture industry was revolutionized by the application of magnetic
stripes on film...a Soundcraft achievement which has made possible the stereophonic
sound tracks of the great MGM (Camera 65), Cinemascope and Todd-A O productions. For this
contribution, Soundcraft received the coveted Academy Award ““Oscar”—first and only tape
manufacturer ever so honored. Soundcraft achievement never stops.

SOUNOCRAFT WAS = Mylar* base tapes for longer life, longer play

W Plasticizer-free oxide to prevent chipping or flaking

®m Micropolished tape surface to preserve the “highs” and minimize
recorder head wear

m FA-4 frequency adjusted formulation to capture the full dynamic

range of sounds e
T0 OFFER YOU:  Buy the best—buy Soundcratt Tapes i e

STMTATION OF “BEN HUR'" SdMNER ©F i3 ACACENY AWARDS,

REE\'ESS“U"DG“AI ICIJHP Main Office: Great Pasture Road, Danbury, Connecticut

take this

Playmate
wherever

/’ﬁ ”"‘9‘@
GRUI‘IDIG/ TK-1 "Attache”

ALL-TRANSISTOR PORTABLE TAPE RECORDER

No home ties (performs anytime, anywhere, on batteries). Easy to control (single %
knob playback, record, rewind). Talented (stop, recording safety, record level,
tone control). Articulate (3% ips dual-track, permanent dynamic speaker). Svelte
(8 Ibs., measures 11% x7 x4%"). Get attache(d) (with mike, tape, take-up reel).

Write for free color brochure.

W INTERNATIONAL SALES division of The Wilcox-Gay Corp.
743 No. LaSalle St., Dept. P11, Chicago 10, Ulinois

::&\

kers? Back to the silent era, that's
whither. How heartening it would be to
behold marquees blazing once again
with the stylish dignity and individual
fair of such as Arline Preuy, Blanche
Sweet, Billie Dove, Maude Fealy, Flor
ence Lawrence, Fritzi Brunette, Bessic
Barriscale, Carmelita Geraghtv, Laura
La Plante, Renee Adoree. Raquel Tor-
res, Cissie Loftus, Derelvs Perdue, Ida
Conquest, Vesta Victoria and Vallie
Valli; or for that matter, Rupert Julian,
Montagu Love, Bigelow Cooper, Walker
Whiteside, Monroc Salisbury, Webster
Campbell, Rockcliffe Fellowes, Ferdi-
nand Tidmarsh, Mergenthaler Waisley-
willow, Spottiswoode Aitkin —and the
ever popular Stanhope Wheatcroft.

Sooner or later, it would seem, the
wondrous machinations of the birds and
the bees are revealed to each of us. On
learning that Frau number eleven was
about to present him with his first
child, 67-year-old Tommy Manville was
heard to remark with bewildered pleas-
ure: “I figured she had a cold.”

Among the aptly yclept employees of
Milwaukee’s Miller Brewing Company:
William  Beers, Harold Bock, Fred
anp, Harland Stein, Walter Brewer.
Aloys Booz and John Sourbeer. Presum-
ably they all have good heads on their
shoulders.

BOOKS

P. G. Wodehouse’s new novel, Service
with a Smile (Simon & Schuster, $3.75), is
very much like all the other Wodchouse
novels, and that’s jolly news. Once again
we are blithely off to Blandings Castle
with a lot of England’s nuttier nobility,
giving Wodehouse ample opportunity
to prove he is still handy with his dukes.
The plot is, as usual, a completely logical
series ol mild insanities. The deux ex
Debrett’s is that benevolently busy earl,
Uncle Fred, known to his [ew enemies as
FLord Ickenham. the hectic here of some
of the funniest stories ever understated
in the English language, and who is not,
by gad!, finished yet. Uncle Fred, whose
particular wicket is other people’s ro-
mantic troubles, gets himselfl invited to
Blandings, ficf of Lord Emsworth, in
order to introduce there incognito the
swain of an American heiress. Emsworth'’s
spinster sister, the girl's guardian, has
sworn that never the swain shall meet.
But the spinster has reckoned, as mil-
lions could have told her, without Uncle
F. She has also reckoned without Lord
Emsworth’s passion [or his prize sow,
Empress of Blandings. This lard of the
manor skips nimbly through some com-
plicated twists of the tale, and she hogs
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(6 off—color “st-ori_es- unfold Here)

Have you heard the one about the Ban-Lon® Viking by Esquire Socks® that comes in new British colours? 2=~te,
Just to keep it clean they're made of Enka nylon that washes and dries quickly. And they wear longer, look smarter, [=

&2 7)

3 ‘ ~ F \ _Q,.
fit better. *1.50 pair. Top: STONE BLUE, CAMBRIDGE OLIVE, SUSSEX BLACK. BOTTOM: LONDON LOVAT, WINDSOR GREY, BRITISH CAMEL. )
ANOTHER FINE PRODUCT OF fflKAYSER-ROTH
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Straight Kentucky Bourbon Whiskey - 6 Years Old - 86 Proof - @ Ancient Age Dist. Co., Frankfort, Ky

£

IFYOU CANFIND
A BETTER BOURBON... ¥
BUY IT!

P Kentucky Bourbor = :

Out of Kentucky, the great bourbon country, comes the greatest of them all, mellow, warmhearted, aged six full years...Ancient Age.




a good deal of the show. That all will

end well goes without saying. What is

worth saying is that all goes well with the

good old Wodehouseian pace, pezazz, and

blend of terseness and round rhetoric.
.

title Me (Dutton, $5.95), Patrick Dennis’
take-off on astold-to biographies, is a
first-person account of the undulating
life of undulating Belle Poitrine, nee
Maybelle Schlumpfert. After launching
her career with a starring role in an arty
one-reeler filmed in a deserted barn and
featuring the Houlighan brothers, Belle
goes on to find fun and failure in almost
every medium of showbiz. She tells us, in
breathlessly innocent prose, of her many,
many liaisons (including one with a mys-
terious gentleman who keeps her comfort-
able during Prohibition until his body
is dredged up from the Harlem River)
and of her several husbands (especially
movie magnate Morris Buchsbaum, who
commits suicide with a basket of asps
after the premiere of his $10,000,000
epic, Nights on the Nile, starring Belle
as Cleopatra and Letch Feeley as Mark
Antony). Belle’s bio, previewed in snow
BUSINESs ILLUSTRATED and bound for
Broadway, also includes alcoholism, con-
tributing to the delinquency of a minor,
a close relationship with an “unusual
woman” who smokes cigars, a couple of
murders and finding God in Southamp-
ton. This Frank-ly written spool, illus-
trated with a gross of funny photos of
buxom Belle in various phases of her
development, will probably not dissuade
ghostwriters from penning still more
pseudo histories of ghost-ridden women,
but it mav make them slightly sell-
conscious about it. Read all about Belle's
creator — Pat Dennis — in  this issue of
rLAYBOY, on page 100.

.

The Playboy Gourmet (Crown, $10 naw,
$12.50 after January 1) by Thomas Mario
is a banquet of our own cook’s tours de
force culled from almost eight years as
rLAYeOY's Food and Drink Editor, plus
two preceding decades as a distinguished
chef de cuisine at New York's finest hotels
and dining clubs. A 320-page blending of
the best in food and drink from canapés
to cognac — appetizingly illustrated in
color — it brims with recipes foreign and
domestic, princely and plebeian, ancient
and modern, piquant and formidable,
obscure and universal. It's seasoned with
common-sense tips on short-order coups
de maiire and skillful skilletry, but also
with a heaping measure of robust mascu-
line tang and, above all, with a [ull-
bodied and unconcealed appreciation for
the sensual pleasures of eating and
drinking well. In short, it is a far cry
from the chintzaproned homemaker's
encyclopedia of cookery. Like rravBOY
itself, it has been edited as a highly selec-

Close-up/the Hal
in Traditiona
Venetian Gover

This all-worsted Venetian
covert is manor-born

and classically timeless.
About $75 with vest

at the finest stores
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A Division of Phoenix Clothes 200 Fifth Avenue, New York 10, N.Y.
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A man gets' seen in 417!

He’s the man who knows how to enjoy his leisure after the game . . .
a straight shooter who aims high in sports, women and...clothes.
Always casually confident in his “417” pullover sport shirt...he
favors the subtle formality of the three button placketed front...so
easy to slip on. Indoors or out .. . the mood is relaxed . .. ready for the
pleasures ahead. His instinctive good taste is an integral part of the

important Van Heusen 417" Collection of smartly styled dress and
leisure wear. You'll find it wherever fine men’s wear is sold. by VA-N HEUSEN
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Readers D

MUSIC. INC

250. Epic film score
contoining original ver-
sion of the hit theme.

JOIN BING ==

RND SING ALONG

BING CROSBY
& HIS FRIENDS

HEART OF

245. THE Sing-Along
Spectoculor! 33 great
songs: song sheets, foo.

rJ"Ea

- = elbe
% HEYWOOD

SUMMERTIME

ALL OF YOU

PENNIES FROM HEAVEN

37, Also: The Mon 1
Love, Cherry, by tosty
pionist’s relexed trio.

GREATEST
HORN IN
THE WORLD

-
BEGIN THE BEGUINE

'274. And 10 more by
TV trumpet stor wilth
swing bond/strings.

254, Arnaid sings his
all-time hils ogain in
new hi-fi sound.

muum "ﬁ

TONIGHT:
IN I'ERSGII

L QC

The t’
Limeliters
269. Motion's hotlest

folk-singing tric re-
corded in concert.

214. Also: Blue Skies,
Goody Goody, The Lady
1s o Tromp, 6 others.

[eaeme] |

S

WA‘I’ER

SONS OF THE PIONE.
.

TUMBLING

TUMBLEWEEDS

WAROH WHEELS

292. Also: Red River
Volley,The Lost Round-
Up, 18 Western gems.

-_..:‘E
THE MOST o
POPULAR
GUITAR

CHET
ATKIN

with archestra

298. My Proyer, Eost
of the Sun, etc. Mellow
instrumentols.

4. Younger Than Spring-
time, Some Enchonted

Evening, 13 more hits.

295, Also: Wonderlond
by Might, Donny Eov.
elc. by piano oce.

THE
_ CHOPIN
 BALLADES

316. “A compendivm
of marvels,. sublime,”
noted The Reporter.

219. Couniry-pop stor
olso sings Deor Heorls
ond Gentle Feople, etc.

{EE ER

HANK

LOCKLIN

PLEASE
HELP M,
I'M FALLING

255. And other hits by
the country-pop stylist.
IRPﬂuInr L.F. only}

REINER/CHICAGO SYM.

306. The symphony
with “*V for Victory™
ahprre Powerful!

If you prefer, you may choose this

el and RC A VICT

MUSIC

FOR DINING

MELACHRIND ORCHESTRA

TENDERLY - DIANE
SEPTEMBER SONC

24. Plus: Too Young,
Warsaw Concerlo,
Chnrmiac. others.

| Crames|

PATRICIA MAMBD+5
CHERRY PINK AND
APPLE BLOSSOM WHITE
MAMBD JAMBRD
281. And B more of his

top Lotin donce bond
hits in “‘new sound.”

291. Rich Sponish
Gypsy moods spun by
the peerless guitorish.

MR.
LUCKY
GOES *
LATIN

HENRY
MANCINI

277. Sinvous, donce-
able twists on TV
themes. Lokin settings.

AT THE COUNTRY CLUB

236. Lively, new night
club oct by hilorious
country-style comics.

special 5-record collector’s album instead of five others

R An RCA VICTOR Exclusive!

New Release of the Original Edition
Glenn Miller “Volume 1”

69

GLENN
MILLER

MASTERPIECES

Includes deluxe illusirated album

The Original Miller band — his biggest disc hits and spe-
cially selected broadcasts. Little Brown Jug, String of
Pearls, Chattanooga Choo Choo, American Patrol, Blue-
berry Hill, Perfidia, Rhapsody in Blue, 62 more.

REGULAR L.P. ONLY-but you may take this and still join the Stereo Division.

* Kick Thy

OR  invite

RADIO CORPORATION OF AMERICA

COMPOSED ANOD .
CONDUCTED BY

HENRY MANCINI

220. Best-selling mod-
em jozrz album from
the TV series.

HEY THERE - T00 YOUNG _
261. Also: Secret Love,

Unchained Melady, etc.
by new vocal sensotion.

264. A musicol
pat of gold— Hi-Fif
Stereo Review.

BEOIN THE BEBUINE §
STAROUST- FAENES!

183. Also: Templotion,
Doncing in the Dork,
etc. {Reguler L_P. only)

[vemln]

267. Delight your
friends with this unigue
Southern comedy ocl.

composed and

conducted by

HENRY MANCINI
2. The originol TV-oc-
ticn hit olbum. All-stor
modern “mood™ jozz.

v

wWIiLD
PERCUSSION
[WaZase
AND HORNS A‘PL!B‘ITY
DICK SCHORY'S
HEW PERCUSSION ENSEMBLE
278. 7 percussionists,

bristling bross corps.
The Peanut Vender, elc.

o ¥
| DEEP IN Y BEARI, DEAR - SERENADE

EIEDIER

MUSIC
FOR RELAXATION

MELACHRIND ORCHESTRA

1.Also 10more soothing
instrumentels — While
We're Young, others.

AMES BROTHERS
SING FAMOUS HITS
OF FAMOUS QUARTETS

14.Also: Love IsoMany-
Splendored Thing.
mony more fovorites.

204. Authentic Islond
moods. Sweet Leiloni,
Alcha Oe, 10 others.

IIIEMI EII A FOOL SUCH lll
THE RHUMBA BOOGIE

296. Also: 1 Don't Hurt
Anymore, B more new
versions of Snow hits.

THE

STUDENT PRINCE
MARIO 7% 5

LANZA .~

243. Flus; other Rom.
berg delights sung by
the lote, greot tenor.

234. Alse: Doy O, erc.
Horry's biggest seller!
{Reguler L_F. only)

& WARREN
#* S0UNDS

- AFRICAN
DRUMS

89. Powerful notive Af-
ricon percussion—""Fos-
cinating™ says Veoriety.

you to

124. Frisorer of Love,
Till the End of Time,
etc. [Regulor L.F.only)

HRECORDING

282. Hounting themes
from the current inter-
notionol film hit.

Ve [ |

BROWRE

GUNTRY

TI{M LAMPLIGHTER - TRUE KM
248. Populer vocol trio

olso sings Scorlel Rib-
bons, Cool Woter, etc.

252. Plus other Corle
keyboord steples  in
exciling new sound.

RUBINSTEIN

HEART OF THE
PMAND COMCERTO

300. Melodious move-
ments from concerlos
by Chopin, Grieg, elc.

PORGY & BESS

8
HARRY  /LENAS
BELAFONTE / HORNE

100. 12 Gershwin
treosures—Summertime,
It Ain"t Necossorily So.

Belafonte '-IK

SINGS THE
Blues

ONE FOR MY BABY
HALLELUJAH,
I LOVE HER S0

3. Also: God Bless the
Child, other blues
types/thythm bocking.



choose

:

fl‘ | g RIMSKY=—
<= Y KORSAKOFF

SCHEHERAZADE

FRITZ REINER
CHICAGO SYMPHONY

301. Oriental orches-
tral feost, sumphluous
sound. A hi-hi “must.”

BAINT-SAENS
8YMPHONY No. 3

L

CORGAN &Y MPROn Y
| MUNCH BOSTON SYAPHONY

317, Sirictly for those
with sirong speckers.”’
~Hi FifSterea Review

 TOSCANINI

From “THE NEW WORLD™

315. Elecrranic stereo
reprocessing of ane of
hislinest performonces.

sasssssanss [

SOUSA.......

FOREVER!

MORTON GOULD
| AND MIS
| BYMPHONIC BAND

= STARS AND STRIFES FOREVER
| » SEMPER FIDELIS + EL CAPITAN

297, Includes The Thun-
derer. 18 Sousa struf-
fers in wolloping sound!

=]

1812

OVERTURE
RAVEL/BOLERO

SOUND SPECTACULAR

MORTON GOULD
ORCHESTRA & BAND

1'226. Connons, gong
rcars, massed sirings
sand bands. Dynamic!

Chicago Sympheny

276.Yeor's best-selling
clotsical record. Leins-
dorf canducts.
T
This 2-disc set
| counts as 2 of
your 5 records.
. Enter each num-
ber in seporale
| space on cou-
| pon.
s

950-950A The oc-
tal Carnegie Hall
Concert recorded
Iive. His most excit-
dng collection,

[l

from this exciting new list of 60 nationwide hits!

5. The biggest-selling
classical L.P, of oll
time.

Gershwin
RHAPSODY &
INBLUE -

American m Paris
FIEDLER - BOSTON POPS

215. Finglly = the de-
finitive versians of
Gershwin's clossics.

319.Chopin’s Palonaise
in A-Flat Minute Wollz,
etc. [Regulor L.P. anly)

PRICE

311. The Met's new
sensclion sings orios
frem 1L Trovolore, etc.

HEW SOUND ... E=
NEW RECORDINO
RICHARD RODEERS

7. Mognilicent new re-
cording af dromatic TV
scare by R. Rodgers.

AL
GRAND CANYON
Lo SUITE

MORTON GOULD
AND HIS ORCHESTRA

. BEETHOVEN: WELLINGTON'S VICTORY |

304. Sonic conversation
piece foeatures colorlul
Grofe, Beethaven.

s

Commes)

you can have

ANY

RCA VICTOR RECORDS

for
only

THIS EXCITING new plan offers you the
finest stereo or hi-fi music being recorded
today — for far less money than you would
normally pay. It helps you build your record
library carefully, completely. Now that Reader's
Digest Music, Inc. has become exclusive agent
for the new RCA Victor Record Club, we
invile you to enjoy these seven advantages of
membership:

1. Upon joining, you may have any 5 records
for only 37%¢ each (44¢ each including han-
dling and postage). You select one record
FREE for each two you buy after fulfilling
your introductory agreement — with a tremen-
dous range of music from which to choose your
dividends.

2. A brand-new magazine, Reader's Digest
Music Guide, is sent FREE each month, to
help you build — easily and economically —a
collection to suit your every musical taste and
interest.

3. You get the widest possible choice in selec-
tions . . . symphonies or popular, Broadway or
classical, jazz or opera . .. several hundred each
year from the world-famous RCA catalog. You
get music performed by the world’s greatest
musicians —Arturo Toscanini, Perry Como,
Artur Rubinstein, Harry Belafonte, Van Cli-
burn, Glenn Miller — and hundreds of others.

4. Further, the records selected by Digest and
RCA Victor music experts are pre-lested with
panels of club members themselves to assure
they are ones Club members most want to own.

5. You can also acquire — at amazhgl{ low
prices — special records made exclusively for

I RCA VICTOR RECORD CLUB,

L

s 87

if you join the new RCA Victor Record Club now and agree
to purchase only 5 records during the year ahead

5

Price Per Record
Including Handling
and Postage is only

&4

Club members. These great sElmphonies.
waltzes, concertos, the music of Gershwin,
Sousa, Broadway, Hollywood are performed by
leading U.S. and European artists—superbly
recorded by RCA to meet the exacting stand-
ards of Reader's Digest Music.

6. You'll like this convenient, error-free “arm-
chair” shopping plan that lets you pay for your
rehgords after receiving them and while enjoying
them.

7. And your satisfaction is doubly assured by
both Reader’s Digest and RCA Victor.

How The Club Brings You
The World’s Best Music

Each month you will be offered a Featured
Selection, the record chosen by Digest music
experts, then tested with panel members. You
are always offered the most wanted record in
the Division you choose when you join—either
Popular or Classical. If you want this record,
do nothing. It will come to you automatically,
billed at the Manufacturer’s National Adver-
tised Prices (usually $3.98 for Popular, $4.98
for Classical; stereo an additional $1.00), plus
a small charge for handling and postage. Or,
you may choose any other record you wish
from either Division, or take none that particu-
lar month.

Shown on these pages are records typical of
the high quality and unusual variety available
thro i the new RCA Victor Record Club.
Get the five you want most for only $1.87. To
begin enjoying the many benefits of member-
ship, fill in and mail the coupon today.

(195-11)

c/o Reader's Digest Music,Inc., P. 0.Box 3, Village Station, New York 14, New York

END ME the 5 RCA Victor records whose numbers I have filled in below, billing me only $1.87 plus
a small charge for handling and postage, and sales/use taxes where applicable. I agree to purchase

during the year ahead, 5 additional records, at the Manufacturer’s Nationally Advertised Prices. There-

after, for every two additional records I purchase, I will receive a dividend record of my choice, FREE.

SEND ME THESE 5 RECORDS I H
(Fill in numbers here)

Il || i

ORI:, FIVE-RECORD GLENN MILLER ALBUM

Enroll me in the following Division
of the Club:
[[] cLassicar [] popuLar
(Check one)
And enter my name to receive
[] svErE0* [T] REGULAR L.P.
(Check one)

*Please note:
Sterea records con be played only on sterea equipment.

......................... Zone. . Srate
1 you wish your membership credited to an authorized RCA Yictor Dealer, please fill in below.

Send no moncy. A bill will be sent. Records con be shipped only to residents of the U.S., its territories
and Canada. Records for Canadian members are made in Conada and shipped duty free from Ontario.

TEREO OR REGULAR L.P.

| ®
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PLAYBOY

Electronic Flash
could get so very light,

F—v . REMEMBER WHEN taking flash photos

meant loads and loads of bulky flashbulbs

Bl e e ] e T T e

Smallest (under 17. ozs.) lifetime electronic Uk'?'abﬁtz 3
Mﬂﬂ@éﬁﬂ

DALLAS 7 - LOS AMGELES 18

ALLIED IMPEX CORF , 300 PARK AVE. 50., NEW YORK 10 - CHICAGD 10 -

‘-‘—Tii' overnight . . . ‘Freezes' the fastest action for

flash unit. Permanent, rechargeable battery
will store over 70 flashes and then recharge

" color and black & white. Your one time cost,

less than *$75.00.

% YOUR DEALZR Wil DETERMINE £ XACT RETAIL PRICE IN YOUR ARLA

Dance... Listen. .. Enjoy

o wmesmo Today’s songs

Lanzae

GLENN

=Vt s the master

MILLER would
TIME THE NEW have played
GLENN MILLER them.
A 7R ORCHESTRA
LR 33 dirccted by Ray McKinky

Follow-up to the smash summer TV show,
an album of hits like Night Train, You Go to My Head,

Misty, Stranger in Paradise . . . recorded for the first time in

the unmistakable Miller manner. @ l{(‘.\\’]("](ﬂ)l{@

ASK YOUR DEALER ABOUT THE COMPACT 33, THE NEWEST IDEA IN RECORDS.

The most trusted i'-am:in sound

tive culinary companion and libational
counsclor catering to the special tastes
of the discriminating urbanite.

Bernard Malamud's A New Life (Farrar,
Straus & Cudahy, $4.50) may be the best
campus-based novel since Randall Jar-
rell's blistering Pictures from an Institu-
tion, but it suffers from the predictability
of its university ingredients. (Some col-
lege ought to create a post of Novelist in
Non-Residence.) In this new novel, Mal-
amud’s schlemiel goes West. On the day
of his arrival at Cascadia College, Eng-
lish instructor Sam Levin, a bearded,
lonely, dedicated New Yorker, has a hot
plate of tuna casserole dumped in his
Lip. Our hero is thus introduced as a man
to whom accidents happen, who is inter-
rupted by phone calls during elaborately
planned seductions, who gets lost on the
wity to a motel rendezvous with a hot-
pants coed, and who manages to antago-
nize the entire campus in his campaign
to restore intellectual dignity to the half-
baked English department of the half-
back-oriented college. But for Pauline
Gilley, wife of the department’s status-
secking assistant head, Levin is a way out
of her stifling marriage. Their progress
from casual flirtation to deepening love is
paralleled by Levin’s tussle with depart-
mental dullness. The climax comes when
Levin decides to campaign for election
as new department head, oblivious to
how prime a target for blackmail he
has become. Malamud’s sex scenes are
especially effective — whether they in-
volve the spinster grammarian Miss Avis
Fliss (“When her brassiere came off. her
breasts, handsome under clothes, hung
like water-filled balloons from her chest.
Levin shivered a bit . . . still, for a starv-
ing man ——") or the touching Pauline
(“Lying on the coats, Pauline raised her
hips and drew back her skirt, to Levin
the most intimate and beautiful gesture
ever made for him™). Yet his hero’s trans-
formation from sad sack to crusader,
from lonely outcast to dashing lover, is
never quite convincing. We can't help
thinking that Eastern city boys Levin
and Malamud would both be happier on
home ground than wandering among the
Western extroverts.

ACTS AND
ENTERTAINMENTS

When Joey Bishop played the Empire
Room in Chicago recently, peninsulas of
hastily assembled tables stocked with
Toledo schoolmarms and South Bend
hardware salesmen snaked right out on
stage, endangering Bishop's life, limb
and delivery. It must be said that he



SEE THE

R

GATALINA

MAN RELAXED SWEATERS
AT THESE FINE STORES

Beverly Hills .,
-agverly Hills

o Be -
Long Beach . . ..
Los Angeles . ...

R
San Luis Obispo .
San I-uis Obispo .

San M‘Oﬂlo

San Antonio
San i

or write for

.............. Brussairs
...... Mattson's

Stuart McDonald

arotxwu Dept. Store

. er Dept. Store
l'entorm Men's Shop

per's

rMulien & Blualt

tzer & Warwick

air's

_Mattson's of Reaeda

. Denc Edgar Manswear
sian Peyton's Man ?_‘mnn

imck F'O" Man & Boy
...... “C smp]mq Co

- Beil's of Burien
----------- Prager's
......... Thomas and Gassman
........ Coonan's Country Store

the dealer nearest you

Gﬂﬁﬁuw

6040 Bandini Blvd., Los Angeles 22, California

RELAX in “SUBURBIA CARDIGAN", vertical ombre  RELAX in “COUNTRY SQUIRE", club collar but-
stripes of fine 100% Wool. Sized to extra large.  ton down cardigan of 100% Wool, in sizes to
$14.95 extra large. $19.95

IVII ATALINA

MAN RELA}(ED .Catalina cardigans offer great companionship for your favorite pastimes
...or any time! Select several in colors to match the mood for your hours of ‘self-expression’!

~ = Created by %ﬂﬂ, Los Angeles, Calif. Another fine Kayser-Roth [_‘q product,

RELAX in “SPECTATOR", a links stitch cardigan  RELAX in “COLLEGIATE", contrast trimmed car-
in sizes to extra large. Of 100% Wool. $15.95 digan of 100% Imported Australian Lambswool.
' $12.95

- J



PLAYBOY

Good company in any company

h—.

=

A%

The lightest, politest

sn’!a” Cigars ever!

MURIEL
AdinTips

Tl LIENT war TE ROAE

FLERIBLE HOLDER
ON EACH CIGAR

J?ll‘.l OF FIVE

PACKOF FIVE

MURIEL I“
CORONELLA

=

1
i

2 JMURIEL CIGARS —always in perfect taste!

MURIEL An7ip4s

A flexible holder on each cigar.. .
air-light smoking pleasure . . . just-right
smoking comfort. 5 for 28¢

MURIEL CORONELLA

A refreshing new taste . . . superb
smoking satisfaction . . . fully finished
natural head. S for 25¢

took the hazardous working conditions
with deadpan equanimity. From his
opener, a reference to the long-green
limitations of his Jack Paar stint (“It's
a real pleasure 1o be working for more
than 53207) to his sign-off 45 minutes
Liter, he had the audience neatly tucked
into the handkerchiefl pocket of his Con-
tinental tux. Bishop is at his best — which
is very good, indeed —when he can
ricochet ripostes oft a straight man, be
he waiter (" The maiwre de looks like he
fell off a Polish wedding cake™), male
customer (“You lellas who came stag
don’t have o worry — the band mixes™)
or lemale customer (“You see those eight
ladies settling up their ab. One just
asked who the hell ordered tax.”). Bishop
is a quiet comic; he doesn’t have to shout
115 audience into submission. He talked
niatter-of-factly about his boyhood (1
was poor when 1 was a kid. When it
snowed, I didn't have a sled; 1 went
downhill on my cousin — and she wasn’t
had. My folks used to play games with
me. 1 would come home from school and
find they'd moved.™), or his golf (“The
other day I missed a hole in one by
four strokes. My handicap s an honest
caddie.”). Occasionally Bishop would sur-
reptitiously slip into a visual routine —
while the band plaved When My Baby
Smiles at Me, he donned a top hat and
announced: “I'd like 1o give you my im-
pression of someone you've all loved for
many years: ‘Fourscore and seven years
ago . .. " Bishop crammed an immense
amount ol material into his three-quar-
ter-hour bit; it made for a most Joeylul
evening,.

DINING-DRINKING

Jilly's (256 West 52nd, New York), an
average-sized boite (capacity: downward
of 200 people, wall to wall), is intro'd
by a huge, police-precinctlike white globe
(appended  high over a step-down,
double-door entrv) on which the estab-
lishment's moniker is ctched in black.
The globe decor carries over into the
bar, with pawnshop clusters ol three
illuming the mahogany-stained paneled
walls. The early bright we sailed into
the place (named after owner Jilly
Rizzo), we were quickly taken in tow by
maitre de Bill Rockwell and navigated
into the main ménage. Service, entertain-
ment, edibles and potables all proved
highly palatable. A grand-piano bar vi-
brates constantly with high-grade, low-
key pianist-vocalist plus bass duos, to the
apparent delight of the dozen or so bar-
based patrons who usually rim the Stein-
wav. Closing is 3 a.a. for entertainment
(Jilly's is open 4 1o 4, except Sundays
when it shutters at 3, and Wednesdays
and Saturdays when it opens at 1) which,
on our last sojourn, traded capable hands
hetween Mickev Dean (billed as “The
Piano Wizzard" — spelled  inexplicably
with two 5) and bassist Carl Pruit, and
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FRIDAY AND BATURDAY NIGHTS ===
MILES DAVIS
IN PERSON

ATTHE BLACKHAWK,
BANFRANCISCD

<fny—>

e
RHYTHM IN MOTION
JOHNNY WILLIAMS

» mis

-—

SINGS
" TONY
BENNETT

TOOT. TOOT, TOOTHE | GOGD. ATE) * MONE THLN 0L ANCW
YOU TOOR ADVANTROE OF B + CLOSE YOUR ETES + WY dind
LOVER A § O, Whrs Com You Ba?) + DANCESD W THE Al
T MEVER LS YOU- | OO0, YRLAAA - BTELLA BY ETARLGHT
18 OF & Sosten} MY HEANT BMGE » DONT WORRT BOUT ME

P T S
LALGH ALOMO WITH

THIE KIRBY STONE FOUR

ar
THIEE PLAYBOY CLU W

=TT

THE COMPANY TO KEEP...

MILES DAVIS — IN PERSON!

The most talked-about jazzman of our time
" records his first“In Person” album. Two (ip)s recapture

“Friday Night” and “Saturday Night,” available
singlyv or as a two-record set.

her phenomenal voice on the blues—and made
record history with “I've Got a Right to Sing the Blues.”

" Here's the sizzling encore.

LIGHT AND FANTASTIC

A bright new arranging talent—the “Checkmate” TV score composer
Johnny Williams, and his witty, whimsical
_instrumental sound effects...the battery includes

bongos, triangles, tubas, trumpets

and screaming woodwinds.

A heart-throb

with a swinging beat—
Tony Bennett
and a big,

A SESSION WITH SEEGER

The scene: New York’s Village Gate.
The star: Pete Seeger, America's leading folk singer.
The accompaniment: Seeger’s banjo and guitar

plus enthusiastic audience. The program:

A baker’s dozen about 3 saints, 4 sinners and 6 other people.

LAUGH ALONG WITH FOUR COMICS

A rambunctious record, catching
the Kirby Stone Four in their act at
Chicago’s Playboy Club.

Lots of pranks, puns and Bunnies.

BB .

IS ON COLUMBIA RECORDS

CHOOSE SPECTACULAR STEREO OR MATCHLESS MONAURAL

a weekend at San Francisco’s legendary Blackhawk Club:

® “Columbla”, @ Marcas Rez, Praledin U, 5. A,

23



'SHEISP 404 BJIM fBALIE UO NOA Jeaw JBO JWg B SABY ¢ PROJQE bulog

“A'N 61 410K MON "19811G 4jLS ‘M LT ‘B~ "108Q “di0) Ariowoiny 0.QWeH AQ SEIEIS PBNUN 8y) uj pajuasaidey 'Sk ujsny pue S0 ‘sdg KejeaR ulisny ‘B JO S1exew “ 1] 'NOILYE0JH0D HOLOW HSILIE THL 10 8100posd

'221|dwoooe Addey & aq 0} J9[Bap JING UMO}
-oWoy JnoA puiy ||,NOA ‘Aepo) 9ALP Js8} Aeme
-}o0 & Jo} Buihiene dousq e Auedwod jsey
Aybiw -+ a1udg ay pue || W 000E AofeeH
unsny ayy 120pIN DN dy} yum Buoje Ajiwe) QNG snowey
9y} JO SIQIdBW Mdu puelq Jnoj Jo auo SI || HA 0091 VON

A08HAV¥1Td

3y “Ajsnoiaug ‘wayy Buiyoiem s auokians ey} Bumouy ‘o
ue ypm Aeme 1o6 aiep oym [eb e pue Anb e Joj Jeo spods
3y} sI Sy 'auoly 'sededs uado apim d}I0ABY JIBY} 40} PEAY
pue oiyyeuy Buiweey ybnoiyy ysels ‘unb ayy 1 eAIb ‘wiay ay;
3} 'sjeas joxong Bnus ojur dijs 0} SUIOSOM] 93159BD B JO)
paubisep Ajejesaqiep si auo siy] [94q,6 ‘sJeAup jees yorg

24



Worthiest successor
to the *‘old school tie'' ...

THE PLAYBOY
CLUB TIE

PLAYBOY'S famous bunny woven into an eye-
catching allover design on a conservative tie
ot finest pure silk. Subtle seasoning for your
wardrobe in; brown, gray, red, olive or navy,
each combined with black. $5.00 ppd.

Should we enclose a gift card in your name?
Send check or money order lo:

PLAYBOY ACCESSORIES
232 East Ohio Street = Chicago 11, Illinois

Piayboy Club Keyholders may
charge to their Key numbers.

Val Anthony coupled with Sandy Mas-
ters. Friday and Saturdav, management
tacks on an easily liquidated $3 bever-
ages-only minimum. Dinner offerings,
along with “Appetizers and Goodies,”
are mostly from behind the Bamboo Cur-
tain. There's a choice of Steak Kew, But-
terflly Shrimp, Lobster Song, Moo Goo
Guy Pan and an item tagged Chow York
Song, moderately priced between $3 and
$8.50; more Occidental and a good deal
turdier is the Stateside-style steak. Orien-
tal appetizers sufficient to lessen any 90-
proof impact are on tap from $1.50 to
$2.75. Alter-theater specialties are Jilly's
Pickin's (egg roll, baby ribs and pork
slices) and Jilly's Pinks (small hunks of
stcak on toast). Last, but certainly not
least, the club attracts alter-show per-
[ormers who are not averse on occasion
to extemporizing [or the hippies. A re-
cent assernblage included Jane Harvey,
Vic Damone and Frankie Avalon;
another census of showbiz celebs numn-
bered Erroll Garner, Woody Herman
and Joe Williams,

RECORDINGS

The joys of Exz-thetics (Riverside) by
the George Russell Sextet are so mani
fold it would be almost presumptuous of
us to label it as simply a fine record-
ing; it is much more than that It is an
LP filled with heady, provocative ar-
rangements, fluent and cerebral solo work
and an internal rapport that indicates a
deep mutual respect of talent. But pri-
marily it possesses an exhilarating fresh-
ness — a happy refusal to tread timeworn
musical paths of least resistance without
resorting to cacoplonic anarchy. The
most pleasant surprise of the set is the
work of trombonist Dave Baker, whose
robust blowing is deceptively simple-
seeming. No less prestigious are the
efforts of Eric Dolphy on alto sax and
bass clarinet and Don Ellis on trumpet.
Dolphy's careening solo on Round Mid-
night is awesome in its hell-for-leather
inventive exploration. The whole, of
course, is a reflection of pianist-arranger-
leader Russell’s tastefully transcribed
musical musings. We feel that it is in the
probings of such as Russell — neither the
regression of soul nor the stream-ol-con-
sciousness twitchings of an Orncette Cole-
man — that jazz's New Wave will be
found.

.

Early in his carcer, Ray Charles
sounded like Nat Cole. Although his re-
cent conquests have been as a smigingly
spirited blues ;tposlle, he returns to the
domain of Cole on Roy Charles and Betty
Carter (ABRC-Paramount). Sharing the
spotlight with the commonplace stylings

Shhhhhhh!
Shearing

New. Luxurious. Sophisticated.
Smooth. The provocative
Shearing touch with a special
satiny sound. Rich. Gleaming.
Great. Lush treatments of fine
things like “Early Autumn, My
Romance, Midnight Sun, The
Party's Over, Baubles, Bangles
and Beads, Stardust, You Were
Never Lovelier!’ Tantalizing.
Suggestive. Intoxicating. Kiss me.

-
1

@CAPITOL RECORDS. INC.

Enter Capitol's tremendous “Songs Without Words
Contest’” See your record dealer for delails.
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of Miss Carter, he regresses appreciably
in imitating Nat without having mas-
tered the nuances of Nat's approach.
The tunes fall into a familiarly gim-
micked format-for-two: Cockiails for
Two; Side by Side: Baby, 1t's Cold Out-
side; Together and Takes Two to Tango
are among the ditties tackled. A string en-
semble (alternating with a brass entou-
rage) and chorus, compounding the
incongruities provided by Miss Carter,
consistently corner the luckless Charles.
Although his potential excecds that of a
blues seller, he’ll never realize it In sur-
roundings like these.

A pair of jazz-with-strings LPs on the
sccne this month are eminently note-
worthy. Of the two, Smooth as the Wind
(Riverside), featuring trumpeter Blue
Mitchell with strings and brass scored
by Tadd Dameron and Benny Golson, is
perhaps the more fulfilling. Mitchell’s
horn is rich, wide-ranging and clarion.
The brass section is replete with top-
drawer horn talent and the strings (a
sizable contingent) astutely avoid intrud-
ing on the cornucopic Mitchell. Among
the goodies that pour out of Blue's bot-
tomless horn are the lovely standards
But Beautiful, The Nearness of You, For
All We Know and two Dameron origi-
nals, the utle tune and 4 Blue Time.
The second LP, Moedy with Strings (Argo),
is not quite as satisfying, even though
James Moody on tenor, alto and flute is
an electrifying performer. Perhaps the
richly strung arrangements by ‘Torrie
Zito are too much of a good thing. His
scoring for the strings results in unusu-
ally intriguing hgures which on occasion
can be distracting when vou're trying to
devote your full attentions to the many-
hued Moody tone poems. It may be
querulous to exact a penalty for too
much imagination, but that's just about
the size of it. Moody, sifting softly
through standards and Zito originals,
should have been kept in the [fore.

Betty Blake Sings in a Tender Mood (Beth-
lehem) introduces the nonfrilly, mildly
dramatic vocalizing of an ex-band singer.
Miss Blake, backed by tenor man Zoot
Sims, vibist Teddy Charles, pianist Mal
Waldron and drummer Charlie Persip,
projects unpretentiously in a modestly
jazz-influenced manner. Her taste in
tunes is frst-rate; among the dozen she
offers in this outing are six by Alec
Wilder, including PI'll Be Around,
Trouble Is ¢ Man and the seldom re-
corded Don't Say Love Has Ended. A
different sort of chirping is done by
Shelby Flint (Valiant), whose airy, [olk-
oriented style buovantly expresses Scarlet
Ribbons, The Riddle Song, Hi-Lili, Hi-
Lo and Joey, among other numbers.
Some of the songs are on the sugary



side, but Miss Flint's pure tone cuts

through the most viscous of the lot.

-

The remarkably versatile EARL
GRANT at the organ. A performance
of dazzling improvisation; o sound
of startling depth. Ebb Tide, Misty,
Conadian Sunset, Theme From “‘Exo-

An LP rather immodestly labeled (even
by effusive album-cover standards) Amer-

ica’s #1 Arranger (Pacific Jazz) is a show
case for the talents of Gil LEvans. He
heads an orchestra highlighted by tenor
man-clarinetist Budd Johnson, trum
peter John Coles, trombonist Jimmy
Cleveland and soprano-sax man Steve
Lacy. Gil’s claim to the crown may be
somewhat in dispute, but there is no dis-
puting the efficacy of the Evans-hlue-
printed output. Theme, the lead item. is
an Evans original; the rest are jazz stand
ards as disparate in their origins as Bix
Beiderbecke’s Davenporl Blues and The-
lonious Monk's Straight No Chaser. All
are given the uncommon touch of a hand
sensitive to the composer’s primary in-
tent, and capable of expanding the hori-
zons of the musicians involved through
inspired arranging. The ensemble work
of the Evans crew is a full-blown thing
of beauty; individual performances, espe-
cially Johnson's clarinet — soaring and
serene —on the Don Redman evergreen
Chant of the Weed and Cleveland’s lim-
pid larger-than-life tromboning on Ballad
of the Sad Young Men, are superb.
Throughout, Evans exhibits the attri-
butes that make him at least a leading
contender for the #1 title.
-

Three male singers of varying jazz per-
suasions have made life among the hi-hs
aurally as well as orally interesting with
their latest LPs. I Like It Swinging (Epic)
finds Buddy Greco in the fore of a pha
lanx of driving sidemen (Clark Terry,
Bob Brookmeyer, Urbie Green, Zoot
Sims, ectc.), maintaining fever pitch
throughout. The arrangements by Al
Cohn, who's set aside tenor for baton
this session, point up Buddy's high-volt-
age vocals with tension-charged charts.
The tempo relaxes only momentarily on
Once in Love with Amy and They Can’i
Tahe That Away from Me, but even
these are handled more briskly than
usual. Buddy gets off flyving on the open-
ing Day In—Day Out and doesn't
descend till the closing bars of the rous-
ing I Love Being Here with You. At the
other end of the spectrum is Bill Henderson
(Vee Jay). Bill & Co. spend most of their
time in the quict confines of sedately
piaced ballads and blues with only an
occasional venture — via Sweet Georgia
Brown and The More I See You — into
more frenctic fields. Although we're par-
tial to an up-tempo Henderson, we note
with pleasure that he performs admira-
bly in the more languorous latitudes of
love, such as Rodgers and Hart's Be-
witched or the Arlen-Capote Sleepin’
Bee. The third item on the agenda, Al
Hibbler's Monday Every Doy (Reprisc),
plunks down the one-time Ellington vo-
calist in a comfortably familiar milieu.

dus,”” and many cther
favorites.

‘Manna
(}w’ﬂmul

CHARLIE

PETE FOUNTAIN on clarinet and AL

CHARLIE MANNA —one of the
brightest young ¢lub and TV comics
on the scene Mﬂy—putfoﬂns }us
lously funny A
i plus & ¢ llection of barbed
l:ml p!uyfu! pe'lm: at Hollywecod, the
White House, high finance, and the
public library.
DL 4159 = DL 74159 (Sterec)

HIRT on trumpel —two of Dixie~
land’'s Crown Princes — bring us the
swinging sounds of Bourbon Sireet,
New Orleans. 5t. James Infirmary,
Jazz Me Blues, March OF The Bob
Cats, eand o gaong of others.

CRL 57389 = CRL 757389 (Stereo)

LEOPOLD S5TOKOW-
SKI conducting the
Symphony Of The
Air. Brahms® Sere-
nade No. 1 in D
Major, Op. 11. An
inspired performance
—magnificent in
sound and breath-
taking in scope.
DL 10031 =
DL 710031 {Sterec)

Recoras

,S‘{:Skovo

imv u vy u- THE I

v \Ill‘Alxq \(ln i :a-

instrumental

DL 4165 * DL 74165 (Stereo)

Want your dance music live . . . even
when it's coming out of o box? En-
jioy the ‘‘new live,”’ in-person
sound of RALPH FLANAGAN and His
Orchestra. Opus One, Thar Old Feel-
ing, Malaguena, Too Young, and
many others,

CRL 57363 = CRL 757363 {Sterec)

Here's BRENDA LEE, the little girl
wonder who developed into o big
girl phenomenon. Here's Brenda
singing big girl songs in the biggest

big girl voice oround. Lover, Come
Back To Me, All The Way, On The
Sunny Side OF The Streel, ond lois
more. DL 4176 *» DL 74176 (Sterec)
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BT}UOTS, RESIST the blandish-
ments of those who would TAX your purse
unfairly in the name of NATURAL SHOUL-
DER. REFUSE to accept the names of
ENGLISH COUNTIES, or sucklike FAN-
CIES, since, should your purchase prove un-
satisfactory. you cannot complain to a
COUNTY.

If you would scck AUTHENTIC natural Iook
clothing at a price natural and cquitable, we in-
vite you to join us on FIRMER GROUND.

” e, Daroff, tailor of Philadelphia, do
stitch our own *Botany’ 500 Tailored by
Daroff label into every garment. Below our
good name your apparel merchant proudly
adds his own, to the end that, the garment
having PROVED ITSELF, you may know
where to find its like AGAIN.

Suits §69.50 (vest included), Sport coats §39.95,
Topcoats $65.00 (slightly higher in the West).
For namc of ncarest merchant, write us:
H. Daroff € Sons, Inc., 2300 Walnut Strect, Phila-
delphia 3. Pa. (a division of Botany Industrics).

;1 {BOTANY’500°
SR 1cilored by DAROFF

of Philadelphia
(The Cradle of Freedom in Menswear)

Although the album is subtitled Al Hib-
bler Sings the Blues, none of the tunes,
in the strict sense of the word, follow the
true blues pattern. But the description is
right on target if it refers to the indigo
mood sustained throughout. Particularly
impressive requiems to love's labors lost
are Harold Arlen-Ted Kochler's When

| the Sun Comes Oul and the lustrous

Styne-Comden-Green The Party’s Over.
The luster is dimmed somewhat by a trio
of so-so sonatas — You of All People, It's
Monday Every Day and Don’t Be So
Mean to Baby. But there's enough high-
class Hibbler on hand to more than go
‘round.
L]

The Mastersounds, who no longer
work in clubs, are still very much with
us on vinyl. A Date with the Mastersounds
(Fantasy) vividly demonstrates that Mas-
tersound Buddy Montgomery is an ex-
emplary practitioner of the delicate art
of mallet-wielding. His vibes, the driving
force that moves his associates — brother
Monk on bass, Richie Crabtree on prano
and Benny Barth on drums — remain the
focal point on all numbers except It
Could Happen to You, which is Crab-
tree’s. Otherwise, it's Buddy's soft-spoken
messages on Benny Golson's Whisper
Not, Buddy’s crisply funky phrasing on
his own For Now, or his waggish horsing
around on Surrey with the Fringe on
Top, that give life to the group.

Six years ago Harry Belafonte turned
out a captivating calypso LP. It was, as
the trade sages say, a smash, inspiring
a nationwide calypso craze. Despite the
ready lucre, Belafonte did what few re-
cording artists would have done: he ab-
stained from West Indian chants to move
on to other LP projects. Now he's re-
turned to the island scene, and his view
of it is as invigorating as cver. On Jump
Up Calypso (Victor), he's joined by or-
chestra, chorus, Trinidad steel band and
a trio of string-plucking sidemen in a
warmhearted tour of ballads, calypsos
and a Christmas song —all from the
Caribbean. Among the best moments are
a dashing Sweetheart from Venezuela, a
passionate Gloria and a softly sighed The
Baby Boy. Throughout, Belafonte is in
command, as fresh and ingratiating as a
Man Smart can be.

MOVIES

S and Smoke is Tenncssce Wil-
liams" thirteen-yearold opus about a
vested virgin and a tomcat on a hot tin
rool. Set in a Delta town circa 1916, it
really takes place in Williams' private
province where gonads gambol, hor-
mones moan and life is simple because
vou define happiness by what happened

W WITHND e
TUE MAME UWE » ENDLIMLY
ITH SUHT A MATTER OF TIME
UL + B0 MANY WAYR
TUEE T THOAT BiND
DIURTIN INHINE « HOA MANY TS
WITIE ALL OF My HEART
HITIGHA AND THITHER AND ¥0%
TILANK W3t FRETTY BADY

SR-60607 /MG-20607

77~ HITS—SR-60645/MG-20645
4 ENCORE OF GOLDEN HITS—
7+ THE PLATTERS SR-60243/MG-20472
MORE ENCORE OF GOLDEN HITS
THE PLATTERS—SR-60252/MG- 20531
GOLDEN HITS—EDDY HOWARD-MG-20562
MORE GOLDEN HITS— EDDY HOWARD
MG-20593
A COLLECTION OF GOLDEN HITS
VARIOUS ARTISTS—MG-20213

R HITS-VARIOUS ARTISTS
o SR-60256/MG-20541

"GOLDEN HITS—PATTI PAGE
, MG-20495 _
" PATTI PAGE SINGS COUNTRY AND -
WESTERN GOLDEN HITS
SR-60615/MG-20615

GOLDEN HITS—TONY MARTIN—MG-20644 .
: FRANKIE LAINE'S GOLDEN HITS—MG-20587 °

GOLDEN HITS—TINY. HILL—MG-20631
GOLDEN GOODIES—VARIOUS ARTISTS
SR-60217/MG-20511
MORE GOLDEN GOODIES
VARIOUS ARTISTS

SR-60249/MG-20583 .




last night. Alma, a minister’s daughter,
lives next door to John, a wild young
doctor who tries to give her some of his
own medicine. She declines, then goes
into decline. The doc’s debauchery
brings about his father’s murder, which
brings about his own reform. By the
time Alma comes around to John’s hori-
rontal view of things, he is upright and
betrothed to a village maiden; so Alma
goes off to get a bang out of life with
a visiting drummer. Williams delivers his
now familiar message in prose that
strains to be poetically symbolic. It
strains the audience, too. Geraldine
Page’s fluty voice and mouth-twistings,
which unfortunately remind us of Zasu
Pitts. get in the way of her considerable
intelligence and talent. Laurence Har-
vey, who once found room at the top,
continues his descent to the bottom;
as John, he adds another still life to his
growing gallery. English director Peter
Glenville does for this Southern epic
what English director Tony Richardson
did for Sanctuary (Playboy After Hours,
May 1961): nothing.

From Tennessee Williams it’s just a
short misstep to William Inge. His latest
work is an original screenplay, Splendor
in the Grass, with Kansas crises in place
of Southern discomfort, but with that
same ole Tennessee philosophy: once
you've made your bed, life consists of
lying in it. Here the reluctant female
is & 1928 high-school girl and the hot-
panting male is her school beau. Again,
as in Summer and Smoke, she refuses
Life (i.e., sex) because of her parents’
pleadings, and the boy turns desperately
to a wicked (i.e., nonvirgin) girl. Again
our wounded heroine sinks into a slough
of despair — but Inge gives her two and
a half years at the funny farm instead of
one summer in the hall bedroom. By the
time she comes out of the [og, the boy
(like Williams® boy) is off and winging
with another chick, and the girl (like
Williams™ girl) must settle for somecone
she doesn’t love. No matter how ponder-
ously Inge tries to pile on meaningful-
ness, or how feverishly Elia Kazan directs
the close-up grapplings, the film never
gets beyond Lust Comes to Andy Hardy.
The cast does what it can, given the
circumstances. Newcomer Warren Beatty,
as the boy, is no skvrocket, but no bomb,
either. Natalie Wood is credibly nervous
as the girl. And Pat Hingle gives a per-
ceptive performance as the boy’s imper-
ceptive father. Both the Inge and the
Williams efforts are set back several gen-
erations in order that they may shout
bravely that Sex Can Be Fun. So what
else is new?

-

The Joker, a frolicsome French film
made of champagne and chuckles, is
about effervescent Edouard and his fam-
ily: his two illegitimate babies, his broth-

0 : e —
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5 BEARING CRANKSHAFT: One of the Big Differences between
the powerful SIMCA '5" and other good economy cars

This is no ordinary crankshaft.
It’s got five bearings—the kind
used in sports and racing cars,
but never in any low-priced
car. Until Simca.

You'll notice the difference
at once: A smoother ride. Less
vibration. None of the racket
of other economy cars. An-
other thing: Simca’s horse-
power is now 20% higher.
Those five bearings tame
Simca’s 65 frisky horses to
make this one of the longest-

lasting engines in the world. e
For more big differences SIM' A 5
between Simca *5° and other !
good economy cars, See your  brought to you by Chrysler

Simca dealer today. Parts/service coast tocoast

er and blonde sister-in-law, his wacky
old uncle and a maid that should hap-
pen to you. They make their haphazard
living in a house that looks like a rum-
mage sale by posing for historical crime
pictures (brother’'s a photographer) to
illustrate articles written by sister-in-
law. The movie deals with Edouard’s
pursuit of a beautiful married woman,
how he gets her but refuses to be held
by her. Philippe de Broca, the 28-veur-
old director and co-author whose one
previous film was the lyric Love Ganie,
is the brightest entrant into le cinéma
frangais since René Clair. The whole
fGlm, & la Clair or Chaplin, has a
choreographed feel, and in [Jean-Pierre
Cassel, who plays Edouard, De Broca
has an actor made to his order — many-
mooded and very male but who appears
to float over the Paris streews. Life seems
lighthearted when Cassel’s in the air.
Anouk Ammce (the married woman) and
Genevieve Cluny (the sister-in-law) are
two of the several stunners who make his
life a bowl of chévies.

A provocative idea is stranded in the
middle of Paris Blues, calling for help.
The idea, which was the main plot of the
Harold Flender novel on which the film
is based, is simple and dramatic: an
American Negro jazz musician has gone
to Paris to live, and loves it there; [or
the first time in his life he is accepred
without prejudice or patronization. An
American Negro ginl, a schoolteacher,
meets the jazzman on her vacation, and
they fall in love. He wants to stay abroad
and be happy; she wants him to come
home and fight. But this wasn’t sure-fire
enough for the moviemen, so they gave
the Negro a white friend in the band,
and now it's two girls who come to
Paris, one conveniently white. (Hear
those giant creative brains humming?)
The revised story line is an old, old one:
the white buddy wants to stay in Paris
and be creative, his white inamorata
wants to go home and be corn-fed. As
for the Negro theme, 1t's reduced to a
couple of squabbles. The best thing in
the film is Sidney Poitier’s scalp-tingling
performance, and the next-best thing is
the exquisite Diahann Carroll as his
girl. As the white couple, Paul Newman
and Joanne Woodward are better than
their roles deserve. Duke Ellington has
supplied a cool score, and Louis Arm-
strong puts in a TNT guest appearance.
Maybe someday they'll make a movie
out of the book.

-

A Cold Wind in August is a pretty hot
blast. Despite advance signs of a quickie
sex-quiverer for the popcorn-and-smooch
set, it turns out to be a respectable
film about a disrespectable lady and
her affair with a wide-eved, wide-shoul-
dered youth. It's a subject that has been
good since Camille and will still work



when they're showing movies on the
maoon. A thirtyish stripteaser lives under
wraps in a New York apartment house
and, just for Kicks, seduces the janitor’s
17-year-old son. But the Kkicks are
stronger than expected and she finds
herself hung on him. To the boy, it’s
like being given the key to Macy's and
told 10 help himsclf. He doesn’t know
about her profession and he weaves ro-
mantic daydreams about her, until he
learns the truth. Badly hurt, he goes off
with a girl his own age. The woman is
left to face an endless future of sub-
stitutes. As the stripper, Lola Albright
is tough and moving. Scott Marlowe's
clumsiness as the boy is at least adequate,
and there is a good gnarled-chestnut per-
formance by Joe de Santis as his widowed
father. Alexander Singer’s direction is as
firm as the Burton Wohl script. The film
didn’t leave us feeling that it absolutely
had to be made, but there’s no com-
plaining about the way they made it.
L]

West Side Story has been faithfully trans-
lated 1o the screen —which makes it
perfect for about two thirds of the trip.
Put together by the gifted hands of
Jerome Robbins who staged the stimu-
lating Broadway musical, the film has
all of its many marvels and the smme
last-round letdown, The picture whirls,
splashes and zooms, moving so easily
in and out of dance on the New York
streets that there scem o be no set
“numbers,” just life somewhat height-
ened. Fromn the opening helicopter shots
of Manhattan that take you from a
god's-eye view of the island right down
to the snapping fingers of the Jets, you
are there—up to your eyes and ears in
this contemporary version of Romeo
and Juliet. Every resource of wide-screen
color photography and intercutting is
used the way Rubinstein uses a key-
board. With the exception of Richard
Beymer, whose roughneck Romeo never
really lights up, Robbins has done a
jewel of a job with his cast; Natalie
Wood (Maria), Russ Tamblyn (Riff),
Rita Moreno (Anita), George Chakiris
(Bernardo), and all the Jets and Sharks,
Some of the singing is, presumably,
dubbed, but Leonard Bernstein's sky-
high score, under Johnny Green's baton,
never sounded better, and Stephen Sond-
heim’s lyrics are still fresh. Weakest link,
as in the original, is Arthur Laurents’
book, which hasn't been improved by
Ernest Lehman's screenplay. The last
third of the story reaches for high trag-
edy that the characters of the two lovers
just can’t carry, and ends in a reconcilia-
tion that sweet-gums up the bitter reality
of the piece. If the entire film were on
the same level as the Robbins-Bernstein-
Sondheim parts of it, one could reach
for the adjective “grear.”

RENFIELD IMPORTERS, LTD., N. Y.

A mustissimo for Martinis. Remember: in mixing cocktails it's not how
much vermouth, it's the brand of vermouth—and M&R imported ver-
rnouth is il supremo. No wonder it's America's favorite. Mmmm—and R

MARTINI:ROSS]

IMPORTED EXTRA DRY VERMOUTH

Outside the U. 8. and Canada it's simply mm Vermouth
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h@l’l day ].S dOIle enjoy Kentucky’s premium bourbon — the true old-style

Kentucky Bourbon. Distilled slowly from the costliest grains grown in America . ..
matured to its true, deep, natural amber color — then bottled at the peak of perfection.
If you can tell the tinsel from the gold in whisky, try Early Times! EARLY TIMES
KENTUCKY STRAIGHT BOURBON WHISKY « 86 PROOF « EARLY TIMES OISTILLERY COMPANY, LOUISVILLE, KY. © eroc 1961
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@ PLAYHOY CLURS INTERNATIONAL
DISTINGUISHED CLUBS IN MAJOR CITIES

SPECIAL EDITION

YOUR ONE PLAYROY CLUB REY
UNLOCKS ALL PLAYHOY CLUBS

NOVEMBER., 1961

FABULOUS ST. LOUIS CLUB TO OPEN SOON!

PLAYBOY CLUB KEY IS PERFECT CHRISTMAS GIFT
Special Holiday Charter Key Fee Only $25 Outside Chicago Area

$350,000 Structure
to Have
4 Levels of Fun

St.Louis (Special)—Another Club
in the rapidly growing network of
Playboy Clubs will soon become a
reality with the selection of a site
in St. Louis. The St. Louis Playboy
Club to be located at 3914 Lindell
Blvd., will be a dazzling four-level
structure donein the conteraporary
PLAYROY design that bas made the

“Meet me in St. Louis™ will shortly
be followed by “*At the Playboy Club,™
a8 work procoeds on this ulira-modern
Playboy Club at 3914 Lindell Blvd.
A new feature of the S5t. Louis Club
will be thesuspended “Playpen’ over-
looking the Living RKoom and Play-
mate Bar areas.

Playboy Clubs America’s most
talked-about private clubs.

The Club will have all the lux-
urious features found in existing
Clubs—Playmate Bar, Cartoon
Corner, Living Room, Library and
Pentbouse, closed-circuit tele-

L

Swinging songstress Gina Martin, a
merry miss from merry old England,
who recently caplivated audiences at
the Chicago Club with her houney
style, is typical of the bright young
talent that delights Keyholders and
their guests in the Clubs.

vision, expansive hi-fi stereo cen-
ter and, of course, beautiful Bun-
nies to greet and serve Keyholders
inthesophisticated style demanded
by urban men of means. Also, the
finest entertainment will be fea-
tured in the swinging showrooms
of the Library and Penthouse,
with the best in cool jazz sounds
highlighted in the Living Room.

Sparkling special features of the
St. ll_nuis lub inelude an exotic
patio-garden with rellecting pools,
a glass front exterior exposing two
floors of the Club, and a new and
exciling room, the *Playpen,™
that will be suspended, overlook-
ing the Living Room and Play-
mate Bar areas. Club offices will
be located on a lower level under
the Club.

Zany comedienne P'I)rnl!'. Diller is greeted by lovely C!)kamo\(‘.luh Bunnies Anncita
Scott (left), Linda Gamble and Teddi Smith (right) as she pays a vislt to the Club,

A truly personal gift is some-
thing everyone tries to give—yet
it’s very hard to come by, especial-
Iy when it's going to *‘the man
who has everything.” The Play-
boy Club has solved this problem
with its special Christmas Charter
Gift Key Offer—a once-in-a-life-
time opportunity to please discern-
ing men of means on your holiday
shopping list.

With Playboy Clubs opening all
over the country (remember, one
Playboy Club Key unlocks all
Clubs), your gift of a Lifetime Key
will ring in the New Year and
many years of fun and lavish good
times for your lucky recipient.

With Playboy Clubs already in
full swing in Chicago, Miami and
New Orleans, and with work going
on right now to get Clubs ready in
other major cities, a Playboy Club

=

= '_ . (': . ',‘ -

You can put a whole new world of
fun and excitement under the
Christmuas trees of the men on your
holiday shopping list by giving a
truly personal gift of lusting value—
n Lifetime Playboy Club Key., still
only %25 outside a T5-mile radius
of Chicago,

Key is a gift that will be long
valued and long remembered.

Gift Keys are the $25 Charter
Rate for anyone living outside a
75-mile radius of Chicago, and $50
for persons living within that area.
However, it will soon be necessary
to close these rosters and the key
fee will go up to $50 and $100,
respectively. (The Charter Key
Roster in Chicago is closed and
the Miami Charter Key Roster
will close January 1.)

The qualifications of the persons
to whom you send Gift Keys will
be quickly and quictly checked
out before the gift announcement
and key are sent out, in time for
Christmas, of course. If we dis-
cover thal anyone on your list
already belongs to the Playboy
Club, we have the perfect gift for
him. He will receive, instead of a
key, a gift box full of “Bunny
Money” in the exact amount of
your gift 1o be used to live-it-up
at the Playboy Club as your guest.

By filling out the form below
you can make sure of giving a
Christmas gift that will be genu-
inely valued and appreciated for
years to come.

(" PLAYBOY CLUB LOCATIONS
Clubs Open—116 E. Walton St.
in Chicago; 7701 Biscuyne
Blvd. in Minrm; 725 Rue Iber-
ville in New Orleans.

Next in Line—Boston, Phila-
delphia, 5 East 59th 5t. in New
York, Houston, Cleveland,
Pittsburgh, 1006 N. Morton 5L
in Baltimore, Denver, Phoenix,
#5380 Sunset Blvd. in Los
Angeles, Daollss, San Francisco,
1014 E. Jellerson Ave. in
Detroit, Puerto Rivo, Seattle,
3911 Lindell Blvd. in St. Louis,
Washington, D.C.

o /

' ===}
Playhoy Clubs Intern

Gentlemen: )
Please send the following a Lifetime Playboy Club Key as a Christmas gift in
my name. If the recipient of my gift already owns a key 1o the Playboy Club,
please send him the [ull amount of my gift in *Bunny Money,”" which he may

Name of Recipient

nal
¢/o PLAYBOY Magaxine, 232 E. Ohio Street, Chicago 11, Illinois

use to live-it-up at the Playboy Club as my guest.

(please print)

Address

City Zone

Gift card to read:

County State

Dick Weston,
Harold Horris T

Gayle.

Phyllis Branch, rpy White,

PLAYBOY CLUB TALENT LINEUP

CHICAGO (Octoher 14 to November 3)—Anne Muane Moss, Joe & Eddie Trio,
‘an Dorn Sisters, Bill Henderson, Jerry Van Dyke, Bob Davis Trio,
rio, Kirk Stuart Trio and swinging pianist Claude Jones. (Opening
November 4)—Don Heller, Wayne Rolund, Penie Pryor, Enid Mosier, Jackie

MIAMI (Octoher 14 to Novermber 3)—
McMunn, Juckie Jackler, Julinn Gould Trio, Rookie Norwood Trio, plus Teddy
Napoleon at thcgji‘:mu. (Orf;nning November 4)—Joe & Eddie Trio, Engle & Man,

Cascy Anderson, Wayne Rolamd, Stagg

NEW ORLEANS (October 14 to November 3)—Jackie Gug‘lc. Beverly Wright,
The Dinmonds. (Opening November 4)—Mae Barnes, Starr

isters, Johnny Janis.

of paper.

Gift keys are 250 if recipient lives wi(hil"n_'n 75-mile radius of Chicago and only $25
for pereons who live outside this area. Enter ndditional names on sepurate sheet

My Name

Address

City

State

to their Playboy Club account:

F--------

Check here [ if key is for yourself or if you alse with a key for yourself. Full pay-
ment muost accompany gift key m’dcri;. (Keyholders t;u]y may charge gift keys
Kt‘}' P e s K

------“--‘---—‘---{---

DEPT. 218) ‘
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SKIN FACE

DRY? | IRRITATED?

HANDS
CHAPPED?

Old Spice Outdoor Lotion‘weather-guards’
your skin—ends all three problems!

PROTECTS! Use before exposure to
“weather-guard” your face and hands
against wind, sun or rugged weather.
This new scientific formula prevents
dryness, keeps your skin comfortable.

HEALS! Whenever skin feels irri-
tated because of weather or shaving
—Outdoor Lotion brings quick relief.
Soothes chapping, chafing, rough-
ness; also tiny cuts and rashes.

REFRESHES! Outdoor Lotion cools as
it conditions, never stings. Non-sticky,
invisible, From the makers of Old
Spice, the quality grooming aids that
are favored by men the world over.

Ot Spice

OUTDOOR
LOTION

1.00 plus tax Also available in Canada + SHULTON



discussion

THE PLAYBOY PANEL:

TV’S PROBLEMS AND PROSPECTS

Sfourth in a series of provocative conversations about subjects of interest on the contemporary scene

PANELISTS
JOHN CcRrOSBY, syndicated columnist for
the New York Hevald Tribune, has long
been one of television's ablest and most
trenchant critics; though he now levels
his sardonic gaze on the world at large,
he still maintains an incisive interest in
the unhappy medium. He is known to
rraysoy readers as an author of both
fact (It's Like This with TV, rLAYBOY,
Mav 1957) and fiction (A Star of the First
Magnitude, prLavsoy, May 1961).
MIKE DANN is CBS Vice-President in
Charge ol Network Programs; prior to
1958 he was Director of the Program De-
partment and Vice-President in Charge
ol Program Sales for NBC; he is, thus,
an exceptionally qualified spokesman
for the network point of view.
JOHN FRANKENHEIMER is, at 31, among the
country's most admired and iconoclastic
directors (On the Scene, pLAaYBOY, De-
cember 1958); though his major work
has been in television (most notably the
d funct Playhouse 90), he has also di-
racted for Hollywood and Broadway.
STAN FREBERG is an irreverent satirist and
outspoken gadfly who has e¢njoyed suc-
cess with his own radio show, his hu-
morous records (Stan Freberg Presents
the United States of America), and his
production of bright TV commercials.
Thus far his appearances on TV have
been limited o guest shots and one-shots.
MARK GOODSON is a prolific television
producer whose firm, Goodson-Todman
Enterprises, Ltd., is among the largest and
most successful packagers of TV enter-
tainment, specializing in panel and quiz
shows such as What's My Line?, To Tell
the Truth and The Price Is Right.
GILBERT SELDES, author and critic, is one
ol America’s most energetic commenta-
tors on the popular entertainment scene.
Lircctor of pioneer television programs
for CBS from 1937 to 1945, he has au-
thored numerous TV and movie scripts;
his books include The Seven Lively Arts
(1924), The Great Audience (1950) and
The Public Arts (1956). Seldes is TV
critic for the Saturday Review and Dean
of the Annenberg School of Communica-
tions at the University of Pennsylvania.
ROD SERLING is perhaps the most out-
spoken of today's practicing television
dramatists. The winner ol innumerable
industry awards for such literate studies
of the contemporary scene as Patterns,
The Rack, Requiem for a Heavyweight
and Rank and File, he is also Executive

Producer and sometimes writer and di-
rector for Twilight Zone.

DAVID SUSSKIND heads Talent Associates,
Ltd., is perhaps the most widely known
TV producer. He has achieved com-
mercial and critical success with such
productions as Marty, The Bridge of
San Luis Rey and The Winslow Boy; he
is also responsible for The Play of the
Week and hosts Open End.

PLAYBOY: Television — the most massive
of the mass media — has been subjected
to a closer scrutiny in the past months
than has befallen any other medium, or
TV itself, up to this time. Particularly
since Newton N. Minow described it as
a “vast wasteland,” it has not only been
discussed and dissected, it has also been
belabored in terms almost as extravi-
gant as those its PR men have mustered
in its defense. It has been accused of
perfidious greed, playing fast and loose
with the public good, corrupting the
morals of the young—and being just
plain dull as mud. As panelists who have
been in the thick of the game for years,
vou will not be asked to re-explore the
ground which multiple hearings and
symposia have wrod so diligently before
the public eye. Let us, instead, proceed
at once to the question of TV primarily
as entertainment, to an exploration of
its present, as such, and its future, as
such, too. The charges leveled against
it have become truisms, as have the right-
eous cries of “‘censorship” which have
been raised against those who would im-
prove it via legislation. We will strive
to be both more practical and more
imaginative in our probing of the me-
dium 1o which this panel devotes so
much professional attention. Gentlemen,
let us begin our discussion with a quote
from an article in the anniversary issuc
of Variety entitled What Price Medi-
ocrity? “It is obvious to all but the pro-
graming executives of the networks that
the masses are being cheated of real
entertainment. That the millions who
dutifully buy the soap and the beer and
the deodorants are a sad, clubbed, cap-
tive audience who would love to be sur-
prised and intrigued and charmed and
entertained — but just don’t know what
to do about it.” Mike Dann, since you
are a programing executive, what's your
reaction to this criticism?

pANN: Well, I don't think that you can
make any blanket statement about tele-

susskinD: They went oul of television,
most of these fine craftsmen, because
television began lo creale so many inhi-
bitions, frustrations and fetlers that they
couldn’t live with them any more . . .

crosey: Today, it’s a boiler factory . . .
they're just turning out comic sivips now
and this doesn’t take writers. All the ex-
citement has gone out of the business . ..

FRANKENHEIMER: Pay-TV will be good
for two or three years until the big voices
get in again and kind of get the equalizer
gom'g .-

SERLING: On the level and within the
framework that we try to operate, I think
we are reasonably high in quality . . .
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coonson: What I object to is the position
taken by certain critics that the public
ought to be told what it should like . . .

pann: We make lots of mistakes, but that
isn't because of adveriisers or agencies.
We make mistakes because we've only
human . . .

|
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FREBERG: As I have had a chance to ob-
serve Madison Avenue, I think one of
the major problems is that everybody
wanls to get the hell oul of there at
five o’clock . . .

seLpks: If you can say . . . that you have

created an audience . . . for symphonic
music, you have also created . . . an audi-
ence for the daytime serial . . .

vision in general. You have to address
vourself to trends, kinds of programing
or a specific program in evaluating it
First of all, programing can be divided
into two kinds: entertainment program-
ing, and then the coverage of the real
world, by which 1 mean news, public
affairs and documentary. In the news or
public affairs or real world area, there
has been a steady spiraling upward, both
in the quality of the coverage and the
amount of the coverage. In p'.lrticul;tr,
during prime cvening time — the im-
portant hours when people watch. So
if we evaluate television trends of recent
years in the real world area, we can be
very happy. optimistic, upbeat and posi-
tive. On the other hand, if a critic wants
to evaluate the entertainment area
trends, then that's quite a different kind
of evaluation. I am not as happy about
conditions in the entertainment arca as
I would like to be.

crosBY: Yes, but this i1s a rather false
way to look at things. In the first place,
I think that public service is exactly
what television was set up to do. This
is the kind of service they ought to per-
form all the time rather than, you know,
applauding themselves whenever they
do put on a particularly good program.
If you look into the percentages of just
how much public service there is and
exactly when it’s on, you find out it's
pitiably small, it's usually on at the
worst hours. I think that most of the
improvement in public service program-
ing has simply come about in an attempt
1o forestall criticism.

SERLING: But, precisely how much the
bulk audience wants to be surprised, de-
lighted, enthralled and upliflcr.l is a
moot question. That's got to be proven.
Too often, when the competition is very
explicit between a cowboys-and-Indians
and an Omnibus, the massive audicnce
immediately proceeds to go out under
the plank. No, you've got to prove to me
yet that the audience by and large is as
astute as you claim.

GoopsoN: 1 think most ol the mass audi-
ence is mediocre. When I use the word
“mediocre.” 1 don’t mean I have con-
tempt for my audience. Mediocre merely
means technically down the middle. I
used to pick pears when I was very
young, in the San Leandro Valley in
California, and we would divide them
into boxes. You know, the choice ones
would always go to New York and the
crummy ones would go to the cannery
and most pears would come out in the
middle, and most of everything is medi-
ocre. 1 think there are disuinguished
television programs, and there are ter-
rible programs, and most of them are in
the middle, and that’s mediocre. And I
think that audiences get pretty much
what they want and demand.

FREBERG: Well, the only real way I have,
in my own experience, ol evaluating

the inzelligence level of the audience o1
their desire for a more intelligent ap-
proach to, let us say, humor and adver-
tising — which are the two fields that 1
am mostly involved with —is the fact
that I have sold over 5.000,000 single
records — records which were admittedly
sharp and sophisticated. Now this says
something for the intelligence of people,
because they went in and laid down
$4.98 for those things. But that is only
half the picture. All of my commercials
that I have done for various clients have
been very sophisticated — by advertising
standards. And the products they have
moved is gratifving indeed, because it
proves that people, when you approach
them, not with a baseball bat. but in an
intelligent manner that gives them crediu
for some intelligence, and you amusc
and entertain them with soft sell, evi-
dently thev're so grateful they rush owu
and buy the product.

pLAYBOY: Newton Minow himself, speak.
ing at a Northwestern University svm-
posium, said that in his view, some
commercials were more imaginative than
programs. And vet, when TV Guide pub
lished an open letter to Minow — this
was before he had called television a
“vast wasteland” —in which they were
critical of television, they received about
200 letters from readers, with the count
running about three to one against thei
position, saying, in effect. “Why don’t
you and Minow shut up — we like tele-
vision as it 1s!" Whereas, when TT
Guide included a parenthetical phrasc
in a piece about Rod Tavlor, star ol
Hong Kong, saying “. . . there is only
a faint hope it will return to the air
next season,” they reccived over 3700
letters and cards to be forwarded to
the sponsor, virtually all asking that
Hong Kong be returned. Whereupon
TV Guide editorialized: At face value
. - . more viewers are concerned with
bringing back Hong Kong than with
broad. drastic steps to improve the qual-
ity of programing . . ."”

susskinD: Look, this is an extension —
or a piece, really—ofl an ancient and
rather dull wrgument that what televie
sion is now doing is giving the public
what it wants. George Bernard Shaw
once said, “If you give the public what
it wants long enough. pretty soon the
public begins to want what it gets.”
Now, the public has been fed an almost
unending diet of trivia. When it isn't
mediocrity, it's shockingly bad, for the
most part. They've been bred on that
This is the tradition of the television
dial, with some brilliant exceptions.
After a while. they become inured to it
they get used to it and they like i
However, that begs two questions. The
first one is that the television airwaves
are in the nature of a public utility.
They are owned by the people of the
United States and leased by the Gov-



ernment  to  private  contractors who
swear that they will use them in the
public interest. And the use of it for
Hong Kong and Roaring 20's and The
Untouchables and Lawman and Chey-
enne and Rifleman and The Price Is
Right — the excessive number of pap
programs — is shortchanging the public
interest and doing it incalculable dam-
age. Now, if the public interest is to be
honored in the observance as opposed to
the breach, it is the responsibility of
the broadcasters to exercise leadership —
and this is the second point 1 want to
make: it is not the business of broad-
1z to essentially give the public
what it wants; it is to give a balanced
programing dict to a public that needs
it through an instrument that has |
come the greatest information, educa-
tion and entertainment medium ever
mvented. It is their job to lead, not to
[ollow the horde. If the public voted
overwhelmingly for an unending diet of
Hong Kong and Roaring 20’s and Mav-
erick, the public would be wrong and
responsible leaders would attempt to di-
vide the load to give pure entertain-
ment, pure escape i some proportion to
meaningful programing. On the other
hand, T think that if Gilbert Seldes had
his w he would turn television into
symphony, ballet and Shakespeare. 1
think that would be as oppressive in its
own way as the ridiculous diet we now
enjoy. I think balance, again, is the
watchword, and I think pure egghead-
ism overdone on television would repel.
SELDES: What 1 am interested in 1s that
what most people s most of the time
should be constantly improving in qual-
ity. I'don’t give a hoot if I could never
¢ Shakespeare on television until
twenty years from now. I would say, all
right, provided that the shows that you
do put on do get better from year to year
to year — that is the way to get people to
watch Shakespeare. Actually, Shake-
speare is rather roughly popular at pres-
ent, but suppose vou say Henrik Ibsen —
who is, as a matter of fact, a rather dull
writer, but he has something to say —
and if you put before your public a
series of things which constantly rise
in their quality, that is the way in which
eventually they will say, "Now we'd
like to see Ibsen,” and so forth. But if
I had to make a choice between improv-
ing the quality of the Westerns and
adding ten percent of Shakespeare, 1
would say improve the quality of the

Westerns. 1 am saying the opposite ol

what David just attributed to me. I have
been saying that for 25 vears, The mid-
dle hook of the three books I've written
basically about this is called The Great
Audience, which means I am interested
in the audience and not the creator. |
am interested in putting before the au-
dience; exposure is the basic thi g. You
put things in front of people and you

DM%M Blues

By EAGLE CLLOTHES

MR. ROD SERLING, award-winning
television plavwright and connoisseur
of {ashion, wears Eagle’s Dimensional
Blue in the clegant Baldo model.
Available in your choice of subtl
weaves and shades, For the name of
your nearest dealer, write to:

LAY 000 N Y. (Ao Melbourne, Ausr
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It’s time j.'ou tried

KAYWOODIE

for full smoking pleasure
eeeeeaes . Without inhaling

What do you want in a smoke?
Mildness? Flavor? Relaxa-
tion? You get all 3 from Kay-
woodie—without inhaling.
Kaywoodie is like no other
smoke. Its briar is unique;
rare, aged, and cured the
Kaywoodie way. That’s
why it always smokes mild,
cool and sweet. And to fur-
ther insute mildness, the
exclusive Drinkless Fit-
ment screens tars and
irritants.

You've never really tried

a pipe—until you smoke
Kaywoodie.

Super
Grain
Billiard
$6.95

Send 25¢ for 44-page catalog, Tells

lmtw t!o smoﬁegaﬁ pt%g;.z sgggs '&I,pes arisd 72t 3

sets from $4. , Kaywoodie %

Pipes, Inc., N.Y. 22, N.Y., Dept. B10, m:ﬁimf
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. KAYWOODIE

find out what they want. You cannot
find out what they want by putting
things in front of them which they ob-
viously do not want.

FREBERG: What makes sponsors think that
the poorer the quality of the show, the
larger audiences they'll get?
FRANKENHEIMER: Well, when we were do-
ing shows like Playhouse 90 and NBC
Sunday Showcase and even Ford Star-
time — the Ingrid Bergman thing which
got a huge rating, maybe because In-
grid was on it — most ol the ume, pro-
grams like Tennessee Ernie —and 1
think he is a very talented man — con-
sistently beat us. So, I think that when
the vast audiences had a choice they went
for what is currently called bad enter-
tainment. And I think that the tragedy
of the whole thing, really, is that when
vou consider that a show like Playhouse
90 was reaching upwards of twenty,
25 million people every Thursday night
and the network officials called it a
failure, that's the tragedy of the sir
uation, you know. It isn't so much that
it didn’t get a huge rating in the range
of 50 million people like some of the
other shows did — like Ed Sullivan does,
or something like that — but the fact that
you can be a failure and still reach
twenty million people. Playhouse 90 was
opposite the Tennessee Erme show,
and then The Untouchables came on
and really creamed Playhouse 90. just
in terms of mass popular appeal.

setpes: I've heard this from far less es-
thetic people than John Frankenheimer.
A TV executive, Ted Cott, once said to
e, “This is a hell of a business, where
40 million people 1s considered little if
someone else has 40 million and a half.”
FREBERG: Lhat is a tragedy, though.
Twenty million people are a lot of peo-
ple. In radio that was considered a tre-
mendous mass audience. And it still 1s
a mass audience. My gosh, that's in-
sanity, to look at it that way. I'm in a
unique position — 1 am dealing now,
through advertising, with clients who
will gladly settle for an audience of
twenty million if that twenty million
becomes militant and goes out and buys
the product, you know?

GoopsoN: Let's put it this way. In New
York I can read The New York Times
to get a full story of the news and to
get interesting comments by James
Reston; and then I can also, if T have
the time, read the Daily News, which,
in its own way, is an e¢xcellent newspa-
per which does human interest, scandal,
gossip and is an exciting, bizarre news-
paper. But if that were television as we
know it, both these newspapers would
come on at the same identical hour,
wouldn’t they? You have a choice to
make. You've got to take one or the
other. That's what happens in TV.
And it is a wtragedy that a program
with millions of viewers is considered

to be a [ailure because it's opposite a
program with maybe a couple of million
more.

SERLING: That, of course, 1s a major prob-
lem — there 1s such a totally quantita-
tive approach to what constitutes success.
pLAYBOY: It might be interesting, at this
point, to hear the words of Roscoe L.
Barrow, Dean of the University of Cin-
cinnati College of Law, and FCC con-
sultant, who spoke them at a symposium
on “Responsibility in Broadcasting.”
Barrow said, . Marketing motives
are a major factor in the network pro-
gram sclection process. This is the strong-
est influence in the character of television
programing today. . A program is
sponsored because it is deemed a good
vehicle to carry the advertising message.
With rare exception, a program does not
stay on the air unless it sells the product.
Omnibus, a show ol great cultural and
cducational quality, could not survive
the hot sun of commercial analysis.” He
went on to point out that the advertiser
who pays the bill for “free”™ TV (up to
three million dollars for a season’s alter-
nate sponsorship of a hall-hour show)
has to recoup through sales ol his prod-
uct, and that few advertisers who sell
quality products to a limited audience
want — or can atford — network advertis-
ing. The mass marketers, on the other
hand, I‘L’(;uirc the largest possible audi-
ence. He then cited Playhouse 90 — with
an audience ol twenty million, for lour
years — giving way to a Western. Would
you say the economic motive is at the
root of TV’'s wroubles —any more than
any other communications medium is
detrimentally influenced by this motive?
susskIND: The increasing, spiraling astro-
nomical costs of television have driven
people in their frenzy — the advertising
agencices, the sponsors and the networks
— to seck the largest audience at the low-

est cost. Numbers have become the
be-all and end-all of the broadcasting
industry. The ratings are the Ten

Commandments of our life, and if that
be true it would seem that the largest
number of millions can be captured by
the cheapest kind of programing. The
ultimate low level of this kind of think-
ing is probably pornography, but short
of that, this kind of price frenzy, equat-
ing cost per thousand with value re-
ceived, has led to television’s being
turned into a giant comic Strip.

crosey: 1 reject the whole concept ol
television as a popular medium. In the
first place, I don’t believe in ratings. I
think it’s absolutely immoral to run a
system as a popularity contest, anyhow.
But 1 don't think the ratings are any
good. In other words, I don’t even think
it's a true popularity contest. I have
lectured up and down the country. I've
met many, many people, and I find al-
most nobody in the business who really
has a great deal of respect for the ratings.



Glen Gray swings Brahms,

Paderewski, Mozart, Dvorak and Von
Suppe on side one. Then turn the record
over and you'll be flipping to Anton
Rubinstein, Franck, Beethoven and
Ponchielli. All treated in a brassy big
band manner. Billy May supplies the
arrangements. The Casa Lomans supply
the sounds. You supply the ears.

Draiek

Glen Gray
Shall we swing?

b

Enter Capitol's tremendous “Songs Without Words
Contest” See your record decler for details.

If thev get a good rating, they won’t run
them down, but they don't really believe
them. However, even if the ratings were
perfect, 1 don't think that this is an
adequate wav to run a huge communica-
tions industry. These pcople have a re-
sponsibility and they're not fulfilling it.
I think the way things have been going,
up a blind alley, that television has so
completely lost its interest, they're losing
their audience. However, they are all
defending the rating system which,
again, I find hopelessly false. 1 mean,
vou take an outht like Nielsen. Nielsen
is kept in business by the television
networks, which pay them millions of
dollars a vear. They're not going to
tell them that they have no audience.
If they did, thev'd get another rating
service that would tell them what they
want to hear.

FRANKENHEIMER: T he way television is set
up in this country right now, it can in
no way be called an art form, because
basically what you're doing, when it all
comes right down to it, after everything
has been stripped away, what you're do-
ing is selling a product. Now, whether
vou're doing it by means of a soap opera,

an old movie or a television dramatic

show, the result that really is counted by
the network officials and by the sponsor
is how many tubes of toothpaste vou've
sold. And I don’t think that in those
terms television can be called an art
form any more, I really don't.

DANN: Good programing, as in any
other creative area, comes from good,
able people. Television's growth can
only take place by experimentation and
doing things eftecuvely. This means that
bureaucrats like myself, program exccu-
tives, must be willing to take gambles.
We must be effective in building good
pilots so the advertisers will participate
in these gambles, and then we must be
effective in carrying out the serics.
FRANKENHEIMER: Oh, sure, in the begin-
ning, when we were all new at it and
when the medium itsell was new, the
relative cost of a television program was
so small that the advertiser decided,
“What the hell, let these guys do what
they want to do, and we’ll see if it
works.” In other words, they were ex-
perimenting, too. That was before they
realized the full potential of television
as a sales medium. The result was that
some wonderful shows were done. But
gradually, as the cost of television pro-
graming became greater, the advertiser
cot more and more cautious, and also
as the climate of fear began to hit this
country with Senator McCarthy and the
House Un-American Activities Commit-
tee and all those pressure groups — you
know, fear began to be more and more
a problem. In every area, not only tele-
vision. There began to be, in a sense,
almost a form of mental isolationism, so
that gradually more and more advertis-
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The development of
stereo from 1958 to
“phase 4 stereo”

Since the introduction of the revolutionary
stereo record in 1958, the art of recording has
undergone a rapid evolutionary process.

Phase 1 stereo: “Concert Hall Realism.”
In this phase (1958 to 1961}, sterec recordings
attempted to recreate a true stage presence,
The instruments of the orchestra were placed
*spundwise” in their normal positions, with
the result that for the home listener they ap-
peared to come from an imaginary sound-stage
spread between the listener's two loudspeak-
ers. The record buyer no longer needed o be
content with listening to his favorite artists in
the restricted medium of *‘compressed” mono-
phonic sound. This type of stereo recording
reflected the '"purist” approach and applied
most generally to stereo recordings in the field
of classical music. When London Records intro-
duced its first stereo record in 1958, it had
years of preparation and refinement behind it.
The result was that London's “‘ffss" (full fre-
quency stereophonic sound) offered the most
advanced and finest definition of *‘concert
hall"" sound ever heard on records.

Phase 2 stereo: “Separation of Sound.”
In this phase (1959 to 1961), stereo recordings
ﬁrn\red that an orchestra could be "split in
alf'’; that voices could be *‘full left'” while
the orchestra was “full right”’; that a ping-
g'omf ball could be heard hitting the table on
e left and then on the r:fhl, and that sounds
couid be reproduced '‘left-right'’ without any
center “‘leakage.” Sounds emanating from
two loudspeakers lent themselves to a seem-
ingly endless variety of juxtaposition, separa-
tion, and other strictly mechanical processes,
and a fascinating display of wnusual sound
pyrotechnics it was that followed . . . bongos
ped from left to right speakers while saxo-
phones and trumpets answered back and forth
between speakers: it was the technical “'gim-
mick’ that was in command, the technique was
the end-in-itself.

Phase 3 stereo: "'Moving Sounds.” In this
phase (1961), it was demonstrated that the
sounds of a whole section of an orchestra or a
single jnstrument could be moved and followed
the listener’s ears as the spunds passed
rough the space from left to right speakers
and back again electronically . . . In certain
opera, drama and musical comedy recordings,
the voices could be followed moving before
%ne's ears as in a true-to-life stage presenta-
on.

“phase 4 stereo™: In this phase (1962), ar-
rangers and orchestrators re-score the music
to place the instruments where !her are music-
ally most desired at any particular moment
and make use of direction and movement to
Imm:tuate the musicality of sounds, The effect
s more sound—more interest—more listeni
Plaasura. *phase 4 sterec” recording (;
his term is used in its broadest sense here to
include the arrangemeots—the musicians—and
the engineers) allows you to enjoy the music
actively. Recording in this fashion was made
possible technically as a result of London’s
new 4 Track Master recording system. Now,
for the first time, the musical arranger was
given a whole new technical capacity with
which to work, and with which to create new
musical entertainment and enjoyment. To take
advantage of this new musical framework af-
forded him, the musical arranger now has to
envision the sounds he hears in his head as
they relate to each other in the extra dimen-
sion of space afforded by stereo reproduction:
the musical arranger has to create new forms
of musical annotation and scoring to convey
his full musical concept. Through a compli-
cated network of microphones, switches and
dials, the music envisioned by the arranger
comes into reality as the engineer captures on
4 Track Master tape, the complete and true
musical concept of the arranger. From the 4
Track Master tape, the four tracks of sound
have to be carefully rebalanced in the reduc-
tion to two channels of sound which eventually
reach the listener via his two-channel sterep
record groove, and ultimately through his two
loudspeakers.

Look for the stereo series featuring the 4"
design on the LP cover—it's your guarantee of
more sound —more interest—more entertain-
ment — more participation — more listening
pleasure.

stereo

LONDON RECORDS, INC.
539 W. 25 St., New York 1, N. Y.

ers decided that they really couldn’t do
anything controversial at all because
more and more ol these pressure groups
would write. And while T am so dead
against these pressure groups that 1 can
hardly talk about it, they —at least on
their own terms — were aclive. I mean,
they wrole, they created a terrible stink
so that advertsers would really listen to
it. Now the people that just sat back on
their rear ends, you know, week after
week, and sucked all this free entertain-
ment in, like Playhiouse 90 and Philco
and Studio One and United States Steel
—all these kinds of marvelous shows —
we hardly ever got any letters that said
they liked them. Most of the letters we
got were from pressure groups and from
cranks who wrote that they despised the
shows. Boy, oh boy, and all hell used to
break loose! I mean, television is a busi-
ness. Its primary purpose now is that it
is an electronic supermarket.
SERLING: An clectronic supermarket? Gee,
I wouldn’t go so far as to say that, be-
cause 1 see too many fine things on tele-
vision to excuse this kKind of generality.
Let's say that it conceivably could be
far better il it were allowed o be.
PLAYBOY: PPossibly, “allowed™ is the critical
word in your comment, since we seem
to have been talking in terms of pres-
sures that prevent quality. But Professor
Louis L. Jaffe, of the Harvard University
Law School — a specialist in communica-
tions law and hardly an apologist for
current practices — raises another point,
or points. rather: the scarcity of talent,
and the audience’s own attitudes. In the
same symposium referred o earlier, he
said: “Let's [ace it: there are a vist num-
ber of programs which by cultivated
standards are bores. Bur surely part of
the problem is just that there are a vast
number of programs. Mr. Minow secms
to think that there are thousands of
clever people ready and willing to fill
his ‘vast wasteland’ with an infinity of
pleasant prospects. Look at the other
media. There are only a few good movies
cach year, three or four good plays, and
a handful of good musicals. Surely there
has never before been anything com-
parable to TV's enormous maw, hunger-
ing for entertainment. How is it possible
running on a timetable week in and
week out to avoid the stercotype? Any-
one who sits supinely before TV waiting
to be constantly amused deserves no
better than he gets. The most alarming
thing about TV is not its undeniable
dullness, but the apparent fact that so
many people have nothing better to do
than to sit constantly belore it. 1 insist
that these passive sponges are so com-
pletely bereft of culture that [or them
the quality ol programs is immaterial.”
OI course, we all know pressures do
exist. Do they come primarily from the
sponsor, or [rom his ad agency?

SERLING: It works both ways. On occasion,
a very energetic ad-agency man will
project and make an assumption of fears
which he thinks will be held by a spon-
sor, and blue-pencil even before the
sponsor has let those fears be known. On
occasion an agency man will be much
more permissive and allow a show to go
up to the wire, and then suddenly the
sponsor himself will take a hand. In mv
experience this is rarely the case with
the networks. They usually are kind of
middlemen who respond to the pres
sures, the external pressures, but thev
themselves don’t generate them — though
this is not to say that the networks arc
particularly shining white knights and
should be decorated for courage.
FREBERG: | think that agencies and spon
sors and networks have an absolute obli-
gation to television, The airwaves belong
to the people, and although it may come
as a shock to Madison Avenue, those air
waves are there for a little more than
simply getting a “unique selling proposi-
tion,” as Rosser Reeves, the head ol
the Ted Bates Agency, puts it in the
bestselling book called Reality in Ad-
vertising. Mr. Reeves' clients are the
Whitehall Pharmacal Company, which is
Anacin and Carter’s Pills; Preparation H
for hemorrhoids: Colgate’s don't let ro-
mance fade, fade, fade away. T call My,
Reeves the dean of the gastrointestinal
school of advertising. I think advertising
has a responsibility to contribute to the
raising of the culwural level ol our so-
ciety. But in no event must it ever con
tribute to the lowering of the level. Tele
vision is the world’s most enormous bulk
of audio-visual garbage, but I still think
that we cannot blame the sponsor, be-
cause the average client is like a child
who nceds to be led by the hand. Any-
way, it's more important to me that tele-
vision be improved as a mass medium
than that a client use it as a more elh-
cient tool to sell his product. I'd rather
see advertisers forbidden by law 10 use
television il they couldn't show more
responsibility in their control ol it
croseY: In Great Britain they have com
mercial advertising, and there it's against
the law for the advertisers to attempt
to excrcise any control at all over pro
graming.

coobson: Could @ cut in for one second?
Don’t you think that it's interesting, we
are not only Anglophiles in America —
we love English tailoring and English
pipes and English tobacco and English
accents and titles — but we also, among
our egeheads and critics, have this feel-
ing that English television, both the
BBC and commercial, is somehow inher-
ently superior. That is particularly true
of those who haven't seen English tele-
vision, you know? Well, I just got back
from Europe yesterday, and I've seen a




oreat deal of it. Goodson-Todman has
four shows on English television, which
are done by English panels. And I've
seen  their programing. 1 think it's a
kind of amusing commentary that Wagon
Train is the number one show in Great
Britain.

crosey: That's just getting very popular
television. It has brought about a decline
in standards, but nothing like the de-
cline in our own country. There's noth-
ing like the direct control by the
advertiser there. It has been said that
the philosophical basis is wrong. but
there’s no reason why it should be
wrong. By the same reasoning, the news
papers are slaves to  the advertisers,
except thevire not. Thev're supporied
by the advertisers but they're not en-
slaved.  Now. there's no reason why
television has to be the slave of the
advertisers.

PLAYBOY: \We're now getting into an area
in which there's been a lot of allegation
without too much supportive evidence.
Quoting Dean Roscoe L. Barrow again,
we find an advertiser in the situation of
having no control whatever: in this case,
it was the nerwork that dumped a
quality program: “An example of con-
flict of interest between advertiser and
network is provided by the demise of
the Foice of Firestone. In 1954, NBC
pre-cmpted the time period used by
Firestone in order to include the Sid
Caesar Show. Firestone was unwilling 1o
sponsor the Sid Caesar Show because it
was not decmed to reflect the corporate
image of Firestone. NBC was unwilling
to continue the Firestone musical show
because the show was not achieving audi-
ence ratings comparable to those of
CBS" Arthur Godfrey Show. The Fire-
stone show then found a place on ABC,
where it was subsequently replaced by
Aduventuyes in Paradise. Thus, a high-
quality show, atuacting a substantial —
but not the greatest possible — following,
could not maintain a place in prime
time althoueh the advertiser desired to
continue it."”

This may be an excepuon. of course.
A widely read book, The Big Piciure,
avers: “Television's greatest handicap is
the way it is financed. It is a slave 1o
the advertiser, who, in turn, must be a
slave to the bland [ormulas that guaran-
tee him the greatest possible audience
at the least possible cost . . "

GoopsoN: | have mixed [eelings about
that. Franklyv., I would prefer a system
whereby the networks had total say over
what went on. On the other hand. if the
networks  had  absolutely untrammeled
control, it would really mean that a
tiny group in one nctwork — we only
have three places in which to sell our
shows — would haive sole determination.
Right now, it’s tough enough o get
your programs on because the networks
still really have to approve your show,

but if a big sponsor wants the program
badly enough he can apply pressure to
help vou ger it on. And. incidentally,
you do have to face the fact that in spite
of all the erying and shricking on the
part of the egghead packagers about the
naughtiness of sponsors, there have been
situations where sponsors have wanted
to keep programs on the air that had
less rating, but that they liked, and the
networks have booted them off. We know
the situation of the Firestone hour of
nmusic, where the sponsor said. “We like
it, we don’t care if we get a minority
audience,” and the nerwork said, “We
don’t want vou on.” There have been
instances, [ think, in the public affairs
department, where the networks. in or-
der to maintain absolute authority in
that field, have turmed down outside
public service shows purportedly on the
grounds that thev did not like these
shows, but, I think. more realisticallv on
the grounds that they didn’t want pack-
agers monkeving around with a field that
they would have conuol over.

PLAYBOY: David Susskind, wasn't that your
experience in tving o sell a series on
President Truman?

susskinD: Yes, I think this would be a
program ol real consequence 1o the
American people. It is the hrst time that
a living ex-President has consented to
tell the story of his seven vears in ofhce
— the great events, issues. decisions. the
motives that impelled him, the opposi-
tion that he encountered. an evaluation
of what he did and how he fecls about
it today. And I have found, up to this
peint, no tikers.

PLAYBOY: Mr. Dann — any comment?
paNN: On the President Truman thing,
that was in a different department at
CBS. I only handle entertainment pro-
graming, and that went to our news and
public affairs deparument ——

susskIND: Lot me sav that Mike Dann is
an exception in the industry. He's a
bright man, a cultured man, a man with
a conscience and a sense ol responsibility.
and Mike personmally represents the best
kind of instincts about television. He is
caught up frequenty in the corporate
thrust for prefits and ratings and com-
petitive standings and is not always em-
powered to do what he would like to do
as @ broadcaster.

pannN: I'm very complimented that any-
body would sav anything nice about a
network bureaucrat.

susskinD: Broadcasting is a labyrinth of
conllicting motivations, of aspirations
with the necessity for compromise, with
desiring to capitalize on the medium’s
pecutiar strength to do a job lor a free
electorate, together with the need to
place them i a hypnotic irance so that
they'll buy cigarettes and gum: and these
compromises are abundant and every-
where. But I cant believe that this in-
dustry will not finally come to the
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awareness of the importance of this Tru-
man program. I think it will become an
absolute must for scholars of this period
in history when they come to do their
theses and books. It's a unique oppor-
tunity, because other series such as
Winston Churchill’'s were essentially com-
pilations of old film clips. Churchill was
unable to [unction on the series. The
F.D.R. story will be, again, old film clips
and narration. But we fave ex-President
Truman. He s available for retrospective
analysis and introspective analysis and
factual reporting on great events — the
dropping ol the atomic bomb, the Berlin
airlift, the Korean invasion, the found-
ing of the United Nations, the Marshall
Plan — the events that affected our lives
and the lives of the entire world. 1 feel
that Mr. Truman said it better than T
can. He said, “If only we were able to
have such reportage, in television terms,
on Lincoln and Wilson and Franklin
Roosevelt and Andrew Jackson. How
much richer the historical record would
be.” It’s more than entertainment, the
Truman program; it’s absolute educa-
tion. One network said ol itz “We're up
to our navel in Presidents.” Another net-
work said, “IU's one of the most exciting
programing ideas I've ever heard, but it
does invade the arca ol public aflairs
programing and that is a network exclu-
sive. That domain is ours alone and we
will suffer no independent production.”
The third network said, “We pass.” All
ol these add up to “Not for us, thanks.”
pLAYBOY: If what you say is true, don't
you find it surprising that the networks
would pass up what might also be a
l;ll'gc illl(liCllCe-ilt[l'ilt'lO]':’

susskIND: Yes. but you have o be careful
in television. There's large, larger, larg-
est. This will not compete with [ Love
Lucy, and it will not compete with The
Untouchables, in terms of largeness of
audience. It will have a huge audience
by any reasonable, sane standards. 1
would guess, ahead of time, that this
program would be seen by something
like nine to fourteen million people. In
any economy in the world, that would
be i huge number of people and very
worthwhile. By television standards, nine
to fourteen million is just an average
rating and a little depressing if con-
trasted with The Untouchables and the
Ed Sullivan show. We've got to get back
our sanity, we've got to begin to realize
that nine and fourteen million are not
no people. It is not a programing dis-
aster. Tt 1s a terribly important segment
of the population which must be fed the
diet it wants on television.

coopsonN: What I object to is the position
taken by certain critics that the public
ought to be told what it should like.
I think the head of the FCC said that,
just as you don't give children ice
cream three meals a day because they
want ice cream, likewise you merely

can't give people what they want in en-
tertainment. I think that basically 1s
slightly antidemocratic, because when
vou're an adult, il vou want ice cream
three times a day, you've got it.
PLAYBOY: There seems to be some confu-
sion as to the FCC's possible violation ol
freedom of speech. The Communications
Act forbids the FCC to censor; that 1s, to
prevent the broadcasting of any individ-
ual program on the ground that its
content is objectionable. It also forbids
the FCC to select broadcasting licensees
on the basis of the social, political or
cconomic views embodied in their pro-
grams, or on any other arbitrary basis.
However, the Communications Act both
permits and requires the FCC to make
reasonable judgments as to the nature ol
the broadcasting program service which
serves the public interest and to carry
out its licensing functions on the basis
of such judgments. In [act, a largely
ignored statement by Minow in  his
“wasteland™ speech was this: T am unal-
terably opposed to governmental cen-
sorship. There will be no suppression
of programing which does not meet
with bureaucratic tastes. Censorship
strikes at the taproot of our free society.”
The link between Mr. Minow's position
and Mr. Jaffe’s, previously quoted, was
provided by a viewer who wrote to the
FCC wanting to know what channel
Vast Wasteland was on.

coopson: That's a good title for a show
— What's My Wasteland? — could be a
good quiz.

sewpes: I'd say this. First, T give you a
quote and then I'll tell yvou who said it.
The quote is “There is never any need
to apologize [or entertaining people.”
Now this, you would think, would be a
network president. It is actually from a
work by Bertolt Brecht, who was the
most advanced — and, as it happens, in
the end. the most communist — of peo-
ple, who was defending pure enter-
tainment theater. Now, what we are
getting on television is an appeal to a
very limited, but basic, set of appetites.
Among the things that the industry has
to be troubled with 1s that it begins
to be rterribly expensive to feed them.
It is particularly expensive to change
the formula. Now, what I'm saying is
that the multitudes are not being
cheated in the sense that they wamt
anything else terribly. I don't think
they do. But the thing that interested me
i5 that 1 think that every once in a
while — and 1 think the last two vears
have been a case in point — in a sense
the quality of the ice cream has gone
down. Now, 90 percent of the people
who object to the fare on television
object on a ground which I find abso-
lutely untenable. They say they — the
ten percent at most; actually, about one
percent — are not getting as much as
they're entitled to. Or, I'll put it the



[E———— e
Ernie McCulloch picks

a Marlboro Shirt with
that warm, wonderful
fiber by Courtaulds

other way. You could have a television
programing svstem in the United States
which would be almost without criticism
if you had ten percent more highbrow
stuff. And to me this is sheer, bloody
crap. Let’s go back to this famous phrase
that television is a “‘vast wasteland” —
in the first place, I don't think that
T. 5. Eliot is a name to invoke when
vou're talking about a popular art. In
the second place, it's not a wasteland, it's
a jungle. It's overgrown with too many
different things. But every single person
that has used this phrase has indicated.
vou know, that they're perfectly willing
for all the other people to starve in the
Sahara Desert, provided you have four
more oases. I am totally opposed to this.
The point is not the absence of more
good things; it is the fact that the
average thing is of a low quality in its
own category.

PLAYBOY: What factors do you think are
respounsible for this low level of quality?
SELDES: Money.

SUsSKIND: It really has to do with a philo-
sophical attitude about broadcasting.
The sponsor and the advertising agency
have treated it essentially as a purvevor
of goods, as a method for selling mer-
chandise and not as a responsible com-
munications device charged with serving
the public interest. Now, il it is only a
hawker of goods, if it is only a way as
opposed to billboards and newspaper
and magazine ads to sell cigarettes, soap
and detergents, then perhaps that way
can best be accomplished by the cheap
qualityless programing that we have.
But the other philosophy that [ think is
going to come into currency is the phi-
losophy that this is an important means
ol instruction, education and enlighten-
ment. and entertainment. And  that
philosophy. when it takes hold — and 1
think it will in the fall of 1962 0 a far
greater extent than ever before — will
see a new kind of conscience in broad-
casting; a serving ol the public interest.
DANN: There has been less and less in-
fluence by advertisers and agencies in
what goes on the air as the networks
have assumed more responsibilicy lor
what goes on the air. Agencies and
clients, despite what has been said, have
very litde influence in what gocs on in a
dramatic anthology series, like a Play-
house 90. There may have been, from
time to time, objections to a certain
word, like the gas incident, which we
were wrong on. I think we made a mis-
take in deleting the word “gas” in a
Playhouse 90 production, Judement at
Niirenberg, sponsored by the American
Gas Company. We make lots of mis-
takes. But that isn’t just becanse of ad-
vertisers or agencies. We make mistakes
because we're only human, o some of
us aren’t very good, maybe. But that's
true ol many creative areas: mistakes are
made. But very [ew ol our mistakes can
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be auributed to advertising or agency
pressures. Advertisers and agencies do
not want bad programs. They are not
the ones who are clamoring for action
shows, if you please. They are interested
in getting good value for their money.
But 1 have vet to meet a client who
wouldn’t rather be identified with an
important program versus a less impor-
tant program, or a quality program
versus a nonquality program. Their only
requirement is that they get a certain
circulation, which is their business. They
should ask for that. They're selling goods
and services and want to do that as
cheaply as possible. The clients do not
advocate mediocrity. They do not ad-
vocitte unoriginality. They want success,
as a backer does of a Broadway show.
But they never have determined for us
or defined for us what makes the success.
That's our business.

FRANKENHEIMER: In the setup that tele-
vision has found itself in over the past
ten years, the elimination of the word
“gas” was inevitable — absolutely inev-
itable — I mean it couldn’t have been
anvthing else. You know, that was one
ol the few things that ever reached the
public. That kind of thing went on
every week. For instance, we did a show
called A Town That Tuwrned to Dust,
written by Rod Serling, which finally
ended up as a show against lynching.
Let's {ace it, that's about as uncontro-
versial as vou ¢an get. There was a lot
ol noise about the show, but basically
it's very uncontroversial. I mean nobody
wants to lynch anybody. But that's not
the wayv the show started out. It started
out as a contemporary drama about what
happened to the two men that killed
Emmett Till, you know? Really, what
happened was that the whole town, in a
a sense, urned against them for reasons
of guilt in our contemporary society. It
was a very interesting script. And the
idea was — it was played in 1960 or 1939,
or whenever it was— and it was based
on fact. Now, what happened was that
the sponsors read this thing and said
that there was just no way they were
ever going to put this thing on the air.
I mean they just wouldn't conceive of
sponsoring such a program. It had been
scheduled for the first program of the
second year ol Playhouse 90, and we
were all set to go with it when they
wurned it down. Hubbell Robinson
[at that time Executive Vice-President in
charge ol Programing at CBS] lought
like crazy for it, you know, but they said
no. So, hinally, we had to give up and in
a sense create a substitute at the last
minute that we whipped together, called
The Death of Manolete. Now, we prac-
tically never worked again after The
Death of Manolete. I mean it was a
disaster. But part of the reason it was a
disaster was that it had to be put to-
gether in such a damn hurry, because

the sponsors wouldn't accept the oviginal
show. Oh, we hnally did it, but the
way we did it was, we had to make it
a Western. We had to predate it 100
years. We had to eliminate a Negro and
substitute a Mexican. I mean it was
Iudicrous, what happened.

serLING: 1 think that kind of problem
will be with us for as long as you have
a sponsored medium. There will always
be, and lorever, with every sponsor and
€very sponsor, an arei timorous as re-
gards the so-called offending of the mass
viewers. In other words, 1 don’t think
you will ever achieve that degree of
quality that, say, the proscenium arch
does or the novel or the short story be-
cause, unlike any other art form, we are
controlled by sponsors. This is just a
fact ol life we're going to have to live
with. Now, within that framework, we
can operate in a much more mature
fashion, but there is a limit to that
maturity and ] think we've already
reached that. I don't think we can hope
to sce Play of the Week that often as
standard fare on television. 1 just don't
think this medium will ever support it.
PLAYBOY: In our last Playboy Panel, “‘Sex
and Censorship in Litevature and the
Arts,” the panelists pointed out the puta-
tive moral reasons behind censorship in
books and hlms. But television censor-
ship comes from a dilferent point of
view, doesn’'t 1t?

SERLING: Even worse than that, 1 think
imnate in this is the inability to find a
point of view. The censorship that you
talked about pertains to objectionable
censorship of ideas; of less importance
but just as irritating is the censorship of
lines in the name of a product. Hence,
you can’t ford a river because the show
may be sponsored by Chevrolet!
prayeoy: Along that line, recent FCC
hearings elicited testimony that an elec-
tric company wanted a different title for
Rudyard Kiplings The Light That
Failed; also an advertising agency elimi-
nated Abraham Lincoln’s name [rom a
Civil War drama because Chrysler spon-
sored the program. Arc these merely
entertaining wivia, ludicrous bue not of
very great significance —or are they
symptomatic of the industry’s malaise?
SERLING: Of infinitely morce importance,
overall, of course, is the whole principle
of an American artist being unable to
call his shot as he sees it, whether it be
in television or anything else.

Goobson: | think Rod was tempted into
Twilight Zone not by lack of restriction
but by an interesting business ofter
where he was given, 1 think, substantial
equity in the series. 1 think it’s an ex-
cellent series. I happen to love Twilight
Zone. But 1 don’t think Rod turned to
that merely because they said, “Now you
can do it without restriction.”

SERLING: I've got very little sponsorial or
agency or even network interference on

any level on Twilight Zone. Part of this
can be attributed to a prearranged agree-
ment, I promised I would try to re-
main tasteful on everything 1 touched,
and they in turn promised me that they
would do no specious or capricious blue-
penciling. They have no prerogatives in
changing a line, even. And this way, we
have a pretty happy marriage. Now,
much of this, of course, is due to a pre-
censoring on my part with my prior
knowledge of those areas which 1 know
would be difficult, so T just don't touch
them. They're the usual ones and the
very obvious ones. Sex being one, reli-
gion being another, color and race being
yet another. And these are the three
tough areas. The alternative, of course,
is to shoot 24 minutes of film at the cost
of $50,000 and then have it relegated to
perdition in my own projection room
where only I will see it, having paid for
it. There’s an unfortunate economic
reality that we have to live with. This is
not to say that I deliberately cheat, short-
change and write down. I don’t do that
at all. On the level and within the frame-
work that we try to operate, 1 think
we're reasonably high in quality.
pLAYBOY: Apparently, then, even in the
unusually permissive framework of Twi-
light Zone, there is a kind of self-imposed
pre-censorship  resulting  from  your
knowledge that to do otherwise would
get you nowhere. This seems in line
with the other kinds of pre-broadcast
control which occupied the attention
of the various Government investigatory
sessionns and subsequent symposia on
TV's troubles. At omne such meeting,
Newton Minow hurled the word cen-
sorship back at his accusers: he spoke of
“rating censorship —a result of the al-
most desperate compulsion . . . to work
and to plan and to live by the numbers,’
and of “dollar censorship™ (a phrase
coined by Clare Booth Luce) in which
the broadcaster ““abdicates his own judg-
ment and trns programing decisions
over to an advertiser or his agency.”
This is, ol course, a tricky matter — as
all of us in conmunications know. How
and where does one draw the line be-
tween prior censorship and the act ol
selection, economically motivated or not?
In the sense that a newspaper editor
decides which ol hundreds of daily news
stories to put into the limited space of
one issue, he is exercising prior censor-
ship. For the purposes of this discussion,
let’s concentrate on that editing, that
pre-broadcast censorship, il you will —
which is not sell-imposed. Stan Freberg,
what are some of the blue-pencilings to
which you've been subjected?

fREBERG: Well, one time, Orville, my litle
moon-man, came to earth and he was
outraged because his girlfriend, Miss
Moon, had not been allowed to enter a



Miss Universe contest. It turned out that
she stood only 31 inches in high hecls,
and her measurements were 39-39-39. So
I said, "Well, praobably she was just too
short for the contest.” I tried to, vou
know, make some apology on behalf of
the earth. T wied to make Orville feel
better. So I said, “Mavbe we can have a
separate contest for people from other
planets,” and he looked at me and smiled
and said in a kind of knowing way, “You
mean  separate but Cqu.’:!?" Now, this
thing was permitted to go through all
the rchearsals all week long, and on Sat-
urday, the day before the show, the exee
utive producer of the Chevy show —it
was his package — he came to me and
said, “Stan, I think mavbe you better
take out the line ‘separate but equal.””
1 said, "I'd like to leave it in.”" He said,
“Why?" 1 said, “It makes kind of a nice
social comment at this time.” “Well,” he
said, “'I don’t think you'll ever miss it if
vou take it out.” I said, "Yes, I will. I'll
miss it.” He said, “Who will know it
isn't there?” I said, *I'll know.” So the
next day, Sunday, after the dress re-
hearsal, he takes me to the dressing
room, puts his arm around me, walks
me up and down, and I could see that
he was on the spot. He said, “Stan, I've
been on the phone over the weckend
with Chevrolet, and they want me to
convey to vou that they are in sym-
pathy with vour point of view on the
integration problem. Why, they have
many Negro emplovees working for
General Motors. And as a matter of
fact, they once had Marian Anderson
on a show.” And I said, “Wow!"” I said,
“Well, I guess they ought to get a medal
for that. It was good of them to give her
a break, because the kid can’t really sing
very well.” So he said, 1 think the de-
cision is, we have to take ‘separate but
equal’ out.” 1 said, “No, it stays in.” e
said, “Well, then, vou're oftf the show.”
So alter due deliberation I thought,
“Well, it isn't that important a line
to walk off on.” In other words, if it
had been a line where I made a really
great contribution to the Negroes' posi-
tion, then I would have fought harder.
So 1 did the show and lost the line, that's
all. Another ume, Orville came to the
carth and he wanted to arrange lor a
cultural exchange with our Govern-
ment. And he said, “I have here a list
of samples of vour culture I'd like
to take back to the moon. I'd like o
have some of your outdoor advertising
— billboards, that is; a couple of Louclla
Parsons’ columns; rock 'n’ roll; a little
smog; amnd a picce of Las Vegas.” So 1
said, “'I see you picked the best of our
culture.” He says, “Yes." And | said,
“Now, what do you have for us?”’ He
says, “I've got this spaceship full of
beads and trinkets — that's what they
said the natives wanted.” And I said,
“No, no, we're beyond that now. Give
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me some technical thing.” He said, “I
know, we'll give you a nuclear weapon.”
I said, “I'm afraid we already have a
nuclear weapon.” He said, “Not like
ours. Ours is terrific.” And 1 said.
“What's so special about yours?” And
he said, “Ours doesn’t work.” I said.
“Well, if it doesn’t work, what do vou
do with itz” He said, “All the nations
on the moon get together and we hit
it with a stick” And 1 said, “And then
what happens?” He says, “Paper hats
and toys fall out.” So I said, “And then
what do you do?’ He says, “And then
we all go home.” So I said. “Do you
have some name [or this particular type
of festivity?” And he says, “Yes — prog-
ress”” About three days before the show,
they came to me and said, “Stan, we're
a liude long. baby, so wcre going to
chop this from page 18 to page 22 el
said, “Just a moment, that’s the most
significant part of the whole bit.” They
saic, “Well, you don’t need it. you got
a lot of jokes up front.” 1 said, "No, I'd
like that to be in.” They said, “Well.
uh, Stan, uh —— " 1 said, “Come on, level
with me. You don't like me talking
about the hydrogen bomb, right?” They
said, “That's right.” I said, “Why do
you not want to mention the hydrogen
bomb?” They said, “Well, we'd just
rather not mention it.” 1 said. “Do
you think by not mentioning it it man
go away?” They said, “Well, we don't
like to talk about hydrogen bombs on an
entertainment program.” So that's the
kind of logic you're dealing with. sce
FRANKENHEIMER: You know, these spousors
- these big business concerns — are not
run by idiots. And the agency people
are far from idiots, cither. These are the
same guys that in turn will go to sec.
say, Death of a Salesman or a fine motion
picture with their families or their wives
and enjoy it immensely. But then, when
they get back at their desks on Madison
Avenue, they are working for a result,
which is to sell cigarettes. Though they
liked Death of a Salesman the night be-
fore at the theater, they know damn
well it's not going to sell cigarettes, or
at least not in their terms.

susskinp: This is the real irony, the real
anomaly of television — that it is inhab-
ited, populated by fine men, crudite.
cultured, educated, who personally pur
suc interesting, exciting and worthwhile
investments of their time. But when
they put on their professional clothes in
the morning they practice a kind of voca-
tional schizophrenia. They drop off their
personal ideals and they drop away their
personal tastes and they buy for an un-
known, unseen, unidentified them. They
won't like this—it's too artsy-craltsy.
They will like this —it’s got some Ei-
cous, bawdy fun, and it's got violence
and murder and mayhem. They make a
terrible, and I think specious, distinction
between themselves and the audience



The real fine producers all through his-
tory — theatrical, motion pictures and
television — always practiced a single
commandment. They tried to please
themselves artistically on the theory that
what pleased them would perhaps please
a large audience. These men are pleas-
ing themselves in their own private time,
by never turning on their television sets.
None of these men run home and say,
“Oh, gosh, Martha, tune in The Price Is
Right, it's starting in a minute.” He
wouldn’t be caught dead watching The
Price Is Right on his own time. But he
will buy The Price Is Right for fifteen
million idiots he has never met, doesn’t
know and totally undervalues.

PLAYBOY: As a sclective viewer, would you
watch your own productions?

susskIND: Yes, I would watch the DuPont
Show of the Month; 1 wonld watch the
Art Carney shows; I would waich Open
End; 1 would watch The Play of the
Week; 1 would watch Way Out—it’s a
fun show; cerie, macabre stories. Now, L
think that Mark Goodson’s intellectual
challenges are richer and higher and
stronger than any of the shows he does.
He is a bright, intelligent, educated
man and, I think, would not tune in the
game shows that he produces.

GOooDsoN: Yes, 1 watch them. It's a little
hard for me to be totally honest and say,
to ask the question — would T watch my
shows if T didn’t have an ownership in-
terest and if I didn’t produce them? —1
really can’t answer that without quali-
hcation. First of all, many of our shows
are on five days a weck, but secondly, to
answer David, 1 don’t really think that
is totally the point. I enjoy reading The
New Yorker magazine, but The New
Yorker only has a circulation of a little
less than 500,000. That’s a fact of Iife. I
might someday find myself working on
Reader’s Digest, which has a circulation
of 12,000,000 and yet not look forward
every month 1o poring through the con-
tents of the magazine. I will say that
there are certain of our shows that 1
definitely would watch every week. I
think our tvpe of programing, by the
way, which emphasizes ad-libbing and
immediacy, is one of the most novel
things that television does. T think that
most of David's things have been success-
[ul adaptations of already proven works
which have been originally novels, then
plays, often movies, and then finally
television. It seems to me that in that
sense television is really a Reader’s Di-
gest. 1t is doing a condensed version of
a condensation. think that our pro-
grams, whether one likes them or not,
are unique and original; were developed
strictly for Dbroadcasting. What's My
Line? and To Tell the Truth were
developed out of our stomachs, out of
our heads, and present interesting peo-
ple in ad-lib sitnations with intriguing
formats. 1 watch mainly the nighttime

shows. I still enjoy watching What's My
Line? Alter eleven years, I think it's
a show which has great appeal, which
I sometimes can’t even analyze myself.
I've grown to like every member of
the panel and I think that the audi-
ence apparently does, too; I'm always
intrigued by the occupations that we
can bring up weck after week. I enjoy
To Tell the Truth. On good nights I
enjoy The Price Is Right. I think it’s a
very exciting, very commercial game;
and I watch, occasionally, in the day-
time, too. But those are programs which
I enjoy watching myself. As I say, if I
were not connected with them I would
probably watch them less frequently, but
I will say that I enjoy them more than I
enjoy watching the average dramatic
series. Personally, I loved — even though
I had no connection with —the pro-
grams that featured live, original drama.
pANN: The decline of live programing
has been because ol the economics — by
that I mean we have to commit into a
film serics maybe 36 or 39 or 52 weeks.
SERLING: Leaving live TV for cconormic
reasons carries with it implicitly a guar-
antce of deterioration in programing,
and when they got rid of Playhouse 90
and some ol the other live shows, the sup-
planting shows were not nearly as good,
simply because they were done on film
by filn people who were not remotely
concerned with quality. When you're
talking about a filmed anthology on tele-
vision, it usually deals with a specific
kind of people, a kind of plot line —a
whole concept of writing — which s
unique and peculiar to the West Coast.
susskinp: Hollywood took over with its
assembly line system of turning out X
yardage of celluloid per two days, and
creative aspiration, creative dedication,
creative integrity gave way to the hard-
bitten ecconomics of slick Hollywood
production —to the B, C and Z films
which now dominate the dial.

DANN: We have lound out our mistakes
too late. We have put too much em-
phasis on the film form, with the result
that we have had too much repetition
and too little experimentation. I am
perfectly willing to say, though, that
there was a time when we had too much
original drama on the air — twelve, fif-
teen original dramatic shows. 1 supposc
that’s a terrible thing to say — to have
too much original drama on the air—
but there were many of the series that
went on all year long that didn't pro-
duce a single important drama out ol
52 telecasts. Now, I'm not talking, of
course, about Philco Playhouse or Studio
One, which had gifted producers in
charge of them. But I do think that
there simply weren't enough good writ-
ers around. That's why the programs
with continuing characters often had
better drama on them than the one-shot
dramas had — because you could call a

@ Audio Fidelity

Records
the highest standard in high fidelity
NEW ELEASES

ROARING TWENTIES at
the GASLIGHT — Marty
Grosz & Orchestra. ..
Musical excitement re-
flecting a fahu]ous. gin-
soaked e

AFLP 1935 / AFSD 5935

REQU

PARIS — Joe™ Basile;
chestra and Massed
Strings. ..

Lavish orches-
trai treatment of popu-
Iarmoodmus:c. Recorded

ﬂFI.P 1955 / AFSD 5!55
7] STER [*]

um
i Essame U

SONGS OF SPAIN — Fer-
nando Sirvent, Guitar
and the Basgue Quintet
.Authentic songs and
music of Spain. corded in Mex
AFLP 1551 / AFSD 5951  AFLP 1957 / J\FSD 5957
AF RECORDS ALSO AVAILABLE NOwW
» AFLP 1905 / AFSD 5905, GIANT WURLITZER PIPE
(o] with Belis, Chimes, Glockenspiels, Leon Berry,
« AFLP 1958 / AFSD 5958, CIRCUS CARNIVAL CALLIOPE
Featuring the Circus Calliope at Paul Eakins’ Gay 90's
Village, Sikeston, Missouri.

Mono~$4.98 (AFLP); Stereo—$5.95 (AFSD)

INTRODUCTORY OFFER'

L -
MEXICO! Mariachis . .
Bursting with true, mu-
sical excitement in the
Mexican tradmon Re-

e BEST oF THE it
T)@E@T@% DE?

@EML@&AN@

YOU HAVE TO usnnw\‘om

(L1
l[llﬂ'“ﬂlll (314 ] FADELMLT in

il
ok ummmnm  SOUTH RAMPART STRET

Wi
| prusRqw STRECT FARADE * SyTH « WHEN THE SUNTS &0

LEY
VIS OF TEHAS = » B BAU

[ H]
GLONCIA CAMP NEETING » HERELL BT B W01 TIME I THE D0
AERUSE ¢ vl TiL THE SN SHIRES MLLLS

a T80T 1M

DOWH BY THE

monn—AFLP 1956/stereo—AFSD 5356

The outstanding selections of all the big
Dukes Of Dixieland hits. Recorded in
brilliant clarity and dynamic, exciting
presence. For a limited time available
at this special low price.

NOW ONLY
STERED
MANUFACTURER'S NATIONALLY
BUY NOW AND SAVE up T0 $3.00
{catalog price will be 4.98-5.95)
OR WRITE TO: Dept. P11
AUDIO FIDELITY INC.

2 8 MONO or
ADVERTISED PRICE

AVAILABLE AT YOUR RECORD SHOP,
770 Eleventh Avenue, New York 19, N.Y.

47



PLAYBOY

writer in, tell him about the characters,
the form of the show, and he had a
framework in which o write. This is
much easier drama to write. You could
call somebody in and sav, “Write a
Route 66 for me” or “Write a Check-
male script {for me” and sometimes have
lairly good drama as compared to some
ol the drama on the anthologies, simply
because it is much more difhcult to
write from scratch than it is to write
once you have a form to work with. I'm
not now advocating that we don’t have
original drama; I'm wrying to say why
it's more difhcult. Original drama today
presents a very complicated problem. I
had a meeting at my home with a num-
ber ol top dramatic producers and all
agreed that today it would be impossible
lor any one of them to do a whole series
like we did previously on Playhouse 90
or Studio One. They all thought they
could do no more than thirteen or fif-
teen shows. This is compared to the old
davs when they did anywhere from 40 to
50 shows. The requirements are much
more complicated today, due 1o the size
ol the production and the qualities of
the seripts demanded, and dealing with
the talent. One ol the problems in the
decline ol the anthology form has been
that television writers cannot be devel-
oped in a vacuum. Thev have to have
their work on the air. but, much more
important, they have to work with pro-
ducers. The great producers were able
to work with writers on a continuing
basis and were able o develop them. As
the onginal-drama field declined, the
number ol writers who were coming
along declined, with the result now that
just recently, when we announced we
were going 1o do six original dramas for
next year, we went to the top twenty
writers in the business and said, “You
can write about any subject you want.”
Ol that number, fAfteen were involved
in other projects — in Broadway theater,
books, travel — and were not interested
in writing lor the series. The really
great writers that were developed in the
BUs by and large are not interested in
writing for television today. It also fol-
lows that many of the greav directors
whom we developed in the 508 are not
interested in working in television today.
They graduated.  Television  was  a
college that they went wo. which they
gl';nlualu:d [rom, because, after all, the
economics and the creative challenges
are more satisiving on Broadway in par-
ticular and secondarily the movies and
mavbe writing a novel.

SERLING: | think that's pretrv much been
the case throughout the history of tele-
vision, and it seems evident because of
the Tortunes of most of the writers who
made their carly marks in TV — the Bob
Aurthurs, the Paddy Chayelskys, the
Gore Vidals, the rest of them — who
only stayved around long enough to pick

up small checks and smaller name credics
and then went on to bigger and better
and more adult things. 1 personally find
no fault with this at all. 1 think thev've
probably done the very right thing. Tele-
vision at its best is a kind of finger ex-
ercise lor the more important things
later on — but 1t is the dictates of tele-
wiston that made it so.

CROSBY: Yes, vou're right, they have grad-
wited, and I think it's been a good
thing. In the early days 1 think that tele-
vision was a marvelous training ground
for playwrights. Under an ideal situation
these young lellows would have been [ol-
lowed by other voung fellows. But all of
the shows that these guys wrote for have
gone. The hack writers, ol course. have
all gravitated to the West Coast. All the
good writing, incidentally, was done in
the East. Today, it's a boiler factorv.
Warner Brothers, Desilu, Ziv — they're
just turning out comic strips now and
this doesn’t take writers. All the excite-
ment has gone out of the business.
sussKIND: T'here's always a problem where
creativity is concerned. There are too
few gilted artists — directorial, acting,
writing — for any medium at any ume.
There are too few in the theater today —
the theater season last year was almost
embarrassingly bad. with some notable
exceptions — there are too few in the
motion picture business at any one time,
and there are certainly too few in tele-
vision. There is, however, an oppor-
tunity for the artst i television, if he
would be granted it. 1 mean, o express
himsell to the Targest and most vocal and
the most elecric kind of audience in
the history of the world. The good
writers ol television never really looked
on television as a swepping-stone when
they had their baptisim in it It was a
creative effort o which they dedicated
themselves completely. They found a
kind of magnetic joy in the expression
ol their work and the response to ir.
They went out of television, most of
these fine craftsmen, because television
began to create so manv inhibitions.
[rustrations and fetters that they couldn’t
live with them anv more. It was less
price that drove them out, or greener
pastures, than the noxious clamp on their
creative brains. You know, they couldn’t
live with that. You couldn’t write about
miscegenation, you couldn’t write about
integration. you couldn’t write about un-
derpaid  schoolteachers, couldn‘t
write about witch hunung. Now. the
really fine writer ol our time is probably
not oriented to boy-meets-girl. boy-loses-
airl, boy-gets-cirl. He is living in a world
of tension and conflict and desperate tur-
bulence. He tends to be throbbing about
the issues of our time. Scripts about the
issues of our time are largely untenable
on television because they will have a
point of view and because they will
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evoke some controversy, and controversy
is anathema in television.
GooDsoN: Balonev. It isn't only restric-
tions on them. There just frankly is
more money available elsewhere. Anv-
body who tells vou that he can write
and is willing to write a television drama
for S10.000 —which 1s a lot of monev
for television — when he can nstead
take his time and write a movie which
will pay him perhaps $50,000 plus enor-
mous subsidiary rights that will continue
. I mean the reason George Axelrod.
who is a man that I respect and admire,
who used to write for radio and televi-
sion and who now doesn’t — it’s not be-
cause he has restrictions, it's because.
frankly, television can’t pay him the
money. It can’t pay Abe Burrows the
moncy. One good Broadwav show can
pay Moss Hart more money than he can
mike in twenty vears of television. ex-
cept possibly for the tax gimmicks in-
volved and the ownership of film series,
but those are generally not of the quality
these men would like to turn out anyway.
I think that I'd be very happy to do a
serics with Paddy Chavelsky and give
him no restrictions. I don’t think that's
the reason that keeps him from tele-
vision. I think that he can make five
times as much writing carefully selected
screenplavs which he can produce inde-
pendently or have done in a joint ven-
ture. Maybe pay-TV will change that.
susskIND: Well, I'm a pragmatist and 1
don't really subscribe to many illusions.
I think there will be pay-TV and I ap-
plaud its coming. I hope it comes sooner
than I antcipate — I think it's five. ten
years off — but it would represent an-
other vista ol programing, it would
represent another competitive level of
television with free TV.
SERLING: It strikes me that with pay-TV,
you'd hind voursell operating under the
same kind of limitation that you do in
commercial television. And that is, mak-
ing an assumption that you must hit the
biggest audience possible with the most
quarters. And therelore it would prob-
ably behoove them to try to hit popular
entertainment vather than very specal
adult emtertainment. So I'm not sure
pay-television is the answer at all.
FRANKENHEIMER: Pay-TV will be good for
two or three years until the big voices
get in again and Kind of get the equal-
izer going — sort of a national equalizer.
crosBY: | occasionally get the horrors
when I think of Jack Warner running
off with pav-television and just flling it
with a lot of Westerns, but I'm very
heartily in favor of it, il only o get
the advertisers out of there and put
showmen in. Now I don't think this 1s
going to bring on the millennium — any-
body that thinks it's going o he. you
know, opera and ballet, 15 crazy. But at
least there will be showmen interested in
{continued on page 126}
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A good friend ol mine has been dat-
ing a sensational chick rather steadily
the last few months, although they are
by no means seeing each other exclu-
sively. 1 wouldn't mind in the least dat-
ing her mysell. but am not exactly sure
what is protocol in this case. Do I have
to ask his permission: if 1 get the green
light from the girl, will that suffice: or
should I wait until the two go their sepa-
rate ways? — R. N., Washingten, D.C.

This doesn’t requirve a big production.
Just mention to your buddy in the most
casual way possible (youw're not asking
her father for hey hand in marvriage) that
you're intevested in dating the girl —
provided he has no objections. If he
wants to avoid the impression that
there’s an exclusive arrangement, or
that he’s afraid yow'll prove the belter
man, he’ll surely give you the go-ahead.
If he doesn’t, and youn want to stay
friends, the wisest move is no move al
all until they split.

I'\'e just begun to take an interest in
sports-car racing (though I'm still a spec-
tator) and 1 wonder if you can straighten
out for me the bewildering array of
flags that racing officials seem to take
ereat  delight in waving around the
course. — S. M., Chicago, Illinois.

The flags are used as a visual means
of governing the conduct and insuring
the safety of a race. A black flag 1s
waved at a specific automobile; il says
et the hell back to the pit, and may
either indicate a mechanical problem
the offictal has spolted, or serve as the
racing equivalent of the baseball uwm-
pive’s thumb, notifying the driver that
he has commilled an infraction of the
rules and is being waved out of the
race; a wigwagged blue flag admonishes
him for being a roadhog. The vest of
the flags apply to all cars in the contest:
mreen signals the start of a vace or the
all-clear if a race has been stopped or
slowed down; a static yellow flag means
caution (drivers must hold their posi-
tions because of an accident or some
dangerous condition on the course);
when the yellow flag is waved, it's gen-
erally a prelude to a ved flag which
signals the cars lo stop as close to the

edge of the course as possible to let
emergency wvehicles through; a white

flag means that an emergency vehicle is
on the course; a yellow flag with red
vertical stripes warns that the track has
been made slippery by oil spillage. A
checked flag indicates the winner,

Smnehow. and I'm really not quite
sure how, the word has gotten around
that my only goal in lile is to go to bed
with the women I date. While I tuke a

back seat to no man in a healthy interest
in the opposite sex, my goaty reputation
is really undeserved, vet I'm stuck with it
I have recently become quite smitten
with a lovely lass but now find myself
in the intolerable position of having my
every word and move misinterpreted.
She reads a double-entendre into every
remark, a seduction o every innocent
action. As a result, there is an oppressive
tension that I would dearly love to dis-
pel. Do you have any suggestions? All
pleadings of innocence on my part have
failed. — R. T., Secattle, Washington.
Why not turn that albatross avound
your neck into an amulet? We suggest you
make an carnest effort lo live up to your
advance publicity. It’s obuvious that
your present liaison has reached an im-
passe in which yow'll be damned if you
do and damned if you don’t, so by all
means do. You may be pleasantly sur-
prised to find that an amatory aura will
draw some very attvactive moths (even if
not this particular one) to its flame.

Ahcr having tried every first-class lig-
uor store in this city, I have been un-
able to dig up one bottle of Five Star
Hennessy cognac. There’s plenty of Three
Star around, but Five Star has evidently
never reached the Midwest. 1 was enter-
taining a company bigwig and wanted
the best. so I was distressed at having
to settle for less than that. Doesn’t the
importer fecl we Midwesterners have dis-
cerning enough palates 1o rate the top
of the line? — H. F., Detroit, Michigan.

No Five Star Hennessy is shipped to
the Midwest for one wvery good reason
— there is no such thing. Hennessy has
been bottling cognac for almost t(wo
hundred years but has never tagged its
product with any more than three stars.
Oddly enough, all sorts of remarkable
qualities have been ascribed to this Bun-
yanesque crealion that doesn’t exisi.
Haig ¢ Haig Five Star, yes (of course,
this s Scotch whisky). Hennessy, no.

Bve been out of college for two years
and am now in a junior excc slot with a
fairsized public relations outhit. I fgure
that if I really put in the hours, do the
weekend bit at the office and make
myself available for work on a round-the-
clock basis, I can build a solid founda-
tion in the company which will give me
a good running start up the executive
ladder. Buf, my girl seems to resent every
extra hour I put in on the job: she seems
to think I care more [or the career than
[or her. I've tried, but 1 just can’t get the
point across to her that these next few
years could be the most crucial, business-
wise, for me and 1 can’t afford to [umble
the ball. 1 believe I love the girl, but
she’s putting it on a “me or your job”

The BRUCE

Silk Lobel Series. Model 120-1.
Four- Tie Wing-Tip Blucher
in Mulberry Olive, Bumished
Brown or Block Colf.

SessssEssEERsnNERRES

The BRADFORD

Silk Lobel Series. Model 166.
Moccosin Toe Blucher with Hond
Sewn Yomp in Bumished Brown
or Mulberry Olive Colf.
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smartest

ever

Everything’s nicer, inside
and outside a pair of
PORTO-PED Shoes. Inside,
where the comfort comes from,
exclusive built-ins make it
always the same, always the
best. Outside, where the style
shows, your own sense of
what's good will tell you how smart
those smooth lines and soft leathers
really are. Try on a pair, at your
nearest PORTO-PED dealer’s, or write
us for his name and a descriptive folder.
From §15.95 to §23 .95.

PORTAGE SHOE MFG. CO., Milwaukee 1, Wis.
Division of Weyenberg Shoe Mfg. Co.

HERE'S THE
SECRET!

In Porto-Peds, you walk
and stand on an
air-celled carpet of
soft sponge rubber.
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Pouch Pack
Keeps Tobacco

<} <}
FRESHER!

IN A MAN’S WORLD WITH
SIR WAITER
RAILEIGH

Pipe smokers appreciate Sir Walter Raleigh’s choice
Kentucky Burley—extra aged for flavor and mild-
ness. Now kept 449 fresher in the pouch pack. So
relax and get away from your cares with Sir Walter
Raleigh—the quality pipe tobacco!

SHELLS GRAND-PACKS RIGHT! SHOKED SWELT-CANT BIE/

© 1961, HROWN & WILLIAMSON TOBACCO CORPORATION E'@{ﬂv e Aark of _@mudq'y i Tobacco Foducts

BRITISH

Warm, light
and definitely
British

Handsomely styled, beauti-
fully detailed Byford Sweat-
ers sit right, fit right—almost
as though they were knitted
to order. Imported from
England in all popular mod-
els. From $8.95 at fine stores
everywhere. Abbey Imports,

Inc., Empire State Building,
New York 1, New York.

Makers also of famous
Byford Men's Socks.

SWEATERS

Illustrated: Fully fashioned Lambswool
interpreted in interesting saddle shoulder.

basis, which is really unfair. How can 1
do my best for both? —S§. §., Cleveland.
Ohio.

If she is mevely “your gixl” of the mo-
ment, lay il on the line; it’s your prevog-
ative to structure your relationship and
apportion your own time. Don’t start oul
by issuing ultimatums, do strive lo win
her admiring (or at least vespeciful) un-
derstanding. If you feel the love you
express has elements of the permanent,
first coolly evaluate the implications for
the future of her apparently stubborn
blindness o the demands of your career
and its importance to you, not only in
leyrms of your getting ahead, but also rel-
ative lo your pevsonal job gratifications.
You have, in her present altitude, a
erystal-clear clue to possible conflicts to
come and lo possible egocentricity in hey
character. It is up lo you lo decide
whethey it is worth it to by to involve
her in your career—as a way to winning
her understanding. Face three facts be-
fore you decide on a course of aclion:
(1) A domineering, compelitive woman
may lurk behind the facade of the “girl”
of today. (2) Trying to share the job
experience, as we suggested above. can
lead to unwanted meddling, or o yoio
becoming one of those bores who has
to tell the little woman every day how he
slew the saber-toothed liger, so proceed
in this matter with caution. (3 ) Howeoey
she feels now. if you let her make you a
clock watcher and a man who works
solely to buy his leisuve time, vather than
because he’s vitally and ambitiously in-
tevested in what he’s doing, then the
time will inevitably come when you fail
to forge ahead —and she will predicl-
ably lose vespect and admivation for you
as an also-ran or a failure. Finally, if you
can look ahead to having to deal with
this givl on a strategic level. instead of
spontaneously and openly, then theve’s
something fay deeper that’s wrong aboul
you two for each other than a merve tem-
porary disagreement about the amount
of time you devote to her. It's up to you
to evaluate the tolal relationship. If she
can’t be content with your undivided at-
tention after you compleie a satisfying
day’s work, it might be best to forget her,
or keep your associalion a casually vo-
mantic one. Marriage is a carveer for a
woman, not for a man,

All reasonable questions — from fash-
ion, food and drink. hi-fi and sporis cars
to dating dilemmas, taste and etiquetle
—will be personally answeved if the
wriler includes a stamped, self-addressed
envelope. Send all letters to The Playboy
Advisor, Playboy Building, 232 E. Ohio
Street, Chicago 11, Nlinois. The mosi
provocative, pertinent queries will be
presented on these pages cach month.
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THE PERMANENT PLAYBOY

The outstanding feature-fare of rLavBOY's
first six vears, artfully edited by Ray Rus-
sell. Includes the most fabulous fiction, the
most scintillating articles, the heights of
humor and sly catire . . . all bound to please
you in a handsome hard-cover book. By
suich outstanding writers as ERSKINE
CALDWELL, JOHN COLLIER, NEL-
SON ALGREN, CHARLES BEAU-
MONT, RAY BRADBURY, ADRIAN
CONAN DOYLE, BEN HECHT, JOHN
KEATS, HERBERT GOLD, JAMES
JONES, JACK KEROUAC, GERALD
KERSH, P. G. WODEHOUSE, SHEP-
HERD MEAD., BUDD SCHULBERG,
H. ALLEN SMITH, ROBERT PAUL
SMITH, PHILIP WYLILE and JOHN
STEINBECK. 49 wonderful works inelud-
ing such standouts as The Fly, The Pious
Pornographers, The Beal Mystique, The
Distributor, The Noise and Black Country,
to name a few.

THE PLAYBOY CARTOON ALBUM
Edited by Hugh M. Helner. 630 rib-tickling
reasons to take vour humor off the shelf.
A hilarious harvest of the sauciest, most
sophisticated, outrageously funny cartoons
of rraysoy’s first half-dozen vears, bheau-
tifully-bound in a handsone hard-cover
book. The album hosts such top-talent con-
tributors as JACK COLLE, JACK DAVIS,
JOHN DEMPSEY, JULES FEIFFER,
PHIL INTERLANDI, GARDNER RIZA,
ARNOLD ROTH, SHEL SILVER-
STEIN, CLAUDE SMITIH, TON SMITS,
ERICH SOKOL, AL STINE, R TAY-
LOR, GAHAN WILSON and many others,
A dazzling arrav of fun and color—eare-
fully culled for uninhibited good times. For
party perusal or private pleasure, pray-
pov's Cartoon Album is the ultimate in
witmanship.

Please send me these editions:

_  copies of THE PERMANENT PLAYBOY
ot $5 per copy

e copies of THE PLAYBOY CARTOON
ALBUM ot $5 per copy

$ _ encosed in check or money order.
name

address

city Zone state

PLAYBOY Book Dept.
232 E. Ohio Street, Chicago 11, lllinais

PLAYBOY CLUE Keyholders may charge 1o their key numbers.



RROGANCE IS THE WORD. As soon as this Jonathan Silk walked in my office, dressed
Ain mustard corduroy pants his knees were winning their battle against and a
mouse-colored sweater the moths had been having seven-course feasts off of, hair
like a hen's roost in canyon winds, stubble on his chin worse than bread mold, |
could see there was a big percentage of arrogance to his make-up.

‘““You're Jerry Willens,’ he said with the air of telling me something. ‘‘Good."

| watched him drop like he was unexpectingly boned into a carved Moroccan
chair and elevate his dirty tennis sneakers to my inlaid-teakwood Siamese desk. |
thought, there are flophouses on the Bowery that wouldn't let him in. | said, *‘I think
it's pretty good.”

““‘Black mohair suit and ltalian shoes.”” He gave me the hard study with the eyes
like an exterminator who has located a new and ugly bug. *‘Is there one agent in
Beverly Hills whose horizons are wider than black mohair suits and pointy Italian
shoes? You plan to skewer some shish kebab on those shoes?”’ He rubbed one filthy
sneaker against the other filthier sneaker.

*| don't like you either,” | said. ““Now should we do some business?"

“Willens, | have one question to put to you: how many of my books have you read?”’

“To be perfectly straight and above the board with you, none. But | hear a lot of
wonderful things about them.”’

He sighed. He seemed in bad pain. ““Your job is not to go around hearing wonder-
ful things about my books. Your function is to read my books yourself and make up
wonderful things to say to other people about them. You should be on the launching
end of these ecstatic comments, Willens. Listen, you in the mohair suit, how in the
name of ten percent of my earnings do you expect to sell me as a writer when you
don’'t know what kind of writer | am?”

*| know what kind of writer Theodore Dostoievsky was and | don’t read his col-
lected works. 1 know what kind of a writer Dalton Trumbo is and | have never— "'

“Are his works collected? What’s the collection called? Dalton Trumbo’s One-
Inch Shelf?"”

Arrogant he was, plain and simple arrogant.

“Mr. Silk," | said, “let’s get on the big picture. The boys upstairs briefed me about
you; | know you came out to Hollywood to write a movie and now the movie’s finished
and you can’t get another one.”

“Not my fault. Can | help it if the writers in this town suddenly get it in their
nicely barbered and pomaded heads to pull their imported alligator belts in another
notch and go on strike against the exploiters who won’t pay them more than two
fast thousand a week?"

“Right. So with a strike in the offings the movie studios aren’t starting any new
projects, so, naturally, you want to get in a couple quickie television assignments
before the strike deadline, and that’s why the agency sent you down here to the
TV department."”

“And that's why you should let yourself down by a silken rope ladder from your

DRAWING FOR PLAYBOY BY SEYMOUR ROSOFSKY

AGORAPHOBIA IS IN THE PUBLIC DOMAIN

how jonathan became the most reluctant dragon in the jungle of hollywood tv

fiction By BERNARD WOLFE
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PLAYBOY

Wilshire Boulevard Olympus and dip
into some of my books to find out what
it is vou're going to be selling.”

“I'll read them.” I said. “I'll read
every word you ever wrote backwards
and forwards, I don’t mean you wrote
backwards and forth, 1 mean I'll read
vou back and forwards. That isn't going
to help ws in selling vou to TV pro-
ducers. though. You can't expect mir-
acles, you don't have a single TV
credit—"

“I see.” he said. fixing this know-
everything smile on his lips. “Your job
is to sell writers to television and you're
quite sure you can’t sell vour most ex-
perienced all-around writer. What you're
saving is, vou can’'t do the job you're
paid to do. You're telling me in advance
you're an imcompetent.”

“I didn’t say that, Mr. Silk. I said no
such thing. I'm going to knock myself
out trving to sell vou but vou've got
to understand the obstacles, the draw-
backs.”

“Young fellow. you're thinking around
a corkscrew. Stop counting up the ob-
stacles and  drawbacks and put your
mind to one fact. namely, that over the
past twenty years I've written nine fat
novels. something close to two million
words. which in bulk alone is a hell of
a lot ol credits and sugzests that 1 am
a prolessional writer of long standing
who can handle just about any writing
assicnment  ever  invented. Why  do
agents always have black shiny hair? To
go with their black shiny suits®"”

He stood up and stretched. I swear,
the holes in his sweater had holes.

“I'm glad you wrote all those hooks,
Mr. Silk." I said. “T wish. if you'll ke
a liule constructed comment from a
black-haired agent. I wish vou'd of
thought a little about the future and
writtent a few television plays, too.”

“I did think about the future.” he
siaid. vawning. “Mine, and the human
race’s. That's why I didn’t write any
television. Now circumstances are press-
ing and I must do this foul. foul thing.”
He came around the desk, leaned close,
and pointed his hnger at me. The nail
on that finger could of been cleaner.
“Wear your hair any color you want.
Wear it polka dot or candy-striped. if
vou want. What I'm going to lecture
vou on now is clothes, Willens. You've
been looking at me as though I might
be a ragpicker or a gutter wino who
busted his wav in here. Well, let me
tell vou something. these are my working
clothes, I'm dressed hike this because
I've been working like a dray horse all
morning and most ol the afternoon,
writing another book that won't make
me any cating money. a serious hook.
What's your excuse for wearing black
suits and pointy shoes? If they're vour
working clothes vou must be in the
mortuary business or a professional

hangman or tango instructor. You all
wear the same clothes. every mother's
son of you. unless some of you don't
have mothers, unless some of yvou are the
product of spontancous generation. and
I'm against uniforms ol all kinds be-
cause they tend to make people uniform.
Willens. laint heart ne'er won any tele-
vision assignments [or seasoned novelists,
and I'll enlighten you as to what a sea-
soned novelist is. a seasoned novelist is
a novelist in a saltand-pepper suit, so
start thinking positive agent thoughts,
my lad. I expect you to have me working
on some well-paving television show in
exactly a week's time. Is that clear?”

It was clear, and I wanted to throw
the Player's Directory at him, both vol-
umes. Where did he get off going around
Hollywood knocking a top writer in the
business like Dalton Trumbo, practi-
cally the Theodore Dostoievsky of the
business?

- - -

I began to make the rounds of the
television offices selling  Jonathan Silk.
I forced the picture of raggedy elbows
and knees and fungus growth of whisk-
ers out ol my mind and did my best
to sell him like he was an ordinary run-
ol-the-mile writer.

Bright is not a word I ordinarily
apply to mysell. What I think of myself
primarily as, the wayv I would describe
mysell first and foremost. is as a pusher.
a type who gets in there and pushes
ainst all the odds and obstacles, sces
it through, in short. plugs. 1 pushed
plenty hard for my ragpicker client
Jonathan Silk, despite of any musgivings
I might of felt about him around the
private edges, and after a while the
resistance began to give some ground.
Doors showed signs of opening and
heads appeared in the cracks to see
what was what.

It was not to be believed, what a doom
touch that man had. Every story premise
of the leastwise possibility turned to
gravel bits, sometimes to absolute bad
lard. in his murderer's hands. The worst
thing was. I never saw & man so set on
selling  producers goods they did not
want. something they shrank back [rom
like it was some plague or poison spider,
and with the pitch that it was just what
the doctor ordered lor them. what would
save them from cancellations and make
their fortunces.

We sat down with the people at Gen-
eral Electric Theater and the genius of
the novelists said, “I'm told vou like con-
temporary [amily dramas, strong ones.
Well. I've got a story idea about (wo
present-day families and it's very dramat-
ic. The Robinsons and the Cartwrights
live in the suburbs on adjoining prop-
erties. In the teaser we show a tragic
thing happening. Mr. Cartwright goes
to the carport to get his Corveue. He
begins to back out. Unknown to him,

the Robinsons’ two-vcar-old girl has
crawled over and is plaving in the drive-
way. Mr. Cartwright runs her over.
killing her instantly. The Robinsons are
half out of their minds [rom griel. Mas.
Robinson, in particular. blames M.
Cartwright for what happencd. But
then. as the play unfolds. we begin o
see that things are not so simple. Mrs.
Robinson, we learn. started out to be an
actress. was on the verge of a promising
carcer in Hollywood. When she married,
her husband insisted she give up her
career and be just a housewile and
mother, and secretly she had always re-
sented him for this. feeling he kept her
from fulfilling herself. Also. Mrs. Robin-
son resented the coming of the baby.
which tied her down still more. She's
been a careless mother, the baby had
wandered off more than once. Besides,
she drinks. Now. a series of mysterious
accidents begins to happen to Mr. Cart-
wright. First a brand-new tire on his
Corvette blows. Then his clutch inex-
plicably goes out ol commission on a
steep incline. In both cases Cartwright
has a very, very close call. Can it be that
somebody is out to get him? We learn
a worrisome thing about Mrs. Robinson.
She knows all about sports cars, she can
take them apart and put them together,
she used to drive in sports-car races . "
“It's a little stark for us,” one of the
story people said, studying the bloter
on his desk. His black suit was of raw
silk, mot of mohair. I mysell happen to
think silk is showy. “A Iittle, you know,
strong. If you have anv other ideas that
might be more suitable for a family-type
format, why, we'd love to hear them.

call for an appointment any time.”
Next, we went to see the people at
Hong Kong. Silk got himself in his usual
45-degree slouch on the sofa and began
to talk with his usual butter smoothness:
“There's this fellow named Henry Mur
thers. He's 40, a bachelor, teaches alge-
bra and geometry in a Brooklyn high
school. For vears he’s had one passion,
he spends all his spare time charting the
day-by-day progress of some 50 or G
stocks on the stock market and over the
years he has been investing his pennices
in the market according o his own
mathematical formulas. Well, due to his
carelul study of long-term trends he has
been cleaning up. and one dav, at age
40, he looks over his situation and finds
he's worth close to $500,000: he's secure
for life. Now he can catch up on all the
things he never allowed himself 1o think
about; first of all, he can go looking for
a wife. Henry has peculiar ideas about
women. He has read all the books and
seen all the movies about the Orient,
and from his studies of the Savonaras
and Suzie Wongs he has come to the con-
clusion that American women are hope-
less, the only truly feminine women lelt
(continued on page 78)
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How to make 44 drinks that put life in your party




Here's how to ENTERTAIN AT HOME and enjoy it!

While your guests are having fun, are you stuck in
the kitchen, mixing drinks when you'd rather be
mixing with your friends? Is home hosting all work
and no play? Cheer up . . . there’s a way out! This
handy little guide shows how you can have fun at
your own party. The secret? Plan ahead! Prepare
your party snacks the day before and put 'em in
the refrigerator, ready to serve or heat when guests
arrive. Choose the drinks everybody likes, then
mix in advance, by the pitcherful or shakerful.
On the following pages, you'll find tested, easy-to-
make recipes for 44 of the best-known drinks that
most of your guests prefer, including many that
you can mix in advance. And here, too, are recipes
for preparing drinks in party quantities, so you
don’t have to be a mathematician to gauge the
proportions for 4, 6, or 12 drinks. Plan ahead. ..
so that you, too, can enjoy your party.

THE BASIC HOME BAR

Key to planning: Be prepared! Have ready the tools
and basic liquors for mixing the drinks most guests
call for. Minimum home bar equipment includes 1ce
bucket, tongs, ice-crusher or cloth bag and mallet,
measuring glass and cup, shaker, pitcher, lemon-
lime squeezer, strainer, can-opener, and corkscrew.

Basic liquors are:-Scotch, bourbon, gin, vodka, a
light rum, both dry and sweet vermouth, bitters. ..
and don’t forget the Southern Comfort! It's the
most versatile of liquors, because so many popular
drinks can be made only the Southern Comfort
way, and because its completely unique flavor adds
new zest to so many old favortes. Try it once in
your favorite drink, and you'll agree!

What is SOUTHERN COMFORT?

In the gracious days of the
Old South, men had ume for
the finer things. One such
man-of-leisure in New Orleans
was disturbed by the taste of
even the finest whiskies. He
took the time to “smooth his
spirits” with some rare and
delicious ingredients . . . and
Southern Comfort was born'!
The formula for this unique
100 proof liquor has remained
a family secret to this day. We
think that you will find it just
as delightful as he did!

PLAYBOY, November, 1961




mixing’s easy with these tips {rom the experts

for success —measure! - which sugar is best?
Magic formula for consistently successful ‘
drinks is exact measurement of the finest

ﬁ Finely granulated sugar won't cake,
ingredients. Bad guesses make bad drinks.

mixes faster, makes clearer drinks.

: | Confectioners’ sugar (often called

Basic Measures: 1 jigger=1'2 oz.; | pony - \V “powdered”) is not for drinks. Always
= 1 oz.; 1 dash==4 to 6 drops. ' dissolve sugar before adding liquor.

chilled glasses —better drinksl

Before mixing, fill glasses with shaved
or cracked ice, let stand. When mixture

is ready, dump ice, dry glasses, and pour.

don't skimp on the icel

Use cracked ice for shaker drinks,
cubes for highballs. When pre-mixing
drinks, add ice when ready to serve.

when to shake? to stir?

A drink made with clear liquors needs
only stirring with ice (the Stinger's an
exception). Shake drinks made with hard-
to-blend ingredients like fruit juice, eggs,
cream, sugar . . . and shake hard.

secret of the frosted glass

For frosted drinks, put wet glasses in the
freezer or bury in shaved ice. To “sugar-
frost,” dampen rim of precooled glass
with lemon slice, then dip rim in sugar
for a few seconds. Brush off excess.

MR R R R AR R RN R RN R

how much liquor will you need? No. of Total No. No. of No. of
E . — Persons® of Ounces Fifthes** Quarts**
Biggest factor in planning is to have enough! There's X n 1 %
nothing worse than a dry well. Figure each guest for 6 % 1 1
four 1-jigger drinks (total, 6 oz.); it'll average out! ¥
Use the handy chart at right to determine how many 8 hi 2 1%
bottles you'll need. 1 pint=16 oz., or 10 jiggers plus 10 60 2% 2
normal spillage. 1 fifth—25.6 oz., a fraction over 17 12 12 3 24

jiggers. 1 quart= 32 oz., or a bit over 21 jiggers. *Averaging four 1360z drinks each  **Approximate




Lunch time or
brunch time,
the...

Comfort’

Sour

The day’s entertaining starts
right and bright with a sour
made in a delightfully new
way with Southern Comfort.
Mix a shakerful in advance!

As served at the
Hotel Mark Hopkins,
San Francisco

Four cheerful luncheon companions One or a dozen—easy mixing guide!

WHISKEY SOUR

s No. of Sugar Lemon Southemn
1% thspns, Iﬂn];n Iujwlfu * tsp. sugar Drinks (Optional) luice Comfort
1 jigger (1% oz.) bourbon or rye 1 e i 1 ileger®
Shake well with cracked ice, strain into glass. %t I': e
Serve with orange slice on rim of glass, and cherry. 4 Z tspns. Y owp® % cup
BLOODY MARY b 1 thspn. % cup 1% cup
1 jigger (1% oz)) vodka = 2 jiggers tomato juice 12 2 thspns. Y cup 2Y; cups
1 thspn. lemon juice « dash Worcestershire sauce S P e

Salt and pepper 1o 1aste, shake with cracked

ice and strain info 6-o0z. glass.
SCREWDRIVER

Shake well with cracked ice, sirain, serve with orange
slice and cherry. (Note: Quantity recipes in guide use
standard kitchen measures—teaspoon, ta blespoon, cup).

1 jigger (1% oz.) vodka = orange juice

Place two ice cubes into 6-oz. glass. Pour in the
vodka, fill with orange juice, stir and serve.

The standard screwdriver takes a pleasant new twist when

you use Southern Comfort instead of vodka.

THE ALAMO

1 jigger (1% oz.) Southern Comfort

Unsweetened Texas grapefruit juice

Pack Collins glass (12 o0z.) with cracked ice,

add Southern Comfort, fill with juice, and stir . . .
and you'll remember the Alamo!

*Southern Comfort®

BACON SUZIES

From prepared mix, make
thin pancakes 2-3 in. in
diameter. Fold pancakes
over strips of crisp ba-
con. Dust with powdered
sugar, serve with maple
syrup, fresh melon balls.

PLAYBOY. November, 1961




Favored at afternoon get-togethers!

STRAWBERRY BLONDE

1 oz. Sunkist strawberry-lemon punch concentrate

1 jigger (14 oz.) Southern Comfort

Pour undiluted juice concentrate and Southern Comfort
into toddy glass filled with cracked ice; stir thoroughly.

DAIQUIRI

Juice Yz lime or 1% lemon « 1 tspn. sugar = 1 jigger light rum
Shake well with cracked ice, strain into cocktail glass.
For a Daiguiri with a difference, try Southern Comfort instead of rum.
Use only 1-tspn. of sugar, same amount of fruit juice.

MINT JULEP

Several mint sprigs = 1 tspn. sugar = dash water = bourbon
Crush mint and sugar in water. Pack pre-chilled 12-0z.
glass with cracked ice. Pour bourbon ro within Ya-in.
of top, and stir gently with bar spoon until well-frosted.
A mint julep rises to new glories when you omit the sugar and use
Southern Comfert instead of bourbon. Top with fresh mint sprig
COMFORT* HIGHBALL

1 jigger (1Y oz.) Southern Comfort « dry soda

Twist of lemon or juice of Vs lime (optional)

Pour Southern Comjort over ice cibes in highball glass,
add lime juice or lemon peel, fill with soda and stir.

Colorful accent
for the afternoon

Scarlett
('Hara

Make your afternoon party
memorable with a drink as
enticing as the hospitality of
the South, cosmopolitan as
the French Quarter.

As served at
Antoine's Restaurant,
New Orleans

Make enough—you'll need 'em!

No. of Fresh Dcean Spray Southern
Drinks Lime Juice | Cranberry Juice Comfort
1 !.i-l_ime 3 oz 1 jigger

4 2 limes 2 jiggers % cup

6 3 limes 3 jiggers 1% cup
12 6 limes 1% cup 2 cups

Shake well with cracked ice, strain into sour glasses.
(When pre-mixing drinks, never add ice until ready
to serve. Blend orher ingredients firsi, add ice last!}

PARTY PUFFS

Mix two 6-0z. pkgs. sharp
cheese with %-lb. butter,
1 cup flour. Shape into
roll, chill overnight. Slice
into thin discs, bake at
350° 'til puffy, and serve
hot on round crackers.




Welcome quartet at any Open House

COMFORT"® COLA
Juice and rind ¥a lime = 1 jigger Southern Comfort = cola
Squeeze lime over ice cubes in tall glass. Add rind,
Sourhern Comfort, fill with cola and stir. For a Cuba
Libre, use light rum instead of Southern Comfort.

TOM COLLINS

1 tspn. sugar = ¥z jigger (% oz.) lemon juice

1jigger (1% oz.) gin, vodka or tequila * dry soda

Dissolve sugar in juice, add ice, liquor, and soda; stir.

HONOLULU COOLER
Juice V2 lime = pineapple juice = 1 jigger Southern Comfort
Into a tall glass packed with cracked ice, pour lime
juice and Southern Comfori. Fill with Hawaiian pine-
apple juice and stir until the glass is thoroughly frosted.

COMFORT"® 'N TONIC

Juice and rind ¥ lime (optional) » tonic water

1 jigger (1%2 oz) Southem Comfort

Squeeze lime over ice cubes in 8-oz. glass, add rind,
Southern Comfort, fill with tonic, stir. Gin, vodka, or
tequila may be used instead of Southern Comfort.

*Southern Comfort®

For
“come-on-over"”
hospitality, the

Comfort
(ollins

When it's Open House and
friends pour in, serve this
zesty crowd-pleaser. Save
time; mix Southern Comfort
and lime juice in advance.

As served at the
Fontainebleau Hotel,
Miami Beach

Host's special— mix now, play later

Drinks Juice Comfort ;
1 4 lime 1 jigger Keep T-UP
4 1 lime % cup . battles capped
3 1% limes 1% cup and cold until
12 The | 2y il AT

Pre-mix Southern Comfort and lime juice in shaker,
blending thoroughly. To serve. pour jiggerful over ice
cubes in chilled Collins glass, fill with 7-UP, stir.

SAVORY SHRIMP DIP

Mince 2 Ibs. of cooked
shrimp, add 1 cup may-
onnaise, 4 tspns. grated
onion, 1 tspn. Tabasco,
salt, pepper. Thin with
light cream until mixture
is “dippable.” Serves 16.
PLAYBOY, November, 1961
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How to make 44 drinks that put life in your party




1.LONG DRINK GLASS
Welcome in every home. Use for Collins,
coolers, highballs . . . any fall favorite.

Set of B glasses 3350
(12 oz. size)

3. ON-THE-ROCKS GLASS
Smart new setting for drinks on-the-rocks,
for mists, and even for generous frappés.
Set of B glasses (B oz. size) PLUS

matching 3 oz.
s3so

Master Measure
glass, all 9 only

S

- R 1Py

SPECIAL OFFER! Save over 2 on these

- Southern Comfort
Steamboat (Glasses

Sparkling blue and gold “steamboat” design adds new
gaiety to home entertaining! No advertising on these
beautiful glasses. Save $4.45 . ..each set a regular
$7.95 value. Postage paid. Use coupon to order today!

2. DOUBLE OLD-FASHIONED

The generous host's all-purpose favorite.
For highballs, on-the-rocks, even coolers.

Set of 8 glasses =
(15Y%2 oz. size) 33 o

.MASTER MEASURE GLASS

This versatile single plass enables you
to pour all of the correct measures. It is
marked for 34 oz. (12 jigger); 1Yz oz.

(i ); 2 oz, and 3 oz.
oL 5 S0¢

Sold alone, each

NEW! gAY COCKTAIL “STEAMBOAT'" NAPKINSI
Cheery napkins color-mated to glasses in

blue, gold, and black. Two plump packs

of 40 each, for the price of postage and

handling alone. $1.00 value. 22E5¢

. CLIP To order, indicate quantity desired in box below. Include check or money order. Send to:
' ftem Long Drink Double Did- On the- 1 Master Napkins
Glasses, s8t Fashioned, set Rocks, set Measure, e {Set, 2 packs)
Quantity: .
MAME
STREET & NO
MAIL ciry zonm STATH

TODAY!

Enclosed I D oheok or D money ordsr for §
Offers void wherever use is prohibited, taxed, or restricted by law.



r‘i e Perfect end to

.

any day...

Comfort”
Ontherocks

Easy to pour, easy to enjoy,
smooth as an Ambassador jet.
Jigger (1'% oz.) Southern Comforl

Pour into Old-Fashioned glass
over cracked or cube ice. Add
twist of lemon peel and stir.

As served on TWA
Super Ambassador
Jet Flights

Four dramatic dessert favorites that can make your dinner party an event to be long remembered

AW \
- ' SNOWBALL PEACH ! comFoRrT*
FLAMBE FLAMBE ' ROYALE
Vanilla ice cream Canned peaches Hot black coffee
Whipped cream

1z 0z. Southern Comfort
; oz. Southern Comfort Fill a table ek

per individual serving b el i and
Roll individual ice cream balls in the Place two peach halves in dish and add balance over steaming cup of hot coffee.
coconut, place in dishes. Warm Southern whipped cream. Ignite 4%2-0z. Southern Touch a match to the fumes rising from
Comfort in ladle, ignite, let burn for Comfort in ladle, ler ir burn for short liguor. As the blue flame fades. pour
short time, pour slowly over ice cream. time, pour slowly over whipped cream, slowly into the coffee. I's delicious!

- . Toasted shredded coconut
w 1 oz. Southern Comfort
= per individual serving

CHERRIES JUBILEE

Z cups canned black Bing cherries In a chafing dish, hear and stir

% cup chemry juice from can fm’}ﬁfm‘:ﬂ- ""i d{:"’;—" ;‘:""
4 [l warm. outhern

1 cup white Karo com syrup Cnmfofr. o P e e

1 cup (8 oz} Southern Comfort slowly over individual servings

Vanilla ice cream of ice cream. Will serve 4 1o 6.

*Southern Comfjort® PLAYBOY, November, 1961




Crowning touch
to a gala dinner

St Louis
Cocktail

A delicious dinner-topper!
Put ¥ peach or apricot in
champagne or sherbet glass,
add cracked ice, fill with
Southern Comfort.

Serve with small spoon, straw.

Featured at Stan Musial
and Biggie's Restaurant,
St. Louis

Finish with a flourish — six discriminating after-dinner drinks, symbols of elegant living!

ALEXANDER
1 tbspn. (Vz-02.)

fresh cream
%, oz, creme de cacao
1 jigger gin or brandy
Shake well with cracked
ice, sirain into glass.
For an Alexander that is really “Great” use
15 jigger (3-0z) 5. C. instead of gin or brandy.

-~ ~ GRASSHOPPER
\ V’/ 1Yz thspns. ( % 0z.) cream
' 1 oz white creme de cacao
! 1 oz. green creme de
menthe

Shake well with cracked

ice or mix in electric
blender. Blend very thoroughly before
straining into a cockrail glass.

COMFORT*'N MINT

. It,c . V2 jigger Southern
Comfort
14 jigger (34 oz.) green
or white creme de
menthe
Mix Southern Comfort and creme de
menthe; pour into toddy glass over
cracked ice. Top with fresh mint sprig.
14 jigger Scotch whisky
%2 jigger water

Pour 8. C. and Scotch over cracked
ice in Old-Fashioned glass. Add water,
stir, then add a rwist of lemon peel.

COMFORT®''N

SCOTCH

Yz jigger Southern
Comfort

=% STINGER
Q: ; Jigger (12 oz) brandy
"2 jigger (%-oz.) white

creme de menthe
Shake well with cracked
ice, strain inio glass.

For a stinger you'll say is surely a dandy, fry
versatile Southern Comfort instead of the brandy.

GREME DE -

MENTHE FRAPPE

1 oz. green creme de
menthe

Pour into glass full of
finely cracked ice, and
serve with short straws.

For a change of pace, serve the “Golden Glow"
frappé: Comiort* poured over finely cracked ice.



COMFORT®* EGGNOG
1 quart dairy eggnog mix

1 cup (8 oz.) Southern Comfort
Pre-chill eggnog mix and
S. C. Blend by beating in
punchbowl; dust with nutmeg.
Serves 10,

PARTY PUNCH
Bottle (fifth) Southern Comfort
Y, cup (4 oz.) Jamaica rum
1 cup (8 o) pineapple juice
1 cup grapefruit juice
4 cup lemon juice
2 quarts champagne

or sparkling water
Pre-cool ingredients, mix
{champagne last), add ice.
garnish with orange slices.
Serves 25.

Any time's the
right time for...

Comfort”
Old-Fashioned

You'll serve it with pride
and sip it with pleasure.
Dash bitters**«Splash dry soda
1 jigger Southern Comfort

Srir biticrs, soda, add ice
cubes and S. C. Top with
lemon iwist, orange slice,
cherry. For ordinarv Old-
Fashioned, muddle 1 lump

sugar with soda and bitters,
then add bourbon or rye.

As served at the
Gaslight Club, Chicago

ANNIVERSARY OR
WEDDING PUNCH

Bottle (fifth) Southern Comfort
1 cup (8 oz) cranberry juice
1 quart sparkling water

% cup lemon or lime juice
Dash Angostura bitters

2 quarts champagne

Pre-cool ingredienis. Pour
into punch bowl over large
piece of ice, add champagne.
fruit slices. Serves 20.

"
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Tried and true party-starters

MANHATTAN
Va-0z. Walian (sweet) vermouth = 1 jigger bourbon or rye
Dash of Angostura bitters (optional)

Stir with cracked ice, strain, serve with cherry,

DRY MARTINI N
1 part French (dry) vermouth = 4 parts dry gin or vodka

Stir with cracked ice until chilled. Strain, serve with
green olive, pearl onion, or lemon twist,

MARGARITA
1 oz. Cuervo tequila = V; oz. Triple Sec
1 o0z. lime or lemon juice

Shake with cracked ice. For the true Mexican flavor, .
moisten rim of cockrail glass with fruit rind, then
spin moistened rim in salt and sip over salted edge.

OIMLET
3 parts dry gin or vodka * 1 part Rose’s sweetened lime juice
Shake well with cracked ice and sirain into glass.

Cocktail-time
favorite, the...

Comfort
Manhattan

A Manhattan with a richly
different flavor all its own
- . . perfect appetite - teaser
for a fine dinner. Mix ‘em
early and enjoy the party!

As served at
Sheraton-East,
New York

Recipe for a pitcherful of pleasure

No. of French (dry) Southern Angesiura
Drinks Vermouth Comfort Bitters**
1 1% o 1 jigger (135 oz.) Dash**

4 2oz % cup 1 tspn.**

6 2 jiggers 1% cup 14 tspn.**

12 ' wp 2%, cups 1 tspn.>=

To pre-mix, stir Southern Comfort, French (dry!)
vermouth, and bitters in pitcher. Before serving, add
ice, stir to chill. Strain into cockiail glass, add cherry.

**Bitters optional

CRABMEAT CANAPE

Mix 6%-0z. can crab-
meat, ¥4 cup mayonnaise,
Y2 cup chopped celery,
1% tspn. lemon juice, 2
chopped eggs, salt and
pepper. Spread on bread
fingers; pimiento garnish.
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“All right, wise guys — where’s the film of last Saturday’s game?!”
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The 1962 four-door convertible, bosically unchanged from the '61, retains the elegant simplicity of the familial Continental contours.

AR S0 DTN

article By KEN PURDY an appreciative appmisal

CONTINENTAL HAS FOR MORE THAN 80 YEARS been 2 classifier indicating a desirable, sought-after automobile. Rolls-Royce
used to make a Continental, a special high-speed grand touring car. When the postwar Bentley Continental came out
in the 1950s it was priced at $26,000 and Messrs. Rolls-Royce urged, indeed ordered, dealers to restrict its sale to high-
speed drivers of demonstrable competence. But it is of the Lincoln Continental that most Americans think when they
hear the term; not the $10,000 Mark II of 1955, but the prewar model, the Continental that Edsel Ford originally
designed for himself and his sons alone to have.

There were only 5320 of these cars built, and probably fewer than half of them survive today. (Some of the 500-odd
members of the Lincoln Continental Club own three or four cars.) They were not expensive. Before World War 1I a
Lincoln Continental could be bought for $2640, and afterward for $4260. In the classic-car market today, rough
examples can be had for $500 or $600, a fine one will bring $2500 and one particularly lavishly restored specimen is
alleged to have changed hands a few years ago for $10,000. The Lincoln Continental is one of the very few automobiles,
of the 5000-odd makes the world has known, that will apparently be wanted as long as there are roads to run upon. If
anyone foresaw such a turn of events when the car was being designed and when the first models were being built,
he kept his opinion tightly to himself. From 1938 to 1948, when production ceased, ownership of a Lincoln Con-

PHOTOGRAPH BY SHERMAN WEISBURD



The original Continental, shown here in its 1941 version, was Edsel Fard's finely wrought concept of the ultimate in personal transport.

(SCONGRIPER . -

reveals it to be among the few authentic american classics

tinental conferred a certain prestige. It was an endorsement of one’s taste. (It carried no connotation ol the love
of speed: mechanically the car was indifferent.) For the next seven years, after 1948, the Lincoln was just a good
mass-produced car like any other, but in 1955 the new Continental Mark II appeared, offering what its makers
hoped was the ultimate in status appeal: a $10,000 automobile so precious that even in transit it wore a fleece-and-
plastic envelope. About 3000 Mark Ils were sold in two years. Its successor is the current Lincoln Continental,
which looks a little bit like the 1938 classic, a little like the 1955 tycoons’ chariot, and has been enginecred in terms
of the excellence that marked the great Model KB of 1932 and 1933. The new one, the 1962, may be the best of the
lot, but still it will never be the Continental. That was Edsel’s car.

Edsel Ford was with his father in 1922 when Ford bought Lincoln from Henry and Wilfred Leland. Edsel signed
the contract, sitting under a bunting-draped picture of Old Abe. The picture’s being there was not a public relations
man’s idea. There weren’t any public relations men around: neither Henry Ford nor Henry Leland believed in them.
The picture was legitimately present: Leland called his car the Lincoln because the first time he'd voted, in 1864, he'd
voted lor Lincoln. Leland admired Lincoln and he liked to think that he imitated Lincoln’s rigid ethical standards.
The big cars he made were good ones. For example, it was common practice among other fine-car builders to break in
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their engines, before installing them in
chassis. by hooking them up to electric
motors, sa that expensive b]()wups due
to careless assembly could be avoided.
Leland tested his on gasoline and under
load. They were broken in on the road,
too, and Lincoln buyers who wanted to
run past the first motorcycle cop they
saw alter leaving the showroom could do
it with an easy conscience, at least as far
as injuring the engine was concerned.

Lots of Lincoln owners did hurry.
When the newspapers of the day re-
ported “the killers made good their es-
cape in a big black touring car,” they
were often talking about Lincolns, and
they were much favored by the police
as well. A Model KB Lincoln would do
95 miles an hour, handle well in the
bends and stop in 28 feet from 30 miles
an hour (stopping in 30 feet from 30
mph is the standard of excellence), the
latter feat something that not many
cars have ever been able to do. The
KB's V-12 engine was justly famous for
reliability and long life. It was an ex-
pensive car, expensively made, but by
1933 the world market for it, and for the
smaller, companion KA, had dwindled
so markedly that they were replaced by
a standard production model, and in
1985 that was in turn replaced by the
famous Lincoln Zephyr.

The Zephyr's designer, John Tjaarda,
intended the car to be rear-engined.
The first one was, at a time when the
only heavily produced rear-engine car in
the world was the Czechoslovakian
Tarra. (The Zephyr also had a torque-
converter transmission, handmade at a
cost of $40,000.) The Zephyr was planned
by the Briggs body people, like all other
Ford cars. Henry Ford was almost in-
different to “styling.” He wanted his
cars to be cheap to make and he
wanted them to run and to last long
enough but not too long; if they looked
neat and orderly and were painted black
he was pleased. Edsel Ford's primary
interest was design, and by 1938 he had
persuaded his father to let him cancel
out Briggs and set up a Ford design
deparunent. The 1938 Zephyr was the
first project, and as far as Edsel was
concerned, the Continental was the
second.

The design conception of the Con-
tinental was Edsel’s own. One of the
reasons for the good looks of the Con-
tinental, its design integrity, is that it
was a one-man idea. Most good cars
have been. Bugatti, Voisin, Bentley,
Royce, Porsche were men inclined to
make their own decisions. Many of the
worst automotive abominations that
have cluttered our roadways were com-
mittee creations. Edsel Ford's authority,
in 1933, was strong, and he did not have
to accept any dilution of his design.
After all, the car was not a company

project, it was not to be made to be sold,
but for Edsel’'s own usc. He could have
what he liked. Only one fairly serious
attempt at change was made. Edsel heard
strong suggestions that the rear-mounted
exterior spare-wheel carrier be deleted
from the design, and the spare put inside
the trunk like everybody’s else. Unerr-
ingly, the committee-oriented designers
had fastened on the one characteristic
that everyone who ever saw a Conti-
nental would remember, the one that
was held to be so important that it was
incorporated into the brutally expensive
Mark 1I. Edsel said the spare had to stay
in the open and he made it stick.

The first Continental was a convert-
ible and so were numbers two and three,
which were made —with Henry Ford’s
permission — for Edsel’s sons, Henry II
and Benson. Edsel took number one to
Florida in 1939 and returned with 200
blank-check orders, although he’d made
no effort to sell the car. Its own looks
had done that. (And only its looks: in
every other particular of manufacture it
was a standard mass-produced Lincoln.)
It went on the market in December
1939, and it was an instant success.

The immediate public acceptance of
the Continental was a remarkable tribute
to the esthetic, even the artistic sound-
ness of its body design, which was, in
1951, to be given the imprimatur of the
Muscum of Modern Art. The engine
was no better than it should have been
and perhaps not that good. If the car
were driven as it looked as if it should
be driven the engine was sure to make
trouble, and many collectors, despairing
of keeping it running, replaced the en-
gine with a sturdier unit. (The vogue
now is to replace the replacement with
an original V-12.) But the clean, smooth
flow of the Edsel Ford Continental was
intriguing to anyone of taste: the fine
hood, the beautifully proportioned,
squared-off doors, the graceful pontoons
over the wheels. Some of the body units
were standard Lincoln, the sheet metal
hand-stretched and fitted by skilled
workmen in custom-coachwork tradition,
but few buyers knew this and none
cared, because everything looked exactly
right.

It was the handwork on the car that
killed it; by 1948 the rising cycle of
prices would not allow more than cur-
sory handwork on a car selling for only
§4620, and the Continental was dropped.
But so secure had it become, so im-
portant was it in the American con-
sciousness that 1 am sure a substantial
number of the 1938 cars could be sold
today, without a line being changed in
the body. Even the trunk, which had to
be loaded with a derrick over the spare
tire, could be kept, for the car in its
whole attitude and outward voice, con-
veyed elegance and purpose and privacy
then and it would today. Mechanical

concessions would have to be made. The
suspension would have to be improved
— although the Continental was reason-
ably roadable and some present-day
owners think it more comfortable for
a long trip than a standard 1962 auto-
mobile. It would have to be given a
madern V-8 engine, strong cnough for
the work, reliable — and driving through
an automatic transmission. The stick-
shift is dead. I agree with Stirling Moss:
a street automobile running anything
but an automatic is silly.

Lincoln did try to bring back the
Continental in 1955. Although the car
was called the Mark II, because it
seemed a good idea to someone to imi-
tate the terminology of wartime, when
military hardware from dishwashers to
rockets was tagged Mark this-and-that, it
was indisputably an imitation of the
Edsel Ford Continental. It was a good
car, and good-looking, and it offered
flaming proof of the immutable fact that
successful creation cannot be an act of
will alone. The good and earnest and
intelligent men, who staffed the separate
division of the Ford Motor Company set
up to make the Mark II, were deter-
mined that it would be so very good as
to be irresistible, and the doors to the
money bins were left open day and night
to that end. For example, Mark II up-
holstery leather, the customer-elect was
told, had come from cattle reared in
unfenced land in Scotland — unfenced,
so that no sharp wire barbs could scar
it; Scotland, because there hand-tanning
methods produced an unusually soft and
supple skin. Indeed it was fine stuff,
premium goods, first cabin, number-one
chop, but old Continental owners looked
upon it and compared it unfavorably
with the ordinary shiny brown or black
cowhide that had covered the seats of
Edsel's car. The hood of the new car
was long, as the old one had been, and
there was a suggestion of the blind rear
quarter that had marked the old one,
but it was only a suggestion, it was not
the real shield, the solid curtain against
the peering eyes of the world that the
original Continental had had.

Ford let it be known that more than
the credit standing of a prospective
Mark II owner might be questioned; his
social stature, his moral and ethical prin-
ciples might well be quietly examined.
But snobbery is hard to establish arti-
ficially. Some people did want a Mark
I badly enough to submit to almost
anything in order to get it, but there
weren't enough of these. William Clay
Ford’s automobile was a very much bet-
ter car than Edsel Ford’s had been, but
that was all it was — an automobile, not
an artifact. possession of which magically
enlarged a man in every dimension.

“I know the old Continentals were
not the best cars you could buy in 1939

(concluded on page 156)



“You know

very well
it’s a good
ten minutes
tll closing,
Charlie.”

playboy’s master of the macabre

explores england’s famed wax museum
text and cartoons by GAHAN WILSON

MADAME TUSSAUD’'S WAX MUSEUM is a venerable institution located in London, just
off Holmes’ Baker Street, close by Regent’s Park. Within it are reproductions in
wax of over 400 famous people. Those who worry about such things regard in-
clusion among this waxen number as the ultimate in status symbols. Eligibility
requirements are restrictive—it helps, for example, if one is an English king or

queen, or a leading member of the Conservative or Liberal parties, or the head of
a major government, or a reasonably famous military leader, or an athletic hero,
or an entertainment notable, or a successful explorer. There is, however, a simpler
means of qualification: one is given serious consideration if one has committed a
particularly foul murder, or dispatched several of one's fellows in an especially




ingenious manner. This is, | think, a nicely democratic touch.

On display in the upper stories of the museum are the models of those who
have achieved fame without recourse to crime. They are, with a few royal ex-
ceptions, highly respectable folk; some could accurately be described as
saintly. Matching tourists stare for stare are the likes of Lincoln, Shakespeare,
Nelson, Ghandi, Bacon, Franklin, and many other such undeniably uplifting
types. There are not, | think, enough women, aside from the queens, but there
is Marilyn Monroe, which makes up for a good deal, and there is also the fas-
cinating Sleeping Beauty—her chest rises and falls as she slumbers—who was
modeled by the original Madame Tussaud in 1793.

If, however, you grope your way down the gloomy, twisting stairs which lead
from the ground floor to the dungeonlike basement below, you will find await-
ing you an entirely different sort of assemblage. For this is the infamous Cham-
ber of Horrors, where each solemn wax figure (excepting one police constable
and two hangmen) represents someone who has died in prison, or who has
been executed for murder, or who has been horribly tortured to death.

Here is Doctor Crippen, who killed his wife with hyoscine; with his John Q.
Public mustache, bald head and glasses, he seems altogether out of place in
such lethal company. The Frenchman Landru, on the other hand, appears
very much at home. His wax face has a look of leaden, dull brutality; and,
though he's easy enough to get at, | noticed that none of the passing children
dared touch him. They'd reach out, but at the last moment their hands would
swerve and fall instead on the form of Jean Vaquier, a friendly-looking killer.

Here, too, is the pathetic image of Callas, strapped in the very chair in which
he was roasted to death for a crime he did not commit. And Doctor Cream,
who doted on poisoning prostitutes with little pink pills full of strychnine; and
Burke and Hare, the body snatchers, done from life in their Edinburgh cells
by Madame Tussaud; and Haigh, who disposed of accumulated bodies by
cooking them in baths of acid and who, on the day before his execution, in a
classic demonstration of a murderer’s ego, bequeathed to the Tussaud ex-
hibition the clothes his model wears today.

| noted a difference in the care bestowed upon the honorably famous above,
as opposed to the horribly infamous below. Upstairs the figures are extremely
well kept. Each morning teams of attendants swarm over the prime ministers
and other personalities. They gently comb into place any wisp of hair which
may have drifted out of line. They examine, they touch up, they smooth, then
step back and take one last look to make absolutely sure that the angle of the
raised hand or the tilt of the head is exactly as it would be if the original were
standing there.

The figures downstairs are looked after, to be sure, but rather roughly by
comparison. Though the murderers are brushed, the dust never seems to be
quite beaten out of them. Their clothes are well adjusted, in the main, but the
ties seem almost always to be a little loose, as if in consideration for throats
still smarting from the noose.

They are really, these murderers, a fairly shabby crew. A few have even
suffered harm to their persons. M. Dumollard and his wife, who between them
eliminated eighteen young women, seem to arouse an active enmity on the
part of their viewers, for the backs of their wax hands have been scratched so
often that they have become as worn as the steps in a Gothic cathedral. John
Thurtell, who killed a fellow gambler back in the 1820s, has lost the bulk of
one sideburn, poor chap. But this has not dissipated a certain grimness about
him. It’s still very easy to imagine the snicker-snick of his shovel digging in
moonlight when you study the casual coldness of his bearing.

No, the general air of shabbiness doesn't alter the menace of these lads in
the least. On the contrary, it helps to conjure up the furnace rooms and attics
and dusty woodsheds where they so busily performed.

It is a curious fact that everybody becomes quiet upon entering the Chamber
of Horrors. The noisiest child is unable to communicate in anything louder
than a stage whisper, and jokes have a way of trailing off into awkward throat
clearings. The visitors shuffle as though mesmerized from one murderer to
the next, reading off guidebook accounts of grisly deeds in an almost reverent
tone. If anyone is bumped, he will start nervously.

Halfway through my visit | became aware of the recurrence of an odd and
gruesome sound. It was a sort of stiffled groan: “EEuuawh.” It took a while
before | realized that it was the Bakerloo Line underground train, muffled and
far away beneath our feet. When I listened for it | could make it out quite clearly.
And then | noticed something else. Whenever the train moans by, under the
ground, the murderers sway. Not much; but they sway.

“You put that right back
where you found it.”



CHAMBER OF
HORRORS

continued

T suppose
it’s because he
was very naughty.”

“Now, Claude, you know it’s only just some kind of a silly mistake!”

5



“I swear to God, lady—
I'm not part of the exhibit!”’

“E don’t look at all the
sort of bloke what would
strangle *is wife, chop ’er
up into hittle bitty
preces and scatter “er
all over town, do ’e?”

“Sorry, sir.
All entries must
be approved
by the management.”




“Have you noticed
the one who seems
- to be looking at you
- no matter where you
- go in the room?”

“It’s no good, Bertie—
we must either find
some other place
to meet or break
off the affar

altogether.”

CHAMBER OF
HORRORS

concluded
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in the world are in the Orient. All this
is background, we open with wisp-haired
Henry Murthers coming to Hong Kong
to find himself a wife. There has been a
lot of publicity in the papers about the
Brooklyn schoolteacher who made a kill-
ing in the stock market and the moment
he shows up in Hong Kong all the
sharpies, scroungers, madams, hookers
and all-round con merchants in town de-
scend on him. Obviously he’s the fairest
game, the easiest mark, to have hit this
wide-open town in years and —

“Interesting premise,” one of the story
editors said, making a careful survey of
all the lamps in the room, “but prima-
rily comedic, I would say, very much on
the comedic side. Possibly you weren't
briefed on our story needs, our format
here is that we're primarily an action
show, you know, with beat-ups and
shoot-outs at the high points of action,
and it's a little hard to see how, starting
with the premise of this Brooklyn bach-
elor looking for a wife, with that kind of
primarily fey premise, you could work
up much legitimate action . . .”

It went on like that. Jonathan Silk
was full of maybe bright but, for sure,
impossible ideas. For the Loretta Young
Show he suggested a play about a Madi-
son Avenue advertising executive who is
a bigamist, with one split-level exurban
family out in Darien and an entirely
separate one, a wild, jazzy, swinging
one, down in a Greenwich Village
brownstone; to the Alfred Hitchcock
Presents producers he submitted a story
about two beatniks who do away with
an advertising executive and are never
apprehensed because they had no motive
for the killing that could lead the police
to them; it was just something Jonathan
called a “gratuity crime™ along the lines
laid down by a French writer named
Andry Jeed; they decided to do away
with this man simply because they were
against the gray flannel suit and the way
of life it stands for. In both cases, the
producers and story editors said, fine,
interesting, food for thought there, and
if Mr. Silk had any more ideas just a
bit closer to their needs, more in line
with their formats, premises that might
be a degree more on the nose, why, let
him call for another appointment, they
were always glad to talk to an inventive
writer with fresh ideas. At the end of
the first week we had met with the peo-
ple on eleven shows and the only result
I could see was that all the doors 1 had
managed to get open by giving them
the full weight of my shoulders were
now closed tight for good and held with
padlocks.

My client still looked like a wetback
or some drooping animal the cat had
dragged in, but I will say this for him, he
was his old arrogant self.

{conlinued from page 56)

“What's the matter with these tele-
vision people?” he said to me. “They say
they want new blood and new ideas, but
when somebody comes along and offers
them something really new, something
to get them out of their ruts, they turn
saffron and their spines get rubbery and
their eyes go corrugated with fear.”

Well, he was a novelist: I suppose he
had to express himself with his own kind

“of poet’s license. All the same I could

not take his exaggerations and had to
say, “Come on, Jonathan. When’s the
last time you saw a corrugated eye?”

“They quake like scarecrows in a
hurricanel Their nerves do the can-can,
their eyes go on the trampolinel Can’t
they see it? I'm new blood, the newest
and bloodiest blood around, and they
have the sickness unto death, they need
my transfusions!”

“They know that if they get blood
with the wrong Rh factoring, if that's
what the stuff is called, they can go into
convulsions and die.”

“Interesting. My agent, who is sup-
posed to be selling me to television, is
secretly convinced that T would give the
whole industry convulsions. Very inter-
esting."”

“Jonathan, I'm going to level with
you. It’s for your own good, you have
to understand I'm with no holes barred
on your side. Jonathan, you're not think-
ing television. Television-wise you're lost
and getting loster.”

“Television-wise and pound foolish,”
he said. 1 want those words inscribed
on my tombstone. Remember that,
please.”

“You want to know what I think,
Jonathan? Seriously? When you go into
people’s offices to tell them the kinds of
horrible stories you've been telling,
stories that aren't true stories, that are
more like cold-towel slaps in the face
and hotfoots, practically takewoffs, parody
items, you know what you're doing?
You're laughing out loud at the televi-
sion people. making fun of them and this
television media. You seem to me a
fellow who's used to living by his wits.
Why can’t you get your wits working in
this area and see the formats — "

“Some people who live by their wits
only half live,” he said with a quick,
nicely smile. “Especially agents. I'd like
those words on my tombstone, too, under
the words, television-wise foolish and
pound-wise foolish, will you remember,
Jerry?”

He was hopeless, like a bull in a
Chinese shop, and his tangle of hiir was
falling down over his eyes like some
tired spaghetti.

Then we got our first break.
One lunchtime, in the Mero com-

missary, I ran into Todd Hammermill.
a fellow I sometimes refer to as the Ivy
Leak. It's a small joke, what it refers 1o
is two things, one, Todd Hammermill
dresses in Eastern college-boy clothes,
with pants and jackets that don’t match,
and, two, when he gets to talking along
serious lines he often has a tendency to
spray from the mouth, so unless you keep
your distance you can get damp. It's a
small joke. Well. Anyway, this Todd
Hammermill, who used to do book re-
views for the L.A. dailies before he got
in this television mass media, a definitely
literary fellow, came up to me and said,
was it true what he’d heard, was I
representing Jonathan Silk for TV? I
said, yes, he'd heard right. Well, he
wanted me to know Silk was his big
hero, to him Silk’s novels and stories
were gems, the fullest expressions of to-
day's moods and the trail blazers to the
literature of tomorrow. Todd was just
now settling down in his new job as
story editor on Have Gun, Will Travel
and he was interested in finding new
writing blood for the show. I said Jona-
than was a pretty busy man but I would
see what I could do.

Two lunchtimes later we were sitting
in a dark Culver City bar with Todd,
having double martinis, rather, the two
of them were having the martinis and
I was giddying myself up on some fresh-
squeezed grapefruit juice. For this oc-
casion of meeting his public, his one-man
fan club, I had convinced Jonathan to
shave and even put on a tie, which with
its many creases and loose threads looked
like something no self-respecting cat
would of dragged in from anywhere.

Todd Hammermill was in no hurry
to get down to formats and story prem-
ises. What he wanted to talk about, over,
around, through, was literature.

“They're making it tougher and
tougher for legitimate, serious-minded
writers, Mr. Silk,” he said, trying to
swallow down his awe before the great
man. "A talent like you having to work
in TV, it's a crime and a setback for
American letters.”

“American letters,” Jonathan said,
fingering his tie, “are in good hands.
American letters go through the Ameri-
can post office, as they should, and get
delivered despite sleet and snow, as they
should, so we have few grounds for
worry."”

Todd didn’t even crack a smile. “No,
seriously, Mr. Silk,” he said, “a writer of
your stature, I'm ashamed even to be
talking to you about doing any shoot-up
epics for Have Gun, Will Travel.”

“I might point out,” Jonathan said,
starting on his second double martini,
“that you arent talking to me about
writing for Have Gun, Will Travel,
you're talking about everything bur”

“I know what you're doing,” Todd

(continued on page 86}




THE
fiction NORMAL By WILLIAM MASTERS
MAN

WHEN RAYMOND TERRIS was thirteen years old he began to grow — shooting upward like a rangy weed. He had al-
ways been a strong, handsome child with a big frame, taller than his age average, but otherwise not out of the or-
dinary. Both his parents were of middling size and his mother was on the short side. Alex Terris, his father, was
rather proud at first when thirteen-year-old Raymond outgrew him, and used to say that Ray must be a throw-
back to his great-grandfather, the pioneer, who had been a kind of Paul Bunyan of the plains.

Mrs. Terris was not especially concerned either, except when it came to buying Ray’s school clothes. When
he was still a child, it was impossible to outfit him in either the high school or college departments of clothing
stores. The sleeves of all commercially made shirts never reached his wrists and his shoes had to be made to order.
But Ray was good-looking and healthy and people remarked favorably on what a big fellow (continued on page 88)

he sought and found romance in a heroic mold, then found a universal truth, a galling flaw
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DOLCE
EKBERG




WHEN ANITA EKBERG, she of the flowing flaxen mane and the overflowing Nordic
frame, set the tone for Federico Fellini's esoteric epic La Dolce Fita with a gown-
popping Roman rock-n"roll fertility rite, she might have been starring in a rerun
of This Is Your Life. 1t was a stroke of pure artistic and financial genius worthy of
the Medicis that had Fellini cast La Fkberg as the child-of-nature American movie
star who soaks up Rome's high-level hanky-panky. Several scenes in La Dolce Vita
come off like newsreel clips of past Ekbergian revelries.

Back in 1958, Hollywood expatriate Anita, a guest at a Roman night-club soiree
sponsored by full-time socialite, sometime photographer Peter Howard, was caught
up in the spirit, or spirits, of the evening, tossing off a sheath-straining cha-cha
that made up in exuberance what it lacked in subtlety. Not to be daunted by any

REEL
REAL

The line of demarcation between La Dolce Vita's
celluloid saturnalias and Ekberg's real-life Roman
romps is slim indeed. Top: Anita undulates her
way through the now-fomous La Dolce dance
sequence, mirroring her sexy cha-cha at that
headline grabbing 1958 Romon revel, above.
Below: Nadia Gray's sensuous strip in one of
La Dolce’s most frenzied scenes, is virtually an
exact copy of the impassioned peeling, by
Haisch Nana, bottom, that took place at the same
Ekberg-starring party the carabinieri raided.




Above, Hungarian sculptor Sepy
Dobronyi is shown putting the torch
to a nude stotue of Anita. The busty
bronze and the Sepy-shot photos,
above right, from which it was fash-
ioned, set off the sparks that made
Ekberg and one-time spouse Anthony
Steel hot under the collar. Tony
responded promptly to Anito's sugges-
tion that he remodel Dobronyi's chin.

Swedish pastry, one Haisch Nana, a far-from-brittle bit of Turkish taffy, then proceeded to
strip until she was completely exhausted and almost as completely exposed. The carabiniéri
finally put a damper on the evening’s activities, swooping down midst cries of the Italian
equivalent of “It's a raid!” The ever-present Roman photographers had by that time snapped
everything in sight and the Italian tabloids had a field day. Anita, somewhat chastened, went
back to less-front-pageish divertisements, except for a bnef yet exhilarating episode last year
when she held a coterie of Roman reporters and photogs at bay with a bow and arrow while
her producer-escort chose discretion as the better part of valor and let Anita make all the
William Tell overtures.

It has been Anita’s pl:'.ncham, until her present Fellini-sparked renaissance, to garner more




Below and right: Zarak, a plodding Asian epic
that filled the lower half of the double-bill
[ kly folded its tent, h
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Anita's transparently abundant charms—barely
shielded fram the sun's rays as she has herself
a beach ball—reflect the Ekberg praclivity for
getting a maximum of photo coverage with a
minimum of torso coverage. Her monumentally
dimensioned figure has become one af the | =
Cantinent’s most impressive current attractions.

newspaper space for her off-screen contretemps than for any thesping accamplishments. In August of 1956, pLAYBOY chranicled Anita
au nalurel, in the flesh and in bronze, the latter 2 statue executed with loving attention to detail by Cuban-based Hungarian exile
Sepy Dobronyi. The sculpture and the pix that ostensibly were taken to aid the sculptor set off a minor tempest in a Miami teapot
when one-time husband Anthany Steel threw a couple of left hooks at Dobronyi at Anita's behest.

According to Steel, Anita was much given to demanding this sort af knuckle-chafing chivalry. He has been quoted as saying
wards to the effect that: “She was always making me da things like that. She would say, ‘Darling, I don’t like the way that man
over there is looking at me. Go over and hit him.” So I would go over and hit him.” Even for a muscular chap like Steel this
could be rather nerve-racking. :

But it was just this sort of thing that made Anita a member of that breed peculiar to Hollywood — movie stars with almost
no film credits whose stellar status has been achieved on the basis of press books packed with off-screen peccadilloes. The sensational
pLAYBOY Ekberg uncoverage brought Anita to the apex of a somewhat less than stratospheric Hollywood career that included such
diverse roles as a Chinese peasant in Blood Alley and as an Asian nautch dancer in a Z costume epic, Zarak. Ekberg, who never
seemed to receive Hollywood parts big enough for her admittedly immense charms, finally cut out for the Continent and the company
of the rather racy nobility who lend an aroma of high life to Roma’s beguiling night life. It was in Rome that Anita gained a
reputation and dropped a husband as she embarked on assorted public and private escapades.

That was the Ekberg story —a minor flick here, a major newspaper pic there —until La Dolce Vita. Now, with a starring role
in the top all-time European box-office smash tucked neatly in her bodice. Anita’s basking in the Swede smell of success — whether
it's cruising on a yacht in the Mediterranean or steaming the camera lenses in Fellini's latest effort, Boccaccio 70. Meanwhile, to
movie audiences all over the world, Anita has become the nubilest Roman of them all.
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said, nodding his sadness. “You're steel-
ing yourself for the television ordeal,
saying that since it’s got to be done let's
get on with it, and I admire your cour-
age, the courage in that attitude. But
your having to take such an attitude,
your having to cope with these com-
mercial rat races, says something about
the plight of the creative artist in the
U.S., now doesn't it?”

Jonathan was rolling and unrolling
his rag of a tie. a sure sign, I knew by
now, that he was getting irritated under
the collar, which, like the tie, was
frayed all over.

“I have a theory about rat races,” he
said into his martini glass. “My theory
is, so long as there are rats there’ll be
rat races, rats being very racy types, and
we're all rats, whether we put immortal
words together or shreds of garbage; the
human race is a rat race, we're sniffers
and prowlers in all walks of life. I'll tell
you something else, for every rat who's
being raced to death there’s another
who's being raced to death faster, in
other words, bad off though a given
rat may be, there’s a rat worse off next
door. Listen, I used to know a fellow
who wrote short stories, good ones. He
went off to the war and when he came
back he was suffering from the world’s
worst case of agoraphobia. His agora-
phobia was so bad that when he moved
his family into a three-room apartment
in a housing development up in the
Bronx he not only couldn’t leave the
apartment to go outside, he couldn’t
even force himself to walk from the bed-
room to the living room, luckily he
could make it to the bathroom but just
barely, and no farther. He was a writer,
so he had to write, agoraphobia or no
agoraphobia. But he couldn’t just sit in
his bedroom and turn out short stories,
there’s no market for serious short stories
and he had to think about making a
living for his family. So, sitting there in
his bedroom in his pajamas, his hori-
zons going no farther than the bathroom
immediately adjoining, he founded a
lonely-hearts magazine for people who
wanted to meet other people, this fellow
who couldn't step through his door to
meet a living soul on the outside. For
fifteen years now he’s been sitting there
in his pajamas, writing words of advice
and good cheer to the lonely and the
lovelorn and the generally abandoned,
and reaching out into the faraway out
side world with long literary fingers to
move his miserable readers about and
bring them together. this man who be-
gins to shake and has to hide in the
closet when any human face appears in
his doorway, even if it’s only the delivery
boy with the groceries. Mr. Hammermill,
let us stop talking about how bad things
are for the creative artist in this barbaric

(continued from page 78)

land. All lands are barbaric, and things
are bad all over, for everybody. Let's
stop this weepy sorrowing over the
things we artists have to do and simply
do them, do them with dispatch and
a hey-ho; let’s, in short, talk about the
format of Have Gun, Will Travel and
your basic story needs, all right?”

But Todd wasn’t listening. There was
a far-off look in his eyes and when 1
examined them closer up, I swear, they
seemed corrugated, damn near. Not with
fear. With a kind of held-in inspiration,
some sort of hesitation joy.

“You've got it,” he almost whispered.
“1 think, yes, I'm almost sure, you're
there.”

“Where 1 am,” Jonathan said with
full irritation, “is neither here nor there,
the Culver City branch of limbo, and
what I've got is a swift pain in the
sacroiliac from sitting here talking about
letters, dead letters.” He was nibbling
like a rabbit on the unthreading end of
his tie.

“I'm perfectly serious, Mr. Silk.” Now
Todd's eyes were marble shiny. “You've
come up with a marvelous premise for
Have Gun, Will Travel, a sensational

remise.””

“I thought,” Jonathan said, “I was
just telling a story about a poor slob
with agoraphobia.”

“Agoraphobial Exactly!” The word
shot out of Todd's mouth like a cannon-
ball. “Can’t you see it? A gunman with
agoraphobia, great!”

Jonathan’s eyes weren’t corrugated,
they were packed in dry ice.

“Agoraphobia isn’t a premise,” he
said, “it's a mental condition, a diseased
state of mind.”

“I knew a man with your talent and
background would come up with some-
thing absolutely originall” Todd went
on in a bubble. “This would make an
entirely unique play for us; I can see
it now, shoot-outs have to take place in
the open, but here we've got a great
twist—Paladin’s tracking a gunslinger
who, right smack in the middle of the
wide-open spaces, has a bad case of
agoraphobia, he won't come outside,
he’s holed up in his hotel room and
Paladin’s got no way to get to him, there
seems no way to force a shoot-down:
brilliant, uniquel”

“Let me get this brilliantly and
uniquely straight,” Jonathan said. “Are
you truly, literally suggesting that I do a
play for your program about a gunfighter
with agoraphobia? This idea came out
of your mouth and not mine. I'm not
hearing things?”

“I not only want you to do it, Mr.
Silk,” Todd came back, “I insist on it
I'm begging you on my hands and
knees!”

Jonathan considered this very long

and very leaky drink of water for some
time.

“I have an uncomfortable impression
that some very massive tables are being
turned,” he said finally. “Certain people
have accused me of having a Hip at-
titude toward television, of parodying
its needs and aspirations, and now,
sitting here listening to you, I suddenly
have the terrifying impression that
you're parodying me. 1 can only tell
you this, you have just summed up my
innermost heart’s desire; if you really
want me to paint a picture of the Old
West's wide-open spaces as a breeding
ground for shrinking and shriveling vio-
lets of agoraphobics, it's a deal, just tell
me how to proceed.”

“The procedure’s simple,” Todd said.
“All you do is put the idea down in an
outline, just a few pages I can show to my
producer, I'll clear it with him and then
you've got a firm assignment. It's going
to be an honor to work with you, Mr.
Silk! We'll make television history!l”

“I'll be satished, Mr. Hammermill,”

Jonathan said, frowning all over his face,
“if 1 can make $2500 and keep out of
jail.”
] Jonathan wrote the outline that after-
noon. I had it in Todd Hammermill's
hands first thing in the morning and he
said wetly, swell, great, perfect, he'd get
it cleared in 24 hours and we'd be in
business. He didn't get it cleared in 24
hours, of course. He never got it cleared
at all. The way I heard it, Todd’s pro-
ducer took one look at the outline and
said, was he kidding, did he want to
make a laughingstock out of the show
and force it off of the air entirely? A
little later I heard Todd had been
bounced off Have Gun, Will Travel for
reasons having to do with his not com-
pletely assimulating the basic format of
the show, his not being all the way
orientated toward television needs and
directions. A little after that, his name
began showing up in the L.A. dailies
again, he was back at the old stand
writing his daily book reviews. He was
too much of a literary type, with a not-
too-firm grasp on the needs and direc-
tions of the television mass media, and
there’s no room for fellows of that type
in a billion-dollar serious industry.

As I say, I'm primarily a plugger.
Where others operate with their wits
and bright ways, I push, and keep on
pushing until something gives. Where
I decided to push Jonathan Silk was
along the lines of the agoraphobia prem-
ise. Agoraphobia, as I understand it,
is a fear, and fears are very human, they
make good, tight, suspensy television
drama; in fact, I would say dramas of
all types are built primarily around
fears and their very human implications.
This was my thinking on the subject,

{continued on page I146)



“...And this one, of course, is a commission.”

87



PLAYBOY

NOBMAL m (continued from page 79)

he was getting to be.

Mr. and Mrs. Terris both thought he

was achieving his growth early and when
he got to a normal six feet. he would
stop. But this did not happen. When he
was fifteen he was a head and shoulders
taller than his father and still growing.
His bed was too short for him and he
had to stoop to get through doorways.
- It was o be expected that Ray might
feel sensitive about his height in the
confusing years of adolescence when
conformity is of such importance. His
mother and father left nothing undone
to prevent this. He was their only child
and since they were people of means,
they were able to spare him the prelim-
inary jibes of the world by keeping him
in expensive schools where the problem
was thoroughly gone into with head-
masters beforehand. He was encouraged
to engage in sports, where he excelled.
In football, track and basketball, he
was expert by very reason of his abnor-
mality, and since he was an amiable and
goodhearted boy, he had ordinary popu-
larity in his school life.

Mecanwhile. Alex Terris began to go
into his son’s problem with medical
authorities. Ray was put through a clinic,
but reports merely bore out the fact
that he was healthy. When local doctors
could discover no reason for his abnor-
mal growth, Mr. Terris got on the train
and went East, where he discussed the
subject with specialists in the pituitary
gland. He instituted a wacing of his and
his wife Millicent’s ancestral strains
trying to locate a tendency toward giant-
ism in their hereditary history. There
was nothing to indicate abnormality,
and Mr. Terris was surprised and a little
disappointed to find that his legendary

grandfather had stood only six feet. Ray

was already over seven [eet tall. The
doctors Mr. Terris consulted at Johns
Hopkins, Philadelphia General and Cor-
nell Medical Center advised him to
bring Ray in for examination.

The following summer he proposed a
trip to New York before Ray entered on
his college career, and he and Mrs. Ter-
ris and the boy made the round of
clinics and hospitals. Mr. and Mrs.
Terris were, by now, seriously perturbed.
They felt that some treatment to check
the condition must be started immedi-
ately, for Ray had hegun to expericnce
the pangs of handicap. It was impossible
for strangers not to be nonplused when
they turned around and found them-
selves looking into the center of his belt
buckle. He could not sleep in Pullman
cars nor in hotel beds, since it was im-
possible for him to accordion his long
legs into a sleeping position. He ofien
had to sleep sitting up. The top of his
hcad grazed the roofs of automobiles
and even low ceilings, and he had to be

constantly alert to keep from banging
his cranium on doorways.

The best doctors pondered Ray Terris’
case, studied his metabolism, sought for
tumors which might bear upon the se-
cretion of the pituitary, submitted him
to mental tests, dismissed the possibility
of acromegaly. In the end they told Mr.
and Mrs. Terris that there was no ap-
parent reason for his great size and that
it occasionitlly happened that people of
abnormally large frames were unexcep-
tional in every other respect. They said
that Ray in every other way was a nor-
mal individual with better-than-average
intelligence and health and that there
wias no reason why he could not live a
satisfactory life within the limits of what
they were forced to refer to as his handi-
cap. There was nothing which could be
done to shrink his size or even to stop
him from growing.

When his parents heard this, Mrs.
Terris broke into weeping and Mr. Ter-
ris felt as if a death sentence had been
pronounced upon his son. Ray, himself,
was shattered. He had never thought
much before about his physical noncon-
formity, but now his grcat body seemed
to him an unbearable burden and he
looked ahead into vacant years of lone-
liness and desperation.

“There is no reason,” Dr. Frenaux
said kindly. “to deny yourself any of the
birthrights of the average man. It is not
only highly probable but almost certain
that your children will be of normal
stature.”

“My children!” Ray said bitterly.
“Who would marry a man like me?”

“My boy, you will be surprised,” Dr.
Frenaux said. “You will be the answer
to some beanpole maiden’s prayer.”

Ray winced at this casual levity, for
he had become hypersensitive in the
course of the medical investigations. In-
trospection had replaced his normal
good spirits and he now shunned people
and public places and stayed to himself.
He dreaded going home and had already
determined to spare himself the misery
of college. The anxiety of his father and
mother made him touchy and irritable
and he even avoided their company. He
could not bear his mother’s pity nor his
father’s crestfallen concern. He felt, with
anguish, that they were ashamed of him,
as if they had borne and nurtured a
Monster.

“The thing to do in a case like this,”
Dr. Frenaux said, “is to make capital of
your unconventionality. Do the kind of
work where your height will he advan-
tageous.”’

“Second-story man!” Ray rasped out.
“Or telephone lincinan. Or maybe I
shonld go into the circus!”

“Railing against fate won't help,” Dr.

Frenaux said equably. “There is no
reason for you to develop a psychosis
which will be far more troublesome than
vour height. In my work I come across
disabilities which make yours pale into
insignificance. You are an exceptionally
strong, handsome young man and I dare
say vou can make a remarkable life for
yourself.”

“I don’t meed platitudes,” Ray said.
“I just want to be alone.”

“You have 1o make vour own decisions
on that subject,” Dr. Frenaux said.

There seemed to be nothing more to
say and the Terrises left. When they got
out on the sidewalk a covey of urchins
was playing in the muddy gutter. They
stopped playing and gaped up at Ray.

“Look, guys,” one of them said. “It's
the Empire Statel”

“How is the weather up there?”

Ray's face worked nervously. He felt
as if he might be going to cry.

The years that followed were hardly
happy. Alex and Millie Terris were peo-
ple of some wisdom and they did what
they could, but Ray had a bad time. He
passed through many stages of despair.
The first was a kind of numbed disbelief
that he was condemned to be alien. The
second was a railing at fate — the harsh
agony of the outsider who finds himself
outside for no apparent reason—when no
one and no thing can be blamed. He
eschewed company and brooded in angry
solitude upon his misfortune. Eventually
he began to read and took a perverse
pleasure in studying the nature of his
affliction. He searched history for ac-
counts of men who had been physical
giants and burrowed into their dead, for-
gotten lives. He read medical treatises,
books about freaks, literature of abnor-
mality. He became an authority on
giants.

The more he read the more convinced
he became that. while giants had accom-
plished a good many things, no onc of
them had ever lived a normal life, man-
aged to be a normal man. His excite-
ment mounted as this recurred to him,
seeming to indicate a glimmer in his
darkness. The day he decided to exist
mentally and spiritually as a normal
man, ignoring the physical husk which
was depriving him of this status, he was
like a scientist who at last discovers
the formula he has sought.

This decision gave his interminable
days a new purpose. Normalcy became
a fetish with him, almost a neurosis.
He laid intricate plans. He pondered
schemes. He decided that first he must
go to work. He went over all the profes-
sions and discarded them one after an-
other. At last he decided that outdoor
work — hard work — was what he must
do. He went into the ranching business,
salvaging a parcel of unprofitable land
from Alex Terris’ many properties. He

{continued on page 142)
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foodTHE the gentlemanly
art of carving, keenly
KINDEST delineated for
By THOMAS MARIOCUT y0ur Very ayes

“EVERY MAN THAT WYLLE cOME to knyghthode hym behoveth to lerne in his yougthe to kerve at the table.”” Even
in 1484, it would seem, when William Caxton thus admonished the armored playboys of his day in a definitive
book of Chyuvalry, the art of kervynge was already esteemed as one of the fundamental social graces appurtenant
to cultivated manhood. A lethallooking girdle dagger, equally effective for meals or mayhem, was regarded as
an indispensable wardrobe accessory by the gay blades of the age. Ornate carving knives —inlaid with ivory,
brass, mahogany or staghorn; etched with pictorial reminders of the hunt — not (text continued on page 91)

CROWN ROAST OF LAMB: This most festive of all holiday pieces de résistance—a ring of two racks of lamb filled with mashed
potatoes and trimmed with crab apples—is actually the easiest to carve. To facilitate slicing and enhance flavor, allow the
meat to steep in its own juices for at least 15 minutes after roasting. Then anchor lamb firmly on carving board with meat fork
inserted obliquely between the ribs, and begin cutting vertically between each rib for single portions (between alternate ribs
for ravenous appetitesl and transfer chops to adjoining plote. The sharper the slicer, the more appetizing the portions.






to mention such events as the Fall of Man; and worn at the waist in sturdy leather sheaths embossed with the
family coats of arms — were considered potent status symbols of the nobility.

The official court carver, in fact, was endowed with noble rank along with the court cupbearer and sewer
(the dignitary in charge of serving). Together they led the impressive procession of platters into the great halls,
and were accorded honors bestowed today only on men of Cabinet rank. Not surprisingly, the mystique of
carving soon became as elaborate and specialized as that surrounding a fine art —even to its own private
nomenclature. The carver could not merely carve; he would have to, sounding like a (continued on page 177)

ROAST TURKEY: With the bird facing left, insert fork as indicated {left) and remove wing by tilting bird slightly upward ond
slicing down where the joint meets the body. Center, slice down between thigh and body, pushing leg outward with the flat
side of the knife, or by pulling on the drumstick until the socket joint is visible; complete the cut at this point and set piece
oside. Then carve slices Ya-inch thick lrightl down from top of breastbone. Separate thigh ond drumstick with a judicious
slice at the joint, and cut thigh into vertical slices ¥2-inch thick. If the bird is a heavyweight, 20 pounds or more, cut half slices
from center of breost. For second helpings, merely repeat ritual on flip side. It is not infra dig fo use shears at the joints.

SUCKLING PIG: Point the porker with his snout facing left, insert meat fork as shown lleft], remove the head with a clean
cut between the middle neck vertebrae, and set aside. Separate foreleg [center} by slicing down close to the body between
ribs and shoulder blode; remove ham the same way. Then insert fork {right! and divide the pig in half down the backbone.
Place one of the halves inside up and cut between the ribs, allowing one double-rib chop per portion. Wait until it's
time for “seconds" to carve the other half, identically, and serve the ham and shoulder either whole or holved at the joint.

Left, a glittering cost for a meaty life-of-slice droma. left row, top to bottom: chrome-plated roast-holder with stainless steel
tines, by Hoffritz, $3.50; sterling platter with rough-finished border, by Cartier, $115; three-piece Indian stag-handled corving
set, by Hoffritz, $20; Italian-marble-based chrome hom rack, by Iran Gate, $45; on rack's left, sterling-handled slicer, by Iron
Gate, $15. Center row, top to bottom: walnut carving ond serving baard with chrome rack, stog handles, by Hammacher
Schlemmer, $67.50; footed Rosewood-pattern silver-ploted meat dish, by Gorham, $57.50; resting on and below dish, Neo-lonic
pattern three-piece sterling set, roast carver, fork and game shears, by Cartier, $80; hand-forged stainless two-piece carving
set, by Donsk, $14. Right row, top ta bottom: stainless three-piece corving set with black motte-finish handles, in walnut chest
(not shown), by Louffer, $37.50; heavy sterling meat plotter, by Cartier, $280; to left of plotter, stainless two-piece carving set, by
Hommocher Schlemmer, $25; ivary-handled stainless two-piece corving sef, by Cortier, $59; oval walnut carving board with
tree and well, by Hommacher Schlemmer, $30; resting on board, Siomese-teak-handled two-piece stainless carving set, by
Dansk, $24; stainless hollow-handled three-piece set, fork with large guard, roast carver and slicer, by Hoffritz, $36.50.
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our sharpshooting miss november



MISS NOVEMBER PLAYBOY'S PLAYMATE OF THE MONTH




Dianne's form at the exclusive Golden Valley Gun Club is admirable from any angle. Our sharp-eyed and shapely
November Playmate looks right an target whether she's loading up on the firing line or cooling off in the clubhouse.

he well-known adage that in Hollywood the improbable is a strong possibility was never

more agreeably demonstrated than by our discovery there of November Playmate Dianne

Danford. We found her merrily potting clay pigeons at a skeet range. Dianne — a 23-year-
old, emerald-eyed, honey-tressed, fresh-visaged fair belle to arms —gets herself 10 a gunnery for sweet
sessions of not-so-silent skeet shooting whenever she can break away from her workaday chores
modeling the latest in bathing regalia, for which her 5’7, 120-1b. frame is perfectly suited. Living
with her mother, father and brother close by Hollywood’s celluloid dream factories, Dianne
presents a pretty paradox — she couldn’t care less about getting her face and form before a movie
camera. Her main ambition is to middle-aisle it with a Prince Charming who is tall, considerate
and, Dianne candidly admits, rich. Happily engauged in perfecting her already delightful
form, our deadeye chick, who shucked Chicago’s intemperate temperatures three years ago for
California’s more salubrious shores, proves a quick draw for masculine admirers (she scores
86-22-35). There is more to DD’s life than the shell game, however; although she sheepishly
confesses an inordinate appreciation of Fabian records, she also digs such divertisements as
painting, water skiing and lazily lolling about the hearth. Apropos the latter, a flip of the page will
give your eyes cause for Thanksgiving — our gamin gamestress keeping her powder dry atop a
tiger pelt, a timeless enigma in her mischievous eyes: who is the hunter, and who the hunted?



PLAYBOY'S PARTY JOKES

Two hipsters crossing the Atlantic by steam-
ship were out on deck looking at the ocean.
The first cat said, “Man, look at all that water
out there!”

“Yeah, man,” the second, even further-out
cat replied. “And just think, like that's only
the top of it.”

We know a progressive college professor who
claims that you'll always have a student body
where you find a faculty for making love.

O ur Unabashed Dictionary defines clothesline
as “How would you like a new gown by
Givenchy and a cocktail dress by Oleg
Cassiniz”

Two little boys were engaging in the tradi-
tional verbal battle of little boys everywhere:
“My [ather is better than your father!”
“No, he's not!"”
“My brother is better than your brother!™
“No, he's not!”
“My mother is better than your mother!™
A pause.
“Well, I guess you've got me there. My
father says the same thing.”

Suid Flo, a lady of the evening, to Dolores
(another pro): “Would you please lend me ten
dollars until I get back on my back#”

A sman group of scientists had spent an
enlightening week on Mars, comparing life
there with our own.

“Tell me,” one Earth scientist asked his
Martian counterpart, “just how do you repro-
duce the species here on this planet?”

1 shall be pleased to demonstrate,” replied
the leader of the Martian group, and he called
forth a voluptuous Martian beauty with three
heads. They then engaged their tentacles for a
few moments, and almost at once a small

pouch began to form on the female’s back; it
grew, and within little more than a minute, it
opened up very much like a blooming flower
and a small Martian dropped out, as fully de-
veloped as the adults, but much smaller, and
began scampering about the room.

Once the Earth scientists had recovered from
this unexpected experience, they attempted to
explain how procreation differs in our world.
The Martians insisted upon being shown, and
after several unsuccessful attempts to dissuade
them, the chiel scientist of the expedition
finally agreed. Choosing a comely scientific
aide [rom the group, he took her to a cot in
the corner of the room and there proceeded to
nuike love to her in a manner to which we here
on Earth are more accustomed.

The Martians examined the couple from
every angle, and when they were finished, their
leader said, “That was certainly unusual and,
I must say, interesting, but where is the baby
—or was the demonstration a flailure?”

“It is difficult to say,” replied the Earth
scientist. “We cannot tell at once. But if the
contact was successful, then the baby will ar-
rive in approximately nine months.”

“Nine months!” exclaimed the Martian.
“Amazing. But tell us then, Doctor, if the
Earth child will not be born for nine months,
why were you in such a hurry there at the end?”

Our Unabashed Dictionary defines repeal as
a stripteaser’s encore.

Some girls ask the boss for advances on next
week’s salary. Others ask for salary on next
week's advances.

The board members of the Cordial Catsup
Company were wowed by the idea their ad
agency had come up with for their billboard
campaign. It showed a hushand type seated
belore a delectable steak in a smart restaurant,
and a pretty young waitress in a tight-fiuting
uniform was handing him a bottle of catsup.

“This is great,” said the prexy of Cordial
Catsup, “but remember, our appeal here is to
housewives, so let’s clean that title up a bit.
“What does she know about your husband that
you don’t know? 1s too suggestive.”

A week later the billboards were attracting
attention all over the country with the cap-
tion: “He gets it downtown — why not give it
to him at homer?"”

Heard any good ones lately? Send your favor-
tles to Party Jokes Editor, pLavBoy, 232 E.
Ohio St., Chicago 11, Ill., and earn $25.00 for
each joke used. In case of duplicates, payment
goes Lo first recetved. Jokes cannot be relurned.



“First finish high school, then we’ll talk about marriage.”



NOT LONG AGO THE PUBLISHERS E. P. Dutton & Co., Inc,, signed a contract with the firm of Lancelot Leopard, Ltd.,
for publication this month of a book entitled Little Me, a wildly satiric spoof of recent as-told-to Hollywood
autobiographies. Since Little Me is that rarest of literary properties, an almost sure-fire best seller, the trans-
action aroused a sense of deep satisfaction in Edward Everett Tanner IlI, creator and chief stockholder in
Lancelot Leopard. When pLAYBOY’s companion publication sHOW BUSINESS ILLUSTRATED bought Little Me for
prepublication serialization, Patrick Dennis, author of the lively spoof, found further cause for rejoicing. And
when Feuer and Martin, producers of such hit shows as Guys and Dolls, Silk Stockings and The Boy Friend,
forthwith announced purchase of the book as a vehicle for a Broadway musical comedy in which Sid Caesar would
undertake to play no less than seven different parts, a happy, spectral cheer was evoked from Virginia Rowans,
author of the novels Oh, What a Wonderful Wedding, The House Party, The Loving Couple and Love and
Mors. Sargent, a recent product of Lancelot Leopard, Ltd.

Any person seeking to locate the principals involved herein — Lancelot Leopard, Edward Everett Tanner I1I,
Patrick Dennis and Virginia Rowans — might be astonished to find them all merging into the single dashing
figure of Patrick Dennis, a man best known as the author of a fabulously successful book called Auntie Mame.

The chameleonic Mr. Dennis is a tall, thin, bearded and impeccable fellow who stands as straight as a fencer
and moves with the easy grace of a ballet dancer. Balding and superior-looking, he affects English-cut suits,
set off by pink or blue shirts with attached stiff white collars. In winter he sports a bowler, in summer a stiff
boater or expensive panama. In conjunction with his distinguished beard, the correct attire gives him a look
of dilettante snobbery —and this, apparently, is exactly the effect he wishes to achieve. His voice rings with the
precise, actorish tones of a petulant Edwardian dandy. He seems to listen closely to his own words, as though
equipped with a builtin third ear, by which he is able to savor his own chiseled utterances. His remarks are
brisk, usually epigrammatic, often acidulous, and frequently devoted to his favorite subject: himself. He gives
every evidence of being a contented, self-aware poseur, thoroughly pleased to be playing games with his own
identity, altogether relishing his day-to-day enacument of the role of highly successful author.

Patrick Dennis has ample cause for selfsatisfaction. He was the author of three mildly successful books,
written during working hours at his desk in an advertising agency, when Auntie Mame was published in 1955.
With it, he hit the jackpot.

Dennis comes as close to anger as he ever does when asked how much money he made from Mame. Eyebrows
hiked and beard a-quiver, he answers sharply, “I made more than I needed, but far less than people think.” Still,
it is possible to make a rough estimate. duntie Mame sold over 200,000 hard-cover copies at $3.50 each, of which
the author collected approximately 50¢ a book. Paperback sales here and abroad soared over 2,000,000, netting
the writer about a penny per copy. Auntie Mame also became a Broadway musical that ran for two sellout
years. Next came a Hollywood sale for the princely sum of $500,000. Recalling this, the author’s stern fagade
slips a bit. “I got more of that money than the producer,” he admits proudly. Producers customarily get 40 percent.

So it is safe to say that elegant Pat Dennis has earned in the neighborhood of a million dollars (before taxes)
from Auntie Mame and his other books. Add to this the already lucrative Little Me, and it is not difficult to
comprehend why the erstwhile junior adman is today a remarkably confident author, able to view lesser mortals
with aplomb —all, that is, save other writers. Dennis refers to his fellow craftsmen as the Talking Authors,
claiming to find their minds obsessed by tiny matters. “They organize meetings and talk about how hard it
is to make a living as a writer,” he says. “It’s as if someone had put a gun to their ribs and forced them to
write. I find it much easier to stay home and write than to talk about it.” He is annoyed by authors, like Taylor
Caldwell, who complain of income-tax problems. “You just have to pile it up and pay it out at a monthly rate,”
he explains grandly. He is also unique in refusing to write unless he finds himself enjoying it. “Anything I have
trouble writing, people have trouble reading, so I just quit working if it doesn’t flow,” he states.

Dennis conceived the theme for Little Me a year ago when an illness prevented him from accompanying
his wife to one of the parties he so dearly loves. Left to his own devices at home, he began to dream up possible
ideas for books —and soon hit upon the inspired notion of penning the fictional memoirs of film and TV star
Belle Poitrine. The actual writing of the book took him 90 days, par for a Dennis novel. But he did not stop
there. Viewing the venture in terms of production as well as text, he saw that his satiric saga would be neatly
implemented by the inclusion of amusing pictures. So, with the aid of photographer Chris Alexander, and a
cast of 60 of his friends, including Rosalind Russell, Peggy Cass and Dody Goodman, he organized the shooting
of some 150 posed photographs to illustrate Little Me. Dennis, who personally selected the period costumes and
arranged each sitting, was his dapper self throughout the sessions: to Jeri Archer, who portrays Belle Poitrine,
he cried before every click of the camera, “Remember, you have the 1.Q. of a beetle!” Since Little Me seems
destined to start a new vogue in elaborate books, the question arises as to whether he plans to do another like
it. “Why should I?"” he asks, with a shrug of his tailored shoulders. “Everyone else will be doing it now.”

Dennis lives with his wife and two children in a fourstory town house just off Park Avenue, a building
which may well be the most sumptuous author’s dwelling in New York. Dennis decorated the entire house
himself. The duplex living room is dominated by a Palladian window sixteen feet high and eight feet wide;

the busiest beaver on publishers’ row has talent to spare for five incarnations

personality By ALLEN CHURCHILL
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tapestries cover the walls and a brace of
chandeliers dangles from the twenty-
foot ceiling. The furniture is Empire,
inherited by his wife from a wealthy
ancestor who lived at the court of Napo-
leon II. His workroom — if such a pro-
saic word can be applied —is adjacent
to the living room, overlooking a small
rear garden. Dennis does his writing at
a severely modern desk, separated by a
stride or two from an inviting Récamier
sofa, where he may commune in com-
fort with his muse. Above the workroom
is a dining room which features a hnge
Viennese porcelain stove. On the third
floor are located the bedroom and a
sitting room. The top floor — reached
by a selfservice elevator—is the chil-
dren’s domain. Here are bedrooms, kitch-
en and quarters for the maid, where the
children — Michael, seven, and Betsy, five
—can, if necessary, lead a self-sufficient
existence.

Pat Dennis always seemed destined for
such splendor. “His success is a tribute
to the power of positive posing,” one
friend says. Even as a struggling copy-
writer he appeared to be anticipating a
life of future luxury; for then, as now,
he wore a beard, spoke in clipped ac-
cents and clothed himself in the most
expensive suits he could afford. It is
possible that he might be equally happy
withont the accouterments of fame. “He
was ready for success when it arrived,”
another friend says. “But if it hadn’t
come he wouldn’t be bothered.” Dennis
philosophy seconds this view. “I take
things when they come, as they come,”
he declares.

Yet he was sufficiently stimulated by
the sale of Little Me to Feuer and Martin
to feel that he owed himself a special
gift for his 40th birthday last May 18.
He decided to charter an excursion boat
and take 150 of his fricnds on a ride
up the Hudson. Dennis still talks about
that boat ride, but probably not as awe-
somely as most of his guests, an assort-
ment of New York publishing-house
editors, literary agents, public-relations
men, stage and TV celebrities and pretty
actresses. Almost every known type of
alcoholic beverage was available in abun-
dance during the voyage. Below decks,
two chefs cut succulent slices from im-
mense sides of rare beef, while another
cooked omelets to order. Most of those
aboard recall the junket as a wild affair.
During the trip 2 woman of mature years
formed a liaison with a youthful deck
hand, and the nylon panties of a blithe
young lady of fashion mysteriously ap-
peared as a decoration in the engine
room of the craft. But to others the
voyage was decorous. “I've done nothing
but hear about things I didn’t see,” a
guest complains. “To me, it was just an-
other trip up the Hudson."

Dennis himself recalls only bright
spots. “One hundred and fifty alcoholics

on one boat,” he murmurs with nostalgic
relish. Only one tense moment threat-
ened to mar his pleasure, when someone
complimented him on his resemblance
to Commander Edward Whitehead, of
Schweppervescence fame. Over the years
Patrick Dennis has waged an unceasing
battle to be considered unique. “Com-
mander Whitchead’s beard is red, and
mine is getting gray,” he corrected
sternly. Here he seemed to sense that
this was too prosaic a remark for a man
who likes to be thought outrageous. He
took a quick breath and fixed his inter-
locutor with a baleful glare. “The only
things Commander Whitehead and I
have in common are blue eyes and geni-
tals,” he added with finality.

Good humor thoroughly restored by
the success of this sally, he moved on-
ward.

On the sidewalks of New York, Pat
Dennis cuts a conspicuous figure. Beard,
correct Savile Row arttire, furled um-
brella and upright bearing all combine
to give him the appearance of a dis-
tinguished visitor from the British For-
eign Office. Most of the people who pass
him by wurn to stare —yet very few
recognize him. A man who vastly enjoys
amusing himself and his friends, Dennis
cares little for the customary publicity
rites which attend authorship. He is
one of the few living writers who has
never appeared on TV or radio to pro-
mote one of his books. Nor has he ever
subjected himself o an autographing
party. The efforts of TV’s recent Person
to Person to penetrate the Dennis town
house were heroic, but completely un-
successful.

As though to shield himself from such
public scrutiny, Dennis delights in pro-
jecting an image of confusing eccen-
tricity. The author of eight books, he
has yet to put his right name on one;
he has even presented himself in the
role of literary transvestite. A man
cloaked in many guises — cheerful nar-
cissist, man about town, prolific author
and loving husband — he has taken great
pleasure in turning himself into a char-
acter fully as bizarre as his own madball
creation, Auntie Mame.

The joys of playing tricks with his
own identity were discovered by Dennis
early in life. Born in Chicago, the son
of a well-to-do real-estate broker named
Edward Everett Tanner II, Pat was chris-
tened Edward Everett III. One evening
his father returned from a prize fight
featuring a pugilist named Pat Muldoon
to find little Edward Everett III belliger-
ently waving his fists in his cradle; the
delighted parent forthwith began calling
his son Pat. Growing older, the child
soon found he had two names to choose
from. He selected Pat, noting with
mounting excitement how doggedly
school and official records clung to Ed-

ward Everett I11. Perhaps this confusion
helped him to become one of the least
organized pupils ever to set foot in Chi-
cago and Evanston schools. Whereas
some children dislike school, he detested
it. He did his best to fail and now says,
not without some pride, “l was able to
telescope two years of Latin into four.”
Yet Pat seemed to enjoy attending sum-
mer school. Why? Because it kept him
away from the countryside, which he
loathed even more than the groves of
academe.

In his own halting fashion Pat even-
tually completed his formal schooling,
only to find himself on the brink of an-
other struggle: World War IL. In 1942
he joined the American Field Service —
or, as he calls it, the Junior Leagne
Overseas. While driving an ambulance,
he saw rugged action and was twice
wounded. But already a pattern of good
luck seemed to be shaping his life. His
worst mjury kept him bedridden for a
month. During this hospitalization only
one book was available for him to read:
Gentlemen Prefer Blondes, the daring,
deadpan best seller of the Twenties.
Loose ends in Pat Dennis’ life have a
way of tying into neat knots. Today,
Anita Loos, author of Gentlemen Prefer
Blondes, is a close friend. More to the
literary point, the book was to be a
strong influence on both Auntie Mame
and Little Me.

During his stint with the American
Field Service, Pat’s outfit was at one
point attached to a thickly bearded unit
of the Free French Army. The French
soldiers gave him further inspiration for
personal camouflage: he decided to grow
the rich poilu beard he wears to this day.

After the war, Pat elected to start his
civilian career in the cosmopolitan con-
fines of New York City. From the very
start he seemed completely self-confident.
“I've never seen anyone less cowed by
the city,” a friend recalls. “Big names,
big places — nothing fazed him.” His first
job was as a part-time manuscript reader
for the literary agency McIntosh and
Otis, where he soon attracted attention
because his written reports were so far
superior to the works he read. He next
moved to a nine-to-five job at the Frank-
lin Spier advertising agency. Despite the
fact that he was then embarking on a
year of Jungian psychoanalysis (“It un-
clogged me, made me more honest with
myself —we all need that™), at Spier he
was the sort of lighthearted employee
seen in plays and movies, but seldom in
real life. Arriving at the office each morn-
ing, he would sit at the typewriter record-
ing his dreams of the night before for his
analyst. Then he typed reports for Mc-
Intosh and Ouis, for whom he still
worked. At 11:45, with a noon lunch
in the offing, he took fifteen minutes or
so to bat out the most brilliant copy the

(continued on page 104)



. fiction By HENRY SLESAR

z&fée chaplain led the killer down a devious road to faith

THE ARROGANCE WENT FIRST. The clanging of the death-cell door drove it out of Finlay the first
day. Then he turned sullen, uncooperative, his young face taking on the protective colora-
tion of the cement block that lined his prison. He wouldn’t eat, talk, or see the chaplain.
He snarled at his own lawyer, muttered at the guards, and kept his own company. A week
before the scheduled execution, he began to cry in his sleep. He was 21 years old, and with the
aid of an accomplice, had mercilessly beaten and slain an aged storekeeper.

On the morning of the fifth day, he woke out of a nightmare in which he had been
sentenced to die. Finding the dream sustained by reality, he began to scream and hurl himself
against the steel bars. Two guards came into his cell and threatened him with mechanical
restraints, but they failed to quiet him down. An hour later, the prison chaplain, a silver-haired,
stocky man with the pained face of a colicky infant, looked in on him and said the same old
things. This time, however, there was an air of pleading that made Finlay listen harder.

“Please,” the chaplain whispered. “Be a good fellow and let me come in. It’s important,
really.”

“What's important?” he said bitterly. “I don’t want you praying over me.”

“Please,” the chaplain said, in a curious, begging tone. The boy in the cell wondered at it,
and wearily gave his permission. Once the chaplain had been admitted, however, he regretted
the decision. The silver-haired man took a small black book from his pocket.

“Nol” Finlay yelled. “None of that! I don’t want no Bible reading!”

“Just look at it,” the chaplain said, his face reddening. “Here, take a look.”

Finlay took the small thick volume from the plump fingers. Outside the cell, a guard with
a comfortable paunch stood profiled against the hall light. Finlay looked at the opened page,
marked Revelation, and then at the tiny slip of white paper that had been stuck into the
binding of the book. The handwritten message read:

Trust me.

Finlay blinked at it rapidly, and then looked at the cherubic face of the man beside him.
The round chin fitted the turnabout collar like an egg in an eggcup, and the expression on
the baby features was impassive.

“Now can we talk?” the chaplain said cheerfully. “There’s so little time, my son.”

“Yes,” Finlay said vaguely. “Listen, what's the —"

“Shush!l” A chubby finger crossed the chaplain’s lips. “Let us not speak any longer, son.
Let us pray.” He placed his palms together, and closed his eyes. (concluded on page 140)
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PATRICK DENNIS

agency produced. His lunch was usually
long and studded with cocktails, for he
enjoyed social drinking then as much as
he does now. Back at the office he re-
galed the staff through much of the
alternoon by embellishing on the gossip
he had heard during lunch.

At this time Dennis also began ghost-
writing for the Crowell publishing firm.
In the midst of one particularly arduous
job it suddenly occurred to him that it
would be much more fun to write a
book of his own. Accordingly, he quit
the cocktail-lunch circuit and began to
write Auntie Mame. Ninety lunch hours
later the book was finished — but un-
signed. Because Patrick Tanner seemed
far too humdrum a name to affix to his
opus, he began searching for a pseudo-
nym. During a random perusal of the
New York phone book, the name Dennis
leaped at him from atop a page —and
the quest was ended: the author of
Auntie Mame would henceforth be
known as Patrick Dennis.

The world is familiar with the aston-
ishing success of Auntie Mame, which
stayed on the bestseller lists for two
years. Less well known is the amount
of time it took to sell the manuscript.
For five long years it made a fruitless
journey down the alphabetical list of
publishers, until at last it reached V—
and was accepted by Vanguard. No
shouts of acclaim were heard on the
January day in 1955 when Auntie Mame
first appeared on the nation’s bookstalls,
and for two months no newspaper even
bothered to review it. The book was a
sleeper, which required a month or two
more before it finally edged onto the
bottom of the best-seller list. Then —
still largely unreviewed — it moved slowly
but inevitably toward the top. Life's
minor ironies amuse Pat Dennis, and
when, in 1958, he published a sequel
called Around the World with Auntie
Mame, he was sardonically delighted to
find the critics indulging in hindsight
reviews of Auntie Mame, which was
belatedly hailed for its “stylish offhand-
edness,” “spomtaneous and sustained
lunacy” and “yeasty good humor.”

In the five years between completion
and sale of Auntie Mame, Pat wrote
three other novels: Oh, What a Won-
derful Wedding, The House Party and
The Loving Couple (a split-personality
book told in two “first persons,” relating
the staff and distaff sides of a marital
[racture). These were all penned under
a4 new sobriquet which was coined at
a conference with the editors of the
T. Y. Crowell publishing house. At this
meeting Pat proposed the names John
Doe, Richard Roe, Lancelot Leopard,
John Brown, John Smith, Benson Hedges
and Virginia Rounds. His own favorite

(continued from page 102)

was Lancelot Leopard, but the editors
recoiled at this. They favored Virginia
Rounds, to which Pat assented. It was
then decided that Virginia Rowans (pro-
nounced Rounds) was closer to the pub-
lic domain. Pat claims that the fact that
this was a girl's name did not strike
him until much later. “It might just as
well have been Lucky Strike,” he says.
After the success of Auntie Mame, an
article appeared in Time magazine pub-
licizing Pat’s numerous identities. Inter-
viewers descended upon him, seeking to
find out why he wished to hide his true
self behind so many names. He replied
that he wanted to protect his privacy
(I have as much as Marilyn Monroe,”
he says); that Franklin Spier might ob-
ject to his noontime writing; and that
writers were offensive pcople who talked
about themselves too much, a pitfall he
wished to avoid. In the midst of such
explanations the irreverent author could
not resist trying to sound outrageous.
“I start with a clean piece of paper and
a dirty mind,"” he told one reporter. To
another he confided that he got his ideas
in the bathtub: “I think best in the tub
—and I also get clean.” He chose to
deprecate his work, saying, “Writing's
easy if you do it badly enough.” He
also made a capsule comparison of the
styles of Patrick Dennis and Virginia
Rowans. “Virginia is more thoughtful,
Patrick more slapdash,” he said. With
this, book reviewers tend to agree. Pat-
rick Dennis is a lively, free-swinging
writer, whose instinctive feeling for pop-
ular taste allows him to stop just short
of vulgarity, Lacking Patrick’s racy lu-
nacy, Virginia is more expert, but formal
and, as a consequence, less stimulating.
By 1960, Pat was the author of seven
novels. Four were signed Patrick Dennis,
three Virginia Rowans, and he had com-
plicated matters further by collaborating
as Patrick Dennis with two friends
named Barbara Hooton (Guestward
Ho!) and Dorothy Erskine (The Pink
Hotel). At one time he had three simul-
taneous best sellers: Auntie Mame, The
Loving Couple and Guestward Ho!
These successes brought him to such a
peak of prosperity that he decided, for
tax purposes, to incorporate and, in
effect, manufacture his own books. They
would then be leased to established pub-
lishers for distribution and sale. He
christened the new corporation Lancelot
Leopard, Ltd.,, thus finding use for a
name he had never ceased to cherish.
The first Lancelot Leopard book was
Love and Mrs. Sargent. The second,
bearing the Dutton imprint, is Little Me.
Lanceclot Leopard promises to be a
highly lucrative venture. “We plan to de-
clare a 50-percent dividend and do over
the secretary’s office this year,” Pat says,

with an airy wave of his hand. This last
is artful nonsense, for the corporation
office is located solely in his own bald-
ing dome. He has insisted on pressing
Lancelot Leopard stock on old friends,
thereby enabling them to share in its
profits. *You don’t have to change your
life if you don’t want to,” he believes,
and holds firmly to this credo. His pros-
perity has not interfered with the close
friendships he made soon after his ar-
rival in New York. Guests at parties in
the duplex living room today are for
the most part people he first met at
Franklin Spier, and during his later em-
ployment at the Creative Age Press and
Foreign Affairs magazine, from which he
departed on January 1, 1956, to become
a gentleman author. “I don’t believe Pat
and his wife have made five new friends
since Auntie Mame was published,”
one intimate says. Like candidates for
the Presidency, they know who was for
them before the nomination.

Pat met Louise Stickney fifteen years
ago when they were both working at
Franklin Spier; two years later they be-
came Mr. and Mrs. Tanner. When any-
one expresses disappointment at such a
prosaic courtship, Louise Tanner smiles
and says, “Yes, I know — we should have
met on a camel.” The two take obvious
delight in each other’s company. “They'd
rather be with each other than with any-
one else,” a friend says. Both are excel-
lent talkers who enjoy striking verbal
sparks from one another. In these ex-
changes, the quiet wit of his slim, sophis-
ticated wife neatly complements Pat's
flamboyant words.

Three or four times a year the
Tanners host large parties at their home,
where Pat is invariably surrounded by
friends awaiting samples of his brittle
wit. He unabashedly enjoys drinking at
these affairs, a proclivity some acquaint-
ances deplore. “You're so boring when
you drink,” one guest told him. “I know,
but you're so fascinating,” was his silky
rejoinder. Although his verbal dexterity
and carefully sculptured tones enable him
to dominate most gatherings, if these
fail, he has a number of sly attention-
provoking tricks. When he wants an-
other drink, for example, he is likely
to balance his empty glass on top of his
head. For a time he wore a toupee, which
he would doff with startling cflect when-
ever he felt a party growing dull. Supple
as a cat, he is able to lock his knees
behind his head without apparent effort.
At one party which featured a demon-
stration of Yoga, he astounded everyone
by proving himself more limber than the
guest of honor.

In Pat Dennis’ closet hang fifteen suits
bearing the London label of Kilgour,
French and Stanbury. Each Wednesday
he carefully selects one, then taxis to

(concluded on page 180)
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Left: embracing past and present in the contrasting caparisons of his companions, a Brooks-
attired traveler explores one of the shop-lined serpentine side streets near the Ginza.
Above: scant blocks from the downtown din, a pair of exuberant pilgrims romp through
the fir-shaded stillness of the Imperial Palace grounds. Below, | to r: with traditionally duti-
ful deference, a classically coiffed geisha pours a porcelain cupful of warm sake for her
contented guest. Browsing through a Ginza print shop, a Stateside collector and his
yukata-clad consort leaf through a sheaf of landscapes in stylized Japanese technique.
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OR MORE THAN HALF A MILLENNIUM,
chcr since Marco Polo returned
from the kingdoms of the East with
tales of a wondrous land called Ci-
pango, the mystique of Japan has held
a uniquely seductive allure for Occi-
dental man. Over the years, he has
cast many a yearning glance toward
this storied archipelago, his Western
psyche tranquilized with visions of
pagodaed hills, of picturesque paper
houses, of blossoming cherry trees, of
lotus-soft women with musical voices
and complaisant ways. Today this
siren song has lost none of its allure,
but the tempo has begun to quicken:
mingling with the languid largo of
the samisen are the insistent rhythms
of a rock-'n'roll guitar. The cadence
is that of change, of growth, of uncon-
tainable energy. It is the upbeat pulse
of Tokyo, the biggest, busiest, brass-
iest city in the modern world —an
amalgam of prosperously coexisting
anachronisms which threatens to pre-

(text continued on page 111)



Above, left: with encumbering shoe gear sensibly stashed on the threshold, a fond couple reclines dreamily on the soft tatami
matting of a secluded resthouse on the meticulously manicured 300-year-old gardens of the Happoen Restaurant, an island of
Elysian calm in the heart of the metropolitan maelstrom. Right, from top: in the piping-hot privacy of a tiled ofuro, or sunken
bath (a thrice-daily ritual for many of the hygiene-happy natives), a solicitous miss lavishes laving care on the back of her
boyfurendo. Duly scrubbed and freshly togged, he sips a bracing pre-prandial cup of tea while she completes her toilette
behind a beguilingly insubstantial curtain of bamboo. Preferring an elegantly Occidental atmosphere for their nourish-
ment, a candlelit foursome at Frank’s Steak House — an enormous but epicurean Continental restaurant — beholds a showy bit
of business: the ceremonious branding of their chosen sirloins by the maitre de before they are consigned ta the glowing coals.




Top left: aboard a tempura boat on Tokyo's tranquil Sumida River, a trio of fish-fanciers prepares to sample the ultimate in
fresh fare: they net their own banquet from the briny, then watch hungrily as the morsels are dipped into batter, browned in
a pot of bubbling vegetable oil, and popped onto waiting plates. Top right: with a charming rooter by his side, a venturesome
visitor tries a wet hand at goldfishing (for diversion, not digestion); he strives to shanghai as many wigglers as he can before
his paper net disintegrates; it's catcher’s keepers, but most anglers elect to return the fish to their finny friends. Above: in @
setting of serene simplicity evocative of old Japan, the esthetic and gustatory harmonies of a formal tempura dinner are
savored by a gathering of gourmets at the superb Hanacho Restaurant; this subtle feast of deep-fried vegetables and sea-
food is conjured up at the table by a skilled chef, who then revolves himself discreetly out of sight on a circular platform,
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Above: bibbed bibbers drink hearty Aschi beer and relish prime
beef, pork, chicken and vegetables charcoal-broiled alfresco
over a Mongolian Genghis Khan grill on the verdant grounds
of Chinzansa, a seventeen-acre preserve of mossy glades and
rolling turf dotted with tiny teahouses, lotus pools, gnarled trees
ond, equally memorably, a firmament of flickering fireflies.

Top left: down a neon-it lane in the night-swinging Shimbashi district — a labyrinth of bars, clubs, espresso parlors, noodle
shops and barbecue stalls, most of them no bigger than a telephone booth — a brace of beauties introduces an American
friend to the pleasures of Tokyo eateries and drinkeries far from the well-trod tourist track. Above, left to right: in the
golden glow of an incandescent fountain and dozens of table-top candles, throngs sip and sup sumptuously in the vast out-
door restaurant of the Prince Takanawa Hotel, which also boasts such Miamiesque aftractions as a 400-yard driving range
ond two heated swimming pools, amidst the landscaped gardens of a former imperial estate. Some 12,000 miles from Naples, a
pungently authentic anchovy pizza is devoured by three pie-eyed patrons ot Nicola’s — one of 30,000 Tokyo restaurants cater-
ing to every ethnic predilection from poi to piroshki, jombalaya to Wiener Schnitzel, and all intermediate international points.




Above, from top: improbably named Rat Mort, a chic saloon for the
well-heeled smart set, serves first-rate swizzle at immodest prices,

flaunts a crystal-dripping decor worthy of fin de siécle San Francisco.
In an atmosphere of subdued Continental elegance, bewitching witch-
ing-hour provender is flamed with flair at Manuela’s, o basement bistro
dishing up palatable club acts along with its toothsome club steaks.

2RSeRR

Above: in the immense Kabuki-za — the world’s largest legitimate the-
ater — 2600 aficionados munch box lunches of rice and raw fish while
they pay avid homage to their favorite matinee idols, all male, in
marathon four-hour dramas af ancient folklore and imperial intrigue
enacted against a musical counterpoint of drums, koto and samisen.
Right: to the schmalizy strains of Koji Suzuki and His Eight Echoes, a
fock of elevator-borne chorines rise and shine in a grandiose Ginza-
torium comparable to the flossiest of Parisian fleshtacular nighteries.

empt Paris as the mecca for males in pursuit of
pleasure.

Situated in central Honshu, largest of the four ]z
nese islands which form a craggy, Californi
crescent off the east coast of Asia, this 200-year-old one-
time feudal fiefdom sprawls across 828 square miles of
low marshland, populated by 9,700,000 souls. Resur-
rected from the ashes of (text continued on page 113)




Top, | to r: a gigantic jukebox for the joy-seeker, eight-storied Shin-Sekai towers above the night-blocoming boites of the
Akasaka district; day and night it pulses with the polyphony of assorted beer halls, kiddylands, java joints, public baths,
shopping centers and tumultuous rock-n’-roll parlors. Awaiting the beck of passing .patrons for tableside chitchat and
preliminary pillow talk, a sextet of hostesses sits smilingly by the sidelines in a downtown cabaret. Center, | to r: the short-
stemmed beauties of the lush Latin Quarter outstrip their Manhattan counterparts in the literal, if not the figurative, sense.
At the Papagayo, a popular epidermal emporium, enchiladas and ecdysiosts (both heavily spiced) are purveyed as a tasty
combination dish. Above: shows at the cavernous Crown Club are climaxed with a finale af spectacular confusion, as the
vast cast reappears for a final explosion of electronic and terpsichorean pageantry that puts most night-club finales to shame.




Top: dead fill midnight, Club 88 overflows an hour la-
ter with an influx of honeys from early-closing nearby
hives. Above: a guy and doll hearken to a distaff key-
boardist in the Rosier, an urbanely intime bistro with
an adequate wine cellar and first-chair Gallic fare.
Below: flanked by a tenor-sax combo, a tiny Japanese
nightingale sings pretty for the people in Manuela’s
low-key, highbrow showroom. Right: at evening's
end, a lantern-lit pair wends innward and upward
through the nighttime fragrance of a private garden.

war to unchallenged pre-eminence as Japan’s —and
probably Asia’s— financial, industrial and cultural
capital, it is a metropolis of stupefying confusion and
schizophrenic diversity, half clinging to ancestral
Eastern icons, half erupting in unabashed emulation
of the West. This head-on collision assails the senses
i a flood of contradictory, somehow compatible
images: buge red balloons touting beer and cigarettes
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float above meticulously manicured an-
cient parks: kimono-clad mothers stroll
the avenues with their duck-tailed, blue-
jeaned sons; steel-girdered fire towers
stand sentinel over centuries-old Shinto
shrines; bronze Buddhas seated under
ginkgo trees stare sightlessly at humming
laundromats; geta-shod beauties clip-clop
homeward to dig Dillon-san, Doc and
Chester on the terebi.

The Tokyo of today is both a brash,
swaggering, nightswinging boom town
and a serene city of subtle refinement
and quiet introspection. Almost miracu-
lously, beneath its machine-tooled veneer
of flux and enterprise, it has managed
to preserve an inner core of calin, stecped
in antiquity. It is a city both worldly and
unworldly, chaotic and contemplative
—athrob with cabarets of elemental en-
ticement, yet dotted with temples of
unearthly beauty; raucous with burlesque
of unflinching ribaldry, yet enriched with
theater of classic purity; forested with
TV aerials, yet carpeted with sylvan gar-
dens; thronged with courtesans trained
in the ways of the flesh, yet graced with
geisha versed in hatku, court music and
traditional dance.

Savoring the fruits of this earthy Eden
can become a memorable reality for any
man with a week or two of leisure, a mod-
icum of loot, and the neccessary soupgon
of wanderlust. Preparatory paper work
is minimal: you'll need a visa stamped
in your passport (processable in 24 hours
at your local Japanese consulate, or in
a few days by mail if your town lacks
same); and the standard vaccination cer-
tificate. Pack the togs you'd take on a
trip to Washington, D.C.; Tokyo’s cli-
mate is approximately the same, though
perhaps a bit damper.

Thanks to the jet age, the Far East has
become relatively near: flight times to
Japan have dwindled to twen'y hours
from New York, seventeen from Chicago,
and a mere fourteen from the West
Coast. Via any one of the major lines
serving Tokyo — Pan Am, BOAC, North-
west Orient and Japan Air Lines — the
round-trip tariff from New York is $1659
first class, $1060 tourist; proportionately
less from intermediate jump-offs. In
girdling the Pacific you may elect the
southern route, with the option of an
overnight stay in Honolulu; or the north-
ern, via Anchorage, which, though no
scenic paradise, is an hour or so faster.
You may, of course, prefer to make your
way by water.

Before you can say “Jack Lobinson,”
your jet clipper will be arching earthward
over the bluegreen geometric patterns
of seaweed traps in Tokyo Bay; weather
permitting, you may even catch a glimpse
of the immaculate cone of Fuji, floating
above the cumulus 75 miles to the west,
serene and somehow unreal in the late
afternoon sun. Soon after touchdown

at Haneda Airport, where customs clear-
ance is handled with characteristic Ja-
panese courtesy and dispatch, you are
ready for the 40-minute limousine spin
into town.

As your car threads through mile after
mile of sprawling gray suburbia toward
the city’s incandescent core, you will
find yourself plunging into a vortex of
Dantean confusion. Putt-putting three-
wheel trucks and whining motor bikes
zigzag amongst the locust whir of cyclists;
chauffeured Cadillacs surge like sleek
dreadnoughts through the melee, bear-
ing in air-conditioned solitude the plump
tycoons of Japan’s postwar industrial
boom; tiny beetleshaped taxis (aptly
called kamikaze by the populace) dodge
and dart about.

Add 1o the din the plaintive whistle of
bicycling bean-cake vendors, the babble
and shuffle of scurrying pedestrians, the
blare of TV from sidewalk cafés, the
twanging samisens and thumping hand
drums of a chindonya band ballyhooing
the opening of a new store, the clickety-
click ding-ding of careening trolleys, the
singsong sales pitches from store-front
loud-speakers, the whir of carousels and
Ferris wheels high atop department
stores — and everywhere the jackhammer
clamor of big construction, as function-
ally modern department stores, office
buildings and hotels mushroom at an
astounding rate to accommodate the
300,000 a year who swell the population
of a city which will soon become the
world’s first 10,000,000 metropolis.

Your nose will be assailed by the usual
gas fumes and factory smoke; but mingled
with these universal city smells is a suffus-
ing redolence that is typically Asian and
yet peculiarly Tokyo’s: an insinuating
scent at once subtle and overpowering,
compounded of bamboo and sandalwood,
of seaweed and steamed noodles, of wet
straw and damp earth, of simmering soy
sauce and frying peanut oil, of dried
fish, burning charcoal, tanneries and
dye works.

As you speed hotelward, you will more
than likely be mystified by the labyrin-
thine intertwining of streets and alleys.
For most foreigners, learning the lay of
this vast and amorphous city is com-
parable in complexity to the task of
deciphering the subplots of a kabuki
drama — to no small degree because those
few of Tokyo’s serpentine thoroughfares
which have individual names tend to
change them every few blocks in the
most whimsical manner. During the oc-
cupation, General MacArthur strove val-
iantly to create some semblance of
geographical order by introducing a
system of lettered avenues and numbered
streets; but the plan met with scant
success. City officials have politely re-
tained the weather-beaten signs posted
by the occupation forces, and they do
offer at least a clue to the maze; but they
mean nothing at all to the Japanese,

who still prefer to give directions which
always seem to begin, “Turn left at the
beautiful cryptomeria tree by the stream
where the noodle man sits on sunny
days . . .” Unless you are of a poetic
wurn of mind, we suggest you entrust
yourself to the savvy of a cab driver;
many speak English after a fashion, and
you can always ask the hotel doorman to
scribble directions on a slip of paper
for the cabby to read.

As the limousine negotiates the cir-
cuitous remaining blocks before arrival
at your hotel, you might make a last-
minute review of an imminently eminent
matter: yen. The exchange rate is 360
to the dollar, minus a small service
charge for conversion in banks and
hotels. Whatever the charge, you'll find
that your lucre lasts longer in Japan
than in either the U.S. or Europe, thanks
in no small part to one of the more de-
lightful Japanese monetary customs: tip-
ping is all but unknown. Though hotels,
restaurants and night spots exact a
fiat ten percent tariff for services ren-
dered, neither cabbies nor bellboys nor
waitresses nor maitre des expect paln
lubrication of any kind. If you feel
impelled to pass silver for some favor
beyond the call of duty, 100 to 200 yen
will be considered prodigal. (For the
benefit of readers disinclined to perform
mental gymnastics with a monetary con-
version table, all yen prices henceforth
will be quoted in dollar equivalents.)

You should, of course, make your
hotel reservations well in advance. Even
though Tokyo hostelries boast some 5000
Western-style rooms (and more are being
added at a manic clip to accommodate
the expected influx for the 1964 Olympic
Games), the race for space among travel-
ers is still critical. The most prestigious
rendezvous for American tourists is Frank
Lloyd Wright's venerable Imperial Ho-
tel, a monolithic Mayan-Colonial baili-
wick adjacent to fir-fringed Hibiya Park.
Though 39 years of daily earthquakes
(most of them hardly perceptible) have
been unable to undermine either its
architecture or its unimpeachable dig-
nity, this austere relic is slowly sinking
into the silty marshland on which it
stands — though not quickly enough to
prevent you from enjoying a delightful
stay. On firmer ground next door, Im-
perial impresarios have constructed the
New Imperial, a lavish Hiltonesque
citadel of Western comfort, replete with
pastel bathrooms and pseudo-Scandina-
vian decor. Rates at either branch are
regal by Japanese standards, though not
by American: single rooms with Con-
tinental breakfast go for about $6,
doubles for about $9. Room service is
instantaneous, and the food is first-chair.

In the same neighborhood are a trio
of hotels rightly favored by Western

(continued on page 161)



BASICALLY, THERE ARE two ways to make money in business. One is to get a good idea and exploit it. The other
is to steal a good idea and exploit it. And since the demand for good ideas always exceeds the supply, idea
stealing is one of the most important, if least advertised, activities in the world of business. Swaddled in secrecy,
shrouded in hypocrisy, idea snatching today is as prevalent as the padded swindle sheet. The nation’s biggest
corporations practice it cheerfully. Professional spies do a thriving business in the executive suite. And thousands
of Americans who would shudder at swiping a nickel newspaper from an unguarded kiosk are busily raping the
files of their bosses for private gain.

Enterprising businessmen have stolen fashion designs from Christian Dior, geological maps from Gulf Oil,
and details of chemical processes from Monsanto. They have stolen price lists from steel companies, bid informa-
tion from liquor companies, and blueprints from machine builders. In Detroit spies perennially peddle filched
photos of advanced-model autos. And at Idlewild Airport last March, the president of 2 Midwestern bubble-gum
company was arrested for allegedly bribing the employee of another bubble-gum company to deliver to him the
plans for what one newspaper described, tongue stickily in cheek, as “a revolutionary new machine for wrapping
bubble gum with pictures of sports stars.”

The most authoritative study of business espionage yet made was issued in 1959 by a team of Harvard
Business School graduate students. More than a quarter of the 1500 company executives surveyed replied that
“spying or other types of undercover information collection had recently been discovered in their industry.”
Since industrial espionage —or LE., as it is called by its professional practitioners — is, by definition, sub rosa,
its extent may have been understated, the study noted. Howard Winter, manager of the William J. Burns
International Detective Agency, puts the case bluntly, if euphemistically: “I don’t see how companies can exist
in this highly competitive era without some intelligence work.”

Today’s bumper-to-bumper traffic in other people’s ideas and information is partly a consequence of the
recent revolution in research and development. Industry today spends $9,500,000,000 a year on R&D, and a
single new product can sometimes launch even a small company into the big time almost overnight — unless a
competitor gets it first. Never before has business placed so large a premium on brains —and brain picking.
At the same time, the more competitive industry becomes, the more valuable is strategic intelligence in the
internal politics of the big corporation. The hungry-eyed executive panting up the hierarchical ladder can,
with the help of a bit of inside poop, ram a rival out of his path —and frequently does. For both companies
and individuals, then, nothing is quite so useful in the passionate pursuit of profit as 2 working knowledge of
an adversary's plans or processes.

All companies engage in some kind of data collection, whether it is simply reading about the competition
in the trade press, sending men to industry meetings to scoop up the latest scuttlebutt, or interrogating suppliers
and customers about the opposition. But not all information is so readily available; frequently one must snoop
to conquer. Thus, enterprising entrepreneurs have bribed janitors and charwomen to save the wastepaper in
their competitors’ offices. With typists and secretaries casually pitching spoiled copies of letters, contracts and
other documents into the round file, the wastebasket often turns out to be as full of data as an executive’s head.

Sometimes more high-flown measures are used. When a chemical firm opened a new phthalic anhydride
plant in Chicago recently, the head of a competing firm asked if he could be given a tour of the installation.
Politely rebuffed, he turned up an hour later hovering over the new plant in a helicopter, looking, it might be
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said, for phthalic symbols.

Other companies are less creatively
competitive. Through a customer, the
Seismograph Service Corporation of
Tulsa learned that a man named Charles
Hastings had invented a system, which
he dubbed “Raydist,” for determining
the precise location of seismographic
mapping ships. The company, on the
hunch that Hastings had been too poor
or too negligent to have nailed down a
patent, collected as much information
as it could about the system, and rushed
to apply for a patent itself. What fol-
lowed has been described in a remark-
ably vivid court opinion: “Seismograph
invited Hastings to its home office, fur-
ther to pick his brains and milk him of
the information on Raydist he had been
so long in acquiring. During the time
Seismograph was deluding Hastings with
the offer of a joint venture, its own
technicians . . . were perfecting their
own version of the Raydist system
based on the information Hastings had
given them.” When Seismograph’s brain
pickers were finished, the company
waltzed into court to sue Hastings for
infringing on its patent on the system,
thus setting off a tremor in the presiding
judge. Fuming, he ruled that any patent
“obtained through fraud” was worthless.

But such crude skull pumping is gen-
erally unnecessary. The Compleat Idea
Stealer has a whole catalog of more pol-
ished procedures at his command these
days —such as the often-used Fool’s Job
Gambit. In this ploy, a well-paying, but
purely mythical, job is offered to a com-
petitor’s employee who has some desired
informartion. When he expresses interest,
as most men will do if the offer is juicy
enough, he is asked to submit a memo
about his present job responsibilities —
the procedures and equipment he super-
vises, etc. The memo, it is explained, is
merely to establish that he has sufficient
experience for the job. To impress the
prospective employer, the gull drafts a
memo filled with details. When it is
handed in, the job offer suddenly van-
ishes; and the dazed victim is in no
position to tell his own boss what has
happened — if, indeed, he comprehends
what has happened, which is unlikely.

Of course, a legitimate job offer, too,
may be the key to a lot of locked-up
data. Technical and trade conventions
swarm with executive recruiters who spe-
cialize in pirating skilled personnel.
Most of the job trading they encourage
involves the swapping of what the hip
businessman refers to nowadays as “com-
petitive intelligence” — for one of the
easiest ways to snag a piece of desired
data is to hire the man in whose brain
it resides.

Pirating a skilled man, says one cop-
per-industry executive, “is the quickest,
least expensive and most reliable way
to enter an established field.” Such

piracy has mushroomed in recent years,
with everybody from zipper-production
foremen to syntheticsapphire makers
merrily switching jobs and allegiances.
Sometimes the job switcher takes with
him more than just what happens to be
in his brain. Consider the case of Hiram
J- Kinkade. Hiram J. was sales manager
in charge of air-cooled heat exchangers
for the Young Radiator Company of
Racine, Wisconsin. In 1956 he quit his
job. Not long afterward, the Perfex
Corporation of Milwaukee announced
that it was setting up a new division.
It would make and sell air-cooled heat
exchangers, and it would be headed by
guess whom? Hiram J. Kinkade.

The new products were to be directly
competitive with Young's and, despite
all this air cooling, Young Radiator be-
came overheated when a photo of one
of the Perfex products showed it to be
a dead ringer for the counterpart Young
model. Young sued Perfex and Kinkade,
and quickly confirmed that the similarity
was more than coincidental. It was
revealed that upon leaving Young,
Kinkade had taken with him several
hundred sheets of Young design and
lab data, price sheets, blueprints and
drawings. Under a court consent order,
Perfex agreed to return the papers and
pay damages to Young. Similar cases,
especially in the chemical and electronics
industries, have clogged court calendars
in Tecent years.

Such techniques of idea appropriation
reveal the lamentable lack of imagina-
tion that is so often the hallmark of
amateur effort. Sometimes they work,
but more often they end in disaster.
Chemical Engineering, a trade journal,
recently recorded the case of the over-
enthusiastic salesman who, determined
to get information about a competitor’s
process, bribed a watchman to let him
into the competitor’s plant disguised as
a plumber’s helper. He had hardly got
past the entrance when a supervisor
came dashing over, rounding up hands
to render first aid to a malfunctioning
boiler. The salesman spent a full eight-
hour shift inside the boiler and never
got so much as a glimpse of the process
he had come to observe.

To avoid such hit-or-miss methods,
American industry has, in the past fifteen
years, come to rely heavily on the more
refined skills that the professional idea
stealer brings to his work. During World
War II thousands of men in the Govern-
ment’s police, espionage and counter-
intelligence services were trained in the
arcane crafts of scientific sleuthing. For
these men, the end of the war was an
occupational calamity. Many, finding
themselves technologically unemploy-
able, slipped back into selling shoes and
clerking in supermarkets. Those who
were insistent upon putting their war-
time skills to use were demoted from

their glamorous roles as cloak-and-
dagger experts to being skip tracers,
credit checkers and private gumheels
peering over transoms in search of di-
vorce court evidence.

Such was the postwar condition of the
erstwhile espionage agent until Ameri-
can business, in its never-ending march
of progress, discovered his talents. The
professional has since then joyfully found
that swiping secrets from corporations is
not only more lucrative, but infinitely
less risky than stealing them from enemy
governments. In his gratitude, he has
introduced to business such delicate
arts as surveillance, bugging and wire
tapping, and such exotic equipment
as “sneak-thief powder” and parabolic
mikes.

Take the career of a former naval
intelligence officer named John Cye
Cheasty. Best remembered as the prime
Government witness in one of its
perennially unsuccessful prosecutions of
Jimmy Hoffa, Cye Cheasty makes his
living these days as an investigator for
business, operating from a tiny Wall
Street office cluttered with the tape-
recorded reports of his field agents.
Typical of the kind of services Cheasty

rms was his work on a recent case
in which, Cheasty says, “one outfit was
fabricating certain steel products and
wanted to keep a check on the produc-
tion and sales of a competing firm.”
Cheasty dispatched an agent to apply
for a laborer's job in the target rom-
pany. “We provided him with a routine
cover (ie., a fake résumé) appropriate
for a guy looking for laborer’s work.
He was lucky enough to get hired as a
materials man. He supplied the materials
to the machine operators and picked up
the finished products. Pretty soon he
had the run of his department. He never
asked any questions. He just listened
and watched. We got a daily report from
him. Through him, over a three-month
period, we got the exact quantity of
goods shipped. Sometimes he even
phoned us from the plant during his
lunch hour.”

If this agent had not been hired,
Cheasty would have simply sent another,
and another, bombarding the personnel
office with qualified applicants until one
managed to penetrate the target com-
pany’s defenses by getting on its payroll.
This, in the professional spies’ jargon,
is called “drifting” a man into a plant.
Another approach, Cheasty notes, is to
find an employee of the competitor’s
company who may be willing to pass
along desired data for a fee. Such a man,
once hooked, may turn into a veritable
fountain of information, pumping out
the inside poop for many years.

Another professional is Ulmont O.
Cumming, who calls himself a “patent
investigator” and who travels 100,000

(continued on page 118)
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“I'm interested in a girl who seemingly has everything. What
would you suggest to get some of it?”
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SEanT SHATGHEHS (coniinued from page 116)

miles a year blithely burgling secrets for
his clients. Once when Cumming's client
wanted a sample of a sewing-machine
spindle developed by a Midwestern com-
petitor, Cumining lined up two com-
pliant cops, drove with them to the
competitor’s factory and, amid a flash-
ing of badges, explained to the night
watchman that they had come to investi-
gate strange lights that were blinking on
the rool. As the two cops and the com-
pany man sprinted upstairs, Cumming
poked around on the second floor. By
the time they came back down, he had a
spindle in his pocket.

Elsewhere Cumming has gained entry
by posing as an inquisitive stockholder,
an accountant, a teacher and a fAreman.
Occasionally, his wife helps. She once
ruined an expensive dress going down
into an Oklahoma zinc mine in the role
of a reporter doing an article on a
woman’s view of mining. But she found
out for Cumming’s client what he wanted
to know about the mine’s method of dis-
posing of certain diesel fumes. Cumming
modestly murmurs: “There isn’t a plant
in the U.S. that I can’t get into.”

Other professional investigators have
posed as meter readers, building inspec-
tors and financial analysts to get infor-
mation. They have followed American
executives on trips abroad to check on
their contacts. They have shadowed for-
eign businessmen in this country. Three
Pinkertons masqueraded as college boys
to get data from a Texas food processor;
and a Negro investigator once moved
into a shanty in a small Florida town
and set up shop as a “voodoo doctor”
to con some local workers out of samples
of a competitor’s special white clay that
his client craved.

Professional investigators are not only
hired to keep watch on the competition,
they are also used to cock a questioning
eye at the activities of supposed business
allies. One of Cheasty's recent clients
was a national corporation which sus-
pected its New York distributor, a build-
ing-hardware supply firm, of violating
its franchise agreement. Sales of its
product in the franchise area had
slumped drastically for no apparent rea
son, while sales of competing products
were on the rise. Cheasty rented an
apartment down the block from the
distributor’s supply yard, placed the yard
under surveillance, and had the dis-
tributor’s salesmen tailed by agents in
radio-equipped cars. The distributor, it
turned out, was not only violating his
franchise agreement. but misrepresent-
ing his goods to his customers. He was
taking orders for the national brand he
represented, then quietly buying up in-
ferior quality goods and passing them off
as the real article. The evidence Cheasty
provided made it possible for the na-

tional company to take action against
its distributor.

Harold Lipset, a leading West Coast
investigator, tells of the owner of a chain
of drug stores who gave one of his man-
agers a part interest in a new store in
order to increase his incentive. Not long
afterward, Lipset says, the owner “no-
ticed a phenomenal growth in business
in the new store.” But he also became
aware of a sharp drop-off of business
elsewhere in the chain. Lipset, called in
to investigate, monitored the store’s tele-
phone. He found that the manager was
secretly diverting business from the old
stores to the new one in whose profits
he shared, thus demonstrating once
again that there is nothing like the in-
centive system for getting the best out
of an employee.

‘The trained snoop turns up also in
the corporate macht-politik. According
to Dave Karr, youthful president of the
Fairbanks Whitney Corporation and
author of a book on proxy fighting,
“when a proxy battle is in the offing,
management and insurgents find them-
selves in need of the services of a whole
army of retainers expert in digging up
facts. . . . Private detectives are hired to
track down the most minute details in
the participants’ private lives. Wire tap-
pers search for that one hidden error
which may hit the stockholder’s nerve.”

When Louis Wolfson fought to take
over Montgomery Ward a few years ago,
he complained bitterly that his enemies
were “‘sending detectives around the
country to follow me.” The president of
a $25,000,000 corporation, who forced a
foe to resign a disputed directorship,
confirms the effectiveness of such gum-
shocing: T had top private investigators
find out everything there was to know
about the sonofabitch, and I finally got
him.”

Whether he is engaged in inter- or
intracorporate espionage, the scientific
snoop relies heavily these days on what
the profession likes to call “electronics.”
The revelations of the 1955 investigation
and trial of one John G. (Steve) Broady,
for example, were enough to make the
nation’s drug makers reach for their as-
pirins. Broady, it seemed, had charged
Charles Pfizer & Company, the big phar-
maceutical house, $60,000 to tap the tele-
phones of some employees whom the
company suspected of leaking inforna-
tion to competitors. While he was at it,
Broady discovered that Bristol-Myers
was interfering with Pfizer’s efforts to
land a patent on its drug, Tetracycline,
and was, at the same time, selling Tetra-
cycline to Squibb, a third big drug house.
So Broady, acting apparently on his own
irrepressible initiative, proceeded to tap
the telephones of these two companies
as well.

At the same time, the cosmetics indus-
try had cause to look to its make-up.
Revlon, Incorporated, makers of a mul-
titude of lipsticks, hair dyes, potions and
creams, and the sponsor during those
years of that bastion of television integ-
rity, The $64,000 Question, was busy
keeping its employees honest by tapping
their telephones, a procedure which, a
company official straight-facedly testified,
resulted in “higher morale.” Meanwhile,
Raymond Spector, head of the rival
Hazel Bishop, Incorporated, was growing
concerned over the loss of research data
on such vital matters as whether lipstick
cases should come in pink and white or
tortoise-shell and gold. So Spector called
in a detective named Charles Gris to
examine his telephone lines and see
whether they were being tapped. Gris
brought with him a professional tapper
named Carl Ruh, who proceeded to
make the check. Ruh came back to re-
port that Spector’s line had, indeed, been
tapped, but that the tap had been dis
connected. What Ruh neglected to tell
Spector was that he himself had con-
nected the tap in the first place at the be-
hest of the ubiquitous Mr. Broady, and
that he himself had just disconnected it.
The hard-working Mr. Ruh was paid
twice for tampering with the same line.
Things were so tap-happy at the time of
the Broady imbroglio that ex-stripper
Ann Corio, whose telephone lines were
also honored with Broady's attentions,
commented: “I feel like I've been bath-
ing in a glass bathtub.”

Broady eventually landed in Sing Sing
for his efforts on behalf of freedom of
communication, and the national luror
his activities aroused led to a crackdown
on tapping and tappers in many states.
But bugging and the use of tape record-
ers remain largely unregulated. “Bugs,”
or tiny hidden mikes, have turned up in
the pen sets of New York Telephone
Company employees, in the office of a
famous dress designer and in California
auto showrooms, where they are used by
salesmen to eavesdrop on the seemingly
private conversations of customers. The
late Serge Rubenstein once attached a
listening device to a girlfriend’s bed-
springs, impelling the girl, Pat Wray, to
utter her famous plaint: “I guess every-
one now knows my bed squeaks.” Ruben-
stein boasted that much of his dazzling
financial success could be traced to a few
judiciously placed bugs.

Resourceful idea stealers have occa-
sionally managed to combine the busi-
ness of bugging with the business of sex,
by baiting their traps with the subtle
scent of the female. The recent German
movie Rosemary was based on the life
of a Frankfurt prostitutc named Rose-
marie Nittribitt, who made the discovery
that the big businessmen who visited her
sometimes, in the intimacy of embrace,

(continued on page 156)
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1. Cocktailmatic automatic martini mixer, by Autobar Sys-
tems, $325. 2. Battery-powered FM-AM-SW radio and tape
cartridge player, by Westrex, $189.95. 3. Haitian salad
bowl, spoon and fork, by Hammacher Schlemmer, $40.
4. Thor 1II leather camera bag, by J. B. Perrin & Co,,
$59.95. 5. Bell-striking eight-day ship’s clock in brass case,
by Hoffritz, $50; matching ship’s barometer-thermometer,
$30. 6. SQ reflex camera, by Kalimar, with £:3.5 80mm lens,
$129.95; extra £:3.5 52mm wide-angle lens, $99.50; f:4
150mm telephoto lens, $79.50. 7. Silver-lined copper and
brass café diablo bowl and stand with silver-plated ladle,
by Iron Gate, $55; porcelain café diablo cup and saucer,
set of six, by Iron Gate, $19.50. 8. Coaxial stereophonic ear-
phones, with separate woofer and tweeter reproducers in
each phone, adjustable crossover network, by Superex Elec
tronics Corp., $29.95. 9. Cut-crystal ashtray, by Baccarat,
$125; straight-grained briar pipe, by Lane, Lid., $100.
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stirrer, by America House, Lid., $23.50. 13. Lightweight
cowhide two-suiter, by Hartmann, $70; matching one-
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1. Prompter monaural tape cartridge recorder, by RCA,
$99.95. 2, Ramsey 21-inch table-model color TV, with
charcoal finish on metal, by Admiral, $595. 3. Stackable
walnut-finished square wood stools with attached pin-seal
plastic cushions available in eight colors, by Baumritter,
each £14.95 4. English natural chamois vest with five
figured-brass buttons, flap-faced pockets, by Breier of
Amsterdam, $22.50. 5. Eau de Cologne Imperiale, 32
ounces, by Guerlain, £25. 6. Hand-loomed Indian silk,
wool and cotton over-all-patterned ties, with squared-off
ends, by Taylor Ties, each $2.50. 7. Aqualung with
one-hour tank and Jet-Air regulator, by U.S. Dive
Master, $132.50: skindiving mask, by U.S. Dive Master,
$6.95. 8. Silver-plated duck press on heavy Talian
marble base, by Iron Gate, 3405. 9. Contemporary-de-
sign bench in walnut finish, open in back, is single
enclosure for six-speaker, three-way stereo systemm which
uses no grill cloth, bounces sound off rear wall and floor,
by Ravenswood, $299.50. 10. Black plastic clock radijo
with gold trim has keyboard controls for four different
settings of automatic cock, by Philco, $49.95. 11. C
1000-R stereo AM-FM tuner and dual $5-watt sterec
amplifier with CXR wireless
rémote-control unit, by Clair-
tone Sound Corp., Ltd,
of Canada, $598.85.
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SEE IF YOU CAN PASS THIS

BAR EXAM

Bet your guests e drink they can’t
answer 10 of these questions:

1. A jigger equals: (013 oz. (17 0z. 1 1'% oz.

2. A fifth of figuor conteins:
0225 0z 0256 oz. 01 28 oz.

3. True or False: When plsnning 8 party.

alfow for two jiggers of liquor per person.
[JTRUE [ FALSE

4. A ““dash” is: [11/6 teaspoon L14-6 drops
[ & good. vigorous shake of the bottle.

5. True or Felse: A Manhatten is always
made with sweet (ltakian} vermouth.
[JTRUE [ FALSE

6. True or Felse: The experienced bartender
never has to measure. [ TRUE [ FALSE

7. For a party of 8. have on hend et least:
1 fifth 11 2 fifths 11 3 fifths.

8. A “standard’’ highball glass holds:
[ 5-6 oz. (] 8-10 oz. ] 11-12 oz.

9. True or False: To frost a glass. you
pack it with cracked ice. []TRUE [JFALSE

10. A Scerlett O'Hara is made with Southemn
Comfort, lime, and which other juice?
0 orange [ cranberry O cherry.

11. True or Felse: Whether you shake or stir
depends on preference. []TRUE [JFALSE

12. True or False: A host’s place is et the

ber, mixing drinks. [JTRUE [ FALSE
13. When a Bartender seys “powdered”
sugar, he means: L granulated

01 finely-granulated [J confectioners’”.

14. True or False: Drinks should never be
mixed in advance. ) TRUE [] FALSE

15. Since 1958, the seles of Southern Comfort
have increesed: [J 15% [1 30% [ 45%.

Turn page to find the answers ’
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Here are the bar exam answers:

1. 1% oz. 2. 25.6 oz. 3. False. You know your guests,
but most experts advise 4 jiggers per person. 4. 4-6
drops. The housewife’'s dash is 1/6 teaspoon, but
that's too heavy for drinks. 5. False. The delightiul
Southern Comfort Manhattan is mede with dry
(French) vermouth. 6. False. Precise measurement
is one secret of making successful drinks. 7. 2 fifths
will make 35 drinks, sufficient for 4-plus per guest
{with a dividend for the host). 8. 8-10 oz. 9. False.
To chilf a glass, pack it with ice; to frost it, bury it in
shaved ice or wet it and place in freezer. 10. Cran-
berry juice. 1. False. See "Tips from the Experts™ in
recipe guide. 12. False. A host's place is with his
guests. The secret’s in “"How to make 44 drinks...”
13. Finely-granulated sugar. What most people call
“powdered"” sugar is actually confectioners’ sugar.
which does not mix well. 14. False. Many party drinks
are easily mixed in advance. The guide tells how,
gives quantity recipes. 15. 45%—it's one of Amaerica’s
fastest-growing drinks. If you haven't tried it lately,
do ... end learn why so many others have switched
to Southern Comfortl

TEAR OyT

“How to make
drinks that put

life in your party”



humor By LARRY SIEGEL

FOR MANY YEARS Now | have been a cross-
word puzzle fanatic, and I doubt il any-
one can match my zeal lor the wondertul
world of the three-toed sloth. However,
the other night I awoke from a deep
slumber with a troublesome thought on
my mind. Namely, the only times 1 had
been making use of the hundreds of
truly beautiful words that I had learned
while doing crossword puzzles, was when
I was doing other crossword puzzles.

Well sir, I decided that something had
to be done about 1. Why couldn’t I
integrate about threcscore or so of my
favorite Down and Across words into a
poignant one-act play? Why not, indeed?

The project turned out to be a satis-
f_\-ing, albeit enervating one. And so,
with my first rovalty check, I plan to
rent a dhow and take a slow, relaxing
voyage to the Eskimo settlement of Etah.

- - -

The curtain rises on a hwving room
in an cll located approximalely one are
from Abraham’s bivthplace at  Ur.
CHARLIE LAMB, a salesman (known affec-
tionately as ELIA), has just enteved the
room wearning an ulster and tam and
carrying an etur. His wife, SELENE, a
rather moony goddess, is standing nerv-
ously in front of a closet doov, which she
has apparvently just closed quickly.

SELENE
Llia! You surprised me! I didn’t expect
you back until the thirteenth of the
Hebrew month Adar.

ELIA
(Taking off his tam and ulster) Ave!
Business was a little slow, so I came off
the iter a few days carly. Besides, I think
I have a touch of the aguce. (He busses
fher on the pate) While I lave, why don’t

you fix me something to eat? Anything
but bitter vetch.

He haws and heads for the bathroom.
Halfway theve he stops.

ELIA
(Dilating his nares) Am I mistaken, or
is that claro smoke I smell?

SELENE
(Nervously riant) Now, what would 7 be
doing smoking a claro?

ELIA shrugs his shoulders and disap-
pears stage left to lave.

SELENE
{Calling to him) Elia! Would you like a
bread and Edam sandwich?
ELIA
(From off stage) Fine! Put a little cos on
that, will vou, dear?

She gees and makes for the kitchen.
Suddenly eLia bursts into the voom hold-
ing an aba.

ELIA
What's this Arabian garment doing in
the bathroom? It's not mine!

SELENE sifs down on a sellee, emulal-
ing nonchalance, and rveaches for her
tatting. ¥LIA goes over lo her and puls
his hand rvoughly on her clavicle.

ELIA
Stop tatting, Selene. and respond to my

query. WHAT'S THIS ABA DOING
IN THE BATHROONM?
SELENE

(Smiling weakly and reaching for a deck
of cards) Er . . . uh, Elia, would you like
to play some loo?

He knocks the cards out of her hands.
She becomes lachrymose.

SELENE

(Between sobs) 1. . . 1 work my fingers
to the os for you . . . but what . . . what

thanks do I get? You come home, scream.

\

it was too late for a shaman, for the kris was dipped in inee

AT TThC
something.

and act as if 'm your esne or

ELIA
I rue what I just did, Selene, but you
know how jealous I am and how much
I love vou. It’s just that . . . I don’t know,
something’s amiss . . . you're as nervous
as a goa,

He embraces her and they osculate,

she a little veluctanily.

ELIA
Say, honey, why don’t you slip into a
sari and we'll go out on the stoa? Icll
be romantic gazing at Ara and the other
constellations.

SELFNE
(IWeartly) Amen.

As she veaches for her savi, a drunken

voice from the closel shouts, “Evoe!”

ELIA
Hark, Selene, am 1 hearing things, or
was that a bacchanalian cry?

Asain  the drunken wvoice shouts,
“Fuoe!r rria runs to the closet and

throws it open. Oul steps ESTE, a mem-
ber of a noble Htalian family. He has a
claro in one hand, a glass of kvas in the
other, and all he is wearing is a paiv of
pacs on his feel.

FLIA
Este! .. . You ... You son of a dhole!
ESTE
Take that back!
ELIA
I will not! ... STET!
FESTE

{(Weaving a bit and leaning against the
wall for support) Well, no matter . .
(Toasting vria with the kuas) . . . Evoe,
old buddy! Evoe!

ELIA punches him in the maw and
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knocks him down. The kvas splatters all
over the floor. ELIA turns quickly to
SELENE.
ELIA
What in the name of Ra is he doing
here?
SELENE
(Coldly) You might as well know that I
no longer love you, Elia. But ere I leave
you, let me tell you that we should never
have married. I'm used to the Dbetter
things in life. T like to wear fancy obis,
vacation at swanky spas, shop at the best
agoras . . . But you . . . you never have
an écu to your name!
FLIA
(Seizing her hand) Selene, don’t! T love
you in spite of all this. I want you to be
the mother of my scions.
SELENE
(Emitting a rasping laugh) Mother of
vour scions, indeed! And who would
take care of them? You can't even af-
ford an amah!
ELIA hies over lo a bureau, opens a
drawer, and takes out a kris.
FLIA
This T avow . . . If I can’t have you,
nobody canl
SELENE
Elia! Elia! Put down that Malayan dag-
ger! Are you insane?
He leaps at her and dvives the kris
into her ulna. She sinks to the floor.
ELTA
Oh, my Zu! What have I done?
He plunges the kyis into his own ulna
and falls to the floor.

ESTE
(Getting up and massaging his sore maw)
Say, buddies, should I send for a
shaman?

FLIA

(Feebly) No, it's . . . it's too late for a
shaman . . . the kris was dipped in inee.

He falls back dead alongside the life-
less form of SELENE. ESTE sighs, walks
over to his elon, which is hanging in the
closet, and takes oul a small ebon tome
from a side pockel. He opens it and
deles the name and phone number of
sELENE. Then he turns to another page
and walks over to the telephone and
dials.

ESTE
Hello, Eris? - . . How's my contrary god-
dess? In a good mood? . . . Good . . .
Are vou doing anything tonight? . . .
Wonderful! T'll be over like a steatopy-
gous emu.

He hangs up the receiver and begins
dressing as he whistles a lighthearted
olio. Suddenly he hits a particularly
high note and holds it. He inhales briefly
and then hils the same note again.

ESTE
(His countenance beaming) E La! 1 hit
E La! By God, Guido would have been
proud of mel

Arras.

PLAYBOY PANEL

(continued from page 50)
putting on a good show and not selling
products. I think the guys whose real
rights are being sadly neglected are yours
and mine. I mean the viewers. The time
on the air doesn’t belong to the adver-
tisers any more than the newspapers be-
long to the advertisers.

FREBERG: Actually, there are many fine
advertising agencies in the country, but
by and large, they simply do what they
think the sponsor wants them to do in
order to keep the account and the bill-
ing, and there isn't enough inner con-
viction among advertising agencics —
real, ethical, inner conviction — that
says, “By God, when we take up a half
hour or an hour of time on television,
sure, we want to sell a product, but we
want to contribute something. We ac-
tually want to give the people some-
thing.” And [ don’t think that it's
simply that we want to educate them or
give them more highbrow stuff. The idea
is just to give them Dbetter programs.
Let's just give them something that's
good, something that’s funnier or more
exciling or more provocative or interest-
ing, something that will stimulate their
imagination. And that doesn’t have to
be Omnibus. It doesn’t have to be Frank
Baxter reading Shakespeare. It can just
be a damned good show, something bet-
ter than what the people have been
conditioned to and what television has
sunk to in the last five years.

coopson: [ think it would be very in-
teresting in this country to have an
extra channel operated by the Govern-
ment. I would like to see that. I think
it would be wonderful to have a channel
where a commitice would say, *“This is
what we think the public ought to see,”
and would put these programs on. And
1 think there would be no question that
they would have the minority audience,
but I think that it would be a very
healthy thing to have.

crosey: 1 would dearly love to see a
Government-supported network based
on the present educational television
stations which would have no concern
about popularity at all. It would try to
put on things of the highest merit with-
out the slightest consideration of whether
they're attracting any audience what-
soever, because I think this would act
as a great exemplar of what should be.
susskiND: Maybe the educational stations
will be something ol a competitive chal-
lenge to the others o do better, but I
think that Governmentoperated TV is
largely a myth and a hopeless ideal in
this country, because we can't get enough
money for old-age medical benefits or
education and the repair of roads and
urban renewal. I doubt that we will ever
get the money for a Government-oper-
ated television system and I'm not sure
it would be a good idea if we got it.

PLAYBOY: In this connection, Harvard's
Professor Louis L. Jaffe says (eloquently
and elegantly, if we may be permitted
an editorial aside): “Government has a
basic responsibility for the maintenance
and advancement ol our culture . . . but
it is our philosophy — the philosophy of
the Western World — that official direc-
tion of culture tends toward the aca-
demic, the sale, the thrice tried, the in-
offensive, the mediocre; that it is the
herald and the certificate of sterility.”
How do you gentlemen [eel about the
so-called “magazine concept,” wherein
the advertiser buys network time in
much the same wayv that he would buy
space in magazines, with no control of
editorial content?

seRLING: I'd like to see this tried. It seems
to be the most realistic way that you
could take away the moreor-less
soldered association Dbetween  sponsor
and entertainment.

FRANKENHEIMER: I think it would be great
if we could ever get the magazine con-
cept, but I don’t think there’s any way
it could be gotten; I think that if you've
got a pattern set up, then neither net-
works nor adverusers will break it at
this point, because il one network breaks
it and says, “OK, now you can only buy
time and have absolutely no say,” they'll
all go to other networks, and unless all
three networks combine and say, “This
is our policy,” it will never happen.
DANN: But we do have today in television
a modified magazine concept that is
growing all the ume, which is, essen-
tally, advertisers buying inserfions in
shows fitting their marketing plans. Un-
der the magazine concept it is true that
the networks are responsible, primarily,
for the shows that are in their schedules.
And that is as it should be. It is our
responsibility as broadcasters to deter-
mine what shows should go in the sched-
ule, and then it is also our job largely
to supervise, produce, monitor those
shows that are on.

susskiND: Although we have the magazine
concept with us today — in the expen-
sive shows, anyway: Today, the former
Dave Garroway show; the Jack Paar
show —it is never, I think. going to
really take hold, because the sponsor
tends to lose his singular identity. He's
in there with six and ten and twelve
other sponsors, and so his pride is hurt,
his corporate pride, and his merchan-
dising potential is inhibited.

crosey: Well, advertisers have pretty
well lost thetr identities anyhow. But I
don’t think advertisers should be identi-
fied with the program, and I have never
felt that performers should be identified
with products the way they are. 1 think
this is awlul. We might be forced into
the magazine concept because television
1s pricing itsell out of existence, so that
the magazine concept is slipping in by
deflault. (continued on page 130)



THE RETURN OF TEEVEE JEEBIES
yet another batch of ad-lib dialog for the midnight flicks

TI'i’s TEEVEE JEEBIES time again, [ellows — that pause in the day's Iabors when we
roll out a batch of wee-hour flicks that keep the country’s cathode tubes ho-
humming. Then we affix our own screwball subtitling. It's a game any number
can play: next time you're being etherized by the notso-magic box, all you
have to do is douse the audio and dub in your own outrageous dialog (the
further out the better), juse as we've done below and on the following pages.

“I'm sorry, siv, but this is the way “Say, J. B., it looks like My. Phillips
we lake everybody’s temperature.” is veady to sign that order!”

“LFor the last time, are you going “I—1I think I just broke a bra strap . ..~
to clear off that table?!”

salire By SHEL SILVERSTEIN
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“I tell you, Trade, it was the Luden Brothers that run “Well, if they don’t belong to a girlfriend.
off with our stock, shot the mare and burnt just who do they belong to?”

down the barn.”
“OK, Mark, if they want to play that way, we'll start
our own cough drvop company!!”

“I want to hold one of the guns!” “You sneaky sonofabitch, this isn’t lemonade!”

“How about a nice combination pizza ... golden cheese... “I's M-A-R-Y A-N-N ... and could
spiey sausage . . .anchowes. .. mushrooms ... tomatoes...” ou put a heart around it?”°
) s Y



“OK, each of you kids got a big piece of watermelon,

right? Now everybody’s going to forget what they saw
me and Miss Wilson doing, right?”

L

‘... And yow'll continue eating alone until “Time out till Johnnie gets hus boot back on.”
you stop ordering that garlic sauce!”

“I beg your pardon, miss. I should have said, “OK, I said I was sorry, now move him
‘You have a fine-looking donkey there!’” out of the way, will you?”’
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FRANKENHEIMER: Except that the Jack Paar
show is not up against that much com-
petition, so that they have a group of
sponsors that really want to buy into it
I don’t know if anvbody knows it, but
about half the time, a third of Playhouse
90 was sustaining. Nobody wanted it
They couldn’t seil it. They had a hell
of a ume uving to sell it in the begin-
ning, for God's sake. I mean it wasn't
our idea to have six sponsors and to
have commercials every fifteen minutes.
G6oopson: You know, here in this country
we talk about the horror of breaking
into a program in the middle. We say,
“Oh. it's terrible, you break into a show
in the middle and put a whole 60 seconds
richt in the middle, and one in the be-
ginning of the show and one at the end
— what a disastrous thing to break it
up.” But actually, if you tune in to a
British television show, vou will have
between one show and the other as
many as eight, nine, ten and eleven com-
mercials, right in a row. You know?
Talk about double spotting! 1 don't
know what you call twelve in a row.
But they go on and on and on. I watched
To Tell the Truth in England, and
right in the middle they stop because
they are allowed to interrupt a show
which is not a dramatic show, and they
have a little sign which comes on and
says “End of Part One— To Tell the
Truth.”” And they put on six different
commercials in a row, popping them in
and out as fast as they can. And while
it's true, [ suppose, that advertisers have
no control, they nevertheless can have
the right to say, “We're not going to go”
— a razor-blade sponsor is not going to
have his commercial put in the middle
of a wowally unrelated program; he's go-
ing 1o insist on and get placement that
he likes. And they do get it in England,
too. And if enough people stop buying
a program because its rating has dropped,
in effect the same pressure is put on the
program to be changed. Now the maga-
zine concept, it seems o me, is based on
vour unlimited choice to buy a Jot of
different magazines. But if all you have
in America are three magazines and
that’s it, buddy, that’s different. 1 mean
how many magazines do you sce on the
stund: And they deliberately set out to
appeal o very segmented, restricted au-
diences. That's the big problem, I think,
in television today; that, of its nature,
by its cost structure, it must cover every-
body; while prLavsoy will appeal to
this group and Safurday Reuiew to that
eroup and Harper’

s Bazaar to a different
group and Fogue to a different group
and Partisan Review to a difterent group
and Saturday Evening Post to a differ-
ent one. television can’t afford. it seems
1o me, under the present setup, to go
alter minority audiences, because the

{continued from page 126)

advertiser who goces after a New Yorker
type of circulation has to pay Life maga-
zine rates for it on television.

SELDES: There was a man that was the
butt of all the jokes in America, and his
name was Edward Bok: he was the edi-
tor of the Ladies’ Home Jouwrnal, and
oh, boy, we used to laugh like anything
about the Ladiess Home Journal. But
Edward Bok said, “Of course we'll give
them what they want. But it’s going to
be of a better quality each year than the
year before.” And what you got in the
Ladies’ Home Journal at the time this
mun took office was the cheapest kind of
fiction. It is known as hammock, or sum-
mer, literature. The romantic novel. And
after twenty vears he was publishing
Edith Wharton and a batch of other
novelists of absolutely hrst order. What
he had done was slowly, slowly to move
up the quality of what he was giving.
pLAYBOY: Edith Wharton's name figured
in the recent Congressional hearings on
TV, in precisely the context of what
we're now discussing. Newton Minow
pointed out that “. . . as [or Edith
Wharton’s bleak wragedy, Ethan Frome,
the [ad] agency inquiry was, ‘Couldn’t
you brighten it up a little?” " However,
Robert W. Sarnoff, Chairman of the
Board of NBC, once wrote a letter
to Harper's, citing a year in which
“nearly one third ol all weekly magazine
serials (as well as mass-market paper-
bound fiction) consisted of Westerns — a
ratio several times greater than the ratio
of Westerns to other programs on the
NBC Television Network.”

crOSBY: But ¢ven on a question of popu-
larity, I don’t think that Westerns are
all that popular. 1 don't think they're
respected by the people who look at
them. You know, nobody is going
around and asking people —even the
people who are looking — whether
they're enjoying what they're seeing.
Besides, 1 think that Bobby Sarnoff is
out of his bloody mind. equating net-
work television with a bunch of pulp
fiction. This is really what he’s talking
about. He's not equating it with, say,
Life and some very big popular mass
magazines, but with the lowest possible
junk on the newsstands. What's he doing
that for? I don't know why they want to
run a business like that.

SERLING: Hear, hear and hallelujah! You
know, however we slice it, television
exists in the public interest and it's so
stated on the statutes that wav. And
the air that is used is public air. What
is deliberately overlooked is this major
point: that in judging the proportionate
number of intellectual magazines, as op-
posed to pulp publications, these are
privately owned, privately supported
institutions. publishing ventures, as op-
posed to television, which is supposedly

in the public interest. owned by the
people, and there by the sufferance of
the United States Government. The net-
works themselves, vou know, are com-
mercial entities, but they owe their ex-
istence to a package of laws. The
apologist analogy is not correct at all.
SUSSKIND: I'm sick unto nausea with the
argument of the broadcasting officials, be
they advertising agency personnel or
nciwork, of turning to other media like
book publishing and motion pictures
and the Broadway theater and saving,
“Well, look, relative to those. we do a
really splendid job. 1 mean, how many
good books were there last year, how
many good movies, and how many good
plays?” That's a specious, meretricious
argument designed to sandbag the view-
er or the listener or the reader, because
those businesses are fully empowered 1o
be as bad as they choose. They are pri-
vite enterprises, to be mismanaged,
misrun and misdirected at will. Broad-
casting is a public utility. The broad-
casting franchise is held from the
Government on behalf of the people of
the United States.

PLAYBOY: You mayv be interested in New-
ton Minow's exact words on this subject:
"The trouble, in my opinion, is that far
too many licensces do not regard them-
sclves as “trustees for the public’ The
Irequency 15 regarded as ‘theirs.” not
the public's; and, the license is not one
to operate in the public interest but
rather to see the greatest financial re-
turn possible out of their mvestment.”
CROSBY: You know, Sarnofl came out of
the telephone business, and this whole
communications feeling that he has, has
affeccted the whole industry, which is
pretty much like a telephone conversa-
tion, that he feels is none of his business,
that his business is to provide a service
— to give us the best possible communi-
cations system, and what we say is our
own business — they're selling their facil-
ities: MCA  [Music Corporation of
America] has almost run off with all of
NBC's programing now.

FRANKENHEIMER: | think the networks have
abdicated their position as producers of
shows; they don’t want to do them, so
they turn them over to MCA.

susskinp: [ feel Johnny Frankenheimer
has abdicated from television. He has lelt
in high philosophical dudgeon. 1 think
he should stay and fight. He is one of
those who has gone on to greener pas-
tures, meaning motion pictures and the
theater. There is no greener pasture than
television if you speak of its potential;
it influences more people at one time
than anything else ever invented or
than all the other media put together.
and if the thrust of the artist is to affect
an audience, to influence an audience
and have an impact upon it, television
offers him the most golden of oppor-
tunities. (continued overleaf)



“Do you realize what this discovery means, Professor Farnsworth?
It means we can tell the Museum of Natural History to go to hell!”
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crosBY: One of the things that broke me
out ol television criticism was just the
sheer sameness of it. 1 think that it's
almost impossible to write about it co-
herently even when it's entertaining —
it's a very dificult thing to write well
about, and I've noticed that — well, peo-
ple like Jack OFBrian are running gossip
instead of news: Jack Gould is talking
politics, really, scolding the networks.
Ten years ago, the television column was
one of the most interesting things in the
papers. Now nothing could be duller. I
think television just has to do some-
thing. I really think that they're losing
their audience terriblv. 1 meet lots of
people who say, “Well, | just don’t look
at it any more.” It's becoming a medium
for the shut-ins and children.

PLAYBOY: Apropos critics and TV colum-
nists, two comments by the redoubtable
Messrs. Jaffe and Barvow shed interesting
light on their plight. Concerning the
critical function. Jalte has this to say:
“One practice which enormously and
artificially increases the quantity demand
[lor TV material] is the single showing
of programs no muatter how distin-
euished. This is incredible and incom-
prehensible waste. Could Broadway or
Hollywood conceivably function on such
a basis? . . . One of the most important
functions of the program critic is lost
when the audience cannot respond 1o a
favorable review.” Barrow, commenting
on the sameness of TV fare which John
Crosby blames in part for the dullness
of writing about TV says: “Advertiser
and agency consule the audience ratings
. . . Programs achieving the highest rat-
ings become stercotypes for imitation.
Gunsmoke was imitated by 26 programs
and I Love Lucy by sixteen.” Both men
attribute the conditions they decry to the
pressures we've discussed. Perhaps John
Crosby will tell us whether any pressures
were ever exerted on him by the TV
industry because of his eritical attitude,
crosBY: Well, NBC wook all 1ts advertis
ing out ol the Herald Tribune, and it's
still out. It’s over a year now that they
have not advertised in the Herald Trib-
une. The Messrs. Sarnolf and Kintner
have still got the sulks., But I wonder if
John Frankenheimer cver plans to get
back into television?

FRANKENHEIMER: Yes, I will come back to
television any time there's really some-
thing that I want to do. and if I can do
it the way 1 want to do it. I really,
sincerely, love television. | think direct-
ing live television is the most exciting
thing I've ever done. 1 think it's far
more exciting than directing films, but
it wrned out o be impossible, because
the pressures that were exerted {from both
sponsors and network got to be so ridicu-
lous that we all felt, why are we doing
this? I mean, we can get the same kind
ol thing with less pressure, with more
time and more money by making films
than by directing TV plays or writing.

FREBERG: In terms of lowering the cultural
level of the medium, in the area of film,
I put the greatest amount of blame at
the leet of a company like MCA, which
is in a position now ol controlling the
television film business through the great
bulk of talent they represent and the
shows they own. Thev're taking the casy
wav out because they want o be sure
and get the hell out of the office by five
o'clock, and il they stay and have to sell
some client or agency on why they
should buy this show because it's better
and more intelligent and [unnier and
more sophisticated and more adult, it's
liable to take "em until a quarter to six,
I think this is the real crux of the
matter. As I have had a chance to ob-
serve Madison Avenue at close range,
I think one ol the major problems is
that evervbody wants to get the hell out
ol there at five o'clock, they want to
keep that corner oflice, and they don't
want to do anything that would rock
the boat. That applies to advertising
agencies and networks, and it also ap-
plies to the people at William Morris
and MCA.

DANN: The point you've just made is that
with so many of our shows being hought
from packagers. does that hinder orig-
inality? It is true that certain packagers,
primarily the fhm packagers, have a
tendency to samble less than many
packagers who are involved with very
creative, experimental things. But the
record must show that there are thou-
sands of packagers — anvbody with an
idea is a packager, let’s face it—of
ideas that come to the network all the
time: it is up to the network program
executives to determine for themselves
which package, which program, they
want to pick. At CBS there is no par-
ticular devotion to one packager over
the other. We go lor the show, and one
o! the problems, as I said before, is that
too much of the product comes from one
particular area, like Hollvwood, and
there’s less of a tendency for experimen-
tation. We have a new series on the air
that's called The Defenders, created by
Reggie Rose. That is as experimental
as any dramatic show I've ever seen,
with as high a quality of writing as Play-
house 90.

GoobsoN: | think that the public will
tend to pick out the best of the popular
type of programs. I think that Maver-
ick, when it was the most popular, hap-
pened to be a pretty good show. I think
that My Three Sons, the Fred MacMur-
ray situation comedy, is one of the best
situation comedies on the air, and [
think that the public found it. I think
that there is also a tendency to assume
that the masses of people are . . - well, in
the slums of Harlem, or in the moun-
tains of Tennessee — and I'm not talking
about that as the masses. I'm talking
about the great bulk of people. When
the average industrialist, or when a

former President of the United States
relaxes after a dav's work, I don’t think
he picks up a copv of The Iliad or
The Decdine and Fall of the Roman
Empirve. He probably picks up a copy
of Mickey Spillane or a Western story.
I think that President Kennedy's fa-
vorite author is lan Fleming. Well, Lan
Fleming is one of the great Enghsh
mystery writers who writes material
which is about on the level ol a very
good television mystery. And a man
wants to relax. I think that people basi-
cally want to come home — that doesn’t
say that this man on Sunday might not
like to watch Meet the Press, but who
is to say that he wants to watch a live
drama about the spiritual and psychic de-
generation of an elderly widow? I mean,
somebody who worked on the old Philco
Playhouse called it “Frustration Play-
house” because some of those dramas
tended week alter week to ger very
similar, you see. Some of them were out-
standing, and the outstanding ones were
picked up and some of them became
fine plays and fine movics. But 1 believe
the audience picks what it wants and
must get what it wants except under an
autocratic system of government whereby
you say that because this is a public
franchise, we, a committee, are going to
say, “This is for vou, Mr. and Mrs,
Public, and we are going to decide what's
right for vou” — the wav a college de-
cides what is right for freshmen to study.
SELDES: But I say vou can put before peo-
ple certain things and they’ll uy them.
Now the great example — although it is
a little bit inflected by the fact that peo-
ple think it’s highbrow to listen to high-
hrow music or, vou know, it’s chic — but
the [act is that about 1929 or so, Bill
aley [ol CBS] satd we ought to broadcast
the Philhirmonic. They said, “You're
crazy, there's no audience lor highbrow
music.” He said, “Then we ought to
create one.” At the end ol five years the
Philharmonic had ten million listeners.
And such ardeni listeners that when
CBS proposed to shilt the time — that is,
do it by delayed recording — they got a
[urious protest and had to go back. Now,
to the other side. I'm not really basically
defending the networks. The other side
is that when I pointed this out — and |
think it probably was to a CBS exccutive
— if you can say, as I think you jolly well
can, that you have created an audicnce
of ten million for symphonic music, vou
have also created the ten million audi-
cnce for the daytime serial. At this
point, they say, “Oh, but God, no, we're
only just satislying a demand.” Well,
that’s nonsense. They created those de-
mands that they can satisfy. That's
where I think all broadcasters are really
creative: it's not that they create the
programs; they create an audience — and
we've got to see to it that this audience
has integrity and character. The audi-
ence is in danger ol being cut down o
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the size, not of the individuals who
write the show, but to the size of what
the commercial necessities think they
have o demand.

DANN: | do not believe in giving the audi-
ence what they expect to find. I do not
belicve that's television's responsibility.
Television's responsibility is to do the
most stimulating, exciting programs pos-
sible and, if possible at the same time, to
do something that’s important.
SUSSKIND: ‘T'elevision has become almost
an essential of every home. There are
more television sets in America than
there are bathrooms. That being true,
the television set has ceased to be a
plaything, and it’s become an important
part of American life. Now, it’s a public
atility and it cannot be mismanaged at
will except on pain of suspension of
the [ranchise; and, again, the compari-
sons with the other media are simply
not valid. If there were no good books
published at all this year, 1t would be
a scathing indicoment of the book pub-
lishing business, and the public could
really feel put upon, but it has no re-
course. It does not own the book pub-
lishing business. It owns the airwaves
and should insist on minimum standards
and minimum balance and intelligence.
Goopson: Well, I just want to say this.
In the Esquire case ol many years ago,
the Post Office Department tried to
withdraw second-class mailing privileges
from Esquire, saying that when the
Congress gave a special dispensation to
literature and magazines it was their
intent to do this to uplilt and educate
and help the public; that Esquire —
which was at that time slightly unre-
spectable — was so obviously not what
the Congress had intended, that they
should not have the privileges of second-
class mailing. The Supreme Court, in
its decision, said that the moment any
group, any committee, anyvwhere in
America, can start to decide what is or
is mot literature, this is the beginning
of the end; and therelore Esquire con-
tinued to receive those privileges. To
me, this is identical: just as the Govern-
ment gives a special economic benefit to
all magazines, unless they are just openly
obscene and violate the law. there is a
public franchise for broadcasting. But
the moment the Government or any com-
mittee says, “This is not entertainment,
this is not good for you,” that, too, is the
beginning of the end. I'm wrying to say
that the analogy is between the Govern-
ment saying  that Esquire was below
standards in literary fashion and the
Government today, through the FCC, at-
tempting to say that there is a vast wiste-
land and that we must — il necessary,
legally — discourage by pressure things
which are not literary, which are not
good for the people. Magazines are a
public franchise. If the Government be-
gan to charge any magazine today [ull
mailing costs, it could put it out ol busi-

ness. It's like the subsidization — the un-
derwriting — that they do for airplanes.
The cost of mailing a magazine might
be seven cents. Instead it goes through
the mail for, let’s say, two cents or one
cent. That cost is all being borne by the
Government. This is the basis on which
the Post Office Department took the
case to the Supreme Court — why should
we, the taxpayers, underwrite magazines
which are obviously not literary, when
the intent of the Congress was, by giving
this special privilege, to increase literary
standards. So the FCC said, why should
we permit poor programs on publicly
owned air?

PLAYBOY: While there is theoretically no
limit to the number of magazines which
may be published, there is a physical
limit to the number ol channels the
airwaves can carry. Some clarification
of whart this entails may be useful here.
The Supreme Court has been very clear
on the subject, stating: “Facilities are
limited: they are not available to all
who mayv wish to use them. . . . Congress
acted upon the knowledge that if the
pm.cnti:ililics . .. were not to be wasted,
regulation was essential.” Reference was
to the Radio Act of [927; Newton
Minow applies the same criteria o TV,
since the same limitations exist. Louis
Jaffe expatiated on the matter this way:
ven the monopoly situation, TV is
under responsibility to approximate the
variety that could conceivably emerge
[rom pure competition, and so must in-
clude something for all tastes. . . . Why
should TV have such an obligation
when its cultural siblings — the theater,
the cinema, the newspaper, the maga-
zine —are free? It is often said that
because TV is given a license to use
public property — the air waves — it can
and should be required to serve the
public. T do not find this convincing.
In my opinion the responsibility of the
licensees rests on the present limited
number of frequencies. Were it possible
for anyone to broadcast I can see no
reason for mmposing any responsibility
on the broadcaster different from that
which it would be appropriate and con-
stitutional to impose on the other com-
munications media.” We might add to
this Newton Minow's quite succinct
statement on the subject: “The Com-
mission requires applicants o set out
their programing proposals. We take
those proposals seriously whenever we
grant a license. I[ the applicant did
what he said he would do, there ob-
viously can be no controversy between
him and the Commission at the time of
renewal. But if he fails to honor his
own application for reasons of business
expediency, then this constitutes bad
faith on the part of the applicant. Then
there is going to be a controversy, and
the issue between him and the Commis-
sion will not be programing — it will be
his character or fitness to be a licensce.”

seLpes: [ love the question raised there,
it's really a beauty: the real function of
the FCC. An applicant says, “I will do
this . . .” and he is otherwise qualified.
They say go ahead. Then the applicant
does what he can or what he wants to
do or what makes the most money. Up
to now, when the man came up for re-
newal of license, the effect was this: like
a little boy coming home with a report
card from school. Papa says, “Have you
been a good bov?” The kid says, “‘Sure,
I've been a good boy.” Papa looks at
the report card and says, “You haven't
been a good boy.” So the child says,
“What should I do to be a good boy?™
And then the FCC says, “Catch me
interfering with your [reedom.” Now,
at the time that the first hearings oc-
curred about two years ago, I think two
things were said that were of extreme
importance. One was said by Paul Lazars-
feld. who is the greatest sociologist
working on broadcasting. He said —he
was constantly saying — that you can't
decide what’s a good program. In fact, I
think it was James Thurber who said,
suppose that Jack Gould and John
Crosby disagree as to what’s a good pro-
gram — what do we do then? What Laz-
arsfeld said was, look, ol course vou
cannot say a program, but, he said, “II
you will give us a little time and the
services of some five or ten people, we
will be able to set down standards of
programing as a whole which will be
acceptable to 99 percent of the people in
the United States.” This is one of the
boldest statements ever made; of course,
they did nothing about it. The other
statement that I found interesting, I
made myself. Which was that — we were
talking about coming up for renewal of
license — what I wanted to do was to
have this “talking” thing: every station
should put on the air a discussion of what
it has done last week or, say the last two
wecks. Station WCAU in Philadelphia
has done this — they've brought in a
group that really represented the people
and said, “What do you think of what
we've done?” And they're doing it every
month. They come in and they say, “Why
did you put on this program, and
why did you put it on at this time,
and why did you cancel this programz”
And so forth. Once the management
came ofl beautifully because a man said,
“You had a great program on the air and
you threw it oft.” What really happened
was, it went off only for the summer, and
they're going to do it every week instead
ol every month. I do not give one hoot
cither for the FCC or a few intellectuals
that criticize television. I want a mini-
mum ol five million people to be actively
critical. One thing I want to do, for in-
stance, is to have the material of broad-
casting, particularly television, studied in
a school, and not only if somebody puts
on Shakespeare. I would sacrifice the
reading of fvanhoe, writing a report on
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Ivanhoe, if students in every school in
the country would write a report about
Have Gun, Will Travel or Maverick.
I want to go beyond that into colleges
when you begin to study the nature of
the mass media. If we had a GI Bill
which said, among other things, that
one course you've got to take, or vou can
take, is The Mass Media, we would now
have these five million [amilies who
would be critical of what they're get-
ting. That's the onlv way vou're going
to have anvthing worth getting, by hav-
ing people wiant more and more and
more than thev're getting.

DANN: Yes, that's right, but I think that
when you educate, vou don’t educate
just for television. You educate for their
appreciation of books. Broadwav the-
ater, music, movies, conversation. You
can’t really raise the level of taste
just for television. I you raise their
levels as human beings. then they're in-
terested in better things in every branch
of living, not just television. I think that
television does have a profound influ-
ence upon how people react and think,
and I think conversely that people have
a profound impact on what they see.
But television will not improve because
the Government tells us to do some-
thing. Or because of the influence of
pav-television. Or because of certain ad-

vertiser demands. Television only im-
proves when somebody has an exciting
idea, and that exciting idea can come
from many places — from a producer,
from a writer, from a bureaucrat, from
a packager, from anywhere. And then
the networks must have the initiative to
develop it, to spend the money and to
put that program on the air. I do think
it is one general rule that we should
aim up rather than down in our pro-
graming — that we should try for things
which make people better than if they
had not looked at the program. And
that’s our responsibility. But none of
that comes by legislation: none of that
comes from ordering it. It comes from
aggressive zeal of creative people doing
their best in a creative environment.

FREBERG: | wrote an hour script which I
read to NBC and which they didn't go
along with. They said they would put it
on in the summer, and I wouldn’t go on
in the summer. But then Newton Minow
made his vast wasteland speech, and the
next day I went in to ABC and T read
this script, and everybody was standing
around mopping their brows, sayving,
“My God, vou know, it looks like we're
going to have to do something.” And
they accepred the script. and within
about 48 hours, they sold us time for
The Chun King Chow Mein Hour on

the eve of the Chinese New Year. Every-
body was kind of shaken up by what
Minow had said.

susskiND: I challenge that the whole
Aurry was caused by Minow's speech.
Minow's speech capped a rising crescendo
ol protest. Ahead of it, T believe, was
Senator Dodd and his subcommittee in
the Senate investigating the undue pro-
portion of violence on television. Along
with that was Senator Magnuson’s inves-
tigation of the rating systems. And pre-
viously, Representative Oren Harris held
hearings having to do with the morality
of broadcasting. Responsible writers in
the press, responsible ministers, respon-
sible teachers and educational authori-
ties had been mounting a barage of
criticism that preceded the Minow speech
in which he said, by indirection, “The
FCC has not been doing its job here-
tofore, has not been sufficiently vigi-
lant, sufficiently disciplining, sufficiently
tough, and there’s a new world a-coming,
boys, you'd better get with it because
we're starting to stare at you very closely.”
CROSBY: Mr. Alinow's statement was
promptly squashed by Congress. If you
look into it, you'll find a good many
Congressmen own television stations, or
own parts of television stations. And
cven those that don’t own them are very
responsive to the pressures excried on




them by the television-station owners in
their own home towns. In the case of
broadcasting, we just haven’t got a
representative  government, we have
government by pressure group. I think
Congress has a great deal to answer for
in trying to circumvent the FCC. But I
think there has been such a mass of
criticism, that Minow's statement —
though it was jumped on by Congress —
has caused a great deal of soul-searching.
susskiND: I would just like to be opti-
mistic for the first time in years. I feel
that the fall of 1962 is going to sec a
resurgence of quality — the season alter
this, because this season’s programs were
committed before the storm broke —a
rebirth of television and a use of tele-
vision in some kind of sane, intelligent,
balanced way that we haven’t had since
the very early days of television in 1951,
‘52 and ’53. I think the broadcasters are
sell-conscious. 1 think they feel that
they've erred. I feel that they now sense
that the pursuit of the biggest buck is
damaging to our public, damaging to
our country, damaging to our national
intelligence, and I think they are going
to seck to right it. It's the first time I've
felt optimism in a long time.

pLAYBOY: We might end on that opti-
mistic note. It's true, not all of you
share David Susskind’s sanguine prog-
nostication, but we seem agreed that

there are signs of a breakthrough. if only
in the industry’s new posture of agoniz-
ing sell-appraisal — even though, as has
been suggeswd, outside [orces may have
precipitated it. The old flatcat com-
placency appears to be gone; the public
is more than ever aware ol TV's poten-
tialities and its shortcomings. The pros-
pect seems to be [or better programs and
programing the scason alter this; as
with public opinion, so with TV [are:
there is an inevitable time lag.

John Crosby, never a punch puller,
concluded his comments with an asser
tion that in TV, soul-scarching is already
in progress. Mike Dann—who might
have been expected to defend the net-
work record — conceded its goofs, pre-
dicted its improvement. John Franken-
heimer, though highly critical of today’s
TV practices, asserted his love of the
medium. Stan Freberg's ruefully delight-
ful descriptions of the vicissitudes he’s
survived, concluded with his stated be-
liel that the TV moguls are all shook up
— [or their ultimate good and hence lor
ours. Mark Goodson expressed his [aith
in the public’s preference for the best
of the popular programs. Gilbert Seldes
voiced his beliel in gradual improve-
ment. as opposcd to sudden change. Rod
Serling is living prool that even today
the industry chervishes one of its most
original and critical craftsmen.

In our discussion, TV has had a rough
time of it — but the very passion of the
attack is testimony to the degree to
which you gentlemen care, and with that
kind ol caring among those so directly
involved, there is reason Tor hopelulness.
Yet the best summation of this discus-
sion may well be embodied in the [ol-
lowing words from a document just one
year old this month. The Report of the
President’s Commission on  Natonal
Goals, which was submitted to President
Eisenhower on November 16, 1960, says:
“I'he American system of broadcasting
is deeply enwrenched and is founded on
the rock of freedom [rom Government
interference. It is not, however, bevond
critical examination in the light of its
performance. It is too easy to say that
the people are getting what they want.
The fact that large audiences can be
attracted by fourth-rate material does
not acquit the broadcasting companies
or the Government, which has an ulti-
mate responsibility for use of this valu-
able and scarce resource, from asking
whether the public interest is being ade
quately served . . . Thus far, television
has [ailed 1o use its facilities adequately
for educational and cultural purposes,
and reform in its performance is urgent.”
Gentlemen, thank you.
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LAST SMILE

Bewildered. Finlay mimicked him, and
the chaplain droned on in a convincing
monotone about salvation and redemp-
tion. When he was through. be beamed
at the prisoner and took his leave.

Finlay didn’t sec the chaplain again
until late that evening. This time, there
wasn’t any hesitation about admitting
the chubby little man to his cell. As soon
as he was inside, Finlay whispered
hoarsely at him:

“Listen, T gouta know. Was it Willie
sent vou? Willie Parks?”

“Shush.” the chaplain said nervously,
looking at the swolling guard. “Ler us
not speak of earthly matters . . "

“It is Willie,” Finlay breathed. “I
knew Willie wouldn’t let me down.” As
the chaplain opened his little black
book, he grinned and leaned back on
the cot. “Go on, pal, I'm listening.”

“The Bible tells us to have courage,
my son,” the chaplain said meaningfully.
“The Bible tells us to keep faith in our-
selves, our Iriends, and our Lord. Do
vou understand?”

“1 understand,” Finlay said.

(continued from page 103)

That night, he slept well for the first
time since his imprisonment. In the
morning, he asked for the chaplain
again, and the guard raised an eyebrow
at the sudden conversion. When the
little man arrived, Finlay smiled broadly
at him and said: “What's the Bible say
this morning, chaplain?”

“It speaks of hope,” the chaplain said
gravely. “Shall we read it together?”

“Sure. sure, whatever you say.”

The chaplain read a lengthy passage,
and Finlay began to stir restlessly. Then,
just as he was about to explode with
impatience, the chaplain handed the
small book over, and Finlay saw the
written message in the binding:

Everything's set.

The chaplain smiled at the prisoner,
patted his shoulder, and called the
guard,

On the beginning of what was officially
his last day on earth, Finlay was visited
by his attorney, a small man with a
perennially moist upper lip. He had
nothing to offer in the way of hope for
commutation of the sentence, and Finlay

“We were going to be married in the spring,
but his wife turned out to be a poor sport.”

gathered that his visit was merely to
satisfy the contract. He seemed sur-
prised by the condemned man’s congeni-
ality, a sharp contrast to the hostility
he had shown before. In the after-
noon, the prison warden came by and
asked Finlay again if he cared to reveal
the name of his accomplice in the
murder of the storckeeper, but Finlay
merely smiled and wanted to know 1f
he could sec the chaplain. The warden
pursed his lips and sighed. Ar six that
evening, the chaplain returned.

“How’s it gonna work?” Finlay whis-
pered to him. “Do I crash outa here,
or —-""

“Shush,” the little man warned. “We
must trust a Higher Power.”

Finlay nodded, and then they read
the Bible together.

At ten-thirty that night, two guards
entered Finlay's cell and performed the
ugly duties of shaving his head and slit-
ting the cuffs of his trousers. The cere-
mony made him nervous, and he began
to doubt that his escape was ordained.
He started to rave and demanded to see
the chaplain: the little man appeared
hurriedly and talked to him in quiet.
firm tones about faith and courage. As
he spoke, he placed a folded slip of
paper into the boy’s hands: Finlay
swiftly hid it under the blinket of his
cot. When he was alone once more, he
opened the note and read it. It said:

Last-minule escape.

Finlav spent the rest of the time tear
ing the note into the tiniest possible
shreds and spreading them around the
floor of the cell.

At five minutes to eleven, they came
for him. The two guards flanked him,
and the warden ook up the rear. The
chaplain was permitted to walk beside
him all the wav to the green metal door
at the end of the corridor. Just bhefore
they entered the room, with its silent
audicnce of reporters and observers, the
chaplain bent toward him and whis-
pered:

“You'll be meeting Willie soon.”

Finlay winked and allowed the suards
to lead him to the chair. As they
strapped him in. his features were calm.
Belore the hood was dropped over his
fiace, he smiled.

After the execution, the warden asked
to see the chaplain in his office.

“I suppose you heard about Finlay's
accomplice, Willie Parks. He was shot
and killed this afternoon.”

“Yes, I did. Rest his poor soul.”

“Strange. how Finlay took it all so
calmly. He was a wild man before you
started working on him. What did you
do to that boy, chaplain?”

The chaplain put his fingertips to-
gether, his expression benign.

“1 gave him hope,” he said.
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NORMAL MAN

{contimued from page 88)
stocked his acres with blooded herds and
began to breed cattle. He rode about on
a great stallion — a tall, powerful figure,
and the outdoors seemed to diminish his
size. It was only in houses that he seemed
immense. He built a house in which ev-
erything was sciled to his height. He
lived alone on the ranch and his progress
was spectacular. He had the energy ol
five men and almost their strength, and
he soon muastered the techniques of
ranching and began 1o make money
on his own. The men he met in the
cattle business showed little surprise at
his towering figure and he felt that he
wis mecting them on an equal basis.
He made [riends as well as money and
for a considerable period he found him
sell almost satsfied.

The only incident which marved this
satislaction concerned a girl. After he
had been in the caule business for about
two vears, he went to Kansas City to
the Grand National where he was in-
vited to dinner by one of the members
of the commission who bought his steers.
He met there the daughter of the
house — a pretty, slender Hibhertigibber
of twenty named Jeanne Savers. Ray.
who automatically lowered his  head
when he went through doors now and
hardly remembered his conspicuousness
unless it was bronght forcibly to his at-
tention, was instantly taken with Miss
Sayers, who, with the impeccable man
ners of a well-bred and  well-trained
voune wonuun. made no overt show ol
curiosity when she looked at him.

He had never permitted himself to
think of a girl during the dificult times;
he had by now attained a composure
which made him brave enough to seck
out Jeanne Savers. During his stay in
Kansas City, he took her to various func-
tions and she seemed to find pleasure
in his company. In her small, light head
there was probably some perverse pride
in having humbled a giant and she liked
to be seen leading him around.

Ray. who insisted to himsell over and
over every day that he had made himself
a normal man, eventually made the mis-
take of folding Miss Sayers in his long,
powerlul arms and kissing her. He was
on the point of asking her to marry him
when he looked at her face and saw in
it such rvevulsion as shook him with
horror. He let her zo abruptly, fled the
house and went back to the ranch where
he brooded for a month upon his hleak
fate. He then hegan to patientdy rebuild
his sell-confidence and oy to get back
his sensations of normalcy. In time he
was able to lorget all about Jeanne
Sayers as a person. What he could not
forget was the recollection ol her lips
and the warm scent of her hair.
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He knew then that he was terribly
lonely.

From the crater of his loneliness he
hit upon the notion of the romantic
quest. He decided that he must find a
woman to marry, and he determined
that she should be of approximately his
own stature.

At first this idea struck him as ridicu-
lous and quixotic, but then it began to
tease and plague him. All day at his
work, he conjured up visions of a wile
waiting at the house for him.

He started to plan. He went about it
awkwardly at first. He feared and ab-
horred publicity and he did not know
how to organize a search. He began to
frequent freak shows and vaudeville
theaters and to cultivate the tatterde-
malion hangers-on of circuses. He was
appalled at some of the things he saw.
and while he met a woman giantess in a
dismal carnival in southern Illinois, she
was a pathetic sight —a gross enormous
woman of raddled middle age with a
hairy chin. For days he was disgusted and
repelled, but then his interest revived and
he began to pursue his search again. He
asked all these outcasts with whom he
had become acquainted if they knew
of any tall women and tracked down
many false clues. He consulted news-
paper records and followed up every
lead. He met one presentable spinster
who was six-feet-eleven, but she was an
introverted, complaining, drab woman
and he found that he could not even
think of her with [riendliness.

He realized then that there was more
to his scarch than mere size. He was
looking for someone to fall in love with.

There are few men who set out de-
liberately to fall in love, and those who
do must leave a certain amount ol the
procedure to chance. Raymond Terris
could leave nothing to chance. He was
not only seven feet and lour inches tall,
he was perforce solitary and thoughtful
and he was obsessed by his idea. He
took to traveling, especially in  the
primitive regions of the United States,
searching for legendary types. He
haunted musical comedies and night-club
revues, hoping to find some languorous
showgirl who came to his shoulder. He
stared at Wagnerian sopranos and went
to swimming mects and to women's
athletic events. The embarrassment that
these expeditions cost him can hardly be
calculated. Still, he did not give up.

He first heard about Laura Beck in a
quite ordinary way. He was returning
from one of these discouraging jaunts
when he came down with a sore throat
in Chicago and went to a doctor who
was a stranger to him. As was to be ex-
pected, Dr. Menard commented upon
his extraordinary height, with the clinical
curtosity of a physician. Ray, who had

been so frequently thrown with the
medical profession, had lost his sensi-
tivity where doctors were concerned and
discussed his case quite frankly.

“Your parents, I take it, were of aver-
age size, theny” Dr. Menard said.

“Yes,” Ray answered. “In fact, my
mother is inclined to be dumpy.”

“I know of but one similar case of
incipient giantism. A girl . ..

“A girl?” Ray said. “How old?”

“She was about fourteen when I saw
her as a patient,” Dr. Menard said.
“Lived in Minnesota. Daughter of Hardy
Beck, a prominent citizen up there. Her
father and mother brought her here
seven or eight years ago. She must be
about twenty-two now.”

“There was nothing vou could do?”

“There was nothing anybody could
do. It was unfortunate. Except for her
great size, she was a pretiy child. Pretty
and intelligent.”

“Yes,” Ray said. "It is unfortunate.
Have you seen her since?”

“Once,” said the doctor. “I met her
and her mother in Marshall Field's. Of
course, her life is miserable when
she appears in public. People follow her
around staring up at her. But I suppose
she has to come to the city occasionally
to get shoes and clothing made.”

“I know,” Ray said. His heart twisted
strangely, as he thought of the small
vanities of a woman and the abyss to
which this girl must be relegated.

“She seemed cheerful enough,” the
doctor continued. I stopped to speak

“I can promise you one thing — youw’ll never work in
another Cecil D. Goldfarb Universal Epic Production!”
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to them and she laughed and chattered
like any other young person. I couldn’t
help being struck with her real beauty,
emphasized by its dimension. She was
beautiful, only larger than life. Like one
of those goddesses whose pictures yvou
used to see in the mythology books. Or
Briinnhilde, maybe.”

Ray experienced a rush of fantastic
excitement. He felt, inexplicably, that
his search had at last been given direc-
tion. He was shy about speaking further
on the subject with the impersonal doc-
tor, nor could he bring himsell to quiz
him for particulars. Her name was Beck
and she lived in Minnesota.

Ray didn’t go home. He made in-
quiries at Chicago newspaper offices and
consulted a few files in the library, lo-
cated the address of Hardy Beck and as
soon as he had recovered from his cold,
got on a train and went to Minne-
sota. He registered at the Palace Hotel
in the small city where the Becks lived
and sequestered himself in his room for
a day, trying to think how he could ac-
complish his objective in some dignified
manner. Or at least, that was his
rationale. In reality he was frightened
and overstrained, for he did not feel
that he could bear another failure.

Hunger at length forced him to the
hotel’s dining room, where he got into
the usual conversation with the startled
waiter.

“You any kin to the Becks?” the waiter
asked.

“What did you say?” Ray asked.

“It's none of my business,” the waiter
said. “But you being so tall, 1 thought
vou might be related to Laura Beck.”

“Laura,” Ray said softly. “Laura
Beck.” It seemed the right name for her.
“No, I never met her.”

“She's a pretty girl,” the waiter said.
“Or she would be if — * he paused in
embarrassment.

“Is she here now?” Ray asked.

“Sure, saw her yesterday. Can't miss
her,” the waiter said sheepishly.

Ray paid his check and went upstairs
to sleep fitfully on the diminutive hotel
bed. He could no longer postpone his
mission. Tomorrow, he would have to
find out. He took the address out of his
pocket and stared at it, as if it sealed his
fate. The following afternoon he dressed
with explicit care and started for Hardy
Beck's residence.

He had imagined many versions of
this encounter, but still he felt unpre-
pared. His mouth was dry and his heart
pumping. It was a bright northern after-

.noon. His grotesque shadow [ell before

him on the walk as he turned into the
Beck gateway.

She came toward him as if she had
been expecting him. She had been cut-
ting flowers and she was holding a basket
filled with great ragged dahlias. She had,
as Dr. Menard had indicated, a beauty
that was larger than life.

“Hello,"” she said. “Were you looking
for someone?”

Muller

“Sheer existence is such a gas, it almost

drives me out of my skull, man!

1

He swallowed and nodded. It was the
first time in many vears he could remem-
ber having looked straight into another
pair of eyes.

At the end of six months they were
married. Whatever misgivings the elder
Becks and Terrises felt about such a
match were swept away by the ardor of
the principals. The only thing that ever
marred Ray's courting was the hint of
gratitude in the depths of Laura's eyes.
Otherwise, he was as nervously happy as
any bridegroom and congratulated him-
self that he enjoyed all the premarital
doubts and misgivings ol the average
man. He looked forward to the content-
ment which went with the married state.

They spent an idyllic honeyvmoon, for
while there was no great backlog of
shared experience, the whole psychology
of the minute minority which they repre-
sented made them closer to each other
than most people ever get to be. He saw
that she took pride in his physical ap-
pearance, just as he did in her noble
looks, and thev gave to ecach other
mutual self-confidence. Ray was more
and more persuaded that he had reached
his coveted goal, but still he was never
(juite sure.

He did not recollect when he first be-
gan to feel restless. He found it hard to
rationalize this development and guarded
his emotions closely. They had been
married about two years. Laura was as
devoted as ever. Happiness had made
her face lovelier. The sense of close com-
panionship had not faltered, and when
she stood beside him, her shoulder touch-
ing his, his loneliness subsided. Still
there was something missing.

Laura was sensitive to this change,
and frightened. She redoubled her ef-
forts to please and placate him.

The shaft of thought which shattered
his carefully constructed universe struck
him like lightning felling the great tree.
It happened on an evening in early
spring. He remembered that the room
was full of vases bearing great branches
of plum blossoms that she had put there.
They had a vague, wild scent. Laura,
whose anxiety had caused her 1o dress
with unusual care, was wearing a dull
blue dress that became her coloring. She
had been playing the big, concert-grand
piano when he came in, but she stood up
and moved toward him, preternaturally
tall and beautiful, with all her love
reflected in her face.

“1 will never be unsure of her,” he
thought. “I won't have to struggle. No
other man — would be interested.”

He could not understand why he was
so shaken by this realization, feeling that
nothing would ever be the same again,
and that he had lost the battle for
normalcy. In reality, he had never been
nearer to the secret.



“WHATYOU CAN DO FOR YOUR GOUNTRY...

At this time of year we observe and participate in a splendid
voluntary effort. In your community and others across the land,
millions of our friends and neighbors are supporting the United Fumf
and Community Chest campaigns. These United Way campa:gns exemplify the American talent
for teamwork. Every campaign cbaﬂenges the community’s civic pride, generosity and capacity
for hard work. ® This annual fall drive is also the means to an important end—the planning and
financing of balanced programs, services and facilities that promote good health and good citizenship
through the year. Voluntary health and welfare organizations in your community are thus enabled to
guide youth, fight disease, mend broken homes, provide recreation, help the elderly, the lonely, the
ailing. The United Way benefits the greatest number of people.m I am certain that you want to help
Yyour community—and our country—grow stronger, safer and happier. I urge you, then, to give

generously to your United Way campaign.” JVE THE UNITED WAY
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AGORAPHOBIA

(continued from page 86)
and I decided to promote Jonathan Silk
in this television media as a foremost
authority on agoraphobia, a claim I was
reasonably sure no other Hollywood
television writer could make, so we did
not have to worry about competition.

I arranged for him to meet with the
people on The Untouchables. For a
while I sat quict in the corner and let
him hang himself with his nutty prem-
ises, one about a bootleg king who had
such a soft spot for Beethoven that he
insisted on going to a concert at Car-
negie Hall even though he knew all the
members of the enemy gang were spotted
in the Diamond Horseshoe with tommy
guns, another about a gangster's moll
who was an expert artist and made
the plates for a counterfeit ring and the
plates were perfect, only she ruined the
whole operation by working her initials
into the design because as an artist she
had the urge to sign all her works. When
the situation looked hopeless I spoke
up, saying, “Jonathan, what about that
other premise, the one you worked up
specifically for The Untouchables?”

Jonathan looked me up and down

with no detectable love. He said, “What
premisez”
I said, “You know, the agoraphobia?”

“Ah,” he said. “That. Yes." He looked
me from down bick to up, finally turned
to the ring of deep-freczed faces around
the table. “I forgot, gentlemen, there's
this idea I came up with specifically for
your show, it has to do with a gunsel of
the Thirties who sulfers from agora-
phobia, the fear of open spaces. Let's
see. Yes, this is how it goes. This gunsel
is in the penitentiary on a five-to-ien
rap for safebreaking. He's got a fortune
stashed away on the outside, the loot
from the last job he pulled, and his pals
want to get him out so they can make
him produce this loot. but he won't
budge from prison, he likes it there be-
cause he’s cooped up behind walls and,
as I say. he likes walls, needs them, he
has a bad case of agoraphobia. His pals
hire a smart mouthpiece to spring the
gunsel but he won't even talk to this
man, he doesn't want o be sprung. The
lawyver is very smart, he studies the rec-
ords of the gunsel's trial and finds a lot
of improper procedure there, he draws
up a brilliant brief and the court has no
recourse but to free the gunsel
let's see, the gunsel walks out of prison,
rather, they push him out, and his pals
are waiting for him, it's a tense situation,
vou can see what complications can de-
velop . . .

His voice trailed off. The chiel execu-
tive producer, no, it was the associate
story consultant, pursed his lips and went
through the motions of gulping as if
swallowing something bad, then said,

Now,
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his eyes on the light fixtures, “It's a
highly unusual premise, Mr. Silk, I
would say that. We face a certain dif-
ficulty with psychological material like
that, though, our format is more on the
dramatic action side and this premise,
well, it leans just a straw to the clinical,
I'd say that, your gunsel has a problem
that, while fascinating, would be hard to
dramatize.”

1 took him to sce the June Allyson
Show people. He went through his whole
repertory, from the hotrod mama and
the gratuity beatniks to the Madison
Avenue bigamist and the counterfeiting
lady artist who signed all her works, and
the people looked hurt, positively hurt.
So I spoke up from my corner again,
saying, “Jonathan, haven't you left out
the special idea you worked out es-
pecially for this format?”

He looked at me with narrow eyes
and said hopelessly, as though he knew
what was coming, “Uh, what idea?”

“You know,” I said. “Agoraphobia?
Remember?”

He took a deep breath, lowered his
head, and began to mutter, “Indeed.
Yes. Of course. Don't know how 1 over-
looked it. Let me see now, yes, this is
one I thought of especially for your
family-type format, it’s about a man who
suddenly develops a bad, very severe
case of agoraphobia, that's a fear of open
spaces, you know, it's so bad he has to
stay home from work, he can't step
outside, he just stands at the window
and looks out, then, one day, let’s see,
he’s alone in the house, that's it, his wife
has gone shopping, he looks out and secs
his two-year-old son; the boy has just
fallen in the pool in the back yard and
he can’t swim; there's nobody around,
unless this man can steel himself for the
ordeal and hurry outside . . .

He ran out of breath and just sat
back and looked at the pcople. They
looked at him as if they had never had
any breath. Finally one of them said,
“It’s good, it's very good, but is it tele-
vision?”

“If it’s not television,” Jonathan said,
“I can’t imagine what else it could bhe.”

“I think, Mr. Silk,” one of the story
editors said, a fellow who looked a little
drunk, “I think you'd have a more
playable idea if the pool was indoors,
and your hero, the [ather, was the one
who couldn’t swim, and ke falls into the
pool and his two-year-old son, who is
an Olympic swimming champ, has to
jump in and rescue hiim. The problem
there would be, of course, that the small
son has a psychological quirk, too, not
agoraphobia, of course, claustrophobia,
so that he's afraid of walls and has to
spend all his time out of doors, and
when he looks in through the picture
window he sees his agoraphobic father
drowning in the indoor pool but he
can’t force himself to go inside. But
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that’s a rather differemt approach and
I certainly don’t want to seem as if I'm
rewriting your stuff.”

As I said, this man had the earmarks,
marks all over, of being drunk, and from
the way his associates avoided looking at
him, from the wav thev made their
mouths grin too wide as they looked
away, I had the definite feeling that he
would soon be writing book reviews for
the L.A. dailies, maybe spelling Todd
Hammermill. A mocker like that gets
cut down fast in this billion-dollar in-
dustry.

That afternoon 1 drove Jonathan up
the Hollywood hills to a high point on
Mulholland Drive and we sat there
looking down at the smogged-over geom-
etry of the Hollywood basin on the
south and the population-exploding San
Fernando Valley on the north.

“I don’t get it,” 1 said. “I've tried
to sell you with this agoraphobia theme
everywhere in TV, from Revue to Four
Star, from Metro to Warners, from Ziv
to Cooga Mooga, and it's thumbs down
everywhere.”

“Jerry,” he said, “listen, Jer, vou're
beginning to scare me, you positively
are. You thought I was parodying the
television arts, though all I was con-
scious of was a big effort to think their
way. Then Todd Hammermill caught
it from me and he began to parody his
job without knowing it. Now, I swear
to Gaod, you, with this obsession of yours

about selling me as an expert on agora-
phobia, you seem to have caught the
discase, too, and if my agent begins to
parody them the way I appear to be
doing then I'm lost, my head begins to
spin, I'm about to faint.”

It was the most unjustful accusation
that had ever been made against me by
anybody, friend or foe.

“Listen, Jonathan,” I said, “I keep
bringing this agoraphobia premise up
because 1 believe in it, I consider it a
distinctly human theme with a lot of
immediate audience identification value,
and I mean to sell it and you as a
package or my name isn't Jerry Willens.
Take it from me, agoraphobia will go.”

“If it shows any signs of going,” he
said, making a noise like a groan,
“please, please, don't stop it. Stand aside
and wave bye-bye. Besides, your name
wsn’t Jerry Willens, suddenly it's Jona-
than Silk, I look at you this minute and
sce mysell in a black mohair suit and
pointy Italian shoes and 1 tell you, the
sight is driving me mad, mad.”

1 started up the car. “Nobody can
stop me. I'm going to sell agoraphobia
and not short.”

“Jerry, you're cutting both our throats
with one stone.” He made the groaning
noise again. “Now look what you've
done, you've got me talking like you.
Oh. oh. all the barricades are dissolving
and, mother, I'm afraid.”

The next thing that happened, Ziv
announced a new TV series called The
Wild Blue, which was to be all about
the first explorations of men. specific-
ally, Americans, into space. I drove
Jonathan right over to the Ziv studios.
I had briefed him on the format of the
show and he had put some solid thought
into ideas to fit their story needs.

We had to go through a big sound
stage to get to the administration build-
ing, the stage where they had just built
some outer-space sets for the new show,
there was the surface of the moon with
a lot of bumps and pocketmarks and in
the middle of everything a 40-foot rocket
ship standing on its hind legs.

“That's, what I mean, a moon,” 1
said. *"They put a lot of realism in that
moon.”

“It’s realistic, all right,” Jonathan said.
“It’s an exact reproduction of the inside
lining of my duodenum after three
weeks of exposure to television and

u.”

Jonathan began to lay out his ideas
for this producer: “Here’s a story I think
is tailor-made for you people, it’s built
around a medical theme, more or less.
The situation is, a crew of our astro-
nauts has been missing, their spaceship
went out of whack and they had to
make an emergency landing on some
asteroid or planetoid and their com-
munications equipment was ruined so
they couldn’t report back, so they were
listed as missing until a scarch party




finally locates them. Now, they've been
gone for over two years, and before the
rescue party can take them back the
space surgeon has to give them all a
thorough physical. He discovers an as-
tonishing thing, these are the first truly
clean men in history. You see, these
lost men have been living for over two
years on an absolutely dead. sterile as-
teroid, one on which there's no lile at
all, not even the lowest forms of uni-
cellular life, and as a result, their insides
have not been under constant. bombard-
ment from all sorts of bacteria and vi-
ruses and molds and fungi as bodies on
carth are from birth to death: they're
clean as a whistle inside, sterile. This
poses a hairraisingly serious problem
because, il their bodies are no longer
hosts to all the germs and fungi all
earth bodies contain, they must have
lost their immunity to the full range of
human diseases, their resistances are
gone, in other words, the moment they
sct foot on carth again they will be in
danger of contracting all sorts of dis-
cases. As the first truly clean humans in
the history of the human race they're a
terrible threat wo their [ellow men it
they come home. What this suggests, of
course, is that while cleanliness may be
next to godliness it can’t be tolerated
on earth; it's bound to make you sick.
Well, the space doctor reports this emer-
gency situation back to his earth base,
and pretty soon these lost astronauts be-
come a cause célébre all over the world;
the decision as to what to do with them
becomes a matter ol international pol-
icy; it goes from the top Pentagon level
to the White House and then the Gen-
eral Assembly of the U.N., and a world-
wide debate rages around the martter.
For a while it looks like these brave
space explorers will be condemned to
live their lives out on this dead asteroid
because if they return and come down
with all sorts of virulent diseases, dis-
cases the gencral run of carthbound
people don't get any more because
they’'ve built up an inherited immunity
to them, they may become sources of
infection, may be carriers of all sorts of
anachronistic plagues and epidemics. . ."”

“It's a heck of an idea,” the producer
said with a sorrowed [ace, “and ordinar-
ily it would work fine for us; it's del-
initely along the lines we're working
along, but it just so happens that last
week we assigned a writer to do a story
about space medicine and the problems
of human beings’ infecting the dead
reaches of space with germs brought
from earth, which is tackling the sell-
same theme from the other end, so 1o
speak. You can see there's too much of
an overlap there, a definite overlap.”

“Haven’t you got another space idea,
Jonathan?” I said.

“Have I?" he said. His eyes were on
me but [ar away, too.

“Sure you do. Agoraphobia? Remem-
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ber the agoraphobiaz”

“I do,” he said, sighing heavilv. *I
remember the agoraphobia right next
to the Maine. Well. let’s see il I can re-
construct thi‘i now, YCS. our pl't‘l!!i.‘s(' is
that there is one of the astronauts being
trained for a mission who suffers from
agoraphobia but doesn’t know it, and
neither do his instructors because they
haven’t devised any tests for this discase.
How are you going to ascertain if agora-
phobia is there short of putting vour
man up in space? So the astronauts take
off, and in the middle of the long mis-
sion, suddenly this one man breaks out
in a sweat and begins to pound against
the walls of the spaceship, begging,
screaming to be put down; he can’t stand
being in the middle of a lot of nowhere.
It presents a terrible problem to the
crew; you see, they've reached the point
of no return; they're better than one
year out from earth and have almost a
year to go, and here’s a man going ber-
serk. They could knock him out with
powerful sedatives but what are they
going to do, keep him under sedation
for another three years or so, and be-
sides, who's going to take his place, do
his vital job? That, in a sketchy way, is
the premise. It could make for a tight,
taut. tense, all-round suspensy dramatic
situation, I believe, and I'd be glad to
develop it for you in an outline if you're
interested.”

The producer was sitting forward on
his chair, both his hands cupped under
his chin, examining Jonathan with the
kind of glad eyes that to me mean, we're
in, we're all the way in.

“Alry. Silk,” he said in a low and emo-
tional voice, “I think you've got hold of
something there. something important
and full of meaning for our times.”

He nodded several times. He leaned
back and clapped his hands: T thought
he was applauding but he was only
calling somebody.

“Charlie?” he said in a loud tone.
“Charlie, could you step in here a
minutez”

A man appeared in the doorway lead-
ing to the next office. He was in the
uniform of an Air Force major, with the
curling doodids on his shoulder patch
that said he was a medic.

“Charlie,” the producer said, “mect
Mr. Jonathan Silk. Jonathan, this is
Major Dr. Rennie of the Air Force, one
ol our top-qualified space surgeons; he’s
been assigned to our program as tech-
nical consultant and we're mighty glad
to have a man of his caliber around
here. Jonathan, be good enough to run
through your idea once more for the
Major's henefit. You've got a big thing
here and we've got to work it right, get
all the technical bugs out, and Charlie
here is the man to set us straight on the
technical details.”

So Jonathan ran through his idea once
more, while I kept all my fingers crossed.
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Major Rennic listencd. He listened some
more. His eyes got, well, corrugated, his
eyes werc two corduroy roads. Not {rom
fear. From being with it. And the happy-
times smile on his lips sang me a sweet
message, we're in, we're all the way in.
We had brought space to the right peo-
ple. This was the one office in all of
Hollywood, in all of this TV mass me-
dia, where it was a scller’s market for
agoraphobia.

“Interesting,” Major Rennie said
through his teeth. He reached for a pad
and began to make marks on it. “Fery
interesting. Let's see, now. We put the
spin scat about here, yes. Build the cy-
clorama of the heavens here, and here,
and here, all around the seat. Right.
What it amounts to is placing the spin
scat dead center of a big hollow ball
that’s dark but with pinpoints of light
all around for the stars, and —

“Might I ask what it is you're draw
ing?” Jonathan said with a minimum
of curiosity.

“Sure thing,” the major said. “It’s an
astonishing fact but, as you say, for all
the testing we've done with our astro-
nauts we've never conme up with a test
for agoraphobia, only for claustrophobia.
It occurs to me that we could design a
rough sctup for such a test, a sort of
full-scale mock-up, and show it rlglll on
The Wild Blue. On the show you're go-
ing to write, I mean. It'll be a major con-
tribution to space medicine, I assure you.
I'll take the plans for the thing and send
them straight on to the Pentagon . . .”

- I felt down and right proud. This con-
firmed the blind faith I had had in my
“client and his agoraphobia theme all
along. How many clients can boast of
dreaming up an idea for TV and, by it,
making a big contribution to the science
of conquering space?

“So we have a deal?” I said to the
producer. -

“If Charlie here says the ideca works,”
the producer said, “that’s plenty good
enough for me. You're going to have a
solid deal, all right. First, though, just
as a formality, you understand, before
we firm up and finalize the thing, I wish
Mr. Silk would sort of draw up a little
statement of two or three pages on the
structure of his play, nothing claborate,
nothing as claborate as an outline, just
two or three pages that I can clear with
the sponsor and the network, then we'll
sign contracts and you're in business.
Congratulations, Mr. Silk. You've come
up with a good ong, a, if I may put it
this way, dilly.”

When we got outside I was in such
high spirits that 1 patted Jonathan on
the back several times and jumped up
and even clicked my heels. But he looked
disturbed.

“Look here,” he said. “As I under-
stand the procedure, according to the
Minimum Basic Agreement which the
Writers' Guild has with all television
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producers, no writer is supposed to write
one word on speculation, whether it's a
[ull outline he does, or a two-page sum-
mary, or on¢ lousy paragraph. he's sup-
posed to get paid at least the minimum
for the first stage, which I gather is S300.
When this weasel says he wants two
teentsy-weentsy pages instead of a [ull
outline, what he means is that he wants
to curve around the contract he has with
the Guild and not pay me a cent il the
thing doesn’t clear with the network and
the sponsor, and I'm not going to write
one word for him on spec and be a fink.
You call this guy right away and tell him
1 insist on at least minimum payment [or
any statement I write, no matter how
short, at least $500, which was what I
got when I did that outline for Have
Gun, Will Travel.”

“Il vou've got [aith in this idea,” I
said exploringly, “and I think with U.S.
Air Force space surgeons backing it up
you ought to have a lot of faith. maybe
you ought to sort of play ball with him
a litle, curve a little where he curves.
I'm a strong union man mysell, the
strongest, believe me in that, but all the
same 1 believe in trying to see the other
fellow's point of view and sort of play
ball, meet them hallways, ctsetter.”

“Call him.”

So I rang up the producer of The
Wild Blue. 1 put it to him that my
client was not going to bust any union
rules by writing on spec, he insisted on
getting the minimum pay for his out-
line, or statement, or sum-up, or hurry-
over, or whatever it was being called
this season,

The producer’s voice began to get
very distant very [ast.

“I don’t care what Silk says,” he came
back at me. “I don't give any minimum
guarantees to writers who never wrote
a word for television, who are untried
in the media. Let him do this two-page
quick skim without guarantees and then
we'll see.”

“He won't do it,” I said. I was on the
rim of tears, we were so close to being
in, so close. “What's more, I'm worried
about protecting the whole unusual
idea he laid out for you. Look, suppose
the deal breaks up over this issue, what
guarantee does he have that you won't
take agoraphobia and assign it to an-
other writer, some writer who is willing
to play ball with you no matter what the
Guild regulations say?”

There was a pause. When the pro-
ducer spoke up again his words seemed
to be coming from outer space some-
where, some very cold area.

“No guarantee at all,” he said. “None
whatsoever. Let me point out to you
that space is in the public domain and
has been for some time. Agoraphobia is
in the public domain. Come to think of
it, so is God. Have you or has your client
tried lately to get a copyright on breath-
ing?"

And all of a sudden the whole bril-
liant deal was out of the window and
Jonathan Silk was unemployed and un-
employable again. It was a crying shame.
Just when we'd found the one office in
all of Hollywood where there was defi-
nitely a seller’'s market for agoraphobia.

- - -

I was desperate. I was ready to beat
my head against the wall like a daustro-
phobian. The situation was clear now:
it looked like my client Jonathan Silk
was never going to get his oot with its
dirty sneaker one inch inside the televi-
sion door through the usual process of
throwing ideas at producers until they
bit for one, then writing up under-
the-counter outlines and getting them
passed. I had to find another way in for
this unraveling client.

With this in mind, and as an act of
desperation in the last stages, 1 dropped
over to Four Star to see my old friend
Sidney Garbatte, co-producer ol The
Earth Movers, a pretty hot series about
some tough American construction work-
ers who knock around the world build-
ing bridges and dams and beating down
anybody and anything in their two-fisted
way.

“Sidney,” I said, “I don’t usually ask
you for [avors but this time I'm in a
bind and you're the only on¢ 1 can turn
to. I've pot this client, Jonathan Silk,
he's a good and experienced novelist,
he's written a gang of books, only he's
finding it tough to break into TV be-
cause the people around here don’t know
him and what he can do. He's a high-
type New York writer and he's very
strong on story lines, he's a firstrate
structure man, he can knock out rewrites
and polishes practically overnight. Now,
I understand you're in bad script trou-
ble, you nced some rewrites on some
scripts, and I'm asking you as a special
[avor, as a personal favor to me, to give
this Silk some assignments. It'll get him
started and also it'll be a good thing for
the show to get some New York blood
in your stable, you know?”

“Bring him around, Jer, and let's look
the man over,” my good pal Sidney said.

I got Jonathan over to Sidney’s office
[ast.

“I'm not too familiar with your for-
mat,” Jonathan said in a {eeling-out way.

“Neither am L" pood old Sidney said.
“Neither is anybody else on this show.
What we're trying to do is turn out some
reasonably entertaining entertainment,
and the way we decide whether a play
is that is, mostly we just look at it and
if we're entertained, why, we feel it fits
our format. Doing television is a pame
of blindman’s buff and there's no sense
pretending we've all got seeing-eye dogs
to lead us to ultimate truths and high
ratings. All I know about the mass media
is that they’re massive and pay massively,
which is why I'm here instead of on the

beach at Waikiki."”

Jonathan sat up straighter. “I like
vour approach, Mr. Garbatte,” he said.
“You're hitting me where I shake hands
with people. As I understand it, you
have some scripts that need rewriting?”

*We have several scripts that start out
with a good idea.” Sidney said. “but the
idea gets lost along the way. The devel-
opment is bad and the writing is bad,
and here is where I think an experi-
enced writer can help us.”

A B hclp,” _]on:llh:m said. “You've put
me in a very helpful mood. Could you
give me a sample of the Kind of script
you've got on hand?”

“I'll tell you about the one I'd like
you to take a crack at first,” Sidney said.
“To start with, though, I ought to pre-
pare you, this is a pretty offbeat idea; it
may strike vou as a little nutty ac the
outset but it has something. it just has
to be brought out. Don't bust out
laughing when vou hear this. The prem-
is¢ is that there’s a Mohawk Indian with
agoraphobia . . .

This is how it happened. word for
word, Sidney Garbatte looked Jonathan
Silk straight in the eye and without
swallowing or slitting his wrists began
to talk about some Mohawk Indian with
agoraphobia.

Jonathan stiffened in about the way
I would guess a patient in a mental hos-
pital does when they turn on the current
for his electric shock therapy. He studied
me, then his fingers, then his sneakers,
then the ceiling.

“Well,” he said, his voice shaking a
little, ““I suppose Mohawk Indians are
subject to about the same stresses and
strains as the rest of us. Could vou elab-
orate on that premise a lictle?”

“Easy,” Sidney said. “You see, for a
lot of decades now there’s been a rather
sizable community of Mohawk Indians
living out in Brooklyn: they're all struc-
tural steel workers, they do the danger-
ous high-steel work on most of the
skyscrapers that go up around Manhat-
tan, the cralt is passed on from [ather to
son. Well, what we're assuming is that a
young fellow in this tribe works up a
Iargesize case of agoraphobia and he
can’t go strolling around the steel girders
all those hundreds of [eet in the air, so
the other Mohawks consider him an out-
cast and try to ostracize him and take a
strong position against his marrying his
fiancée, the daughter of one of the best
high-steel men. What I thought was, we
could start the thing off with a teaser in
which a bunch ol these Mohawks are
doing a war dance up on the top beams
of a skyscraper . . .”

“It's lovely,” Jonathan said as though
he was speaking pravers. “It's so beauti-
[ul I want to ery. At this moment I feel
that all the strands [rom my past life,
from all my works and dreams, are com-
ing together in a meaninglul whole, an
ultimate package, and for the first time
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my life has pattern. I'll write this play
for you, Mr. Garbatte. I'll write the liv-
ing daylights out of it, trust me. And I
want to thank you for putting the final
touches to my career, for showing me
that there is still room among all the
frozen formats for a surge of the miracu-
lous and giving me the courage togo on.”

“I thought you would se¢ the beauty
in it.” Sidney said. “I sized you up imme-
diately for a fellow who could see the
deeper symmetries and shimmers in a
thing like this. Mr. Silk, I think you and
I ar¢ going to get along, we are both
men of enthusiasm and range.”

When we got outside Jonathan
stopped and leaned against the build-
ing. He looked like he was going to fall
down; there was some kind of slugged
expression on his solemn face.

“So this is Hollywood,” he whispered,
“where they package and package and
everything finally adds up to a billion
billion even. Oh, how beautiful. how
positively gorgeous.”

“I told you and told you,” T said. “I
tried to make you see the dramatic prem-
ise in agoraphobia but you wouldn’t
listen.”

“Apparently you don’t get the point,”
he said, breathing hard. “What he was
talking about was fear of heights, not
fear of open spaces, that's a disease called
acrophobia, not agoraphobia. But he
called it agoraphobia because there is a
destiny that shapes our ends and life
must occasionally have such pavoffs,
there must once in a while be a big
package deal in every man’s life. Jerry,
thank you from the bottom of my heart
for bringing me together with Sidney
Garbatte. Before I met him I was a rag-
bag of odds and ends and now I am
whole. healed into a fine unit, and ready
to face the world again. Thank you, you
miracle worker in your black mohair
suit, thank you; I march into the future
unafraid.”

- - -

So this was how Jonathan Silk. with
all his patches. got his first and only job
in Hollywood television.

Three weeks after he turned in his
script, which the Earth Movers people
loved, slobbered over. for which they
were very happy to pay Jonathan 1500
crispy and crunchy dollars, 1 was sitting
with him one night in Cyrano’s, the
coftechouse that was the preferred Sunset
Strip hangout for more restless souls that
season.

“Good news,” I said, looking around
1o check the girls. “Had a nice chat with
Sidney Garbatte today. He wants you
to do some more rewrites and maybe
tackle some story ideas of your own for
Earth Movers. You're in there, Johnny.
boy, I mean, in.”

“That’s very nice of Sidney,” Jonathan
said. “but tell him, no, thanks.”

“Have you suddenly become inde-
pendently wealthy? You know the Guild

Add a note of personal elegance to his ward-
robe! Actual hand-written script letters are
cut of gleaming silvery rhodium, look hand-
some on tie or cuff. A smart way to win
“first name” friends. Guaranteed to please or
your money back! Be sure to specify man's
first name you want. NAME CUFF LINKS,
§2. NAME TIE BAR, $1.50. NAME TIE
TACK, $1.50, all postage paid, Federal Tax
included. Order from Sunset House, 699
Sunset Building, Beverly Hills, California,

GOING TO JAPAN SOON?

' Then save time and money by
planning your trip right. Order

WHAT TO DO and WHERE TO GO
(more than 100 pages each issue)
only $5 for 25 issues.

THIS WEEK IN TOKYD, P.0. Box 164, Kyobashi, Tokyo, Japan

THE PRIZE WINNING

CARNIVAL

AMERICA'S MAGICAL MUSICAL

MAIL ORDERS FILLED Evgs.: $2.90, 3.60, 4.80,
5.75, 6.90, 8.60. Wed. & Sat. Mats.: $5.50.

IMPERIAL THEA. 249 W. 45 St., NEW YORK CITY

deret

e

ORDER OF THE
PLAYMATE GARTER
. .. alighthearted honor your playmate will
treasure for years. Sleek black satin and
misty imported French lace, embroidered
wilh the pLAYBOY bunny. Choose black or
white lace. €2 ppd

Send check or money order to:
PLAYBOY PRODUCTS
232 East Ohio St. = Ghicago 11, linois

THE SIGN
OF THE PLAYBOY

Add the pLAYBOY flair to sweaters,

jackets with the natty pLAYBOY rabbit
emblem. Black washable Durasuede trimmed
in white. 3 inches square. 1 ppd.

Send check or money order to:

PLAYBOY PRODUCTS

232 East Ohio St. = Chicago 11, Illinois



voted to go on strike end of the month,
and if you don’t squeeze in all the work
you can between now and then you're
going to be a plenty unemployed writer
with no cash cushion.”

“I've got the cushion, Jer, a cushy one.
My situation has changed radically in
the last 24 hours. You sce, I sent the first
half of my new book to my publishers in

New York, and they liked the stuff so,

much that they decided to give me an
extra advance of 3000 very crinkly dol-
lars. With that money, plus what I got
from Sidney for the rewrite, I can take
the next three or four months off and
finish my novel. Television really isn’t
for me, Jer. I belong somewhere where
life isn't such a strict format, where
there's more concern with consequences
than with premises, where the miracles
can explode the formulas, where the em-
phasis is on storied lives rather than
story lines, and what that means is that
I should be writing more books rather
than television, which can never be a
medium well done because it’s out to
scratch backs by the multimillions, and
I'm not up to scratch, though the
scratch is very good. 1 think you might
have been right, more right than wrong,
when you said 1 was out to parody the
medium, I think without realizing it I
may have been trying to needle the pro-
ducers and editors enough so that they
would throw me out and let me do my
true work. I thank Sidnev Garbatte [rom
the bottom of my heart but now I think
I'd better go and package myself accord-
ing to my own needs and directions.
Right now I've got a terrific need to go
and sit on a mountain in Big Sur and be
my own network and my own sponsor.”

A month later he wrote me [rom Big
Sur, on the back of a 1:|umtry list, as
follows:

“Pacific very blue, very broad. Have
my own mountaintop and it’s a very dra-
matic premise with a lot of real human
identification value. Yesterday saw a
wild boar in the redwoods back of my
cabin, he was dressed in a black mohair
suit and pointy shoes, 1 waved my friend-
liest Sunset Strip wave but he lurched
away. Novel taking [orm, if not format,
beautifully. Son, keep in good health,
accept all the miracles in the public
domain, be happy. and avoid [ried foods.
I wish you long life and good luck in
card games. Your pen pal, Theodore
Dalton Trumbo Dostoievsky.”

He was arrogant, this Jonathan Silk,
plain arrogant and definitely high-and-
mitey in his thinking. All the same, his
birthday was coming up, and so I sent
him a tic, one that wasn’t coming apart
around the edges. a tie with small figures
that were eyes but not producers’ or
agents’ or even genius novelists’ eyes, not
corrugated, but clear blue like the Pacific,
and with plenty of human identification

value,
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LINCOLN CONTINENTAL

(continued from page 72)
and 1940,” a man, a wealthy man, said
to me, “but I bought three just the same,
and T still have one of them, well into its
second hundred thousand miles. It's got
a Ford engine in it, it’s been repainted
twice and it's wearing its third top, and
1 still drive it in preference to anvthing
else on the market — and I can buy any-
thing else on the market. The Conu-
nental is a practical classic: it has a
heater, a defroster and no service prob-
lems, or few at any rate. I don't drive
it because 1 like nostalgic reminders
ol my life twenty years ago, and I don’t
drive it because I want to establish a
reputation for quaintness and eccen-
tricity. I drive it because it's individual,
I think of it as damned-near alive.”

That’s about as close to articulation
as most Continental owners get. Under-
standably, for they're not talking sense,
they're talking about a love affair. They
won't be much more moved by the
new Continental, the 1962 (though a
vounger generation of quality-seekers
may), than they were by the Mark II,
in all probability, despite the fact that
it's on¢ of the finest automobiles avail-
able today, competitive with any luxury
car, and at only about $6500 with every-
thing aboard, air conditioning included.
The magazine Road and Trach has cited
the new Lincoln as one of the seven
best-made cars in the world, and it is
the only American car on the list.

Extreme care is taken with the Lin-
coln from beginning 1o end of the manu-
facturing process. It probably more

closely approaches the legendary “hand-
made” ideal than any other American
car presently in production. One Con-
tinental body a day is pulled off the
assembly line and checked against a
master jig which will reveal any errors

of fit that have crept in: one body out
of every ten is taken off the assembly
line and spot-checked; one body a week
is minutely examined inside and out
and torn to pieces in the process. It is
tossed on the junk heap when the in-
spectors are through with it.

The finished car is given a short but
exhaustive road test on public highways,
its skilled driver being responsible for
checking scores of points. This driver
is under no pressure of time, and any-
thing he complains about will be fixed,
rebuilt or replaced. When the car goes
to the customer even the tone of the
horn will be exactly right.

The newest White House state car is
a Continental with a few extra features
designed into it: it’s armor-plated, the
rear seat can be raised 1014 inches, to
give spectators a better view of the
President, it has three different tops and
two two-way radios. And a pair of old-
fashioned running boards for Secret
Service men to stand on. Specialties
aside, President Kennedy's car looks
much like any other Continental built
in the last couple of years. As far as the
Continental is concerned, company
policy is inclining to the “continuity”
concept that has served Rolls-Rovce so
well for so long; only trained eyes can
tell a 1962 Continental from a 1961. The
company is probably right. The Conti-
nental’s is a good design, winner of an
Industrial Desien Institute award this
year. Why change it?

Still, every day in the year, somewhere
in the country someone takes pen in

- hand, and asks, of a newspaper, or a

magazine, or Ford in particular or De-
troit in general, “When are vou going
to get sensible and make another car
like the original Lincoln Continental?”

SECRET SNATCHERS

(continued from page 118)
felt the need to talk shop. Onc top in-
dustrialist planted a tape recorder in
Rosemarie’s cupboard to collect the se-
crets that spilled from his competitors’
passionate lips. Pretty soon her apart-
ment had more hidden microphones in
it than a Gestapo interrogation cell, and
Rosemarie, while performing her basic
services, kept up a running stream of
questions aimed at filling up the silently
spinning tapes. Apparently, the informa-
tion thus collected was quite useful. In
the fall of 1957, an unknown person or
persons put Rosemarie permanently out
of the espionage business by knotting a
nylon around her pretty neck.

In this country matters rarely end on
so Gothic a note. One investigator’s
favorite story is about the Los Angeles
structural engineering firm that engaged
him to find out how a rival firm was
managing to underbid it by a slim mar-
gin on job after major job. The investi-
gator did all the things investigators do
in such cases: he ran a check on all em-
ployees for traces of sudden wealth,
marital problems, sex deviation, nar-
cotics addiction and so forth. When
nothing turned up to point suspicion
at an emplovee, it occurred to the
investigator that the client himself, for
some obscure reason, perhaps related to
insurance, might be tryving to sabotage
his own business. On this wild hunch,
he bugged the client’s home. The eaves-
dropping revealed that the owner of
the firm was discussing all his business
with his wife, who was displaying more
than a wifely curiosity about his bidding.

Pliced under surveillance, the wife
was soon discovered to be carrying on
a torrid romance with, of all people,
the head of the rival firm. Before long
the investigator had the delicate duty
of placing before his client not only
still photos and motion pictures of his
spouse entering a Sunset Strip motel
with the other man, but tapes of their
conversations in which she tipped the
rival off to her husband’s planned bids.
“That woman must have had some-
thing,” the investigator marvels. “Her
husband paid his bill. Gave us a hand-
some bonus. Told us to go away. And
went right on living with her. They are
still together in the same house. There
has been no move toward divorce or
even separation.”

Sometimes industrial espionage pops
up as a more or less temporary phe-
nomenon in an industrv where existing
business relationships are being upset
by some important new technological
development. In  electronics, for ex-
ample, the development of the semi-
conductor triggered a wave of idea
stealing in 1958 and 1959, as engineers
and scientists, suddenly afflicted with
entreprencurial  aspirations, left their



jobs with the nation’s top electronics
companics, carried off technical secrets
in their attaché cases, and set up their
own small semiconductor companies in
direct competition with their former
employers. Thus, business espionage in
America is, for the most part, a sporadic
and unorganized activity.

In certain industries, however, espio-
nage has come to play so important and
continuous a role that it has hecome
fully institutionalized. The best example
of this is to be found in Detroit, often
described — accurately — as the mecca of
the professional business spy. In an
industry where even a minor design
change requires astronomical amounts
ol money and months or years of lead
time for tooling up, to modify an ash
tray is to move a mountain. Morcover,
in today’s volatile market the stakes
are incredibly high. The propitiously
timed introduction of a new stvle or a
new mechanical feature can have a
rocketlike effect on the company’s share
of the market. Understandably, then, all
auto companies have developed highly
trained espionage arms which they keep
tucked away in their tables of organiza-
tion under innocentsounding designa-
tions like “competitive analysis” and
“competitive data” staffs. These outfits
work full time to lay their hands on
competitive blueprints, photos and sta-
tistics. Their methods, like those of the
CIA until recently, are both hush-hush
and freewheeling.

The engineers and analysts assigned
to these espionage staffs know thein
counterparts in other companies and
may, indeed, fraternize with them. Com-
pany intclligence agents frequently trade
information with rival agents — about
third parties. Thus, a Ford agent may
supply a Chrysler agent with a tidbit
about a particular GM model, in return
for a dribble of data about another GM
model. Supplementing the work of the
company staffs are a group of high-
priced professionals who are called in for
spot assignments, and an even larger
group of ambitious amateurs — free
lancers always eager to pick up a bill
for a bit of stolen information.

The Detroit grapevine is particularly
sensitive, too, because the industry is so
heavily concentrated in a single city.
The thousands of small tool-and-die
shops and parts factories are rich sources
of gossip and fact. Moreover, manufac-
turers’ representatives, company officials,
salesmen, management consultants, en-
gincers and others all move in the same
social circles. They golf together at the
Bloomfield Hills Country Club; thev
dinc at the Fox and Hounds or
Topinka's; they live next door to one
another in Bloomfield Hills, Birming-
ham and Grosse Pointe. In addition,
personnel move constantly fromn one
auto company to another carrying with
them sheaves of valuable information.

e
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It is a wonder, considering these [acts,
that there are any secrets left in Detroit
at all. But what companies jockey for
is not merely information; it is time. Ac
cording to William H. Corrigan. the
former FBI agent whose job it is to kecp
Ford’s styling sccrets under lock and
key, “You concede that the competition
is aware of your plans a year in ad-
vance.” In Detroit, where the lead time
on a new model runs about three years,
the trick is to find out what the other guy
is doing at least eighteen to 24 months
before he does it, so that you can have
time to counter it. The value of any
picce of information is thus directly re-
lated to the calendar. This principle is
illustrated in two cases of espionige
involving photographs of forthcoming
models. One of these occurred in the
summer of 1958, when a man stole five
photos of the soon-to-be-introduced 1959
Dodge from a studio engaged to photo-
graph the new model. The owner of the
studio received a phone call from a
stranger who threatened to turn the pic-
tures over to GM unless he was paid
$2000 to return them, thereby revealing
his lack of understanding of the calen-
dar principle. By this time, only a few
months before the public introduction
of the car, the chances were that GM
had its own set of pictures plus plenty
of additional information about it. In
any event, it would have been wo late
for GM to act on any information it
might glean from the photos. In the
other case, in 1954, another amateur,
who happened to be a Michigan police-
man, managed to snap some shots of the
1956 models of the Buick, Olds and
Chevrolet. This was about two years be-
[ore their actual introduction, and the
pictures might conceivably have been of
significance to Ford or Chrysler. Word of
the photos, however, sceped back 1o GM,
which deftly arranged to have a friendly
independent designer buy and return
them. The spy was never prosecuted be-
cause a court trial would probably have
made it necessary to make the pictures
public.

Taking pictures of advance models,
or even just getting a good look at them,
is 2 fine art in the Motor City. Spies try
every possible means to get close to the
design centers of the Eig companies and
to their test tracks and other [acilities
where a peek at a forthcoming model
might be had. The Dearborn Inn, for
instance, has no trouble renting its top-
floor rooms which happen to overlook
the Ford test track. And elsewhere, spies
photograph anything that could be a
“cobbled” (disguised) prototype of a fu-
ture model. Sometimes espionage agents
adopt commando tactics to get what they
want. Pontiac stylists once brazencd
their way into a Lincoln plant and
marched down the aisle with blueprints
under their arms as if they belonged
there, in an effort to sneak a glimpse
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of the stvling of an upcoming Lincoln.
Their reconnaissance foray ended in
strategic retreat when a foreman spotted
them.

Style plays an even more critical role
in another industry in which espionage
is highly organized. The design of
women's apparel demands great origi-
nality and, naturally, nobody displays
more of it than the men who have made
fashion filching into a multimillion-dol-
lar international racket. Commissioner
Jacques Besson of the French Surété
Nationale has estimated that the theft
of original designs costs Paris couturiers
between S12,000,000 and $14,000,000 a
year. Maison Dior complains that it
loses about 25 percent of its possible
annual income to thieves.

Not long ago gendarmes picked up a
chic young mademoiselle as she boarded
a plane bound for Cairo. From her
purse they recovered a collection of
original sketches stolen from a top fash-
ion designer. In another case, a young
society widow, invited to the [ashion
salons because she seemed to be a legirti-
mate customer, was found to be sketch-
ing the designs from memory after the
shows, and then hawking her drawings
to German and Dutch dress manufac-
turers. But such admirable individual
initiative is largely démodé, and fashion
piracy, like war and charity, has yielded
to the organization way of doing things,
leading Monsieur Besson to charge that
design theft is conducted today by a
conspiracy that could be said to girdle
the globe, with headquarters in New
York and branch offices in Belgium,
Italy, Germany and Austria, not to
speak of Paris. He has appealed to In-
terpol, the international police agency,
for help in ironing out this unsightly
and expensive wrinkle.

The racket operates this way: the
syndicate infiltrates the audience with
its agents at a Dior or Givenchy open-
ing. If it can get more than one spy
into the salon, its men (or women)
specialize. One studies and memorizes
details of sleeves. Another commits to
memory waistlines or skirts. Another
has the not altogether unpleasant duty
of studying necklines. As soon as the
show is over the agents rush back to
their offices or hotel rooms to sketch
what they have seen. Microfilm copies
of these sketches are then airmailed to
the United States for sale or trade. But
even if the design pirates are screened
out of the audience, they manage to get
what they want. A syndicate-linked ex-
clusive dress shop in St. Tropez, for
example, may buy a Dior original for
100,000 francs. Within a few hours of
its arrival the shop makes up an almost
indistinguishable copy, which is passed
off on a client as the original. The
original original is then shipped by
jet to a “model renting” syndicate in
New York, which loans it out to dress
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manufacturers for several hundred dol-
lars per day. The result is that almost
as soon as the legitimate manufacturers
and retailers get their product on the
market, copies are being peddled all
over the United States for $10.95 apiece.

American  designers, victimized in
much the same way, have on occasion
had to shout for help. Not long ago one
big fashion house called in an investiga-
tor to find out how a competitor was
able to get advance information about
its plans. When a mail-order clerk was
observed  pocketing certain  outgoing
letters, he was placed under surveillance.
A phony letter was then written to
another company, one of whose execu-
tives happened to be related to one
of the top men in the fashion house;
the relative was asked to return the
envelope unopened. Sneak-thief powder
was sprinkled inside the envelope be-
fore it was dropped into the company
mailbag, and word was leaked that this
was an important piece of correspond-
ence. The next morning the mail clerk
turned up with his hands dyed a deep
red from the powder. When the firm
accused him of stealing information, he
readily admitted that he was being paid
by a rival firm to supply it with copies
of his employer’s significant correspond-
ence. He had been pocketing key out-

going letters, taking them home at
night, photographing their contents,

then resealing and mailing them.

Idea abduction will no doubt remain
in vogue in the rarified realns of haute
couture as long as the fashion industry
exists. According to Women’s Wear
Daily, “Ninety-eight percent of the trade
lives by swiping styles,” and many de-
signers take things philosophically.
Says Adele Simpson, a leading American
costume designer, “You might just as
well go out of business if they stop
copying vou. It really means that you
aren't making clothes that are good
enough to steal.”

The nation’s oilmen feel much the
same way. Nobody was noticeably
shocked when two men were convicted
in 1958 of stealing thousands of ex-
ploration maps from Gulf Oil, or when
a singularly oleaginous oil executive in
Casper, Wyoming, was caught rifling
through the maps of a former emplover,
or when a switchboard operator in the
office of a major oil company was found
tape recording the conversations of its
exccutives for the benefit of a com-
petitor.  Inlormation pilferage is as
precisely  planned  in the petroleum
business as the pipes and towers ol a
giant refinery, and is almost as con-
spicuous. Last year, Texas police broke
up three well-organized rings which
had managed to make copies of 4000
valuable oil maps stolen from the in-
dustry’s biggest producers.

The most important data diversion in
the industry Is curied out by oil scouts
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who, to quote Fortune, are “really spies.”
These experts, reports the magazine,
have been known to pose as equipment
salesmen, college boys and itinerant
preachers in order to get their hands
on core samples. Often they simply
watch through field glasses until oil is
struck, then hurriedly phone in options
on the surrounding land. It is not sur-
prising, then, that the petroleum people
have also had occasion to call on the
professional counterspy. One ol these is
a former Army intelligence officer named
Harvey G. Wolfe, probably the only
man in the world whose business card
proclaims him to be a “Consultant on
Espionage” and whose letterhead is
adorned with a big black fingerprint
and the words: “espionage . . . counter-
intelligence . information.” Wolfe
owns a 3000-volume library on espionage
and has provided technical advice to
Hollywood studios engaged in filming
spy thrillers. He has also lectured busi-
ness groups on such subjects as “Science
Checkmates the Criminal.” But his chief
occupation, he says, is chasing business
spies, and one ol his prime sources of
income is the oil industry.

Wolfe tells of the chivalrous voung
geologist who left his West Los Angeles
apartment one spring morning in 1959
and came upon a gorgeous girl strug-
gling to fix a flat on her Jaguar. Moved
by the motionless vehicle, the voung
man naturally came to the girl’s aid.
Before long he was accompanying her on
long drives in her Jag and, incidentally,
gushing out a river of confidential in-
formation about his company’s drilling
and leasing sites. The company he
worked for soon began to suspect it had
sprung an information leak, and hired
Wolfe to plug it. After a preliminary
investigation, Wolfe put the geologist
under surveillance and quickly learned
of his after-hours romance. Such a find-
ing would not have aroused undue
suspicion had not the girl had the dis-
concertingly unromantic habit of sprout-
ing a pencil and notebook during their
téte-a-tétes. Wolle's operatives mounted
a long-distance parabolic microphone in
the back of what looked like a dry-
cleaner’s delivery truck. The private
conversations of the pair, picked up by
the mike and recorded on tape. turned
out to have as much to do with
petroleum as with passion. The girl
turned out to be a veritable Mata Hari
in the employ of a rival oil company.
It took only a few dates for the geologist
to realize what she was up 16 —and, like
any red-blooded young American, he
was delighted 10 find he could under-
write his sex life by so simple an ex-
pedient as passing along a few of his
boss' secrets.

OI course, a company is already in
a bad way if it has to go out and hire
a prolessional counterspy. To forestall
such a distressing necessity, manyv com-

panies today have developed elaborate
countermeasures ranging from signs ex-
horting their employees to button their
lips to the use of “scramblers” which
make telephone conversations unintelli-
gible to tappers. Many companies go in
for codes to keep information secret.
Thus, when New York builder Erwin
Wolfson was negotiating his record-
breaking S117,000,000 officespace lease
with Pan American World Airways in
1960, he took great pains to prevent
the news of the dickering from leaking
*to the New York real estate community.
His files on the subject were labeled
“Project X"; Pan American was referred
to as “Prince Albert’”’; and Juan Trippe,
Pan Am's boss, was designated “The
Traveler.” To confuse its competitors,
Wallace Laboratories names many of its
experimental pharmaceuticals after New
Jersey towns. The code name of one
uanquilizer remained unchanged after
the product was marketed, thus making
a New Jersey community’s name (minus
an 1) a houschold term — Miltown.
Just as espionage has reached its
greatest elaboration in the auto indus-
try, so, t0o, are Ccountermeasures most
highly developed in Detroit. Design
studies and styling centers are segregated
from other less “sensitive”™ [acilities.
Inside, the various production areas are
blocked oft from one another, and a
complicated system of color badges re-
stricts the movements of emplovees
among them. Visitors are screened care-
fully and escorted as long as they remain
in “secret” areas. The Ford styling cen-
ter uses locks with removable cores
which can all be changed within an
hour if need be. When GM was building
its $175,000,000 technical center, it had
its own men fly over and snap aerial

photographs of it to see what, if any-
thing, a competitor could see from the
sky. The center is now equipped with
electronic devices which draw the cur-
tains over the studio windows at the
approach of a plane or helicopter. Stude-
baker once shifted a road and planted a
row of trees to help conceal its test track.
All the auto companies, taking a charred
leaf out of the Pentagon’s book. burn
or shred their confidential papers alter
use. Prototype models are bulldozed
into unrecognizable scrap after being
tested. Guards with telescopes patrol the
rools ol design facilities, scanning the
surrounding lawns and approaches for
intruders.

Sometimes the pressure for secrecy in
business crops up in ludicrous surround-
ings, as, for example, in a nineroom
ofice on Chicago’s North Side where
employees work behind locked doors.
They are sworn to secrecy, prohibited
from discussing their work even with
their wives. Visitors are strictly verboten.
Only one man, a harried hypochondriac
named Marvin Glass, has all the kevs
to this suite in which, under his in-
spired direction, a team of designers,
artists and sculptors create new ideas
for toys like Robot Commande and
Busy Bidee Hen. Then there is the
Borden Company whose fragrant Ohio
Liederkranz factory is positively redo-

lent with secrecy. To keep its processing

methods  confidential, Borden won't
even let its own top executives into the
plant unless they can prove a “need
to know” —something most of them
have successfully managed to avoid
doing for years.

There are times, too, when secrecy
becomes a game played for its public

“If you haven’t tried it, lady, don’t knock it!”
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relations value. Thus, Coca-Cola and
Pepsi-Cola both stamp their fornulas
top secret. Coke, in its main plant in
Atlanta, has a multistoried brick
building-within-a-building in which its
critical flavor ingredients are mixed,
and into which only those employees
with Coke’s equivalent of Q-clearance
are permitted to enter. Both companies
vociferously insist that their precise
formulas are known to only one or two
men. These keepers of the sacred secret
allegedly travel all over the world to
syrup and concentrate plants where
they personally concoct the vital es-
sences, a notion that conjures up the
image of them scraping fruit rinds into
bubbly cauldrons while muttering oc
cult incantations. It is believed that this
sort of mumbo jumbo, when publicizcd,
helps build a kind of charisma around
one's product.

Finally, there is the kind of secrecy
that is merely stupid, a panicky reaction
to the rnise of the idea stealer. Some
Canute-like companies, in a frenzy of
sccretiveness, try to bury information
that is already out in the open. Coke,
for example, for years steadfastly re-
fused to publish its annual sales volume,
although the figure was on file with the
Securities and Exchange Commission,
available to anybody who took the
trouble to look it up.

The epidemic of industrial espionage
is not only feeding a kind of foolish
security mania on the part of many
companies, it has, belatedly, I)cgull to
arouse concern over the ethics ol idea
stealing. The business commumnity is
currently both disturbed and fascinated
by the activities of the labor racketeer,
the television rigger, the corporation
price fixer, the advertising faker and
the payola operator. In this new atmos-
phere ol moral introspection many
businessmen are beginning to ask them-
selves where free enterprise ends and
freebooting begins. Is it right, for ex-
ample, to hire away a competitor's key
man? Is it right to “drilt” a “plant”
into his organization? The Harvard
Business Review's 1959 poll of its readers
to find out what businessmen consider
to be ethical conduct in the collection
of competitive data throws a bright
light on our changing standards of
business morality.

Seventy-seven percent of the ore
than 1500 respondents to the survey said
that business espionage reflected

“decline in ethical standards.” But most
of them saw nothing improper in send-
ing a comparison shopper to buy prod-
ucts in a competing store in order to
check out prices, or in the setting up by
oil companies ol “scout” departments to
watch the drilling operations of competi-
tors, or in hiring away a key employee
from a competitor.

There was a sharp split along indus-
try lines when it came to whether it is
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proper for an executive to “wine and
dine” his counterpart in a competing
firm for the purpose of picking his
brain. Most executives in manufactur-
ing, transportation and engineering ap-
proved of the practice. Those in other
industries frowned on it. The majority
in all industries disapproved, however,
of posing as a consumer to get informa-
tion from a competitor; of hiring a
private investigator to watch a com-
petitor’s proving ground; of stealing the
plans for a competitor’s new model; of
sccretly recording conversations in a
competitor’s office; of wire tapping the
competition; of bribing a competitor’s
emplovee for information; and of
planting a confederate in a competing
organization.

But the most interesting finding of
the survey was the contrast revealed be-
tween the attitudes of older as against
younger executives. “In nearly cvery
case,” the study found, “the vounger
executive is more likely to approve of
a situation than an older executive.”
The most radical contrast turned up on
the matter of hiring a man away from
a rival firm. By and large, executives
over 50 disapproved, while those under
50 approved. This mayv simply reflect
the fact that the vounger men consider
themselves “available” and are happy
to have the opportunity to move up by
moving out, whereas older men are
more likely to be frozen in their jobs.
But the difference in moral stance
on most other questions cannot be so
simply explained. Take the example of
wining and dining. Of exccutives up to
the age of 39, only 40 percent disap-
proved of this practice. But among
respondents 50 or older, nearly 70 per-
cent disapproved. Nearly 30 percent of
those under 39 saw nothing unethical
about hiring an investigator to spy on a
competitor’s proving ground. Among
those over 50, fewer than ten percent ap-
proved. About eight percent of the
younger group found nothing immoral
about a design engineer’s stealing a com-
petitor’'s new model plans. Almost no onc
in the older group condoned this prac-
tice. Such differences, concluded the
Harvard Business Review, “might very
well represent quite separate  ethical
standards on the part of younger and
older executives.”

Docs this mean that as executives
grow older they become more “ethical”
in their behavior? Or does it mean that,
as our young executives move into
higher echelons, they will carry with
them their present set of ethical values,
a much looser set than that held by
the older generation? If this turns out
to be the case, business may be in for
a tidal wave of idea stealing, in all its
forms, that will make present-day pilfer-
ing scem Puritan by comparison.
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TOKYO

visitors of less rococo dispositions. In the
vast Dai-Ichi — self-described with quaint
immodesty as “enjoyable to the depth
of charm in an atmosphere of elegancy
and joyfulness” —an impersonally mod-
ern but quite comfortable room may be
had for $4. The lush Nikkatsu, at a teem-
ing intersection athwart the Imperial
»alace Plaza, offers splendid singles for
§7, deep-carpeted suites worth every
penny of $30, one of the finest hotel
dining rooms in Tokyo, and a shopping
arcade vending wares ranging from 100-
year-old Chinese jade to week-old Ameri-
can  newspapers. The smaller Nikko,
featuring compact singles for $5 and a
rooftop barbecue with a panoramic
view of the city, has the added virtue
of being located at the hub of the enter-
tainment district. Less convenient to
downtown diversions — but serenely re-
mote from their tumult — siretch the
landscaped acres of the Takanawa Prince,
a resort of Floridian opulence erected
(complete with golf driving range and
two heated swimming pools) on a former
estate of the Imperial family; single

(continued from page 114)

rooms cost 55, doubles $8, and luxurious
three-room suites, commanding a vista of
Tokvo's Horseshoe Bay, are a bargain at
$28. There are several other Western-
style hotels which ofter rooms and service
comparable to the best of U.S. hostelries;
among those worthy of your patronage,
should the aforementioned be booked
solid, are the New Japan, the Toshi
Center, the Sanbancho, the Azabu Prince
and the Akasaka Prince (no relation),
the Shiba Park and the enormous Koku-
sai Kanko. Rooms in all range between
$5 and $20, depending on your predi-
lections for creature comfort.

However, in order to savor the calm
simplicity of genuine Japanese quarters
we strongly recommend — lacking an
invitation to stay in the home of a Japa-
nese friend — that you flout tourist tradi-
tion by spending at least a night or two
of your visit at a ryokan, or traditional
imn. You may find yourself deciding to
stay on longer, for their quiet beauty
and gracious hospitality are justifiably
legendary. The guest rooms ol these
eracelully unadorned wooden dwellings

“What we need is a search for
intelligent life on this planet.”

contain neither beds nor chairs, dressers
nor side tables. Floored with softly fra-
grant straw mats called tatami, upon
which you sit, sleep and dine — sans
shoes, of course — they are furnished
with little more than a bedroll, a low
lacquer table, a hanging scroll, and per-
haps a vase of chrvsanthemums; some-
how this is more than enough. You sit
sipping tea in a cool cotton kimono as
your petite chambermaid slides open a
paper-paneled shoji to reveal a verdant
vision: slopes of wild flowers, rolling
turf, lily ponds, ancient stones and art-
fully manicured bonsai trees, all arranged
to create a harmonious unity with the
inn itself. Altogether, it's an enchanting
introduction to the stately serenity of
Oriental living — with but one distrac-
tion which many actually find refresh-
ing: blissfully oblivious of Western views
on privacy, the maid is apt to enter
gigeling, day or night, without any warn-
ing whatever.

Tokyo abounds with such sylvan sanc-
tuaries, but among the most beautiful,
in our opinion, is the Honjin, an authen-
tic feudal castle with silken service and
impeccable elegant decor. The Kegon,
which houses one of the city’s most epi-
curean sukiyaki restaurants, is a tempt-
ing alternative, as is the more subdued
charm of the Kizan and the Sudaiso.
Rates are reasonable in all, ranging from
$5 to S8 “American” plan for a single
room with two Japanese meals. The
only shortcoming is the matter of lan-
guage. Employees at Westernized hotels
can cope comprehensively with English,
but ryokan staffers, accustomed to na-
tive clientele, are for the most part
spectacularly undecipherable —a  situa-
tion paralleled in varying degrees, in-
cidentally, throughout Tokyo. Though
English is the secondary language in
Japanese schools, it nevertheless remains
an enigma in practice to the vast major-
ity — though few will admit it. In any
event, with a few basic guidebook
phrases dutifully memorized en route,
and a pocket glossary within arm’s reach,
vour dilhculties will be negligible.

For the nonce, ensconced in your
shoji-walled room, begin your vocabu-
lary with one essential word: ofuro, or
honorable bath. The Japanese are among
the most scrupulously scrubbed and re-
freshingly unself-conscious peoples in the
world. Every ryokan has a deep ofuro of
wood or tile suitable for a least four
sudsy souls; in the larger inns, a jolly
fifteen or twenty can be accommodited
in poolsized tubs. For one and all —
foreigners included — the management
of most ryokan will transform this
aquatic group therapy into a singular
esthetic pleasure by furnishing a halter-
and shorisclad jochusan, or bell girl,
who will cleanse your hide before plung-
ing you into the lobster-hot tub for a
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suffusing soak; she will then administer
an invigorating massage — often via the
startling but profoundly pleasurable
technique of trotting up and down vour
back barefoot with delicate dexterity.
Her atutitude, it should be pointed out,
is strictly professional; so vou needn’t
bother working up a lather. The bill for
all this tactile delight, incredibly, will
come to around a dollar. Don’t despair
if you're registecred at a Western-style
hotel, however; though tubside scrub-
bing service is unavailable, a sure-footed
masseuse can be summoned to your room
by phone.

Duly pummeled and parboiled, you
will be refreshed for a leisurely pre-
dinner promenade. Belore setting forth,
however, you will have secured a fistful
of the bilingual calling cards in which
the Japanese set such store lor establish-
ing business and social contacts; they
can be procured within the hour through
the desk clerk. Thus equipped, and with
a goodly supply ol yen, you stroll out
into streets still athrong with pedestrians
and trathc — but now also ablaze with
neon. The city is humming through dusk
into the electric excitement of night that
is peculiarly Tokyo’s. Down broad tree-
lined boulevards; past the swan-dotted
moat of the Imperial Palace, just visible
over the crest of the sweeping, stone-
buttressed wall which surrounds its 250
acres of exquisite grounds; and through
shop-lined lanes astream with bicycle-
driven rickshas, vour ambulation finally
finds you standing on the Ginza, Tokyo's
pulsing main artery. A [renctic thor-
oughfare only onc-half mile in length,
it is Times Square, Piccadilly Circus,
Place Pigalle, and the Fia Feneto all
rolled into one; though no one is really
sure, it has been estimated that upwards
of 50,000 bars, night spots and eateries
line the Ginza — along with the biggest
and most fashionable department stores
i the Orient, an assortment of public
bathhouses and an uncounted number of
pachinko parlors, where a jangling bas-
tardization of pinball is played with rapt
concentration by men, women and chil-
dren alike. It is a scintillating stretch
at any hour, but most especially now, as
galaxies of billboards bloom with multi-
colored lights.

As you walk and look, you will find
yourself garnering many stares Irom the
diminutive throngs; for the Japanese
have never become Dblasé about their
stature. You'll note the multitudinous,
almost toylike bobbing of heads as friends
greet one another with delerential poli-
tesse. The dress ol necarly all will be
Western: the men in conventional suits;
the women, who have been persuaded
that the Hat planes of the kimono are
not flattering to the feminine curves so
modish in the West, wear quict floral-
patterned dresses. (Once home, of course,
nearly everyone, male and female, dofls
Western garb for the familiar compact
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and classic beauty of the kimono.)

Many of the signs in front of stores and
night spots, you'll notice, are bilingual,
bearing a picturesquely mutilated brand
of English; connoissecurs of local sign
language fondly recall a barber's blurb
reading “HEADS cur HERE"; and the in-
triguing revelation that appeared before
a tailor's shop “LADIES HAVE FITS HERE.”

Having found your way to the heart
of the matter, you might well elect to
sip a preprandial libation at any one of
the numberless bars and coffee shops
that line the Ginza and its Lilliputian
side streets — byways so tiny and so
panoplied with jutting wooden placards
that even small cars are unable to enter.
In picking a spot, it would be well to
stay with those establishments sporting
English signs at their portals; the ones
that don’t may not cotton to Caucasians.
Among the more companionable spas
are the Rat Mort, a chandeliered chateau
serving expertly swizzled cocktails; and
the Tennessee Tea Roomn, a pleasantly
peculiar coffeehouse which along with
the caffeine, purveys decent drinks, rocka-
billy musicians in flamboyant cowboy
outhits imitating Elvis, Fabian, and other
musical spokesmen of Western culture.
At Gin-Paree, a miniature outpost of
Continental charm just off the Ginza,
a troupe of Japanese vocalists relentlessly
— but somehow engagingly — render such
chansons as the ever-popular Apuru in
Parisu. Nearby is Shirobasha, a Stygian-
dark, four-storied java joint which also
does a heavy trade in the more potent
potables. A few blocks south is Eraishon,
an ornate den in which elevator-borne
vocalists waft eerily past the tiny bal-
cony upon which you perch with your
drink. If you prefer a setting of Gothic
splendor, you might amble into Kohaku,
Hami-Kochi, or Chopin-Scalaza, more
Far East than far-out nuclei for culture-
and coffee-lovers, in which you will be
permitted to commune silently with
Mozart and Bach on the stereo while you
sit sipping with the other longhairs.

Drinks in any of the above will cost
about a dollar apiece and can be nursed
as long as desired without a glower.
When ordering, we advise that you stick
to imported stock, because native Japa-
nese liquors (including gins) tend to be a
mite sweetish. Japanese beer, on the other
hand, is among the truest of brews—richer
than light American lagers, yet lighter
than the dark European products. And
you’ll also want to sample a porcelain
bottleful of sake, the national beverage
— though it might be best to save this
pleasure for savoring over dinner.

At about this juncture, as the relaxing
intake of spirits bolsters your own, you
may well begin to ponder the possibility
of forming a liaison. In a city of over
4,750,000 women, the task of securing
companionship for your evening's outing
is both prohibitively difficult and ab-
surdly simple. Technically speaking, the

postwar constitution conferred on Japa-
nese women equal status with men: in
one bold stroke they were liberated [rom
their traditional cipheric role and legis-
lated into individual identity. In prac-
tice, however, the principle of personal
liberty has not filtered through to either
the older generation or the upper classes,
where papa-san is still very much the
master, exerting sufficient control over his
daughter to blueprint both her personal
life and her marriage. The consequence:
if you are not a Japanese male of honor-
able family, prospects and intentions,
your chances of dating an old-fashioned
or blue-blooded lass are, quite simply,
nil. It is barely possible that you will be
able to gain escort rights with the daugh-
ter of a proper middle-class family, but
usually only if you possess gilt-edged dip-
lomatic or military connections. Among
the remaining lmkhn" belles, happily,
both democracy and its attendant pur-
suit of happiness are fervently embraced.
For the unhurriecd male with a well-
honed approach, this chick-list presents
a wide array of possibilities: you may
beguile a pert waitress from the Tennes-
sce Tea Room, a willowy salesgirl from
Mitsukoshi deparoment store, a short-
stemmed chorine from the epidermal
displays at the Nichigeki Theater, or a
chic stewardess who works the Pigeon Bus
tours — delightful damsels all. But the
most expeditious and facile opportu-
nities are to be found among the massed
ranks of hostesses employed by the city’s
various cabarets and night clubs. The
evening is still too voung, however, to
undertake an expedition into this vast
nocturnal domain; its enticements must
await the completion of the dinner hour
— a golden time in the round of Tokyo's
cosmopolitan night life.

Perhaps no other city in the world
offers the gastronome such cornucopian
fare. Its 30,000 restaurants cater to a
potpourri of ethnic tastes, offering every-
thing from a knish to a tamale. The two
best-known native dishes are sukiyaki, an
clegant meat and vegetable stew by now
a houschold recipe from New York to
San Francisco; and tempura, an equally
favored and savored assortment of deep-
fried seafood and sliced vegetables. In
a sukivaki restaurant you remove your
shocs, sit on (latami matting at a low
table, and watch hungrily as your wait-
ress ceremoniously prepares the repast.
Into a table-top skillet sizzling with soy
sauce above a charcoal brazier, she pops
morsels of beef. chicken or pork, bean
curd, sliced scallions, lotus root, bamboo
shoots, quartered onions and assorted
other exotica. All this is accompanied by
white rice, and an inexhaustible supply
of sake.

Until a man, however well-traveled,
has tasted the suki_v:lki at Suchiro, he
cannot, to our palate, truly call himself
a connoisseur of Japanese cuisine. De-
spite tourist-baiting dancing girls and an



unesthetic atmosphere of busy clatter,
this four-story emporium serves the most
delicately delicious beef sukivaki we have
ever caten, prepared with porterhouse
from their own herd of tenderly nurtured
livestock. The sukivaki at Doh-Hana,
though a shade less epicurean, may be
savored more by those to whom a setting
of classic serenity, and a garden of sur-
passing beauty, are as essential as fine
fare to complete dining pleasure. In
both places, the price for dinner is just
under 54 — high for Japan, but certainly
worth it,

Though a somewhat Westernized
mecca for tourists and conventioneers,
Ten-Ichi serves perhaps the finest tem-
pura. Even so, we prefer the quietly tra-
ditional quarters of Hanacho, a tem pura
temple which has carefully preserved
both the rituals and recipes of old Japan.
Somewhat less accessible to downtown,
inagiku also offers a blending of super-
lattve fempa, service and decor which
merits your sutention. Prices in all range
between $2.50 and $3.60.

Two other national delicacies you'll
want 1o savor are yakitori — tidbits of
chicken and vegetables mixed in batter
and roasted over charcoal flames; and
kabayaki, broiled split eels dipped in soy
sauce. A pleasantly airy spot to sample
these is the Tokvo Kaikan, a lantern-
festooned roof restaurant which opens

for dinner and dancing at 5:30 and stays
open till about nine.

Newcomers are sometimes  surprised
and alwayvs gratified to discover that
Japanese beel is among the most tender
and succulent in the - world — due in
some degree, at least, to the solicitous
husbandry practiced by the farmers of
Kobe in Southern Honshu, where the
cows are lovingly massaged and fed beer
to perlect the quality of their meat. Such
beef, comparable to the best in the
world, may be relished at hamburger
prices in the Chaco, a tiny place serving
enormous steaks charcoal-broiled before
the diners: at nearby George's, an in-
groupish hangour for the American col-
ony, and at Frank’s, the biggest (but not
best) steak house in the city. a dressy,
Los Angelese establishment complete
with candlelight, chrome table carts and
flaming desserts.

In the summer, Tokvo's garden restau-
rants provide a benignly pleasant atmos-
phere for leisurely gourmandizing: there
are several worthy of note: Hamaseiho
and Hannayen sport outdoor barbecues
and sensible prices: and Happo-en, dec-
orated in the stvle of a waditional inn,
is nestled in a garden 300 vears old, and
serves excellent French cuisine, as well
as Japanese, for under $4: but by all
odds the finest of its genre and perhaps
the best known of Tokyo’s myriad res

taurants is Chinzanso. Situated in a
tranquil seventeen-acre park, this clysian
rendezvous offers both  Western-  and
Japanesestyvle dining rooms, as well as
an alfresco garden grill where tender
portions ol beef, lamb and chicken are

charcoaled over Mongolian  Genghis
Khan broilers —all for the modest sum

of around $3. You should try to get
there in June, during which over a
million fireflies, sathered from all over
Japan, are released from cages like vast
star showers into the landscaped gardens.
The venturesome, of course. will want
to forage about in search ol more ob-
scure dining haunts — less spectacularly
appurtenanced, perhaps. but more gen-
uinely indigenous. At Furusato, for ex-
ample — an old farmhouse which was
dismantled, transported to its present
site and reassembled — the guests  sit
around an open hearth quafling sake and
savoring country-style  meat, broiled
chicken and fish both raw and cooked.
The price tag here is high by Japanese
standards (around 58 per person).
Another purely Japanese spot ol gus-
tatory interest is Fujino. a diminutive
indoor cookshop about three blocks from
the Imperial which specializes in okariba-
yaki. the traditional dish of samurai: the
diners sit at a table centered by a grill
resembling a samurai shield, upon which
the chefl carefully chars small beel hlets,

Hats for the young man on the way up (and those already there)! Hats that answer the challenge of smart
young-executive' fashion. The Young Exec by Champ is the ‘summit” hat for your natural-shoulder look
wardrobe . . . with very narrow brims, subtle muted colors and up-to-the-minute styling. The young man
on the go . .. who's really going places tops off his appearance with Young Execs by Champ. Left to right:
Piper...Executive... Wayne. Champ Hats, Inc., 350 Fifth Avenue, New York 1, New York
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slices of sweet potatoes and onion, fresh
fish, and, toward the end ol the meal,
the apogee of off-beat gastronomy: edible
chrysanthemums. You top all this off
with misoshiru, a savory soup ol bean
curd stock served in a black-lacquered
bowl, at the bottom of which are two or
three dozen tiny black clams.

Chinese restaurants of imperial rank
also abound in this amazing city; for
many of the finest Cantonese and Sze-
chwan chefs in China fled the mainland
with the Red take over to set up shop
in Tokyo. Sun Ya is such a place: with
a bill of fare [eaturing over 400 different
offerings, this unprepossessingly deco-
rated establishment has earned a reputa-
tion so far flung that a certain clite
contingent of passengers on cvery in-
coming international flight refuses the
last meal on board in order to whet their
appetites to a keen edge for a monu-
mental meal at Sun Ya on arrival. In
order to sample the largest possible as-
sortment of savories such as sharkfin
soup, Peking duck and hundred-year-old
egps. take with you a quartet or more of
friends. The total tab [or four is ab-
surdly low in view of the inordinate
pleasures imparted: around SI1.

If his palate is of an even more exotic
turn, the feasting male can also go Asi-
atic in an assortment of Korean. Siamese
and Indonesian restaurants. For Korea-
philes, there is Taisho-en, which serves
pungently savory pulgogi — strips of bar-
becued beel that have been steeped for
hours in a marinated garlic sauce — not
recommended for delicate stomachs, or
before a date. If you're fit to be Thaied.
the Bangkok should have you feeling
like a king. Indonesian buffs will find
superb assuagement at Indonesia Raya
and Sederhana.

For the diner craving more familiar
fare, the polyelot variety of Tokyo's
Continental cafés is munificent, their
quality magnificent. A complete catalog-
ing would be foddecr for a doctoral thesis,
so we'll content ourselves with listing
some of the best. Gallic comestibles may
be partaken of at the Crescent, which
serves chel-d’oeuvre frogs” legs and com-
mands an unexcelled view of the Eiffel-
topping Tokvo TV tower (which in turn
contains two restaurants of its own); and
at  France-ya. a  minuscule cuisinery
buried in a maze of side streets, which
sets a bountiful table from apéritf to
demitasse, but offers no alternatives o
its table d’hote meals — which are prix
fixe at 510. But perhaps the rarest
French repast in the city, if not in the
Far East, is savored by the patrons of
ultrachic Hananoki, whose kitchen is
ruled by the redoubtable Shido, ac
knowledged Escolher of the Orient. The
prices, needless to mention, are unfor-
gettable — but so is the {ood. Italian cu-
cina, including some 50 varieties of
highly respectable pizza, is served with
style, and wsually with anchovies, at

Nicola’s; Germanic trenchermen will
raisc a scidel to the gemiitlich gusta-
tory pleasures of Lohmeyer's or Ketel's.
If you prefer Hungarian sustenance, try
Irene’s Hungaria, where gypsy-bloused
Japanese bartenders mix the best mar-
tinis in town. Headlining the Russian
borsch circuit are Cossack. Volga and
Balalaika, the last of which enjoys the
dubious distinction of being the largest
restaurant in Tokyo. If you find yourself
longing for London fog and kidney pie,
vou’ll find the latter, along with tank-
ards of ale, Yorkshire pudding and roast
mutton in hearty abundance at The
King's Arms, a timbered tavern opposite
the American embassy.

Having satisfied the inner man, you'll
be set to swing into the organized pan-
demonium of the city’s night life. Pa-
trons of the sensual arts may wish to
inaugurate the evening in a carnival
side-show mood by venturing into
Tokyo's triumvirate of temples to Eros
— the Nichigeki Musical Hall, the Shim-
bashi Embujo, and the Asakusa Theater
— wherein mass fertility rites arc con-
ducted three times daily, to the age-old
syncopation of a trap drum and a blaring
pit band, by brightly pigmented bou-
quets of Oriental blossoms.

In most of the nighteries, whether
brightly lit, or intime, you will encounter
in gratifying numbers the pretty phe-
nomenon known as the Japanesc hostess.
Like all cosmopolitan cities, Tokyo ex-
erts a magnetic attraction on good-look-
ing women and the best of these seem
to gravitate to the top clubs. For the
same reason that one doesn’t carry coals
to Newcastle, you need not escort a date
to these dens. These quasigeishas are
hired by the management to provide
tippling and terpsichorean companion-
ship [or visiting males. When the
hatches are battened at 11:30, however,
most of these occident-prone  young
ladies are amenable to a broad inter-
pretation of Eastern hospitality.

Achieving an amiable entente with a
hostess, you'll find, 15 about as difficult
as gathering acorns under an oak tree.
As soon as the waiter has seated you,
he will inquire with bowing solicitude
if you wish to imbibe 4 deux; you will
say yes, adding that you prefer an Eng-
lish-speaking companion. Whercupon a
procession of walking advertisements for
the Paris fashion indusuy will wend
their way to your table. After surveying
the line-up with the care of a caliph,
you simply reach out to clasp the hand
of your choice; the remaining girls will
prettily disperse. As she settles at your
side, you ask her name. II she likes you,
she will respond by proffering a card on
which vou will find her first name and
two telephone numbers — the club’s and
her own. Overcoming the temptation to
learn her family name as well —an in-
excusable gaucherie at this point — you
conclude the formalities by giving her

onc of your own pasteboards.

The fee for this pleasant package —
company, canapés and cocktails for two
— usually starts at about S2 an hour in
less pretentious cabarets, and just under
$3 in the [ancier boites; this in addition
to a cover charge of from $1.50 to S4.
At these rates your petite pal will stay
with you — dancing enthusiastically, fash-
ioning charming small talk, sipping
daintily (invariably a hybrid of Scotch
and ginger ale), laughing at your jokes,
lighting your cigarettes and handing you
the traditional hot towel to wipe your
hands preparatory to [ood and drink —
for as long as you like. In the improb-
able event that you become disenchanted
with the company you're keeping, it's
quite permissible to change hostesses in
midstream without objection; the larger
clubs have several hundred available.

The average Tokyo floorshow is rea-
sonably diverting: ten or more demiclad
chorus girls generally alternate with an
Ed Sullivanesque parade of magicians,
acrobats, singers and, il luck isn’t with
you, a team of indefatigable baton twirl-
ers. Though the acts have an interna-
tional flavor, top American talent is
scarce, for the owners’ ven for ven ordi-
narily precludes payment of the fees
Yankee artists demand.

There is a fine semantic distinction
between cabarets and night clubs which
you might file away at this point: cab-
arcts are suictly for stags, while night
clubs cater to couples as well as to the
man taking a solo flier; hostesses, of
course, abound in both.

The three poshest clubs all throb in
the rowdy Akasaka district: the Copa-
cabana. the new Latin Quarter and the
Hanabasha. Of these, the Copa gets our
nod both as the biggest and the best —
but only by an inclined eyelash. Pre-
sided over by a Junoesque Japanese
woman who calls herself Moma Cherry,
it offers action on two fronts: down-
stairs, Hiroshi Watanabe’s Star Dusters,
blowing current U.S. pop hits, plus a
show compounded of good second-string
talent from abroad: and topside, a bar
in pleasant proximity to a task force ol
waiting hostesses. Next door looms the
gigantic Hanabasha, Tokyo’s most cav-
ernous tabernacle of joy. With a Brob-
dingnagian stage, Arabian Nightmare
decor, and an amphitheatrical assem-
blage of postagestamp tables, its central
showroom is little short of awesome.
Almost as an afterthought, there is also
an adjacent lounge — an expectedly cozy
retreat with a wood-burning fireplace
before which a covey of unattached host-
esses keep warm while awaiting the cus-
tomers’ cues. In an unresolved argument
that has been bandied about for vears,
some connoisseurs maintain that these
girls are the pick of the city’s crop —
and we agree. Across the street is the
new Latin Quarter, an elephantine
saloon comparable to its competition in
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. Each player place coin or similar token in one of two areas
marked “Kickoff''—one on right, one on left.

To move (have a "'down”), open magazine to any page

* and add the digits. i.e. If page 53, 5+3=8, so move
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down" wins.
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decibels, if not in Jezebels. Spirits cir-
culate in these three citadels for about
a dollar a jolt; and the cover charge is
usually $2.25, though it may go up for
a big name entertainer from Stateside.

There is another Akasaka playpen
which defies categorization: a vast super-
market for the senses known as Shin-
Sekai. Among other attractions, this
eight-story jukebox — complete with bub-
bles and miasmatic colored lights — con-
tains a kiddyland, a Science-Magic Land,
an ecchoing beer garden, a shopping
center and an endless array of restau-
rants and public bathhouses. The roof
is topped by a planctarium and a five-
story pagoda limned in ncon; descent
from this height to a necighboring Bud-
dhist temple can be negotiated swiftly
by cable car. Gilding this enormous lily,
Shin-Sekai also hoasts the mostest in
hostesses: there are an even thousand
of them, and each can be individually
paged by a stock-exchangelike system of
flashing numbers on the walls of a colos-
sal night-club arena in the building’s
innards.

While cabaret-hopping, your time and
money will be best spent in either the
Crown or the Queen Bee. The Crown —
a regally bedizencd sanctum of the
expensc-account set — boasts a pair of
reasonably euphonious bands (Fujio
Tsuruta and His Swinging Stars trade
riffs with Koji Suyuki and His Eight
Echos), a fairly fleshy floorshow and a
full contingent of hostesses; the uncover
charge is $1.85. Somewhat higher tariffed,
the Ginza's Queen Bee is a buzzing hive
celebrated for its equally ornate stage
shows and French stained-glass decor.
From your perch at its central revolving
bar — circumscribed by a cordon of beck-
oning but stationary Bee-girls —a nod of
the head will summon a friendly fellow
passenger onto the carousel. As at the
Crown, the pleasure of her company
will come to $2.75 an hour.

For the curiosity-seeker, the mammoth
Mimatsu, Tokyo's biggest cabaret, pos-
sesses some measures of statistical inter-
est: it stages extravagant shows twice a
night, blares continuous band music and
leases tableside helpmeets for the entire
evening — all for the bargain-basement
price tag of $2.70 plus drinks. Mark-
downs notwithstanding, many visitors
prefer the less Atlantean scope of the
Monte Carlo, a hoite catering mainly to
Japanese, but warmly esteemed by many
clean-minded foreigners for its Saturday
night “Bathtub Revue,” featuring 40
suds-clad chorines engaged in mass ablu-
tions.

Only the intrepid venture into the
New Yorker, a bawdy foxhole filled to
overflowing with underclad hostesses,
primarily for the edification of GIs on
furlough from Korea; or to the Albion,
where le jazz hot cannonades from a
battery of loud-speakers, and jungle-
colored lights throb rhythmically to the

titanic beat, while 30 warbling waitresses
in skintight bodices demonstrate their
broken-field running technique amidst
the many-handed patrons.

By the time the 11:30 curfew rolls
around, you and your consort will un-
doubtably have achieved sufhcient rap-
port to warrant gambols in greener
pastures. The fact that she has been for-
bidden to fraternize off the premises is
merely an  exercise in oriental lace-
saving on the part of the management;
if your interest is reciprocated — as it al-
most always is —she will forthwith im-
part explicit directions to a nearby
coffee-shop rendezvous, where you will
be instructed to sit patiently while she
switches from hostess finery to chic street
clothes. Unlike the charade of misdirec-
tion practiced by Stateside dance-hall
hostesses, she will always show up —at
which time she and you will then be free
to paint the town champagne pink in
one ol the whee-hour bistros.

One such spot is the Aoi Shiro; osten-
sibly shuttering up with the rest at 11:30,
this tiny club keeps the midnight oil
burning via a venerable speakeasy gam-
bit; a waiter wiclding a flashlight guides
you down a back corridor and thence
through a murky obstacle course of
stairs and storerooms 1o a curtained
second-story retreat, where curfews — and
conventions — are but the figments of a
policeman’s imagination.

But the real heartland of after-hour
revelry is freewheeling Roppongi Street,
where creaky joints like Liz Laurie's
Club 88 and Club Shima detonate tll
dawn. These two dens extort neither
cover nor minimum from their clientcle,
nor do they provide hostesses; but this
last lack is strictly academic, for both
clubs are invariably dense with yet un-
committed female [unctionaries [rom
early closing nearby cabarets —a golden
last-ditch opportunity for liaison. Rather
edible sushi and broiled specialties can
be sampled at Liz Laurie's; next door at
Club Shima you can feast on standard
Chinese fare, then choose a dish for a
dance to the unlikely combination of an
electric organ sided by bongos. In any
event, the possibility of reaching the
nether end of the evening sans com-
panionship — except by choice — is math-
ematically remote. Assuming that your
overtures have been answered with ap-
proval, the sole remaining question is
purely logistic: Quo wvadis? Few of the
major hotels — Western or Japanese —
will countenance female visitors “during
hours designated for sleeping.” There-
fore, the girl will probably volunteer her
own quarters — provided she  doesn’t
sleep with six or seven relatives in the
same room, as is often the case. In this
infelicitous event, you have but to set
out for the best of the late-hour inns
which dot the downtown area: the
Sekitei; surely among the most Elysian
and esthetic of transient hotels to be

found anywhere, its secluded bungalows.
set among rock gardens and gurgling
streams, rent for $8 to SI4 an evening.

When the rising sun finally appears,
you will discover that the city by day
is almost as intriguing as at night and
perhaps even more frenctic. The super-
abundance of its davtime diversions
make slugabedding an impossibility,
though Tokyo is not a spectacular sight-
seeing town in the usual tourist sense —
mainly because it is relatively new. It
was not until 1868, under the aegis of
the Emperor Meiji, that the town became
the Japanese capital and received its
present name (literally, Eastern Capital).

Built by Meiji, the Imperial Palace is
located in the heart of Tokyo on a 250-
acre tract encircled by a system of moats.
Although most of its buildings were de-
stroyed by an air raid in 1945, the mas-
sive masonry and watchtowers that
remain have lost none of their serene
monumentality. The general public is
allowed to visit the grounds just twice
a year, on January 2 and April 29, but
you can behold its main entrance at
any time from the famous double bridge,
Nijubashi. The ashes of Meiji— Hiro-
hito’s grandfather — are contained in the
Meiji Shrine, a structure sacred to Shin-
toists everywhere, set amid 175 acres of
forested park lands. Heavily damaged
by wartime bombing, the shrine has
since been completely rebuilt; its orig-
inal torii —a magnificent gate fashioned
from cyprus wood over 1700 years old —
still stands astride its entriance.

A visit to one of the city's mammoth
mercantile temples should be no less an
experience, in its own way, for the stag-
gering abundance and variety of their
bounty. Uniquely native, however, is the
virtual Japanese patent right on the ul-
timate secret weapon of huckstering:
genuine courtesy. Clerks in these vast
deparument stores turn handsprings to
insure your satisfaction; uniformed girls
greet you with a smile and a bow as
you disembark from the escalator at each
fioor; and miniature roof-top Disneylands
with scaled-down Ferris wheels, tiny zoos
and fun houses beguile the little shavers
while the grownups browse helow. The
finest of these soft-sell citadels are Taka-
shimaya. whose resplendent Manhattan
branch displays but a scattered sampling
of the selection of goods sold in its
Tokyo store; and archrival Mitsukoshi,
the largest department store in the
Orient. But your shopping sortics will,
perhaps, be most conveniently and rea-
sonably accomplished in the arcades of
the big hotels, where the many pre-
cious Japanecse artifacts available — all
incomparably superior to the flimsy ten-
cent-store merchandise which once trans-
formed the “Made in Japan™ label into
a symbol of shoddy workmanship — in-
clude such treasures as Mikimoto pearls,
lacquerware, silks, cloisonné, porcelain,
brocades, china, fans, bamboo work,
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even samurai swords—as well as a
eleaming assortment of Japanese cam-
eras and binoculars, which many claim
hive supplanted the German product as
the finest in the world. Pearls, cloisonné
and optical equipment, you might note,
mav be exporied tax-free. In the arcade
at the Imperial (and also less accessibly
clsewhere about the citv) are several
highlv skilled Hong Kong tailors who
can produce a perlectly fitting, custom-
made suit of top-drawer English wool
or wopical worsted, within 24 hours il
necessary. At $30 to S40 per suit, you
will quickly realize that Tokyo is the
best place this side ol Queen’s Road in
Kowloon lor assembling a custom ward-
robe.

Before packing up those precision-
ground ficld glasses for shipment, the
unregenerate  beisborn  (baseball) buff
will want to hie himself out to Korakuen
Stadium with 50,000 other fans ol the
Japanese national sport, for a magnified
look at the local pro nines which have
several times vanquished the mighty
New York Yankees during tours through
Tokvo. Aside from such charmingly
Japanese embellishments as usherettes,
female announcers, and a ceremonious
pregame presentation of flowers 1o the
team captains, these spirited contests are
remarkably similar to our own — even
to pop-bottle projectiles from the mez-
zaning, punctuating such familiar um-
pirical  declarations  as  “Sturaiku,”
“Boru,” and “Ahootoh.”

For more exotic sporting tastes, and
for TV exiles long disenchanted with
the amateur histrionics of American
.L”Tllll[-.'ll'lll-a‘_"l'(ﬁlll. il ruusing sSuma  tour-
nament — held in Janwvary, May and
September — may revive not only respect
but enthusiasm for the wrestling game.
In this elaborately stylized contest of
brawn and balance, two porcine behe-
moths, olten weighing 350 pounds cach,
are pitted against one another in a Af-
teen-foot ring of hard-packed clay. Afler
much inscrutable  contemplation  and
ritual foot-stomping, both will spring
simultancously to the atack with a
specd and agility remarkable for their
bulk; in a matter of scconds, one will
have bellied the other out of the ring
and won the match. Though the con-
tests begin at 9:30 in the morning, the
best time to go is around 3:30 par. when
the top-ranking leviathans lumber into
acton.

I sumo is not in scason, a sprightlier
nunner of mayhem may be observed at
the Kodokan Judo Hall, where vou can
flip over the dexterity of twoscore or
more white-robed Judo practitioners and
their pupils,

For those of gentler disposition. Tokvo
offers an array of avecations adopted
intact from Western models: one may
play goll on the shortish nine-hole fair-
ways at Takanawa and Shiba Park: play
the ponies during weckend races at the

modern tracks in Fuchu and Nakayama,
both just outside the city; or indulge
in such familiar divertissements as bowl-
ing, tennis, ice skating, skiing (in the
not-too-distant Japanese Alps), or even
table tennis — a national obsession which
has won the country repeated world
championships.

Alter an afternoon of such sport,
cither as spectator or participant, you'll
want to head next for one ol Tokvo's
many onsen, or Turkishstyle public
baths, to enjoy a full hour of slow steam-
ing and gentle kneading [rom stem to
stern, the more salubriously to emerge
into the pleasures of the evening. The
full treatment — steam, suds and squeeze
— will be administered by a diminutive
naiad for about $2.80.

As a refreshingly sedate contrast to
the racy atmosphere of the previous
night's inaugural, you might consider
next an carly visit 1o one ol Tokyo's
many geisha teahouses. Trained from
infancy in the subtleties of entertaining
men, geisha become  accomplished  in
singing ancient songs, strumming the
samisen and koto. traditional dancing,
plaving pleasantly harmless parlor games,
and the art of making feather-light con-
versation. Despite  persistent  Western
suspicions, they are simply what their
name implies: “art person.” Not that all
geisha are strictly puritanical: many ac-
quire affluent businessmen as their great
and good friends. They are not, however,
fair game for the visiting hunisman. Even
so, vou may wish to hire one lor a pri-
vate party; but bear in mind that the
best of them charge 550 to S100 — not
ven — for each pleasant, but decidedly
not passionate, hour ol entertainment.

Il it's still early — well before five —
vou'll just have time to make the “late”
show at the Kabuki-za. This monumental
downtown edifice, gilded and fretworked
1o resemble a medieval palace, houses
the largest legitimate theater in the
world: a suitable setting for what is
perhaps the most electrifying of the per-
forming arts: kabuki. Combining ele-
ments of opera, dance, drama, concert
and sometimes vaudeville in a frame-
work of rigidly stylized conventions. this
300-year-old dramatic form never fails to
startle and delight even those who un-
derstand neither a syllable of its eerily
wailed dialog nor a convolution ol its
intricate four-hour plots of court m-
trigue and ancient legend.

No less absorbing, though somewhat
less robustly enjovable for many visitors,
the Nok drama is a ritualized art form
of such disembodied otherworldliness
that some have said 1ts plays seem to
occur outside ol time and space. Enact-
ing melancholy stories of the legendary
and the supernatural, male actors in en-
veloping silks and expressionless masks
move with stately deliberavon about a
small, sparsely propped stage, speaking

their lines in tones of ghostly hollow-
ness and with a stylized archaic diction
which even Japanese audiences seldom
fully comprehend, though they know all
the timehonored plots by heart. We
sugoest you give it a (ry.

Once vou've undertaken a Kabuki-
thon, and know Noh, you'll be mentally
prepared to appreciate the quaint and
fragile beauty of bunraku. Japan’'s ('_l; .'si('
puppet theater. Imported from (Zlu‘n;n
almost 500 vears ago at a time when live
drama had been banned by Imperial
edict in an attempt to punish actors for
their “loose living,” bunraku is a kind of
pocketsize kabuki in which :u:n;uing-ly
expressive four-foot dolls. manipulated
on stage by black-cloaked puppeteers,
mime the plot lines of heroic ancient
dramas against a background of diminu-
tive trees and pavilions. Ducats for all
of these theatrics cost between S2 and
53, and should be ordered a few davs in
advance.

In a lighter mood, vou may want to
catch one of the pleasantly frothy per-
formances of the Takarazuka Opera
Troupe — familiar to those who saw it
during a recent US. tour —an all-girl
company of singers, dancers and thes
pians specializing in  sudsy Rudolph
Frimlish operettas with shapely Prussians
in boots and epaulets: and in Western-
style musical revues of Dick Powell-Ruby
Keeler vintage — complete with top hats,
champagne bubbles, revolving  stages
and patriotic drill teams.

To an extent rivaled only by flick-
happy Los Angeles, Tokyo bristles with
movie houses great and humble, show-
casing features from America, France,
England, Italv and India as well as the
local product for a public whose appe-
tite for celluloid —new or old, grades
A 1o Z —seems to know no bounds. In
an attempt to equalize supply and de-
mand, the Japanese film industry, cen-
tered largely in Tokvo, has become the
most prolific in the world, grinding out
four times the lootage produced on our
own shores every year. Though occasion-
ally an impressive production such as
Gate of Hell or Rashomon bobs 1o the
surface of this stupendous outpouring,
most are maudlin modern-dress soapers,
juvenile science-fiction cheapies on 1he
order ol Godzilla, or low-budget samurai
opuses featuring the fastest swords in
the East in histrionics of such eve-rolling
absurdity that they're actually great fun
to watch — without a word of translation.

If voure momentarily spent with
sporting lile and vearn o idle awav a
quiet evening on the tatami, seule back
on a cushion and flip on the ubiquitous
terebi. You'll soon discover that Japa-
nese video lare is a sukivaki of the good
and the ghastly: homemade panel shows,
soip operas and samurai Easterns, liber-
ally larded with a number of American
ingredients such as Wagon Train and
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Study for Library of Congress finds

LEKTROGTAI

hest for cleaning records

"“Routine cleaning was accom-
plished by using . . . prior to play-
back or packaging; a sparingly
applied detergent solution with an
applicator of sheared acetate
velvet fibres.*

“Other systems of dust control,
cleaning (such as spray on anti-
static compounds, treated cloths,
dampened synthetic sponges, and
radioactive air ionization) were
tried but did not prove as satis-
factory."

*Lektrostat Record Cleaning Kit,
Dexter Chemical Corp.

Only $2.00 net at your high fidel-
ity dealer’s, or write to:

JETER -

Chemical Corporation |
Consumer Prod.
Division

845 Edgewater Rd.
New York 59, N. Y.
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ANKLE
BRACELET

Trim touch for a trim
ankle . . .a delicate
ankle bracelet with
the distinctive

PLAYBOY bunny

charm. In black

enamel on rhodium.

Safety clasp. $2.50 ppd.

Shall we enclose a gift card
in your namet
Send check or money order to:

PLAYBOY PRODUCTS
232 East Ohio St. Chicago 11, lllincis

Playboy Club Keyholders:
Please specify your
key number when charging.

Gunsmoke; enriched with tidbits of ka-
buki and educational programs on flower
arrangement and formal tea ceremony;
and spiced with a sweetmeat savored
every Sunday night by a vast majority
of the male viewing audience: The Pink
Mood Show, a Minskyesque revue fea-
turing old-fashioned burlesque black-
outs, patriotic tableaux, and a delegation
from the chorus line at the Nichigeki
in a memorable mass demonstration of
terpsichorean expertease.

On the following day — or soon there-
after — you should make it your business
to explore the pleasures of Tokyo’s mul-
titudinous hinterlands. Just two hours
distance by crack express train, for in-
stance, are the rushing mountain streams
and crystalline air ot Nikko, site of the
great tomb of Iyevasu Tokugawa, a
shrine which stands today as one of
man’s most prodigious handiworks. Elev-
en miles to the west, reachable only
by a car-width road of clifthanging hair-
pin turns —or via a breath-taking cable-
car ride — are the glasssmooth waters of
Lake Chuzenji, a tranquil mountaintop
resort rimmed with dark forest, dotted
with tiny lakeside temples, and rumbling
with the distant thunder of Kegon Falls
plunging to the valley below in a cata-
ract higher than Niagara. The wise trav-
eler will allow at least two days for this
unforgettable excursion, with an over-
night stay in the turn-of-the-century
splendor of the Nikko Kanaya Hotel,
just a few steps from the main gate of the
Tokugawa Shrine. Singles run around
$3.50, doubles around $7.50, for cither of
which advance reservations are essential.

Fujiyama, an extince 12,000-foot vol-
canic cone of almost perlect symmetry,
has long been the country’s most vener-
ated and spectacular natural wonder.
Three hours by rail from Tokyo, or
[our by car through the patchwork
quilt of rice paddies and rolling hills
northwest ol the capital city, the foot
of the holy mountain is dotted with re-
sort hotels commanding matchless vistas
of its towering profile. The best of these,
in our judgment, is the aptly named
Fuji View Hotel on the banks of Lake
Kawaguchi, on whose mirroring surface
the image of the nearby peak can best
be seen from the windows of thatch-
roofed cottages (both Japanese and
Western style) available for $16.50 a
night.

Whatever your side-trip  itinerary,
you'll probably want to spend the glow-
ing twilight ol your sojourn back in the
swirl and clamor of Tokyo iwself, savor-
ing the pleasures of a city as boisterous
and sedate, as mercurial and serene, as
the engagingly ambivalent people who
populate it —untif at last you find your-
self uttering that appropriate but some-
what shopworn valediction: sayonaia.

FOR
THE
RETIRING
PLAYMATE . ..

Gay red and white candy-striped
shortie nightshirt and old-fashioned
nightcap—in soft, toasty warm
flannel. Finishing fillip: the jaunty
pLAYBOY bunny emblem adorning the
pocket. One size fits all. %4 ppd.
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237 East Ohio St. Chicago 11, lllinois

Playboy Club Keyholders: Please specify
your key number when charging.

Nice things happen . . .
when you give

PLAYBOY ACCESSORIES

Jaunty j ing 1o ind your playmate who her
favorite playboy is. You'll outdistance all rivals—
except, perhaps. the sly PLAYBOY bunny. Black
enamel on rhodium.

Bracelet 33 ppd.
Bracelet and Earrings, the Set 7 ppd.

Shall we enclose a gift card in your name?

Send check or money order 10:
PLAYBOY PRODUCTS
232 East Ohio 5L Chicago 11, llinois

Playboy Club Keyholders: Please specily
your key number when charging.




KINDEST CUT

relrain [rom OF Man River, “lyit that
swanne, breke that dere, rere that goose,
barbe that lobster. undertraunch that
purpos, dysmembre that heron, wynge
that partryche, mynce that plover” and,
most exotically and graphically, “dys-
figure that peacock.”

Needless to say, the carving craft was
jealously preserved as a masculine prov-
ince. Feudal dining etiquette excluded
females not only from the serious busi-
ness of wynging and lylting, myncing
and dysmembring, but also from the
dinner table itsell. In Ehzabethan LEng-
land a few centurics later, unvemitting
feminine agitation finally forced men
to permit the ladies to sit with them;
but by a concession that could hardly be
construed as gallant, they were assigned
to the task of relieving the carver of his
manual labor. Predictably. this innova-
tion was a resounding failure, for in
order to carve, the women had to sit at
the center of the table, near the chair
of honor — “above the salt” —and thus
precipitated peppery protest from the
male diners thus outranked.

Despite this inauspicious beginning,
however, women persisted in their cam-
paign to dysfigure the male carving tra-
dition. Even as late as 1875, ladies of
gentle birth were being sent on the eve
ol marriage to the exclusive Beak Street
Academy for exhaustive instruction in
the mysteries of meat cutting — a tactic
which history does not record as having
made any visible inroads into the andro-
centric monopoly on carving. The affin-
ity of a carving knife to the male hand
remains to this day a part of the order of
nature — or at least of gastronomy.

In choosing his weapons for mastery at
the carving board, the modern male
makes a wise choice from among the
three trustiest tvpes of cold steel avail-
able: the triangular-bladed French knile
for clean cutting of small pieces ol meat
such as tongue or pot roast, and lor
searching out hidden joints without un-
necessary lancing in the dark: the long,
flat blade of the slicer for straightaway
carving ol meaty expanses; and the
scimitar-shaped, or curved. blade, a dou-
ble-duty cutter equally adept at joint-
separating and standard slice work. For
the job of dividing small fowl into
manageable parts. a sturdy pair of poul-
try shears is helplul.

A sharp reminder before you begin to
brandish all this silverware: keep it keen.
Too nuny novitiate knife wielders, dull
whetted about honing their blades, be-
come hirst-class hacks it the dinner table.
To avoid this ruclul role, you have but
to cultiviite an educated thumb: simply
run this digit lightly across — not along
— the knife edge. 11 it falls short of razor
keenness by even a hairbreadth, the
blade must be carelully sharpened before
vou can expect to cut a competent figure

(continued from page 91)

as a carver. For this task, the old-fash-
ioned honing stone is the prime prim-
ing tool. For those impatient with this
ritual rigmarole, the electric sharpener—
fitted with several rotating circular
stones—is a lightning-fast alternative.
And steel yourself for this one: if you
prefer carving to whittling, you'll be well
advised to pass your blade also over a
good-quality knife steel — not merely
when the edge becomes dull, but before
cach carving bout. The cutting edge of
every blade is lined with microscopically
small teeth which fall out of place or
become displaced after each session at
the board, and this indispensable im-
plement “trues” the knife by realigning

these tiny serrations. As with the stone.
vou merely hold the heel of the blade
at a slight angle and draw it over the
steel about a dozen times — speed doesn’t
matter — then flip the knile and the
steel to repeat the procedure. En garde:
your weiapon is in top fighting trim,
ready to dispatch the most formidable
crown roast or suckling pig.

Blade and appetite duly whetted, you
should man your post at the head of the
table with the chosen roast sccurely an-
chored on a capacious board or platter
— the meat having “set” and steeped in
a warm place for 15 to 30 minutes. Then,
with a firm grip on the knife, begin
carving in a long sweeping motion, ¢ven
though the slice may be quite small; use
full bow, in other words, not staccato.

|
l

Yes, a Sony!
The new TAPECORDER 111 only $795%!

The first quality tape recorder at a popular price—a smartly-styled instrument so versatile
its uses are virtually unlimited! Invaluable for students, world travelers, and businessmen
too. The perfect way to start a family album of sound—preserving a child’s first word, a
confirmation, a wedding day. And nothing could be more fun than to capture party
conversation, theatrical readings, a speech or a poetic declamation.

Features are all c.ieluxe; all that you would expect from Sony. Yet the coral and white
Tapecorder 111 is only $79.50, complete with microphone and flight-type carrying bag.

SUPERSCOPE

The Tapeway to Stereo

All Seny Sterecorders are Multiplex ready!
Sold at better stores everywhere.
Ask your dealer how you can start your
family sound album. Or write Super-
scope Inc., Dept. 2, Sun Valley, Calif.
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LIQUOR
CADDY

pLAYBOY's blasé bunny helps
you hold your spirits, and
adds a touch of joie de vivre
to bookcase, bar or mantel.

He can handle your favorite
bottle, 4/5 of a quart size.
$5 ppd. Send your check or

money order to:

PLAYBOY ACCESSORIES
232 EAST OHIO STREET
CHICAGO 11, ILLINOIS

Good Company...
THE PLAYBOY
FEMLINS

You've seen them in the pages of
PLAYBOY . . . followed their progress
as Playboy Key Club mascots—now
the inimitable, impish Femlins can
grace your own digs as the sauciest
statuary ever. Charming conversation
starters, the four frolicsome figurines
are of reinforced plaster. Standing
Femlin is approximately 15 inches
high, others proportionate. (Standing
Femlin on walnut base.) State code
letter when ordering.

Each, $7.50 ppd. Set of four, 525 ppd.
(Playboy Club Key—S$50 extra!)
Unique gift idea—should we
enclose a gift card in your name?

Send check or money order to:

PLAYBOY PRODUCTS
232 East Ohio St. Chicago 11, lllinois

Playboy Club Keyholders: Please specify
your key number whencharging.

And this above all: check the side view
now and then to avoid the kind of slices
which swell into thick bulges or taper
into nothingness. Since all sliced meat
cools quickly, the wise host will also take
care to keep his gravy bubbling hot on
the sidelines, ready to pour over the
roast after the carving is complete.

For the benefit of modern kervyrs too
busy to explore ancient archives, we sub-
mit herewith a few cutting remarks of
our own, incisively updated and [elici-
tously simplified, in the hope of honing
your hosting pleasures to a keen edge.

Unsheathing our cutlery for battle
over the groaning holiday boards ahead,
we supplement our illustrated how-tos
first with a bit of fowl] play over the im-
memorial roast goose. For the game
diner, this toothsome bird is a realm of
the purest succulence. Here's how to ex-
plore it: with the neck of the bird facing
left on the carving board, insert your
sturdy, long-tined fork into the wish-
bone area, seize the slicer firmly in the
other hand, size up the terrain and pro-
ceed 1o sever the left leg by slicing down
between thigh and body, forcing it away
from the bird with the Hat side of the
knife —or by pulling on the drumstick
— until the socket joint peeps out; then
complete the cut. Place this morsel on an
adjoining platter, skin side down, and
separate drumstick from thigh with a
careful slice at the joint. A goose wing
may be rather dry munching, but for any-
one who [ancies it, simply tip the bird
starboard a few degrees and cut almost
horizontally at the wing joint. Restoring
your meal to an even keel, carve the
breast meat by cutting parallel slices
Vo-inch thick [rom the base of the
breast forward 1o the ridge of the breast-
bone, releasing slices with a deep hori-
zontal incision below the breast. For
second helpings, of course, merely repeat
this easy ritual on the right flank.

No less savored and favored as a
crowning touch for Lucullan spreads is
the helty, hearty ham roast — fresh,
smoked or Smithfield. To our palate, the
ham what am at such scasonal jollifica-
tions is the sugar-cured variety. For the
cdification of like-minded cutups, this
is the way the carver slices: hoist the
ham upright with your fork (shank bone
pointing heavenward, [at side to the
left) and, with a long, slender ham slicer,
cut one or two thin slices from the lean
underside, so that the behemoth will
rest securely flat for the balance of the
carving. Turn fat side up, sliced side
down, cut a V-shaped wedge off the
shank bone (or narrow) end, and lay
this chunk aside for a Western omelet,
or some such destiny. Then proceed to
carve away at the thick nether end, cut-
ting straight down to the bone in L4-inch
slices (1/16-inch for Smithfields). If you
prefer larger slices, cut at a slightly



THE
PLAYBOY
BILLCLIP

¥ -

Dashing new way to carry
cash—our slim PLAYBOY billclip
of butter-soft tan cowhide.

The judicious PLAYBOY rabbit
standing guard is of black enamel
on rhodium. $%3.00 ppd.

Great for gifts—should we

enclose a card in your name ?

Send check or money order to:

PLAYBOY PRODUCTS
232 East Ohio St. * Chicago 11, Ninols

Playboy Club Keyholders may charge
lo their Key numbers.

tales of playhoys past . . .

PLAYBOY's
RIBALD CLASSICS

Saucy, sophisticated tales of love, culled from
the best of the ages and witlily retold for modern
readers. Zesty, laugh-provoking stories spun by
Casanova, Boccaccio, Balzac, de Maupassant
and other masters. Hard-bound.

53 ppd.

Shall we enclose a gift card in your name?

Send check or money order to:
PLAYBOY BOOKS

232 East Ohio St. Chicago 11, llinois
Playbolg Club Keyholders:

lease specify your

key number when charging.

oblique angle. In either case, an un-
usually tender specimen will demand
somewhat plumper slices to keep the
meat from falling to picces. After a
dozen or so such kind cuts, release the
slices by sliding the knife along the bone
to which they are attached. Then trn
the ham over and deal with the under-
side in the same brisk fashion — mixing
a few of these lean slices with those from
atop when serving.

Somewhat subtler in flavor, but no less
succulent, is the roast saddle of lamb —
a venerable merry-month institution. Ask
the butcher to remove the tough flanks
of the saddle, and save them for a post-
holiday stew: also have him peel off the
fell, or thin outer skin, for easier carv-
ing. After the cooked roast has “set” for
at least 15 minutes, assemble vour
guests, place vour piping side dishes
about the board, bring forth the steam-
g saddle on its silver platter, Ranked
with rissolé potatoes, and begin the cer-
emony: turn the roast on its underside
with the meat fork and cut the two
fillets into long, thin strips — or remove
them intact if the saddle is smallish.
With the meat topside up again, insert
fork to the lelt of the backbone and
begin slicing long strips about 14-inch
thick alongside backbone; these may bhe
cut in half if the roast is mammoth,
Carve along rib bones, then along back-
bone, to loosen slices, which may then be
replaced on the saddle or transferred to
another plateer for serving. Don’t fail to
apprehend the tender morsels between
the ribs: the post-prandial saddle should
resemble nothing so much as a refugee
from the museum of Robert Blackwell,
an Eighteenth Century cattleman who
enshrined the skeletons of his prize
shorthorns.

The reigning monarch of festal fare,
ol course, 1s the standing rib roast of
beefl —no less majestic as a centerpiece
on today's holiday tables than it was on
the boards of William the Conqueror.
Contemporary rulers of the roast deal
with this Goliath exactly as did our fore-
bears: place the meat on the carving
board with the small end up and ribs to
the left. If it seems unsteadily supported,
cut a slice from the bouwom for a flat
resting place. Jab the fork deeply be-
tween the ribs and cut out the first rib
bone with a boning knife. Then begin
carving Li-inch shices [rom left o right,
using a razor-keen slicer, taking care that
cach is of uniform thickness, and trans-
fer to an adjoining platter with knife
and fork. Retrieve the precions juices
from the well ol the carving board and
add them to the hot pan gravy. Finally,
when the second ril bone is reached,
remove it before undertaking [urther
exploration —and so on through™ the
roast, s long as the assembled appetites
remain as keen as the carver’s blade.

WANTED
YOUNG SKINNY WIRY FELLOWS

not over cighteen. Must be expert
riders willing to risk death daily.
Orphans preferred. WAGES $25 per
week. Apply x Overland Ex-
press, Alta

Buffalo Bill Cody was among the first fo answer this remark-
able want ad which staffed the Pony Express with young
faredevils and gave the West its first reliable mail service.

McCormick Bourbon has a mighty big
place in the Pony Express story. Major
Ben Holladay, owner of the Pony
Express, was the man who brought the
finest distiller of his time to a certain
limestone spring at Weston, Missouri . . .
there 10 make McCormick—a whiskey
so fine as to be preferred above all others
in the days when every man west of the
Mississippi was a Bourbon coonoisseur.

The mail service has come a long way
since then, but the whiskey is just the
same. Funny thing about Bourbon distill-
ing. It didn't need improvement. It
reached the peak of perfection just about
100 years ago. We still make McCormick
Sour Mash whiskey (only 25 barrels a
day) the same way Ben Holladay made it
back in Pony Express days . . . in fact we
still use the same pure Limestone Spring
Water from Ben’s original Weston
spring . .. one of the few remaining. ..
and age it for long years in new
charred white oak barrels.

We've worked up a Pony Express
Rider club here in Weston with inter-
ested members across the country. If
you'd care to join, just send the coupon,
and we’ll mail you a card certifying you
as an Honorary Pony Express Rider.

This card will entitle you to first crack at
McCormick whenever your dealer is able to
get some,

MAKE ME AN
Honorary Fony Ezpress Rider

Name.

o

City _State

MAIL T0: HOUSE 0 2 s ran s ST
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PATRICK DENNIS (continued from page 104)

the Belmont Plaza Hotel for a haircut
and beard trim. Afterward he goes on to
Voisin or the Caf¢ Chauveron to lunch
with friends. (At the table he invariably
orders a sidecar, a favored drink of the
Twentics, the period he most savors.)
Aside from this midweek ritual, Dennis
generally spends the day at home. He
arises carly, after preciscly seven hours
of sleep, and, seated in a leopard-skin
office chair, devotes himself first to mat-
ters involving Lancelot Leopard. Next,
he may write, using a regular office
typewriter rather than the electric ma-
chine favored by most prolific authors.
Though his pose before the world is that
of a man to whom undue exertion is
all but unknown, he has on occasion
labored at his typewriter for as long as
sixteen hours at a stretch. Around the
World with Auntie Mame was his tough-
est book, principally because he did not
wish to write it at all. (“I hate to bite the
hand that feeds me,” he says, “but I'm
tired of Mame.”) After lunch he will
either continue writing, read current
books or engage in one of his favorite

occupations, lengthy telephone conver-
sations.

The Tanners do not like the theater,
movies, night clubs or dancing. On nights
when there is no party to attend, the two
are likely to sit home talking, usually
to the accompaniment of several quiet
drinks. Pat maintains that his life is a
dull one, saying, “If I ran an Oldsmobile
Ageney in Peoria, I'd have more excite-
ment.” He is, however, obviously content
with his domestic lot — though a visitor
to the Dennis home may be somewhat
nonplused to hear Pat fondly addressing
his five-year-old daughter as Miss Bitch
and his seven-year-old son as Mr. Bas
tard. The children, it should be noted,
show no ill effects.

Pat still despises the country and would
much rather pass the summer in his air-
conditioned town house than in a rural
retreat. He has worked out an effective
system for discouraging those who invite
him to spend weekends in the country.
“Why don’t you visit us, instead?” he
smoothly asks. “It’s so cool here, you
can wear old clothes, and we have the

“It’s been three years since
Brother Denini was kicked upstairs.”

most wonderful community-theater move-
ment here in town.” Last July 4, Pat and
Louise attended a picnic eaten ofl the
parquet floor of a stately mansion on
East 72ud Street. During the evening
the guests went up on the roof and for
fifteen minutes dutifully waved sparklers
in the air. It was exactly the sort of out-
door evening Pat likes.

Another of his pet hates is TV. In
part, this is because of what happened to
the only script he has written for tele-
vision, a lunatic effort in the vein of
Auntie Mame. “Do you know what they
did to that script of mine?” he asks in
crescendo tones. “They added a Por-
tuguese nun!” Further resentment is
aroused by what he considers the abys-
mal caliber of TV drama. “Television
and I are not ready for each other,” he
mutters. To salve his feelings, he has de-
vised a curious — and characteristic — re-
venge. He has become the self-appointed
President of the Young Dr. Malone Fan
Club. Nearly every afternoon at three he
esconces himself before the TV to ob-
serve the daily session of this venerable
soap opera. To watch him at this un-
likely pursuit is to see a man milking
life. Not only is he charmed by the
involuted plots of Young Dr. Malone,
he is also personally acquainted with all
the actors — they come to his parties. He
takes a special pleasure in the knowledge
that one actor, who plays an unmarried
son, is in reality the father of four, while
another, who plays the son’s father, is
childless. Such in-the-know minutiac fas-
cinate him. So do other aspects of the
program. “It's completely bogus, bhut I
love it,” he says, a glint of malicious
mischief in his china-blue eyes. “Those
troubled faces — how I adore them!” Any
attempt by the show to convey elegance
provokes his favorite adjective: “How
tacky, oh, how tacky, how beautifully
tacky!” He is disappointed if no black-
mailers turn up in the day’s installment.
*“They're the best,” he says. “So vicious,
and so cuil”

At the conclusion of the program Pat
Dennis leans back, the scraggly, graying
beard lifted into the air. “Just wonder-
ful, wonderful.” he sighs contentedly.
“The amnesia, the illegitimate kids, the
temporary blindness — it just rolls on
and on.” Yet the soap opera seems to
have made an impression, for suddenly
he exclaims, “The trouble pcople have
in life!” This reflective concern is short-
lived, however. The inner ear has warned
him that such a conventional attitude
does not befit Pat Tanncr, Pat Dennis,
Virginia Rowans, or even Lancelot Leop-
ard. It is the chosen role of this diverting
fellow to be endlessly wrreverent and
unique. “Of course, 1 have scrious prob-
lems, too,” he quickly adds. “I'm doing
over two rooms next month.”
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NOW IN TWO CALENDAR STYLES, here are rwelve provocative
Playmates, the best from the pages of PLAYBOY, infull, dazzling color,
in twelve entirely new poses to give each day a beautiful outlook!

From the cool Miss January to the festive Miss December, each
pretty Playmate is a date really worth keeping.

These all-new Playmate Calendars add a trim and shapely touch
to any man’s home or office—make the perfect gift—especially for
those who like to look ahead, plan ahead. Pick up the DESK-TOP
MODEL for your office, WALL CALENDAR for den or rec room.

Ehﬁg%[f)\}\-g 5 O C throughout the U.S., slightly higher elsewhere 5 O C
20 ON SALE AT YOUR NEWS DEALER’S NOW!

BYA" x 1215" size 54" % 64" size
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PLAYBOY
READER SERVICE

Write Lo Janet Pilgrim for the
answers Lo your shopping
questions. She will provide you
with the name of a retail store
in or near your city where you
can buy any of the specialized
items advertised or editorially
featured in rLayBOY. For
example, where-to-buy
information is available for the
merchandise of the advertisers
in this issue listed below.

bixTorl S
Calaling Sw
Chainps Hut . A
Cricketeer Clothes . . .
K. r .

Use these Hnes Tor information about  other
Featired nerchaimdise.

Miss Pilgrim will he happy to
answer any of yvour other
questions on fashion, travel, food
and drink, hi-fi, ete. If your
question involves items you saw
in PLAYBOY, please specify

page number and issue of the
magazine as well as a brief
description of the items

when yvou write.

PLAYBOY READER SERVICE
232 E. Ohio Street, Chicago 11, I1l.

USE CONVENIENT GIFT |
SUBSCRIPTION ENVELOPE PAGE 49
PlI.AYBOY

SEND
PLAYBOY

g

] J
IVEIRJIN R R '
13 vrs. for $14 (Save 57.60)
[]1 yr. for $6 (Save $1.20)
[] payment enclosed [] bill later
1HGE
name
address
city zone statc

Mail 1o PLAYBOY i
232 E. Ohio Street, Chicago 11, Illinvis |
116 |

PLAYBOY’S INTERNATIONAL DATEBOOK
BY PATRICK CHASE

FOR TRAVELERS SEEKING a variety of vistas
during January's snow-bufteted days, we
herewith commend the merits of a Euro
pean sojourn combining ski-doings with
pleasurable aprésski touring. One e
cemtly conceived  plan enables vou to
jet from New York to Munich, where a
freshly minted Mercedes will be placed
at vour disposal for S126 per lortnight,
and this rental fee can be applied against
[uture purchase of the car. Under this
AUrACUIVE  arrangement  you  may frst
motor to the snow business resort of vour
choice — the wind-sculpted slopes above
Austria’s St. Anton, sav, or the French
Val-cI'Isére, where helicoprers waft you
to pristine alpine trails — and then, sated
with schussing, be [ree to wheel vour
way to less [frosty, equally  diverting
Continental byways.

Vienna, [or example, is never more [es-
tive than during its pre-Lenten Fasching
celebrations, when the city’s accustomed
uaicety is abetted by such glittering aalas
as the Vienna Opera Ball, at which both
debutantes and  ballerinas [rom  the
Vienna State Opera join the social twirl.
I vou write well ahead ol time, the
Direktion der Wiener Staatsoper may be
able o wangle an invitanon lor you
to this aflair, thereby providing vou with

charming contacts for future town-paint-
ing a deux.

Further post-ski peregrinations, with a
svlvan lining, may take vou south tow:rd
the French Riviera, on a leisurely jaunt
made memorable by stop-offs at such
fabulous inns and baronial chateaux as
the Hatellerie du Moulin des Ruats at
Avallon, Chiteau St. Jean at St.-Jean-le-
Priche, Hotellerie Bean Rivage at Con-
dricu, Hotellerie La Cardinale ar Baix,
La Petite Auberge at Noves and — the
ultimate in Gallic sumpuuousness — the
Hostel ol the Roval Monastery ol the
Abbave de La Celle near Brignoles. A
lormer retreat for such recal notables as
Louis X1V, Frangois 1 and Charles de
Gaulle, the hdtellerte has been rvelur-
bished, with modern ¢lan, w accommo-
date 14 lortunate wavelers. For 59.50
per diem you may snooze in a roval
richly with
heads and plump cherubim, dime m a
beamed Fifteenth Century grand salon
and cool vour heels in a Romanesque
pool fed by revivilying spring waters.

For further information on any of the
above, write to Playboy Reader Serviee,
232 k. Ohio Streel, Clucago 11, Himuois.

Lour-poster carved lions®

COMING NEXT:

THE BIG A_NNIVERSARY AND HOLIDAY ISSUES

“MY BROTHER, ERNEST HEMINGWAY”- BEGINNING A THREE-
PART INTIMATE BIOGRAPHY BY LEICESTER HEMINGWAY PLUS
PROVOCATIVE FICTION BY IRWIN SHAW, WILLIAM SAROYAN, RAY
RUSSELL, GARSON KANIN, KEN PURDY AND RAY ERADBURY.
PENETRATING ARTICLES BY ALFRED KAZIN, ARTHUR C. CLARKE,
J. PAUL GETTY, AL MORGAN, ALEC WAUGH, HENRY MILLER
AND CHARLES BEEAUMONT. HUMOR BY ERNIE KOVACS AND ELDON
DEDINI PLUS HOSTING FOR THE HOLIDAYS -HOW TO THROW FIVE
MEMORABLE PLAYBOY PARTIES—AND THE FAVORITE DRINKS OF
SHOWBIZ CELEERITIES ALONG WITH GIFT SUGGESTIONS GALORE

A TEN-PAGE PICTORIAL INVITATION TO A PLAYMATE HOLIDAY
HOUSE PARTY WITH TWELVE PAST PLAYMATES OF THE MONTH,

OUR ANNUAL PLAYMATE REVIEW AND SPECIAL FUN FEATURES
BY PLAYBOY FAVORITES JULES FEIFFER AND SHEL SILVERSTEIN

BOTH WILL BE COLLECTOR'S ISSUES YOU WILL NOT WANT TO MISS



Another adventure in one of the 87 lands wl

Our “close-up” of an angry rhino got too close for comfort

ELENDED CANADIAN WHISKY =86.8 PROOF - IMFORTED 8Y HIRAM WALKER IMPORTERS, INC., DETROIT, MICH.

2. “‘Like a battering ram, he
thundered down on us. We took
1o our heels but it was like run-
ning down the track in front of a
TUnaway express lram‘ The furi-
ous heast was ing on us fast.

3. “There was only one chance—a decp gully
at the edge of the clearing. Cameras flapping, we
ran as though our lives d ded on it. They did!
The earth trembled as the rhino bore down on us.
With lung-bursting speed, we reached the gully
and blindly lea pm] head-over-heels down the slope.

4. “The rhino didn’t dare follow us down the steep slope. At nightfall, still trem-

bling, we made our way back 10 camp. What a welcoming sight was my lavorite v

good old Canadian Club . . . a porlect ending for any adventure!™ Why this whisky’s
a1l pupularuy’ Canadian Club has a flavor so distinctive. no other whisky 1astes

quite like it. What's more, it's the lightest whisky in the world. You can stay with it all

evening long—in short ones hefore dinner, tall ones after. Try Canadian Club tonight.

s ( -
6 years old. Imported in Bottle from Canada 6() /{(I(é‘(l/& gé/(/

1- “You never know how fast you can run...until a
rhino breathes down * writes Don | gley, an
American friead of Canadian Club. “We were after pic-
tures of wild life in Tanganyika. But that rhino was
wilder than we'd bargained fur! We stalked cautiously
into picture range, onr cameraz at ready, when sud-
denly the monster whirled on us in a blind fury. Snort-
ing with rage, he lowered his ugly head and started

rd us ar a gallop. forgot about the pictures. One

al that mean horn was enough. We were in for it!

TO HER MaJESTY QUEEN ELIZABETH 11
SUPPLIERS OF CANADIAN CLUB WHISKY
HIRAM WALKER & SONS LIMITED
WALKERVILLE CANADA




&
_ § + “You're some tomato.

We could make beautiful Bloody Marys together.
I’'m different from those other fellows.”

[, WORLD'S
FINEST VODKA

oriGiNAL | “I like you, Wolfschmidt.
You've got taste.”

(;Enumue\mnl‘n

rdUOUEI OF US A8 PROUF

VODKA

100% GRAIN NEUTRAL SPIRIT‘

Wolfschmidt Vodka has the touch of taste that marks genuine old world vodka. Wolfschmidt in a Bloody Mary is a tomato in
triumph Wolfschmidt brings out the best in every drink. General Wine and Spirits Company, N.Y. 22. Made from Grain, 80 or 100 Proof. Prod. of U.S.A.
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